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ouch Proofs 


“Why the hell should the mu- 
sicians be suckers?” demands J. 
Caesar Petrillo. 

Substitute “public” for ‘“mu- 
sicians’” and you’ve got something. 
me @ 

A magazine has a sales opening 
which it says is a splendid oppor- 
tunity for a man not afraid of 
work. Nobody’s really afraid of 
work, but a few people find they’re 

allergic to it. 
v v v 

Radio people who are just be- 
ginning to get interested in each 
other are now listed in the elec- 
tronics glossary as being in the 
“woof-woof” stage. 


Gladys the ‘peautiful reception- 
ist says she’s interested in one of 
those $39.50 Simmons electronic 
blankets, especially if it could be 
equipped with a good alarm clock. 

v ¥ v 

Reincke, Ellis, Younggreen & 
Finn, the sonorous mouthful with 
the same rhythm as Batten, Bar- 
ton, Durstine & Osborn, has been 


simplified to a mere ' Reincke, 
Meyer & Finn. Sic transit gloria 
mundi. 

7, = 


The Creative Man says Saks 
Fifth Avenue does all right selling 
its perfume straight. But there’s 
still emphasis on the physical and 
the metaphysical in “Remembered 
joy reflected in a new perfume.” 

v v v 

Washington is talking hopefully 
about a Census of Manufactures 
in 1947, so it looks as if industrial 
advertisers hungry for statistics 
will be gnawing the old bones of 
1939 for a good many years longer. 


a 


The Chinese, Champion reports, 
invented paper 1,800 years ago. 
Now if they could just invent a 
few more printers and press feed- 
ers, everybody would be willing 
to.call it square. 

v v v 

Elliott Roosevelt back in radio, 
says the headline. 

Do you suppose it would be en- 
tirely tactful to call this item to 
the attention of John Hartford? 


7, mR | 
“Advertising of DDT as a 
miracle product is misleading,” 


says the National Better Business 
Bureau. 

After the big miracles of 1945, 
DDT rates as only a minor presti- 
digitation. 

+. = 


“New York to 
Guardia all day Sunday,” says a 
news story in ADVERTISING AGE. 

It won’t be a day of rest for 
either the broadcaster or 
listeners. 


hear from La- 


7, 


“This isn’t the job attached to 
a pot of gold at the end of a 
‘ainbow,” bluntly remarks = a 
lassified advertiser. 

Things are rapidly getting back 
to normal, 

v v v 


Let’s hope that when 1946 
out of its three-cornered pants, the 
only time you'll hear of strikes 
will be when you are sitting in on 
a baseball game. 


is 
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The Latest, 
Most Important 
Automobile Safety Feature 


SAFETY-RIM WHEELS 


FACLUSIVE OM THE MEW PEYmouTH, 


20064, OF SOTO AMO CHErSsER cams 


CHRYSLER CORPORATION 


Plymouth DODGE DeSoto CHRYSLER 


SAFETY FEATURES—Chrysler Corp. 

has started a newspaper ad_ series 

featuring “safety engineering" on its 

1946 autos, through N. W. Ayer & Son. 
(Story on Page 54.) 


Auto Industry Sets 
1946 Goal-and 


Awaits Strike End 


Detroit, Dec. 27.—Forecasts of 
automobile production in 1946— 
the first full peacetime production | 
year since 1941—are being sounded 
here this week with somber notes 
of uncertainty. 

There is, nevertheless, 
erable confidence in auto circles 
that 1946 will go down in the 
keoks as the oft-predicted 6,000,- 
060-car year and that it will also | 
witness a record output of better 
than 1,000,000 trucks. 

This confidence (which could 
also be described, at this particu- 
lar point, as a stout hope) is based 
directly upon a settlement some 
time in January of the United Au- | 


consid- | 


tomobile Workers — CIO strike 
in General Motors Corporation 
plants throughout the country. 


Should the strike be prolonged 
beyond Feb. 1, ADVERTISING AGE 
was told by a spokesman for the 
Automobile Manufacturers Asso- 
ciation, the industry would find it 
difficult—if not impossible—to at- 
tain the record production goal 
next year. 


Face Three Major Problems 


The three major concerns of the} 
| industry today are: 

1. The paralyzing General 
Motors strike, plus the strikes cur- | 
rently harassing important auto-| 
mobile parts fabricators. Various | 
| General Motors components are 
suppliers of parts to 
(Continued on Page 64) 


Rheinstrom talks 


about Europe today.) 
See ‘Getting Personal,’ | 


Page 16. Other features: 
Ad-libbing 12 
Admen Coming Back 48 
Editorials 12 
| Information for Advertisers 12 
In Washington 60 
Obituaries 65 
Photographic Review 67 
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Macy's Will Sell 
Supremacy Drugs 
Nationally in ‘47 


New York, Dec. 27.—R. H. Macy 
& Co. expects to achieve national 
distribution on its Supremacy drug 
line early in 1947. The original 
East Coast market has already been 
outgrown and distribution begun 
in Ohio, Michigan, Indiana and 
Kentucky. 

A total of 981 franchises are 
now in operation with a goal of 
5,000 when national distribution is 
completed. The line now includes 
140 drug items. 

Advertising of the Macy line is 
now confined to dealer cooperative 
advertising but aggressive news- 
paper and radio campaigns will be 
launched following national dis- 
tribution. 


Won’t Be Fair Traded 


Supremacy products will not be | 


fair iraded. The plan is to under- 
sell national brands, yet allow the 
druggist a 50% markup. 

All distribution to retailers will 
be handled directly, and none of 
the items will be sold through 
wholesalers. Daniel Shaffer, gen- 
eral sales manager, reports that 
drug store chains will not be 
solicited, but that a chain will be 
eligible for the Supremacy line 
provided that all its stores fall 
within the company’s franchise 
system. Under this system, fran- 
chises are given for a unit shop- 
ping center, or, in large cities, for 
each section comprising 10 blocks. 
Franchises are limited to registered 
pharmacists. 

The Supremacy line is said to 
be identical with Macy products 
sold over the store’s drug counters, 
but operates as an independent 
organization. 


Chester LaRoche, 
Sherman K. Ellis — 


Join Forces 


New York, Dec. 27. — Sherman 
K. Ellis, Inc., New York and Chi- 
cago agency, will become LaRoche 
& Ellis, Inc., next Tuesday, culmi- 
nating a 20-year friendship be- 
tween Mr. Ellis and Chester J. La- 
Roche, recently executive head of 
the American Broadcasting Com- 
pany. 

Mr. LaRoche will be chairman 
of the board and Mr. Ellis will be 
president of the 
}/ new agency. 
Mr. LaRoche 
was associated 
with Young & 
Rubicam for 19 
years, the last 
six as president 
and chairman 
of the board. 
He was one of 
the founders of 
the War Adver- 
tising Council, serving as its first 
chairman for two years. 

Two years ago he and Mr. Ellis 
considered forming a partnership, 
but Mr. LaRoche was more inter- 
ested in getting into the ABC. 
Early in 1944, with the rumored 
backing of Tom Girdler, steel and 
airplane tycoon, Mr. LaRoche ac- 
quired 121%%5% of ABC stock at the 
same time that Time, Inc., ac- 
quired a similar interest. 

As widely reported last fall, Mr. 

(Continued on Page 61) 


Sherman K. Ellis 


Last Minute News Flashes 
Vitalis Returns; to Get Promotional Push 


28.—Bristol-Myers Company will launch 
scale advertising of Vitalis about Jan. 9, when the product returns to 
civilian markets after 18 months of sales restricted entirely to service- 
Magazines, an extensive list of newspapers, and three radio 
At about the same time sales of Ipana will 


New York, Dec. 


men. 
programs will be used. 


large- 


be restored to an unrestricted basis and the 25-cent and 10-cent sizes | 
will be reintroduced. Doherty, Clifford & Shenfield is the agency. 


Hubbell Robinson to Foote, Cone & Belding 


New York, Dec. 28.—Hubbell Robinson Jr., who resigned as vice- 


president in charge of programs of 


American Broadcasting Corporation 


in October, has joined Foote, Cone & Belding as vice-president and 


radio director, with headquarters in New York. 


Before joining ABC, 


Mr. Robinson was a Y&R radio executive for many years. 


ABC Gross Sales Off 3°/, in ‘45 


New York, Dec. 28.—Mark Woods, president of 


casting Company, in his year-end 


tisers placed “approximately $40,000,000 of gross sales” 


work during 1945. 


1944 total of $41,356,129. He said 


its operations in television, research, programs and sales,” 


This represents a decrease of about 3% 


American Broad- 
statement reports that ABC adver- 
with the net- 
from the 
ABC has plans for 1946 “to expand 
with re- 


search in the “qualitative” field beginning in January. 


Adel Precision Account to Ruthrauff & Ryan 


Fieldcrest blankets, towels, 
(Additional News 


etc., Karastan rugs and ot! 


Los Angeles, Dec. 28.—Adel Precision Products Corporation, Bur- 
bank, Cal., and Huntington, W. Va., has appointed the Hollywood 
office of Ruthrauff & Ryan to direct national advertising of its con- 
sumer products division. Beginning early in 1946, Adel will use 
business papers, magazines, cooperative newspaper advertising and 
radio spots. 

Durstine Gets Marshall Field Manufacturing 

New York, Dec. 28.—The manufacturing division of Marshall Field 

|& Co. has named Roy S. Durstine, Inc., to handle advertising for 


er products 


Flashes on Page 6) 


Most Major Advertisers 
Boost Budgets for 1946 


Only 2 of 18 Leaders 
Plan No Increases; 


Two Are Undecided 


New York, Dec. 27.—Fourteen 
of 18 leading national advertisers, 
replying to a questionnaire from 
ADVERTISING AGE, will increase 
their advertising budgets for 1946 
—some of them by 20% or more 
above 1945 levels. 

Two of the 18—Procter & 
Gamble Company and a large 
chewing gum company which pre- 
ferred not to be identified—found 
it difficult to anticipate their ad- 
vertising expenditures because of 
the shortages of fats and sugar. 

Two others—B. F. Goodrich 
Company and McKesson & Rob- 
bins—believed that their expendi- 
tures will be about the same in 
1946 as they were in 1945. Mc- 
Kesson’s 1946 expenditure, how- 
ever, will be about 40% more than 
it was in 1941. Radio, magazines 
and newspapers will be scheduled. 
Some new products will be an- 
nounced during the year, reported 
L. M. Van Riper, vice-president. 


Goodrich Up 30-40% 


Goodrich will spend from 30 to 
40% more in 1946 than it did in 
1941, said F. T. Tucker, advertis- 
ing director. Improved tires and 
tubes, Koroseal, new plastics and 
chemicals, and other products will 
be promoted in magazines, radio, 
direct mail, newspapers and mo- 
tion pictures. 

William G. Werner, public rela- 
tions manager of Procter & 
Gamble, pointed out that, in addi- 
tion to the fats situation, this 
company’s expenditures for the 
calendar year are not definite be- 
cause it operates on a fiscal year 
basis, starting next July. Lever 
Bros. Company has been reported 


as increasing its 1946 budget by 
25% from 1945, but did not reply 


to the AA query. 


The largest increase for 1946 
from 1945—“probably 25%’’—is in- 
dicated by Zonite Products Cor- 


Furniture Men 
Plan $2 Billion 
Building Program 


Chicago, Dec. 27.—A $2 billion 
building and store modernization 
program is being planned for 1946 


by the nation’s retail furniture 
dealers, Roscoe R. Rau, executive 
vice-president of the National Re- 
tail Furniture Association, an- 
nounced today. 

“The program is the result of 
a two-year study of new and mod- 
ern facilities and techniques, and 
includes such fundamentals as dis- 

rrangements, colo: and 
ighting Mr. Rau said 

Findings of the survey will be 
emphasized in the association’s 
tore modernization clinic at 
Northwestel! University’s Thorne 
Hall, Ja 10. One of the clinic’s 
1ighlights will be the association’s 
second annual store modernization 
manual, “Modern Stores,’’ which 
offers advanced ideas of store lay- 


out, design and merchandising 
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poration, through Eric Hartell, ad- 
vertising manager. Magazines and 
radio are scheduled. 


Semler Ups ’46 Budget 


The largest increase for 1946 
from 1941—‘“about 300%”—was 
reported by R. B. Semler of R. B. 
Semler, Inc., Krem] hair tonic, etc. 
Radio will continue to be empha- 
sized primarily, with magazines 
also employed in a program which 
will be larger than that for 1945. 

Seagram Distillers Corporation 
will increase its budget 20% for 
1946 from 1945, using newspapers, 
Magazines and outdoor, said 
George E. Moseley, advertising di- 
rector. Harold Reingold, advertis- 
ing director of Schenley Distillers 
Corporation, expects a larger bud- 
get, but does not yet know its ex- 
tent. Schenley uses magazines, 
newspapers and outdoor and, for 
wines, radio. This company plans 
to introduce several new brands. 


Ups Budget 10-12% 


Continuing primarily in maga- 
zines, International Cellucotton 


Products Company will spend 
about 10 to 12% more in 1946 than 
in 1945, said L. E. Meyer, adver- 
tising manager. 

Several leading food advertisers 
plan to increase advertising efforts. 
National Biscuit Company will 
spend about 10% more than in 
1945 and 40% more than in 1941, 
with radio the principal medium, 
reported George Oliva, advertising 
manager. G. M. Philpott, vice- 
president of Ralston Purina Com- 
pany, said his company’s increase 
from 1945 would be only 1%, but 
will be about 10% more than that 
for 1941. Ralston uses radio and 
magazines chiefly. 


Mentions Higher Rates 


Libby, McNeill & Libby’s budget 
is uncertain, but “probably will be 
somewhat larger due to increasing 
rates,” wrote Alexander Rogers, 
advertising manager. Radio and 
magazines will be used. 

Harry F. Jones, vice-president 
of Campbell Soup Company, in- 
dicated a budget larger than 1945 
but not so large as 1941. Maga- 


zines and radio will continue to be 
Campbell’s principal media. In- 
troduction of new products will 
depend on availability of ingre- 
dients, but major emphasis will 
continue to be on soups. 

Borden Company will increase 


expenditures, but the amount has | 


not been determined, replied 
Stuart Peabody, advertising direc- 
tor. Magazines, newspapers and 
radio will be used. The new Bor- 
den’s Instant coffee and standard 
products will be emphasized. 


Bristol-Myers Expands 


Expenditures of Bristol-Myers 
Company will be about 10% more 
than in 1945 and 15% more than 
1941, said Robert B. Brown, as- 
sistant vice-president. The com- 
pany will reintroduce Vitalis hair 
tonic to the civilian market, and 
will discontinue small sizes of sev- 
eral products. Magazines, radio 
and newspapers are being sched- 
uled. 

Sherwin-Williams Company may 
spend about 25% more than in 
1945 and about 50% more than 


1941. In addition to the S-W 
paint line and Kemtone paints, 
several new products will be pro- 
moted in magazines and news- 
papers. 

Firestone Tire & Rubber Com- 
pany will have a larger budget, 
but the amount of increase was 
not reported. Newspapers, maga- 
zines, radio and direct mail will 
be used. New or reintroduced 
products of this company will in- 
clude Foamex mattresses, Velon 
materials and Contro elastic 
thread. 

R. M. Gray, advertising man- 


‘ager of Standard Oil Company of 


New Jersey, indicated a larger 
budget without revealing its ex- 
tent. Esso uses radio, outdoor, 
newspapers and direct mail. 


Grayson Gets Robinson 

The Grayson Shops, Inc., of Cali- 
fornia, Los Angeles, has acquired 
for cash all the capital stock of 
Robinson’s Women’s Apparel, Inc., 
which operates 17 retail stores 
throughout the Midwest. The ac- 
quisition brings to 45 the number 
of stores operated by Grayson’s. 


In the January issues of the 
B. P.1.C. Specialized Export Magazines... 


We are planning to publish an important, 


factual announcement addressed to our sub- 


scriber-readers. This announcement points out 


that . 


1. 


Now, when increased circulation of our 


magazines is a necessary potent factor to 


get and keep our foreign trade moving, it 


is apparent that delays in delivering our 


magazines—delays occasioned by printing 


difficulties, paper shortages, lack of ships, 


lack of manpower 


are to be eliminated. 


The American Automobile (Overseas Edi- 


tion), and El Farmaceutico, starting Jan- 


uary, 


will each 


increase circulation § to 


10,000 copies monthly. 


2. All B.P.I.C. magazines, commencing Jan- 


uary, are to be 


printed on a heavier 50# 


paper, eliminating show-through and _ per- 


mitting better printing throughout both 


editorial and advertising sections. 


3. All B.P.1I.C. magazines, effective with the 


January issues, resume the larger page 


trim size of 814” 


4. Commencing 


wide by 1114.” 


January, 


deep. 


/ 


all of 


issues 


B.P.1.C. magazines will be mailed flat in 


envelopes, instead of rolled, so that the 


magazines will arrive 


overseas in better 


condition and be more readable. 


5. The printing situation is somewhat better 


already but certain to improve. Refine- 


ments in printing inks, paper and printing 


equipment will enable the publishers of the 


B.P.1.C. Specialized Export Magazines to 


produce better and bigger editions so vitally 


needed by the subscriber-readers of these 


magazines distributed 


throughout Latin 


American industry, the construction and 


drug fields, and the overseas automotive 


trade. 


REMEMBER—In Evwport as in Domestic Selling, there is no substitute for sound industrial 


or business advertising. 


Business PuptisHers INTERNATIONAL CoRPORATION 


[Affiliated with McGraw-Hill Publishing Co., Inc., and Chilton Co. (Inc.)] 


330 WEST 42nd STREET, NEW YORK 18, N. Y. 
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Pulpwood Industry yy 
Launches Council; | y 
Continues Drives | 


New York, Dec. 27.—The Unit 
States Pulpwood Council has bevy 
formed here to continue many of 
the functions of the War Activities 
Committee of the Pulpwood Con- 
suming Industries, which wil] 
cease to exist Dec. 31. ; 

Chairman of the new council 
James L. Madden, president of 
Hollingsworth & Whitney. Mrff 
Madden served as chief of thef 
pulpwood production division, for-f 
est products bureau of the Warf 
Production Board. Frank Block, f 
who has been director of the Warf 
Activities Committee, will hold 
the same post with the council 
H. E. Brinckerhoff, executive sec- ff 
retary and treasurer of the com-f 
mittee, will continue in this ca-§ 
pacity with the council. 


Seeks New Workers 


The council’s immediate objec- 
tives are to support a current labor 
recruitment campaign by the in- 
dustry and the United States Em- 
ployment Service, which seeks at 
least 100,000 new workers in 
woods and mills; and to encourage 
increased pulpwood production by 
farmers on their own and neigh- 
boring woodlands. 

“The pulp and paper industry,” — 
Mr. Madden said, “is essential to 
every other industry in America, 
and, obviously, current pulpwood 
shortages must be overcome if re- 
covery is to be quickly achieved. 

“The need for more printing 
papers and other pulpwood prod- 
ucts is every bit as great today 
as it was during the war. While 
Army and Navy demands for pulp- 
wood products have slackened, 
these cutbacks are being more than 
offset by the requirements of a 
civilian economy that has been 
short of paper for more than four 
years.” 


West Coast Firms Merge 


Directors of the Paraffine Com- 
panies, Inc., San Francisco, and 
the Schumacher Wall Board Cor- 
poration, South Gate, Cal., have 
adopted a plan for a merger of 
their companies. The plan will be 
submitted to stockholders for ap- 
proval. 


Thompson to Teague 


Marc Thompson, previously 
chief of building design service, 
Civil Aeronautics Administration, 
has joined Walter Dorwin Teague, 
New York, industrial designer, as 
consultant to communities and oth- 
ers planning to build airports. 


Use Printing Paper carefully and 
wisely. It's scarcel 


THE MARTIN CANTINE COMPANY 
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yass, FEEDING, MASS 


HOUSING FIELD GETS 
CATALOG DIRECTORY 


Fills Long-Felt Need For 


Buying Information 


Chicago, Dee. — A Catalog Diree- 
tory designed to serve all phases of 
the huge institutional field has just 
been announced by the publishers of 
INSTITUTIONS Magazine. To be 
published the early part of 1946, 
INSTITUTIONS Magazine CATA- 
LOG DIRECTORY will bring to this 
tremendous mass consumer market, its 
first comprehensive, centralized source 
of buying and specifying informati 
on all types of products havingfan 


application to this field. 


In meeting this long-felt need, 
STITUTIONS Magazine CATALOG 
DIRECTORY will bring directly to 
the men and women who control the 
purchasing power in this gigantic ten 
billion dollar market exactly the type 


of convenient, easy-reference data 


they so sorely require in their daily 
buying and specifying activities. 


Included in its broad coverage of 
the field are the following types of in- 
stitutions that comprise the mass 
feeding and mass housing market: 


HOTELS 

HOSPITALS 

SCHOOLS 
INDUSTRIAL CAFETERIAS 
RAILWAY SYSTEMS 
MOTELS 

PUBLIC INSTITUTIONS 
RESTAURANTS 
COLLEGES 

AIR LINES 

OFFICE BUILDINGS 
CLUBS 

YMCA's and YWCA's 
STEAMSHIP LINES 


This announcement is of special im- 
portance to all manufacturers of in- 
stitutional equipment, food products, 
building and maintenance materials, 
and similar types of mass feeding and 
mass housing products, since INSTI- 
TUTIONS Magazine CATALOG DI- 
RECTORY affords them their only 
means of presenting their catalog 
data before all leading buying factors 
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AVITAL MESSAGE 


a TO MANUFACTURERS OF -ALL TYPES OF | 
Propucts AND ate ae? ag INSTITUTIONS! ee 


With the introduction ot INSTITUTIONS aii CATA- 5 


schools, restaurants and similar institutions, now have 
- peetenity of placing their purchasing and s 
convenient, easy-to-use form before all 


eo 
cification data 


types of products 


_ PURPOSE—To 
mportant baying * 


Long in the process of development, INSTITUTIONS Maga- 4 


a zine CATALOG DIRECTORY will place before these key men | | 


and women the kind of ready-reference material that will | 


Bn of greatest assistance to them in conducting their dail 
uying activities. A comprehensive volume in every respect, 


successful record in field of catalog and director 


ration, INSTITUTIONS Magazine CATALOG DIRECT RY will 


Perform a vital service in a vast market of mass consumers. 
A limited amount of 


* iyhelimited a Magazine CATALOG DIRECTORY is being 


- made available to manufacturers and 
_ information including srermnenee’. 


= oa wes 


rocessors. Detailed 


BRIEF FACTS ON ill 
"Magazine CATALOG DIRECTORY 
ite institutional buyers . 


and specifiers w 
information. — 


CONTENTS—1. Masutocturers’ ax 
Catalogs. 2. Installation and specification 


_ data on institutional operations. 3. Classi- 
fied Directo 


: a direct institutional application, cross-in- 
conceived and Cousanes by an organization with a long and is 


of all known products having © 


dexed for simplification of use. 4. Trade 7 
Name Directory identifying manufacturers 
by brand name. 5. Manufacturers’ Name and — 


— Address Directory with up-to-date listing of 


space in this first annual edition of — 


rates, will be .. 


_ manufacturers serving the institutional field 
- COVERAGE—The 1946 Edition of INSTITU- 


TIONS Magazine CATALOG DIRECTORY will | 
be directed to the buying factors in Hotels, | 
Restaurants, Schools, Hospitals, Clubs, Col-— 


leges, Public Institutions, Office Buildings, — 


Industrial Cafeterias, Railway Systems, — 
Steamship Lines, Airlines, M Veterans — 
po oot and mee a eta of institutions, ; 


cTORY 


1900 PRAIRIE AVENUE, CHICAGO 16, ILLINOIS 
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Advertising Age, December 31, 192 


|later in the Southwest and Mid-|the New England ss states, New Reali n Publi ‘ 
west, are patterned after the) York, Delaware, New Jersey, | g . Service 


4 

Sears Extends we Durham to Leave 
highly successful autonomous op-| Pennsylvania, West Virginia, of N. J. Publicity R . 
eration of the Pacific Coast organ-| Maryland, eastern Ohio and Wash- Robert A. Zachary, vice-presi- ollins, Start 


) f lj fi ization, where H. W. Kingsley,| ingtén; the southern includes Vir-|dent_in charge of public relations O 

ecen la iZa ion vice-president, makes all decisions | ginia, Tennessee, the Carolinas, our tectae’ as Meee ced wn lowa Plants 
" Bye a BPs = = 4 7 : . P = ia |e S y; . vark, y a 

regarding merchandising, account | Georgia, Florida, Alabama, Mis the publicity and advertising de- Des Moines, Ia., Dec. 27.—Ken. 

ing, banking and other operations | sissippi, Louisiana and Arkansas, 


fo East, South 


Chicago, Dec. 27.— Sears, Roe- 
buck & Co., looking forward to its 


greatest sales year and to greatly | Age 
profits because of the | become a bureaucracy. Decisions 


| | must be constantly deferred pend- 
ing confirmation from the head 
offices. This results in delay in 
making vital decisions and impairs 
efficiency. We are striving to get 


increased 


end of the excess profits tax, wil 
further decentralize its operations 
by setting up eastern and southern 
territory headquarters at the be- 
ginning of its fiscal year Feb. 1. 
George B. Hattersley, operating 
vice-president of the mail order 
giant since 1939, will head the 
eastern unit, with headquarters in 


Philadelphia, and Jackson F., 


away from this handicap.” 


Lambasts New York 


The two new territories, and ad-| business.” 


ditional ones 


to be established The eastern territory includes 


except buying, still centered here. | 

Explaining the move, Gen. 
Robert E. Wood, board chairman, 
pointed out that “the bigger a cor- 
| poration gets the more it tends to 


retail field officer in the Midwest, 
will succeed Mr. Moore, and J. I.| A. Gallagher, publicity 
Hemphill will succeed Mr.|since 1942, becomes 
publicity; Thomas H. Spain, for 
eight years advertising manager, 
of advertising, 
and S. Earle Clauss, 
Lester A. Roden, formerly with | Staff member since 1937, becomes 
the package store division of assistant director of publicity. 

Austin, Nichols & Co., has been a 
appointed advertising manager of 
W. A. Taylor & Co., New York, 2 
wine and liquor distributor and|_ Daintee Products Company, 
importer. 


Murphy. 


Roden to Taylor 


Asked why New York had not 
been chosen as eastern headquar- 
Moore, vice-president in charge of|ters, he exclaimed, “New York! 
the seven Chicago stores, will di-| That’s out of this country! New 
rect operations in the South from 
headquarters in Atlanta. 


Carolina Ad Meeting 


The Carolina Advertising Exec-|Daintee, Brite-Aid 
utives Association will hold its} household products. The company 
midwinter meeting at Chapel Hill, 
N. C., Feb. 22-23. Howard Cooper, 
advertising manager of the Index 
Journal, Greenwood, S. C., will|markets, followed by nationwide 
serve as program chairman. 


York is the worst possible center 
from which to direct a nationwide 


becomes director 


Paterson, N. J., 


advertising. 


, partment, following the retirement 
Herbert F. Murphy, previously|of Walter F. Allen as director of 


publicity. In other changes, Joseph 


Daintee to Hill Agency 


account from Charles Dallas Reach 
Company, Newark, 
vertising, Inc., New York, 


to Hill Ad- 


plans newspaper, radio, magazine, 
business paper and car card pro- 
motion on a test basis in special 


Tue OreGon JOURNAL created the daily Guest 
Editorial. It is a unique feature inaugurated to 
establish a more intimate relationship between 
Portlanders and The Journal editorial page. The 
Ciuest Editorial is a column set aside by the Oregon 
Journal in which the expert, the layman, the edu- 
cator, the man in the street may editorialize 
about current topics which affect every-day lives. 
\ Guest Editorial is published daily in the Oregon 
Journal signed by the writer. These daily Guest 
Editorials have come to be a mirror of public 


thinking and reaction to news developments. 


The volume and subject matter of the editorials 
submitted prove not only that Mr. and Mrs. 
Portland are acutely aware of their responsibility 
to think, but also, that they want to speak up! 
For instance, among some of the recent items that 
have appeared in this Editorial Page feature were 
a treatise on electronics as they affect the in- 
dividual... the importance of good nutrition... 
. de-bunk- 


and even one from 


campus living quarters for veterans . . 
ing the local building code... 
a Portland serviceman in Germany giving his con- 


cept of how best to rebuild the German soul. 


man-on-the-=street 
is editor for a day 


...every day! 


Housewives and clerks, storekeepers and taxi 
drivers turn to the Guest Editorial because it is 
their own, written by one of them. Leaders of the 
community turn to it because it tells them exactly 
how and in what way the people of Portland are 
concerned with events and the effects of the news. 


.. & 2@ 
The daily Guest Editorial is added evidence that 


the Oregon Journal is a family newspaper. Every de- 
partment of this great metropolitan paper is slanted 
to the intimacy of a home-town paper. The Oregon 
Journal is a paper of public service ... in its Household 
Arts Department which answers over 395,000 frantic 
queries a year; inits Journal Juniors, over 60,000 strong 
since 1925; in its Mr. Fixit who has found everything 
from a lost relation to a twin-size baby buggy. Little 
wonder that The Journal is today—as it has been for 
years—Portland’s favorite newspaper enjoying the 


largest circulation in its history both daily and Sunday. 


JOURNAL 


' PORTLAND, OREGON 
Afternoon and Sunday 


Member Metropolitan ard 


Pacific Parade Groups 


Represented by REYNOLDS-FITZGERALD, Inc., New York, Philadelphia, Chicago, Detroit, San Francisco, Los Angeles, Seattle 


neth A. Durham, president of Ro|- 
lins Hosiery Mills, Inc., an- 
nounced his resignation this wee 
to start business for himself with 
purchase of two women’s we» 
plants at Osceola, Ia. 

Mr. Durham purchased the con- 
trolling interest in the Osceola 
plants from Munsingwear, Inc. 
Minneapolis, and announced for- 
mation of Snowdon, Inc., an Iowa 
corporation of which he is presi- 
dent and which will make wom- 
en’s woven slips and knit under- 
wear. His resignation at Rollins 
and his possession of the Osceola 
plants take effect Dec. 31. 


Olrich Heads Rolling 


Ernest L. Olrich, president of 
Munsingwear, announced that sale 
of Osceola plants was ordered 
when the Rollins board of direc- 
tors decided to concentrate on the 
manufacture of fine-gauge full- 
fashioned hosiery. 

Mr. Olrich will become president 
of Rollins as well as of Munsing- 
wear. E.C. Wilson of Minneapolis 
will become vice-president and 
sales manager of Rollins and John 
Arches of Minneapolis will become 
vice-president and production 
manager. Munsingwear purchased 
controlling interest in Rollins last 
Aug. 27. 


To Expand Plant 


The Rollins plant here will be 
expanded, Mr. Olrich said. New 


|machinery is being installed and 


employment will be increased. 
Mr. Durham came to Des Moines 
Jan. 1, 1944, as president of Rol- 
lins from Chattanooga, Tenn., 
where he was vice-president and 
sales and advertising director of 
the Hummingbird Hosiery Mills. 


McCann Names Lowrie, 


Pidgeon Vice-President 


G. Victor Lowrie and Vance 
Pidgeon, account executives in the 
Minneapolis office of McCann- 


G. Victor Lowrie Vance Pidgeon 


Erickson, Inc., have been ap- 
pointed vice-presidents. Mr. 
Lowrie, who joined the agency in 
Chicago in 1929, has been in Min- 
neapolis since 1942, and Mr. 
Pidgeon joined McCann in 1941 
when it absorbed the former Hut- 
chinson Advertising Company. 

Karl E. Kaufmann, merchandis- 
ing director in the Minneapolis 
office, has been assigned to an 
account group headed by Mr. 
Pidgeon; Delbert J. Cook, account 
man in Minneapolis, has been 
shifted to the Chicago office, and 
Lt. Paul Laidley, in naval service 
since 1942, has returned to the 
Minneapolis office to assume mer- 
chandising duties formerly handled 
by Mr. Kaufmann. 
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tants | He unlocked a great future for women—with 37 keys 


. 21.—Ken. 
lent of Ro}- 

Inc., an- 
1 this week MAN named Sholes invented the first practical type- and court reporters. 
imself with writer. “T feel,’ said Sholes, “that I have done More and more Remington typewriter advertising 
1en’s wen) something for the women who have always had to work kept appearing, and many an up-and-coming business 
_ - cs ae eg enable — re toearnaliv- establishment began to buy and to boast of its flower- 
ie. Cheese a eee wee eee eee ' decorated Model 1 Remington, fitted to a sewing-ma- 
wear. Inc. Christopher Latham Sholes, a Milwaukee printer and chine standard, with a “stenographer” in a shirt waist 
unced for. editor, and an attorney friend, Carlos Glidden, had been "busily stepping on the foot treadle that operated the 
c., an Towa working on a machine to number serially the pages of carriage return. 
e is presi- books. As they developed their numbering machine, they The nationel brand advertising of the leading type- 
lake wom- added letters—and there was a writing machine. a : f ene Wiese, ees ee Bie 
nit _under- ities alk uk Sib, Chow dalilel Gey teat haben | erie teat eee ed tees oe 
at Rollin: 4n tne fa , tney C y y : social force for great good. It has helped to father a com- 
he Osceola thing, and staged a demonstration. Before a group in- mercial revolution that changed the whole financial out- 
31. . cluding a Milwaukee newspaper reporter, Sholes sat |ook for women. It has helped increase family incomes. 

down at the piano-like keyboard of “The Type -Writer”’ It has helped give business the speed we need. 

ling and punched out on the 37 keys (all capitals) this bit of fe 
esident of history: “C. Laruam Suoues, SepremBer, 1867.” Those All brand advertising always serves us. 
d that sale five words became an emancipation proclamation for Brand advertising saves for us, too. Without the mass 
s ordered women. demand for good radios created by brand advertising, 
| of direc- Not immediately, though. Even if “The Type-Writer” 00d radios wouldn’t have been mass-produced, and 
no ~ the admittedly was “an ornament to an office, study, or couldn t have been sold for $9.95 in 1941, after averaging 
— o sitting-room,” would “write more than twice as fast as $167.50 in 1928. Refrigerators couldn’t have dropped 
» president the pen,” and ‘‘made no litter,” (as its 1875 advertising their hee $180 in 14 years. Oil burners might still have 
"Munsing- said) people were skeptical. Skepticism wasn’t converted  C0St $625, instead of averaging $299 after only 16 years 
‘inneapolis into sales until the sewing-machine division of E. Rem- °F brand advertising. 
ident and ington & Sons, of Ilion, New York, “makers of firearms, Every business brims with examples of how brand ad- 
-and John sewing machines, and farm implements,” took over the _ vertising serves you and saves you. Count up your ben- 
ill become manufacture of “The Type-Writer” and began to ad- efits from it sometime —on a large — very large — sheet 
oroduction vertise its specific advantages to lawyers, editors, authors, of paper. 
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35¢ in 1917 but 10¢ in 1945 


FREE REPRINTS OF THIS ADVERTISEMENT 
one of a series offered as a public service, will be gladly sent 
when requested on your business letterhead from Fawcett 
Publications, Inc., 295 Madison Avenue, New York 17, N.Y. 


The price of nationally advertised Red Cross Adhe- 
sive Plaster dropped 71% from World War I to this 
war. It took the mass demand and confidence in 
quality which J& J’s advertising built up to make 
necessary the mass production that inevitably 


FAWCETT PUBLICATIONS, INC. 


WORLD’S LARGEST PUBLISHERS OF MONTHLY MAGAZINES 


means lower prices on all kinds of products. 
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Fairs Organize 
to Sell Ad Space 
in a ‘Package’ 


Chicago, Dec. 26.—A plan to or- 
ganize the nation’s fairs and ex- 
positions for “package” sale to na- 
tional advertisers was adopted at 
a recent meeting of the Interna- 
tional Association of Fairs & Ex- 
positions, according to C. H. Harn- 
den, newly-elected president. 

Prior to the war the state, dis- 
trict and county fairs of the U. S. 
and Canada annually played to 
an attendance of more than 60,- 
000,000 people, more than half of 
whom were from rural districts, 
Mr. Harnden pointed out. He said 
the fairs have the greatest oppor- 
tunity in their history to become 
the “show window of the nation.” 
Exhibits at fairs, he said, will 
constitute a valuable supplement 
to newspaper, magazine and radio 
advertising. 


“National advertising agencies | 


have expressed their willingness 
to use the fairs as part of hao 
sales promotion campaign,’ 
said. “In the past the chief oo 
culty has been that in order for 
an agency to arrange a program 
of display advertising it was nec- 
essary to write individual letters 
to 30 or more fairs to be covered 
in each state. Different size spaces 
and prices further complicated 
matters. The result has been that 
only a limited number of displays 
could be arranged for the more 
important state fairs. Under this 
plan, a company could build an 
exhibit which could play 10 or 
more fairs consecutively, with a 
guarantee of over 5,000,000 at- 
tendance, and the necessity of 
dealing with individual fairs 
would be eliminated.” 

Before the war General Motors, 
Allis - Chalmers, Maytag, Encyclo- 
pedia Britannica, International 
Harvester, Ford, etc., were regu- 
lar exhibitors at leading fairs, with 
some companies maintaining their 
own buildings at large state fairs 
each year. 


FC&B Names Berk Head 
” of International Unit 


=| Col. Harry A. 
| Berk, New York 
adv ertising ex- 
ecutive, has 
been elected a 
vice - president 
of Foote, Cone 
& Belding, in 
charge of the 
agency’s re- 
cently organ- 
ized _ interna- 
tional division. 
The first FC&B 
overseas. office 
will be opened 


Harry A. Berk 
in London, the 
agency announced, and European 
offices will be directed from that 
city. Other foreign offices are ex- 


pected to be established “in the 


not-too-distant future.” 


Platt Names Sandberg 


J. H. Platt, vice-president in 
charge of advertising and public 
relations, Kraft Foods Company, 
Chicago, has appointed John Sand- 
berg, recently released as a major 
in the Marine Corps, as his assist- 
ant. 


DETROIT NEWS WRITERS 
WIN HIGH MILITARY AWARDS 


The highest military citation available to a 
civilian was given to Russell A. Barnes of The 
Detroit News staff for his work while on leave 
to the Office of War Information. The award 
was made by the Allied Force Headquarters in 
the Mediterranean for “his outstanding work as 


chief of the Psychological Warfare Branch.” 


In making the award the War Department 
said that as chief of the PWB in the Mediter- 
ranean area, Barnes sat in on the highest mili- 
tary councils and commanded 2,000 American, 
British and French army men and civilians. 


According to John M. Carlisle’s citation, he 


“brought to Michigan men in the foxholes, many 


of them starting their fourth year overseas, 
direct word from home. He gave to parents, 
wives, sweethearts, brothers and sisters of the 
32nd (Red Arrow) Division’s many Michigan 
men a great and comforting knowledge of their 


loved one’s role in the great struggle.” 


Editorial excellence of The Detroit News, par- 


makers in Detr 


ticularly its thorough coverage of news close to 
the hearts of people in Detroit, is one of many 
reasons why readers prefer The News and why 
The News covers 63.8% of all the city’s families 
taking any newspaper regularly — why adver- 
tisers wishing to reach the vast audience of home 


oit must use The News. 


The Detroit News 


A.B. 


Dan A. Carroll, 110 E. 42nd St 


THE WOME NEWSPAPER 


Weekday Circulation, 393.632—Sanday Circulation. 483,205 
Venu York 17 


J. E. Lutz, Tribune Tower. Chicago 11 
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Last Minute News Flashes 


Ward, Futterman Consolidate Agencies 


Chicago, Dec. 28.—Jim Ward, who has been conducting his ow, 
agency as Jim Ward & Co., and William Futterman, who resigned 
vice-president and advertising director of Goldblatt Bros. to form his 
own agency, have merged their businesses as Ward & Futterma: 
Advertising Agency, with offices at 188 W. Randolph St. 


Cosmetic Firm Appoints Brown & Weir 


New York, Dec. 28.—Constance Bennett Cosmetic Company his 
revealed that Brown & Weir, New York, will handle advertising f 
reintroduction of its products in 1946. This is the first account for 
the new agency formed by Stanley Brown and Walter Weir (AA. 
Oct. 1). The company will expand on a market-by-market basis, be- 
ginning in New York, with estimated expenditures of $250,000 in 
newspapers, radio and national magazines being considered. 


IBM Ads Announce Electromatic Typewriters 


New York, Dec. 28.—International Business Machines Corporation 
yesterday and today used half and full pages in every English and 
foreign language daily in the United States to announce the 1946 
electromatic typewriters. Spreads in a large list of national magazines 
and copy in business papers also will be used. Cecil & Presbrey is 
| the agency. 


G-E Explains Labor Policy in Ads 


New York, Dec. 28.—General Electric Company is using about 500 
/newspapers to inform the public of its wage, price and profit policy 
in the face of impending labor strikes in the electrical industry. G-E’s 
institutional advertising will be continued on the 1945 level. Batten, 
Barton, Durstine & Osborn is the agency. 


RFC Steps Up Surplus Property Promotion 


New York, Dec. 28.—RFC has begun a 26-week campaign in news- 
papers in 50 major cities, following tests made in New York and Bos- 
ton and now being conducted in Cleveland, with 560-line copy show- 
ing prices and pictures of a wide variety of surplus capital goods 

items. Pages in business papers are also being used. Fuller & Smith 
| & Ross is the agency. 


Lambert Pharmacal to Use Dailies for Listerine 


New York, Dec. 28.—For the first time in four years, Lambert 
| Pharmacal Company, through Lambert & Feasley, will use newspapers 
'to promote Listerine antiseptic, with 70-line copy planned thrice 
weekly for 12 weeks in 110 dailies. Advertising in other media and 
for other products will continue unchanged. 


| 


.. Some Umuay tug headerteie figures, 


— FROM REPORT OF SURVEY BY PUBLICATION RESEARCH SERVICE 


A survey of the Worcester Sunday Telegram’s Feature 
Parade Magazine showed that 96% of the men and 
97% of the women who read The Sunday Telegram were 
avid readers of this popular locally edited magazine section! 


Publication Research Service, of Chicago, made the 
survey in October 1945 and the readership, according to 
their report, is“. . . as high as we have ever obtained for 
any similar section.” 


Edited by local people for local people, with this intense 
reader interest and a circulation in excess of 90,000, the 
Feature Parade Magazine offers advertisers a remarkable 
opportunity to cover effectively Worcester and the Central 
Massachusetts area, one of the most prosperous and most 
stable markets in the nation. 


ed weet hl 


WORCESTER, MASSACH USETTS 


| “e., COREE F BooTH Pubiisher- — 
| BLO sna ASSOCIATES, NATIONAL REPRE 


OWNERS of RADIO STATION WTAG 


‘i — 1 2 ' 
: 
Ba | 
== 
tea | ee 
a . .. } 
E 4 oF 
ye: Jj, 7 
a tx 2 Se 
=i . <¢ 
|_-—_______— ee 
ra ee 
ee Wi 
Br ioe 
ae oe ——" =e oe : 
ai P ee 4 , — 
. eek ; é : m 4 ; 8 
; co : ~~, . ; 
| “Ee “ee a | : ree 
ee Ee AS a es i 
sw ARNES " wi —— 
+ + RUSSELL A ve owl i os = a 
ie ivilian_ ™  4ment’s Ag ee Poe 
‘ First Cwar Depart ian " hi er 4 -— 
_— win the ional: C1V _— _ . : 4 a 
: ExceP plem- , " “S ee | 
ae 7 Service EM ™ Bo % * OM — 
aay . € Sh re Nex. 2 ‘ oe 
Sale ¢ Ee ee hear i AF a | a 
ie oo “' oe % i : ‘ a ; oe } t po g > BE % 
ie: ON fe yj , q _-- = 
: a FP a HN M CARLISLE | P 8c 4 ‘ hy 
4 wine Sa arr ‘gate x = 1 , s a x 
am ee —— hd ar correspond , fs >. } 
a a ee A tne only W ific Theater | a i! ee ee x » , 
& ee -— 7 jn the Pact)” pronze ‘i ie oS Ot NN 
ae: — Ce ey el ot live the chk Pde NO 
i. ae pee | Medal | We OS . ” 
a a ~ {£82 ee r af Me 2s gl a bee P- 8 
se 3 ps awake E : - al ie a |. Bs) x a / 
ay. t ™ yl ee, Se Mee a o . * a 3 » j 
Cite (3 * 
Pes | .¢ & 2 eee 
aes | 4 ~ Se 
i ee "i é. ee ua i j 
Awad r i ,) we 
one uk gee “4 yy . a» - Petre | 
SS Roe fe, ~ i“ ee H 2 nel i> 3 Te 
Seige ANY FOR THIS SECTION ug Ck AG A & Ww, 
ies Mm - =696% Be | WES | { ey 
= a: Women- 97% X ul ‘ ae Ge ‘>’ CT ies @ P. ] 
vale A Age) —_ 7 
: 4 ie { Py) BY ey / 
ee ( , 7a ik | > 
r | Bo 1 hs NR 
3 a | | % we aa * 
"ee Te | 
- | 
ae Ce | 
ee | 8 
a | 
: oe ee 
ae ee 
ic eee eC a 
ol | 
eae 
ce 
= ee 
= uM | 
ee . 


) 


yer 31, 1945) 
1es 


ng his own 
resigned 
to form his 
Futterman 


mpany has 
ertising for 
account for 
Weir (AA, 
t basis, be- 
$250,000 in 
id. 


¢-) 

Corporation 
English and 
‘e the 1946 
1 magazines 
Presbrey is 


g about 500 
yrofit policy 
istry. G-E’s 
el. Batten, 


mn in news- 
‘k and Bos- 
copy show- 
pital goods 
ler & Smith 


ine 

s, Lambert 
newspapers 
ined thrice 
media and 


“ 
tihted f 
H SERVICE 


-eature 
n and 
n were 
section! 


Je the 
ling to 
ied for 


intense 
0, the 
irkable 
Central 
d most 


/ 


The morning that Mrs. Jay Bowdil 
walked into Ed Tolliver’s store and 
bought a set of tumblers embossed with 
game birds, Ed knew he’d sell every set 
in stock. Mrs. Bowdil not only has good 
taste but she’s a leader in Stockville. Her 
friends and acquaintances respect her 
judgment. Consequently her preferences 
bear influence throughout the community. 

That’s the way it is in the smaller cities. 
Sell the leaders and you'll sell the town. 
And that’s why advertising in PATH- 
FINDER produces such good results. 
Weekly news magazine of the small towns, 
PATHFINDER is read immediately and 
thoroughly by the alert citizens of Main 
Street. The people who make the deci- 
sions and set the pace in towns under 
25,000 population. No advertiser should 
overlook the influence of PATHFINDER. 


ONE MILLION CIRCULATION 
Guaranteed by December 1, 1946 


Pathfinder 


GRAHAM PATTERSON, Publisher 


PHILADELPHIA 5 


ADVERTISING OFFICES 


Philadelphia, 230 West Washington Square 
Chicago, 180 North Michigan Avenue . 


New York, 420 Lexington Avenue 
Detroit, General Motors Building 
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Inventory Limits 


on Newsprint Stay, 
CPA Chief Warns 


Washington, Dec. 27.—Although 


newsprint usage controls will be| 


lifted Dec. 31, publishers’ inven- 
tories of paper are to be limited 
during remaining critical shortage 
months, CPA Chief John Small 
warned today. 

While the supply of paper in 
1946 will be only 98% of 1941 and 
will not be adequate to meet all 
needs, Mr. Small said the decision 
to eliminate the quota control was 
based on the recommendation of 
the ANPA, the newspaper indus- 
try advisory committee and the 
Boren committee, representing a 
cross section of the industry. 

Mr. Small said that if volun- 
tary controls fail, and newspapers 
are threatened with suspension, 
CPA will reinstate newsprint con- 
trols, or attempt to provide prior- 
ity assistance to those in trouble. 

Inventory limits which CPA 


hopes to enforce call for ceilings 
of 25 days in the eastern and 
central states and 45 days in the 
western states, on the basis of 
usage during the last six months 
of 1945. Meanwhile, CPA com- 
pliance officers are reported ready 
to nullify penalty orders pre- 
viously issued against newspapers 
that violated usage limits during 
the war. 


BRITISH PAPER TIGHT 


London, Dec 21.—Government 
spokesmen revealed in the House 
of Commons this week that, al- 
though it may be possible to im- 
port additional newsprint in the 
early part of 1946, it is too early 
to forecast whether any increase 
will be permitted. 

Newspapers currently are using 
290,000 tons of newsprint a year, 
compared with 1,100,000 tons an- 
nually before the war. Magazines, 
it was reported, are now allowed 
28144% of the amount of paper 
used in the 12-month period end- 
ing Aug. 31, 1939. Special consid- 
eration is given to papers dealing 


with agriculture, export and cer- 
tain other industries. Magazines 
used 78,000 tons a year before the 


|war, and this year have used about 


25,000 tons. 

Lt. Col. Walker Smith, MP, as- 
serted that “in view of the urgent 
necessity for restricting imports as 
far as we can, it would not be pos- 
sible at present to justify a large 
expenditure of foreign currency 
to obtain the additional supplies of 
pulp or paper involved in bringing 
the consumption of reading matter 
to the prewar level.” 


Erects Rice Mill 


Walton Rice Mill, Inc., Stuttgart, 
Ark., processor of WondeRice, is 
erecting a new $350,000 plant to 
utilize a new rice process said to 
permit retention of rice’s natural 
vitamin content after milling. The 
new product is called “Malekized,”’ 
after Sgt. Milton Yonan-Malek, a 
Persian - American credited with 
discovery of the process, which the 
Army’s Office of Quartermaster 
General has pronounced one of the 
most notable food contributions 
emerging from the war. 
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To Boost Pabst Output; 
Pabst to Head Hoffman 


Fred Pabst, chairman of the 
board, Pabst Brewing Company, 
has revealed the company will 
spend $4,000,000 or more to ex- 
pand Pabst beer production from 
about 3,000,000 to 4,000,000 barrels 
a year. 

Rudolf Pabst, a lieutenant in the 
Navy, who was assistant secretary 
to Fred Pabst before the war, will 
become president of the newly 
acquired Hoffman Beverage Com- 
pany, Newark, N. J., on his dis- 
charge from the Navy (AA, Dec. 
24). 


Multi Names Christopher 
V.P. and Director 


R. J. Christopher, sales manager 
of Multi Products, Inc., Chicago, 
has been elected vice-president 
and a director of the company. He 
will retain active direction of all 
sales and merchandising activities. 

The company’s promotional 
plans for 1946 has been expanded 
and will include the largest sched- 
ule of national advertising in its 
history. 


1940, he was engaged in radar and electronic development 
and in the establishment and operation of the Navy's 


> 


The Oklahoma Publishing Company Announces 


the Appointment of 


CAPTAIN P. A. SUGG, USNR 
MANAGER OF STATION WKY 


Effective January 1, 1946 


APTAIN P. A. SUGG 


comes to WKY directly from the U.S. Navy where, since 


gigantic electronic training program. 


At the outbreak of the war he was assigned to the staff 
of Admiral Chester W. Nimitz, Commander-in-Chief of the 
Pacific Fleet, and thereafter played a major role not only 
in the development of radar itself but in the establishment 
of methods and schools for the training of thousands of 
men in its operation and maintenance. At war’s end he 
was Commander of the Navy’s only school in this country 
for airborne electronic training at Corpus Christi, Texas. 


Prior to entering the service, Captain Sugg served eight 
years in various technical capacities with the National 
Broadcasting Company in San Francisco, six of them as 


control supervisor for 


With the constantly increasing technical complexities 
of radio already being multiplied by the arrival of FM and 
television, the Oklahoma Publishing Company feels fortu- 
nate in securing a man of Captain Sugg’s technical back- 
ground combined with manifest organizational and execu- 


the western division. 


tive abilities to fill this important position. 


WKY embarks on the new year and a new radio era with 


an experienced and able pilot at the helm. 


Owned and operated by the Oklahoma Publishing Company 
homan and Times 


REPRESENTED 


WKY - OKLAHOMA CITY 


NBC NETWORK * 


Farmer-Stockman 


930 KILOCYCLES 


The Daily Okla- 
KVOR, Colorado Springs - 


KLZ, Denver (Affiliated Mgmt.) 


NATIONALLY 


BY THE KATZ AGENCY 


Paper and Pulp 


Se 


Block Organizes 


Publicity Firm 

New York, Dec. 27.—Frank 
Block & Associates, public rela- 
tions, has been formed with offices 
at 30 Rocke- 
feller Plaza, 
New York, and 
809 Ambassador 
building, St. 
Louis, to handle 
general ac- 
counts but to 
specialize in 
pulp and paper 
industry prob- 
lems. 

Mr. Block 
conducted the 
first waste paper campaign, which 
began before Pearl Harbor; the 
nationwide scrap drive, as secre- 
tary of the American Industries 
Salvage Committee; the current 
nationwide waste paper drive, as 
director of the conservation com- 
mittee of the Waste Paper Con- 
suming Industries, and the U. §. 
Victory pulpwood campaign, as 
director of the War Activities 
Committee of the Pulpwood Con- 
suming Industries. 

Associated with him in the new 
firm are Jesse Siegel, John F., 
Kinerk and L. Daniel Blank. 


50-Year Brands 
Will Be Honored 


Frank Block 


at.N. Y. Dinner 


New York, Dec. 27.—More than 
1,000 industrial and business lead- 
ers from the metropolitan area 
are expected to attend a dinner 
scheduled by Brand Names Re- 
search Foundation at Hotel Astor 
on Feb. 5, when certificates and 
citations will be awarded 175 
brands of companies in this area 
which have served for 50 years 
or more, 

William B. Warner, chairman 
of the board of McCall Corporation 
and president of National Pub- 
lishers Association, will be chair- 
man of the host committee. George 
L. Russell, president of John B. 
Stetson Company, is chairman of 
the foundation. 

Similar events already have 
been held in Cincinnati, Phila- 
delphia and Chicago. 


James Carr Elected 
Agate Club President 


James T. Carr, Look, was elected 
last week to serve as president of 
the Agate Club, Chicago, for the 
1946 term. 

Other officers named to serve 
with him include John F. Pollock, 
True Story, vice-president; Wil- 
liam C. Henning, Country Gentle- 
man, treasurer; Thomas Verschuur, 
Outdoor Life, secretary, and Joe 
Godfrey, Collier’s, assistant sec- 
retary. 


Jones Joins Miller 


Frederick H. Jones Jr., previ- 
ously advertising manager of 
Rockwell - Barnes Company, and 
before that advertising manager o! 
Horder’s, Inc., and the John } 
Jelke Company, has joined \ 
Glen Miller, Advertising, Chicag 
as an account executive. 


619 NORTH MICHIGAN AVE. S&. 
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TULSA WORLD 
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O, THIS isn't a “mob” scene! It 
is one of the modern retail stores 
in the “Magic Empire.” It was 
business like this that gave Okla- 

homa a total of $915,111,000 in retail sales in 
1944. Oklahoma retailers are always on the 
lookout for new and improved products because 
the better than average income of ““Magic Em- 
pire’ customers creates an ever-increasing de- 
mand for BETTER merchandise. Yes, indeed, 
the “Magic Empire” is a vast market for YOUR 
product when you TELL and SELL them on its 
merits through the pages of the Newspapers 
THEY READ. 


OIL CAPITAL NEWSPAPERS 
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TULSA TRIBUNE 


MORNING @ EVENING @ SUNDAY @ REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 
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Willys to Promote 
4 New Vehicles; 
Lifts Budget 25% 


Toledo, Dec. 27.—In addition to 
a new Jeep, adapted to various 
civilian purposes, Willys-Overland 
Motors, Inc., will promote in 1946 
a new passenger car, a truck, and 
a general utility passenger vehicle, 
which the company describes as 
“not exactly a station car,’’ ADVER- 
TISING AGE has learned. During 
the war the company concentrated 
advertising wholly on the Jeep. 

The Willys budget is being ex- 
panded 25% from 1945 levels, with 
newspapers, magazines, business 
papers and farm papers sharing in 
it. The amount of the appropria- 
tion was not revealed. 

Two separate magazine copy 
themes will be emphasized—one 
in American Magazine, The Amer- 
ican Weekly, Collier’s and The 
Saturday Evening Post, and the 
other in Business Week, Forbes’, 
Fortune, Nation’s Business, News- 
week, Time and United States 
News. 

Fourteen farm papers are being 


scheduled: Capper’s Farmer, 
Country Gentleman, Farm & 
Ranch, Farm Journal, Hoard’s 


Dairyman, National Grange, Na- 
tional Union Farmer, Nation’s Ag- 
riculture, Progressive Farmer, 
Rural New Yorker, Southern Agri- 
culturist, Successful Farming, 
Westerner, and Western Livestock 
Journal. Automotive business 
papers also will continue to be 
used. 

With the company’s 100 dis- 
tributors lining up additional deal- 
ers, the newspaper list will be 
substantially enlarged. The cam- 
paigns will start in newspapers of 
100 leading cities, and will be ex- 
panded as the dealer group is en- 
larged. 


Haynes Resigns 


The resignation of Paul Haynes 
from the Canadian research or- 
ganization, Elliott-Haynes  Ltd., 
was announced at the company’s 
recent annual board meeting. Wal- 
ter Elliott was reelected president 
and managing director of the com- 
pany. Myles Leckie and Ernest 
Comte were elected vice-president 
and secretary-treasurer, respec- 
tively. 


vYES-THEODORO 
ADVERTISING 
SERVICE 


now representing 
NEW YORK POST 

PARIS POST 
THE HOME NEWS 


"PRONE AND MANHATTAN 


—— THEODORO 
q ADVERTISING SERVICE 


7S WEST STREET, NEW YORK 6, WN. Y. 
EOWARD C. KENNELLY - 


Generel Menoger 
CHICAGO + DETROIT + ] 


SAN FRANCISCO + LOS ANGEL 
PARIS. FRANCE « LONDON, ENGLAND 


Farr Joins Illustravox 


John B. Farr, formerly assistant 
manager of Bell & Howell Com- 
pany, New York, has been ap- 


| pointed eastern representative for 
'the Illustravox division of Mag- 


navox Company, Fort Wayne, Ind., 
with headquarters in New York. 


Goerisch Appointed 


William J. Goerisch, since 1929 
with Graybar Electric Company, 
New York, has been named sales 
manager of the company’s lamp 
department. 


Weaver Named Assistant 


Charles R. Weaver, formerly 
associate editor of the Whaley- 
Eaton Service, Washington, D. C., 


has been named assistant to R. A.|10th at Grand Ave. Cecil Hickle, 


Hutchinson, president of the 
Studebaker Export Corporation. 


Miss Contini to FC&B 


Miss Joyce Contini has joined 
Foote, Cone & Belding Los An- 
geles, as an account executive. 
Miss Contini, formerly with Glas- 
ser-Gailey & Co., Los Angeles, 


will specialize in fashion accounts. 


Advertising Age, December 31, 1943; 


Move Cole’s Offices 


Cole’s, Inc., Des Moines, Ia., 
agency, has moved to new quar- 
ters in the Old Colony building, 


Clark Names Evans 


Charles F. Clark, Inc., Chicag, — ' 
manufacturer of bowling sho « + 
and other leather sports specia|- Bi 
ties, has appointed Evans Ass). 
ciates, Inc., Chicago, to handle its 
account. 


after three years in the Navy, has 
rejoined Cole’s as business man- 
ager. 


Names J. M. Korn 


Food Trade News, new bi- 
weekly magazine to be published 


Enterprise Engine & Found y 
Company, Oakland, Cal., dies| 
engines, processing machinery ard 


Appoints McCarty ; 


next year in Philadelphia, has|oil burners, has apnointed The 

named J. M. Korn & Co. as| McCarty Company, San Francisco, . 

agency. to handle its advertising. t 
) 


| f an official opening date can be set for the 
beginning of our new World of Science—it certainly must 


be the year 1946. 


Turned at last from terrible preoccupation with 
war, Science now gets down to converting its wonderful 
knowledge, methods, materials, skills, to the service of 


peace—in a new World of Science. 


ScIENCE ILLUSTRATED, McGraw-Hill’s new maga- 
zine interpreting Science to the general public, therefore 
enters the scene at the precise moment when every cir- 
cumstance cries out for just such a new publication. 


It will be a magazine that presents all the news and 
promise of today’s Science pictorially, personally, excit- 
ingly. A magazine that will make the broad, swift flow 


_—— 


of Science easily navigable, a fascinating adventure, 
our new world’s alert citizen. 


a new kind of audience. A peculiarly alert, inquiring 0! 


People peculiarly avid for news and information abo / 
: ; : . 4. prey 

new things and new means which may enrich their ‘iv hi 
hi 


Apeculiarly attentive, thorough-reading kind of audin 


They will be the kind of people who, out of th 


keen interest in news about penicillin, prodded th 
doctors into faster comprehension and use of the » 


life-saver. They will be the ones eager to get a televis 
or F. M. set, impatient to be first to streamline th 
kitchens, enthusiastic about using the newest, fas! 
air liners... 


In other words, the audience of Science [1 
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War Vets to Aid 
Buddies Seeking 
Ad Jobs in N.Y. 


New York, Dec. 26.—More than 
°90 war veterans who have ob- 
tained jobs through the veterans 
-yidance in advertising committee 
of the Advertising Club of New 

rk have formed a group to as- 

t other veterans in finding em- 
ployment here. 


The veterans’ group, set up as a 
division of the club’s committee, 
has elected John Hamilton of 
Business Week as its chairman. 
Mr. Hamilton explains that the 
“full story of the job-finding fea- 
tures of the organization will be 
carried to every separation center 
and service hospital in the New 
York area.” 


To Contact Personnel Heads 


Walter Hendrix, RCA _ Inter- 
national, will direct job promotion 
activities through contacts with 


personnel directors, and Harry 
Dole, Life, has been selected from 
the parent club as senior coordi- 
nator. Chairman of sub-commit- 
tees include: F. B. Ladd, Ameri- 
can Automobile, public relations; 
Chares D. Kupersmith, Liquor 
Publications, finance; Troop Mat- 
thews, Veterans Guidance in Ad- 
vertising, outside activities; Sam 
Wasserman, Kennedy - Sinclair, 
Inc., production; B. R. Patterson, 
Quality Bakers of America, copy, 


and Horace Walsh, Kent Studios, 
| art. 


Comics Group Appoints 
Francis M. Culver, recently re- 
leased from the armed forces, has 
been named advertising manager 
of the National Comics Group, 
New York. The group has named 
Harley L. Ward as western rep- 
resentative. | 


WTHT to American 


Station WTHT, Hartford, Conn., 
has joined the American Broad- | 
casting Company. It has moved | 
its studios to larger quarters at) 
555 Asylum St. 


A new kind of audience — which the peculiarly 
rewd advertiser will be particularly anxious to secure 


‘his message. 


ATED will be the kind of people who unlock the doors 
) new things for the great mass of consumers who 
ly will atit)\imately follow the lead of those who do things first. 
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McGraw-Hill office. 


SCIENCE ILLUSTRATED 


A New McGraw-Hill Publication 
SCIENCE BROUGHT HOME TO YOU 


Advertising forms close February 10, 1946 


Initial print order, 500,000 copies. First issue, April; 25¢. 
For further, full details about this new magazine, address 
SCIENCE ILLUSTRATED, 330 West Forty-second Street, 
New York 18, New York. Or phone your nearest 


The Boss: Nurses aren't a large 
market for our product. . . so 
why put R.N.on the schedule? 


Nevins: That’s right, chief. We 
don’t sell very much ¢o nurses 
—but we can sell a great deal 
through nurses. 


Boss: How? 


Nevins: Simple. Every day the 
nurse’s patients ask her 
opinion of all sorts of prod- 
ucts. By advertising in R.N., 
we can tell the nurse the mer- 
its of our product—get her to 
recommend it to her patients. 


Boss: Sounds O.K. But how 
many people can we influence 
in that way? 


Nevins: Millions. The average 
nurse sees a number of pa- 
tients daily. And when you 
remember that 100,000 nurses 
read R.N., that can add up to 
a terrific word-of-mouth ad- 
vertising Campaign. 


Boss: Nevins, you're on the 
beam! Just one more question 
—why R.N.? Aren’t there 
other nursing journals? 


Nevins: Yes, but more nurses 
read R.N. than all other major 
nursing journals combined— 
and the page rate is only $3.25 


per thousand readers! 


A JOURNAL’ FOR NURSES 


RUTHERFORD, NEW JERSEY 
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Whither Fair Trade? 


A few weeks ago ADVERTISING|minimum price agreements with 
AGE reported the adoption of mini-|some reluctance, although there 
mum resale price maintenance| were others, notably Pepsodent, 
practices by most of the factors} who embraced the idea with en- 
in the small appliance field. Last|thusiasm and have remained en- 


week we reported a strong anti-|thusiastic. But if, as the FTC re- 
fair trade blast in an FTC report] port asserts, druggists make no 


which was made five years ago 
and just released. In this week’s 
issue is an exclusive story on the 
expansion of the Macy Supremacy | of so-called private label brands 
line of drug store items, and the| appear at “cut’’ prices, the fair 
news that these items will defi-| traded national brand may let 
nitely not be fair traded. All of | itself in for a painful squeeze play. 
these stories indicate that the issue With additional strong brands 
of fair trade will be very much| coming into the field, and with 
alive in 1946. drug chains, both corporate and 
The Macy announcement that} voluntary, pushing their own 
its Supremacy line will not be| brands, most of which are not fair 
fair traded, and that instead its|traded, the national brand may 
line will undersell national brands| conceivably find itself anchored 
while at the same time permitting| to a chimera unless it can main- 
retailers a 50% markup, indicates|tain strong enough public accep- 
that a new battle is about to begin} tance so that Mr. and Mrs. Con- 
—a battle in which national drug} sumer will insist on purchasing it 
brands will have to steer a care-| jn preference to other brands. 
ful course in order not to be Whatever may eventuate, it be- 
wrecked on either the rock of| gins to seem clear that the fair 
dealer disfavor or the reef of out-| trade issue cannot be accepted and 
of-line prices. forgotten. Manufacturers in all 
Most manufacturers in the drug} lines must keep a close watch on 
field, where fair trade has made|retail merchandising trends, and 
its biggest success, entered into | trim their sails accordingly. 


A Healthy New Year 


This editorial is being written] prevention lies in the development 
the day after Christmas, when the|of a personal, individual con- 


special effort to back up fair- 
traded merchandise, and if, on the 
other hand, an increasing number 


morning newspapers report 416) sciousness and regard for safety 
violent deaths throughout the| which only the advertising method 
country, including at least 227|seems able to induce on a large 
traffic fatalities, in conjunction | scale. 


with America’s first peacetime Since we stand at the dawn of 


Christmas in five years. | America’s first peacetime year 
No more tragic evidence need/since 1940, it seems particularly 
be cited to demonstrate the vital| appropriate at this moment to 


necessity for a concerted effort on| urge 
the part of all America to reduce | 
this senseless, idiotic waste of hu-| 
man life—a waste which, as we 
have pointed out previously, takes 
a toll of lives far greater than that 


everyone in advertising to 
give full support to all organized 
efforts designed to decrease the 
death rate from accidents; and to 
go considerably further, in a per- 
sonal way, to make sure that ac- 


| 


of the bloodiest actions of global| cident hazards become the per- 
war. sonal concern of all of us. 
For the first time in history, the Like so many other things in| 


combined forces of advertising, as 
represented by the 


which preaching is fine, but prac- 


Advertising | tice is better, we can hope to do 


—Michael Berry, in Collier’s 


"This is it! You take off at 1400 flying due north at 6,000 feet. When you 
reach the center of the city you climb to 10,000 feet and write ‘Zip-Cola.’ 
That's all and good luck to you!" 


Christmas Delight 
Graphic arts enthusiasts 
comed an_ unusual 


wel- 
Christmas | 
“card” from William E. Rudge’s 
Sons, in the form of a collector’s 


item on bookmaking. It was a 
small volume, “Notes on Modern 
Printing,” written and designed 
by Mark Armitage, well known 
book designer and commentator 
on the arts. Those sent out as 
Christmas gifts were bound in 
paper, while 3,000 copies were 
bound in cloth over board 
slip case, and presumably are now 
making their appearance in book- 
sellers’ shops. 


Radio Congress 

Those who insist 
servants, as elected officials are 
sometimes facetiously called, 
should not be providing the back- 
ground for the sales efforts of ad- 
vertisers, will be shocked to learn 
that Keystone Broadcasting Sys- 
tem is offering advertisers a new 
show, “Congress on the Air,” 
which features Congressmen ex- 
clusively. 


that public 


“Every week for a half hour,” | 


says Keystone enthusiastically, 
“four Capitol Hill experts, two on 
each side, go to the mat on a hot 
issue with no holds barred. Ernest 
K. Lindley, Washington columnist 
and chief of the Washington bu- 
reau of Newsweek, is the m.c.” 
“Since the show is strictly ad 
lib,’ Keystone goes on, “the boys 
from Capitol Hill let go with 
what’s on their minds. Occasion- 
ally this is a source of original 
news. .. It gives the institutional 
advertiser a dignified and com- 
paratively low cost show. . .” 


Wood Marches On 


The Wood Office Furniture In- 
stitute has been unhappy for a 
good many years, but now it is 
beginning to feel much better. 
It seems that wood office furniture, 
particularly desks and chairs, used 


ito be built so well that while they 
got nicked or chipped in the course | 
lof time, they gave little indication 


lof actually wearing out, with the 


result that the boys had any num- 
ber of satisfied customers, but very 


| few prospects. 


lcence factor through 


Council and the National Safety | nothing important about the con- 
Council, are girding their loins for! tinuing menace of accidents until 
a serious, continuing effort to de-| each of us, as individuals, takes 
press the accident curve to some-| the lessons of safety to heart and} 
where near the vanishing point.| practices the simple, common 
As we have said, this appears to| sense rules which are likely to 


Having observed that the auto- 
mobile industry has been notably 
successful in raising the obsoles- 
annual style 
changes, and having further ob- 
served that the piano 


a particularly notable oppor-| give us a better than average op- 
be at em s Pr give us a | , 9 a P-\ come out of the doldrums every 
ity » ¢ rart7s) y 1eth nor? sity ty ‘elebrate : TryVv . . . 7 2 
tunity for the advertising method) portunity to celebrate a Merry) once in a while by introducing 
to prove its value in the public’ Christmas and a Happy New Year| and popularizing an entirely new 


service, since the core of accident one year hence. 


model, the wood furniture people 


in a} 


industry has | 


have decided to go and do like- 
wise. 

They’re not actually going to 
produce yearly models, and their 
desks will presumably still con- 
tain drawers and tops, but they 
are definitely going to put style 
into their products from here on 
out. Style, these office furniture 
makers have discovered, is the es- 
sence of obsolescence. 


$10,000 for Privacy 


Glamour has decided that the 
|one thing business and career 
| girls who live with parents or rela- 
| tives want most is privacy, so it 
|has launched a “private life” con- 
'test. Prizes are two private living 
suites to be built in the houses in 
which the winners are now living, 
leach worth more than $10,000 in 
| construction, equipment and fur- 
— All the privacy-seeking gal 
has to do is fill out the usual entry 
blank, outline her  no-privacy 
‘troubles, and outline how they 
|could be solved by the construc- 
ition of separate quarters under 
|the family roof. 

The winners will get, somehow 
or other, their own private suite 
in the family homestead, complete 
with living and sleeping quarters, 
| bathroom and kitchenette. Each 
| will be able to live at the same 
| address, but not with the rest of 
‘the family. Well, we _ hope 
|Glamour gets a lot of entries, as 
|it undoubtedly will, but we just 
|don’t go for the idea. 


Jottings 
| Timken Roller Bearing Com- 
|pany thinks it has been getting 
|a raw deal from strikers who tied 
‘up its Canton plant in October and 
November, and to impress its opin- 
lion on others has sent out a fat 
folder containing newspaper clip- 
|pings, ads, letters and other ma- 
| terial constituting an informal his- 
tory of the strike. The documen- 
| tary accumulation is sure to create 
| interest wherever it’s seen. . . 

The kids can have their own 
|handie-talkies now. Galvin Mfg. 
Company, which made Motorola 
handie-talkies for the armed 
forces during the war, has just 
introduced a toy model, an authen- 
tic scale model of the original... 

And WDNC, Durham, N. C., 
which sent out hard-to-get cigarets 
during the recent shortage, has 
been making time buyers and 
their wives happy in recent weeks 
with gifts of honest-to-goodness 
nylon hose... 

And a Very Happy New Year to 
all youse guys and gals... 


| 
| 


| 


i 


The following documents may 
be secured without charge from 
companies sponsoring them, or 
through ADVERTISING AGE, by any 
national advertiser or advertising 
agency executive writing on his 
business letterhead. Address Ap- 
VERTISING AGE, 100 E. Ohio St, 
Chicago 11, III. 


No. 2469. Vitamin Questionnaire. 


Hospital Management, in this 
booklet, reports on the answers to 
a questionnaire which was sent to 
520 hospitals of 200 beds or more, 
and was distributed geographically 
to represent all sections of the 
country. The report shows that 
81.7% of the physicians practicing 
in these hospitals prescribe vita- 
min products, and it lists types 
most frequently used, and answers 
questions on pharmacy stocks, 
sources of supply, method of ad- 
ministration, etc. 


No. 2576. You Can Get Space in 
Newspapers. 

This reference book for buyers 
of newspaper space was prepared 
by a group of newspaper repre- 
sentatives who are members of 
the American Association of 
Newspaper Representatives. Tab- 
ulations of circulations and rates 
for a list of markets show the 
space buyer newspapers that are 
available to him in the event he 
cannot get space in major news- 
paper units of the market. 


No. 2543. They Came by the 
Thousands to be Fully In- 
formed, 


A summary of the highlights 
of the recent newspaper deliver- 
ers’ strike and its effects on the 
public, retail sales and the New 
York Times itself is given in this 
folder issued by the Times. What 
happened at the paper during the 
strike, what would-be readers 
said and did, and how the Times 
continued to get news to its read- 
ers are recounted. 


No. 2575. Twenty Years... and 
What They Have Meant in 
Newspaper Development. 

Improvements over the past 20 
years in news services, features, 
comics, photos by radio, mechan- 
ical facilities and other facets of 
newspaper service are described, 
with illustrations, in this booklet 

issued by the Toledo Blade. A 

graph and tabulation show the 

circulation trend of dailies in the 

U. S., 1920-1944. 


No. 2582. Unlocking the Power 
of the Universe. 


The Knoxville News - Sentinel 
has issued this folder, which re- 
ports, particularly, on the Oak 
Ridge Project to show how the 
business indexes of Knoxville 
have skyrocketed in the past two 
years due to the spending power 
of the 75,000 inhabitants of the 
atomic power center. Other pic- 
tures and figures in the folder de- 
scribe the industrial prosperity) 
brought to the area by the TVA, 
and the city’s standing as a tour- 
ist center. 

No. 2527 The Kind of Reta 

Grocery Advertisements Home - 
makers Prefer in Washingto 

D. Gs 

In this brochure, the Washinc- 
ton Times-Herald reports a surveé 
of a representative cross-section « 
Washington housewives, which ir- 
dicates an overwhelming prefe'- 
ence for light, clean ads as of- 
posed to bold “attention-getter: 
and black tones and panels. E>x- 
amples of both are shown, alor 
with comments of housewives ar 
merchants on readership and in- 
proved appearance of ads. 


a Advertising Age, December 31, 1945 
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...in 8 out of 10 Seattle Homes 


— 1 
- ste wregerse) 
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THE SEATTLE TIMES 1s Seattle’s FAVORITE newspaper. E ie etl ies 
THE TIMES is welcome, wanted, respected, in 8 out of TH PREFERRED NET OMS 
10 Seattle homes. Because THE TIMEs is Seattle’s 8 OUT OF 10 oR amen 


wuprone! OU 


home town newspaper . . . considerate of the people, 
their interests, and sensibilities. That is why THE 
SEATTLE TIMES is Seattle’s Best Seller . . . for retail 


» oun 
we vem GANSU n o” 
again WC auc f \ » 


mse or 


stores, and for national manufacturers. And _ rich, 
growing Seattle is EASY to sell — when you advertise 
in THE SEATTLE TIMES. 


Represented by: O'MARA & ORMSBEE, INC. * NEW YORK + CHICAGO © DETROIT * LOS ANGELES * SAN FRANCISCO 
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EFFECTIVE BUYING INCOME 


IN KVOO'S DAYTIME HALF-MILLIVOLT AREA 


101% 


as compared to 


Including bonus counties of Missouri, 
Arkansas and Kansas, making the 
KVOO market — Oklahoma’s No. 1 


ENTIRE STATE OF Market. 
OKLAHOMA ee LO 
TULSA 
4 —-= OKLAHOMA 


50,000 WATTS | 
TULSA, OKLAHOMA 


Grubb & Petersen 
Open New Agency 


Robert F. Grubb and Leon L. 
Petersen have formed Grubb & 
Petersen, a new advertising 
agency, with offices at 37-39 Main 
St., Champaign, Ill. Mr. Grubb 
has for many years been asso- 
ciated with G. R. Grubb & Co., 
engraver. Mr. Petersen for the 
past eight years has been copy 
chief and account executive with 


|Carter, Jones & Taylor, South 
| Bend, Ind. 

Gene Wilder, associated with 
the Grubb company for nearly 


|nine years, will be art director of 
ithe new agency. 


NBC Promotes Parsons 


Willis B. Parsons, former as- 


tion of manager of Thesaurus and 
syndicated sales. Charles W. 
Hicks Jr., former manager 


named manager of recording sales, 
succeeding Walter 


Records, New York. 


sistant sales manager of the NBC | 
radio-recording division, has been | 
named to the newly-created posi- | 


Worth, Tex.; 
of | 
WSOC, Charlotte, N. C., has been | 
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AFA Appoints 
Committee to Act 


on Legislation 


New York, Dec. 26.—Elon G. 
Borton, president of the Advertis- 
ing Federation of America, today 
announced appointment of a leg- 
islative intelligence committee “to 
watch for legislation affecting ad- 
vertising and to give ‘grass roots’ 
viewpoints and aid in supporting 
or opposing such proposals.” 

John H. Platt, vice-president in 
charge of advertising and pub- 


' licity, Kraft Foods Company, and 


a director of the AFA, was ap- 
pointed chairman. Other members 
include: 

Mrs. Alice Belding, Los An- 
geles; Gustav K. Brandborg, Tul- 
sa, Okla.; Rowland Broiles, Fort 
Wilbur F. Cannon, 
Ia.; Lawrence Dahl, 
Charles R. Docherty, 


Davenport, 
Louisville; 


B. Davison. | Omaha; Karl T. Finn, Cincinnati; 


who has resigned to join Capitol | 


W. M. Freudigman, 
Jean Hadley, 


Providence; 
Minneapolis; Kim 


(Colossus on Wheels 


Gas, not oats, now fuels most of 


the horsepower on our farms 


The American farmer owns more than four million automobiles, 
drives over a million trucks, operates two million tractors! Such 
is the vast power plant that turns the wheels of America’s big- 

gest industry. 


Yes, farming is America’s biggest industry . . . engages more 
people... ranks first in dollar volume. Last year the farmer’s 
income hit another new high, nearly 28 billions. His accumu- 


lated savings likewise soared. Today he has nearly 14 billions 
in cash and War Bonds! 


Keep your eye on this economic Colossus; with his giant 
income and giant savings he’s one of the biggest and 
brightest prospects in sight! His family and rural 


neighbors account for nearly 40% of America’s con- 
sumer purchases. And now, with an income secure, 
and needs immense, Colossus may shortly break 


all buying records. 


Any wonder we say keep this powerful citizen 
in mind? And when making advertising plans 
remember his favorite magazine? 


No other farm magazine enjoys the preference 
farmers give Country Gentleman. For no other 
magazine gives the same service to Agriculture, 


and farmers know it. 


—— 


ountry — 


entleman 


A cCuRTIS PUBLICATION 
No. 1 with FARMERS—RURAL DEALERS — ADVERTISERS 


What business can ignore 
the farmer’s strength? 


| builders, 


Jepson, Lansing, Mich.; Grover 


Kinney, Denver; Bettie McC: 1 
Baltimore; Fred I. Meyers, Ney 
Orleans. 


Others are J. A. Moffit, Lyncn- 
burg, Va.; Mrs. Norrie Passino, Sj 
Louis; Wesley Peters, New Haven. 
Conn.; R. D. Peterson, St. Peters- 
burg, Fla.; Clarence J. Pyle, W'|- 
mington, Del.; Viola I. Schlacks 
Philadelphia; B. E. Skinner, Ra- 
cine, Wis.; Paul C. Smith, Peoria 
Ill.; William Spoor, Birmingham 
Gilbert H. Sundberg, Worcester, 
Mass.; Vi Sutton, Washington: 
Ralph Varnum, Wichita, Kan.: 
Lou Young, Indianapolis, and 
Frank J. Zoerlin, Spokane, Wash. 


Birds Eye Ups Two 

A. E. Snyder, district sales man- 
ager in San Francisco for Birds 
Eye-Snider, Inc., New York, di- 
vision of General Foods Corpora- 
tion, has been named western di- 
vision sales manager. Martin 
Mathews, former branch manager 
in New York of Q-F Wholesalers, 
Inc., Birds Eye sales subsidiary, 
has been named southern division 
sales manager for Birds Eye. 


IDC Sells Tool 
Plant to Gisholt 


International Detrola Corpora- 
tion, Detroit, has announced the 
sale of its machine tool manufac- 
turing interests to Gisholt Ma- 
chine Company, Madison, Wis. 
The sale includes the transfer of 
the manufacturing of Fastermatic 
turret lathes and Superfinishing 
machines, but excludes the equip- 
ment, land and _ buildings of 
Detrola’s Elkhart, Ind., plant. 


Arketex Names Kane 

Arketex Ceramic Corporation, 
Brazil, Ind., manufacturer of 
ceramic glazed structural tile, has 
appointed Kane Advertising, 
Bloomington, IIll., to handle its 
advertising. A comprehensive 
campaign to acquaint potential 
contractors and archi- 
tects with Arketex products will 
begin in January. 


WELCOME HOME! 


We are pleased to 
announce that Lt. 
Ralph P. Mulligan who 
has been on duty with 
the U. S. Navy in the 
Mediterranean and 
Pacific theatres will 
be back on active 
duty with SCHEERER 
& CO. New York of- 
fice on or about 
January 14, 1946. 


‘SCHEERER & CO. 


Member of the American Association 
of Newspaper Representatives 
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SALES messages are aimed at minds... not inert 
statistics on a publisher’s statement. Yet, how often 

does an advertiser look at cold circulation figures without 
asking exactly who is behind these numbers? And 

* for best results, sales messages should be aimed at 

fresh, open minds... minds unprejudiced . . . minds 

not hide-bound by habit. That’s why you get 

extra results when you REACH THE P. M. MIND. 
Popular Mechanics delivers a unique man-market 
..acertain kind of individuals who are inquisitive 

. . who like to experiment . . . who are open to ideas... 
who get enthusiastic. Because these men are super-active, 
because they have the P. M. Mind, Popular Mechanics 
pays-off bigger, faster in measurable returns for its 


advertisers. For sale producing advertising put 


Popular Mechanics on your schedule now! 


POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 


_ gem OPULAR MECHANICS 


POPULAR MECHANICS 


yw? POPULAR MECHANICS 


POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 


POPULAR JBECHARIVS 
POPULAR ‘MECHANICS 


~ POPIDAR MECHANICS 


POPULAR. MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
~ POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 
POPULAR MECHANICS 


, In 1902, H. H. Windsor, Sr. 
created a new type of publication when he founded 
Popular Mechanics —a magazine for curious, interested 
thinkers and doers. Today, on the same basic formula 
H. H. Windsor, Jr. publishes Popular Mechanics which is 
bought each month by over 700,000 people and has more 


than 2% million readers—readers with open P. M. Minds. 
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16 
Joins Melamed-Hobbs 


Hal C. Lewis, formerly adver- 
tising manager of Van Cleef 


Brothers, Chicago, has joined the | 


Its Sales Set-up 


Chicago office of Melamed-Hobbs, 
Inc., as an account executive. 


Willis Joins Airline 

P. P. Willis, account executive 
on American Airlines at Ruth- 
rauff & Ryan, New York, has been 
mamed advertising director of 
American Airlines, with offices in 
New York. 


EYE’ CATCHERS 
FREE! collee tion 


adv. photos. All lines 
business . . . all situa- 
tions, Top models... 
fine photography. Mul- 
tiplies pull of promo- 
tions. Shot new each 
month. 10,000 subjects 
available. Money sav- 
ing subscription plan. 
NOT STOCK PIC- 
TURES. FREE proofs 
and details on request. 
No obligations. No 
salesmen. 


EYE CATCHERS, Inc. 


World’s 


10 E. 38 St. 
New York 16 


| shifts 


Norge Sees Tough 
Going, Revamps 


Detroit, Dec. 26.—In personnel 
which are understood to 
have been made in anticipation of 


| the stiffest kind of competition in 


the refrigerator and appliance in- 
dustry in the postwar period, the 
Norge division of Borg-Warner 
Corporation has announced the 
appointment of Howard L. Clary 
as assistant general sales manager 
to “coordinate all sales department 
operations,” and direct the com- 
pany’s field forces. 

All regional managers will re- 
port to Mr. Clary under the new 
plan, designed to strengthen the 
entire Norge merchandising or- 
ganization. 

As part of the over-all reor- 
ganization, C. H. MacMahon, who 
has been with Norge in various 
sales and advertising posts since 
1934, was named director of ad- 
vertising and public relations. E. J. 


Kanker, formerly assistant to M. J. 
O’Harra, Norge vice-president and | 
general sales manager, will as- 


'sume the newly-created post of | 


director of market research, re-| 


porting directly to Howard E.,| 
Blood, Norge president. E. R.| 
Bridge, refrigeration sales man- | 


ager, was named to the position | 
of merchandise manager “for the 
purpose of correlating the activi- 
ties of all product sales managers.” 
His successor as manager of do- 
mestic refrigeration sales has not 
been announced. 

Ellis Redden, who recently 
joined Norge as manager of sales 
training, will take over Mr. 
Clary’s sales promotion post. 


Forms Terminal Dioramas 


Charles H. McArthur, president 
of the three Terminal Advertising 
Corporation units which operate 
ad displays in Grand Central Ter- 
minal, New York, and the Union 
stations in Washington, D. C., and 
St. Louis, has organized Terminal 
Dioramas, Inc., Long Island City, 
to design and manufacture the 
three-dimensional displays. 


Welcome back to F&P, 
Captain Ewart M. Blain! 


On December 8, 


at Pearl Harbor 
Army recruiting 


in the New York Office. 


definitely 
you old 


clothes! 


1941—-while the fires were still burning 


—our own Ewie Blain marched into an 
. : EXCLUSIVE 
office and enlisted as a buck private. REPRESENTATIVES: 
Assigned to the Artillery, Ewie Blain rose fast and trav- WGR-WKBW ..BUFFALO 
; 1 ; he WCKY ..... CINCINNATI 
eled far. He was with MacArthur all through New Guinea 1 ULUTH 
and the Philippine Campaigns — ended up the War on wiee.witte  anane 
. ie : RAPIDS-KALAMAZOO 
Honshu, wearing a Captain’s double bars and commanding KMBC .... KANSAS CITY 
- ai sg aan seats LOUISVILLE 
his own Battery. But on December 1 Ewie rejoined F&P, ee ee 
WIRD o.sccerans EORIA 
re oncnshed ST. Louis 
heels SYRACUSE 
, , . ‘ ‘ IOWA 
Before the War, aside from two years in general business WHO oon... DES MOINES 
and seven years in a major radio station (WFBL), Ewie KMA |....SHENANDOAH 
Blain was for three years a highly successful Account Ex- SOUTHEAST 
erga ; ae WCBM ...... BALTIMORE 
ecutive at F&P. His return is something for which we have WCSC ..... CHARLESTON 
» Same tom, a i Maa 
watched and prayed”. eleome home, Ewie, 4 | ae PAL een 
YY we can't wait to see you in your civilian SOUTHWEST 
KOB_.... ALBUQUERQUE 
KEEW ... BROWNSVILLE 
KRIS..CORPUS CHRISTI 
ppp eectee HOUSTON 
KOMA.OKLAHOMA CITY 
EW cxedeacseges SA 
\, FREE & PETERS, ENC SacIne Se 
? 
A KOIN .....00. PORTLAND 
‘ um. @ . = sd = KIRO .....-- j SEATTLE 
an 
. . . : . ; — WRIGHT-SONOVOX, Ine. 
)\) Pioneer Radio Station Representatives 
Ne f 
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Since May, 1932 


Michigan MEWYORK: 343 Madison Ave. DETROIT: 645 Griswold St. SAN FRANCISCO: 111 Suster WOLLYWOOD: 633: Hollywood ATLANTA: 322 Palmer Bldg. 


Cadillac 1880 Sutter 4353 


Hollywood 2151 Main $667 | 
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Y&R’s radio publicity director, Lester Gottlieb, will handle 4 
record column for Photoplay, beginning with the January issue. . . 

Admen in Gotham received a bleak picture of European publish- 
ing and advertising prospects in England, France, Sweden, Portugal 
and Spain from Carroll Rheinstrom, Macfadden’s exec. v.p., jus! 
back from a two-month tour of Europe. Mr. Rheinstrom said ther: 
was inadequate salable merchandise of all kinds, tangled transpor- 
tation facilities affecting both distribution and production, a short- 
age of paper in Sweden where people are burning wood to keep 
warm, and insufficient equipment to do printing... . 

Roy W. Peet, v.p. of Colgate-Palmolive-Peet, is recuperating 
from an illness, and coming along nicely at Overlook Hospital, Sum- 
mit, N. J. . . Josephine M. McCallion, production ed. of Mechanix 
Illustrated, and Henry F. O’Grady, Westchester, N. Y., contractor, 
were married at the Church of St. Rose of Lima, Manhattan, 
Dec. 1... Col. Thomas D. Keresey, v.p. of Ivey & Ellington, just re- 
turned after four years in the Army, has been elected to the board of 
directors of the George Junior Republic Association, a residence 
school and self-governing community for teen-age boys and girls 
which is this year celebrating its 50th anniversary... 


AT AGENCY DINNER—Officers of the Richard A. Foley Advertising Agency, 
Philadelphia, were hosts at a recent dinner to celebrate the agency's 45th year. 
Left to right are Jerome B. Taft, vice-president; Lee H. Hood, Ist vice-president 
and treasurer; Charles H. Eyles, president; A. Edward Morgan, vice-president, 

and some of the staff members. 


S. Marie Vaughn, dir. of research at Dancer-Fitzgerald-Sample, 
Chicago, and George M. Crowson, assist. to the pres. of Illinois 
Central Railroad, have decided to become Mr. and Mrs. shortly. . . 

Charles F. Jenkins, for many years publisher of Farm Journal, 
and still active as board chairman, took part in a tree-planting 
ceremony Dec. 17, in celebration of his 80th birthday. Following 
the ceremony, he was guest of honor at a luncheon attended by 
Graham Patterson, present publisher, and other executives and 
staff members... 

At an employes’ Christmas party Dec. 21, Ralph Reinhold, chair- 
man of the board of Reinhold Publishing Corp., New York, an- 
nounced the inauguration of an employes’ profit-sharing plan, which 
provides that each employe’s share be allocated on the basis of 
length of service with the company and the amount of compensa- 
tion. Quite a group of Reinhold employes have been connected 
with the organization 15 years, and several for as long as 25 years... 

Milton Biow, of the Biow Company, heads a group of advertisers, 
broadcasters and publishers who will be present at a dinner at the 
Waldorf-Astoria Jan. 16 to mobilize support in those fields for the 
current $30,000,000 appeal of the Jewish Philanthropies of New 
SOC: s 

The board of trustees of the College of Music, Cincinnati, has 
voted unanimously for the appointment of James D. Shouse, v.p. in 
charge of broadcasting, Crosley Corp., to the trusteeship formerly 
held by the late Dr. Carl Raimond Hiller. . . 

Marshall Hurt, acct. exec. of Wendell P. Colton Company, had 
his faith in Santa Claus revived this year, after finding an apart- 
ment in crowded New York’s Tudor City, only a few blocks from 
his Chanin building office. . . 

Ziff-Davis has published “Dear Kids,” a book-length collection 
of cartoon-illustrated letters written by Ens. Donald Calhoun tc 
his sons Michael and John while his assault transport was anchored 
at Saipan. The author-illustrator was a copywriter at McCann- 
Erickson, New York... 

Russell T. Gray, the Chicago industrial ad agency, gave a party 
at the Congress, recently, for its returned veterans. They are John 
Mahon, Don House, Steve Gabney, Marshall Walter and Jack 
Armstrong. . . Lt. Col. J. L. Tunstead, who recently returned to the 
New York Journal-American, where he was ad director before 
entering the service, has been awarded the Legion of Merit fo1 
outstanding service as chief, price regulation branch, and later as 
chief, company pricing branch, in the Purchases Division. . . 

Harold E. Smith, gen’] mgr. of WOKO and WABY, Albany, is 
an avid antique collector—some of his choicest items being included 
in the decor of the local Radio Center. . . Frank J. O’Connell, head 
of ABC’s central div. co-op sales dept., and Mrs. O’C. had a nice 
near-Christmas present with the arrival, Dec. 11, of Kathleen. . 

Michael Gore, vice-president and radio director of Jasper, Lynch 
& Fishel, N. Y. agency, has a new book just off the press called 
“101 Ways to Be Your Own Boss.” Mr. Gore, who spends some 
of his extra-agency hours directing activities of six small businesses 
including a mail order book-selling organization and a syndicated 
promotion service, reviews opportunities and the qualifications for 
establishing ‘“‘stable businesses in uncrowded, high-profit” fields. . 

Albert Abrahams is starting his 26th year as exec. sec’y of the 
N. Y. group, Advertising Typographers Ass’n of America. . . Roger 
Farr, pres. of Payne Mfg. Co., which puts out manicure accessories, 
is on a Florida fishing trip with George Graham, former Gillette 
vice-pres. .. Donald W. Thornburgh, v.p. in charge of the western 
div. for CBS, is recovering after a recent short hospitalization in 
ee Pa 
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Wall Street of the West... 


Wracked and worn from the long run 
eastward over the wide Pacific, the English 
merchantmen, tea ships out of Boston, and 
clippers in the China trade, found haven 
in the great bay. With the Russian sealers 
down from Bering Straits, and whalers 
reeking with stench and oil, they put in 
for provisions, water, gear, repairs. Local 
grandees, raising cattle for hides, found a 
new market for meat . . . San Francisco 
chandlers, trading with men of so many 
nations, knew currencies and exchange, 
kept trade balances across the world. 

Later here, men grew Midas rich... not 
by the slow accretions of commerce, but 
the sudden strikes of gold. Then came 
crowds, stores, stages, the railroads, the 
city. Gold needs safes, payrolls protection, 
traders credit; so banks were inevitable, 
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grew fast, and spread wide. And in San 
Francisco were spun the money webs of 
the West. Its Stock Exchange is third in 
the U.S., its Mining Exchange first. Here 
is the West’s insurance headquarters. 

In 1941, ante Armed Forces and war 
production, San Francisco stood fifth in 
bank clearings, with $9,485 millions— 
about half of Chicago’s figure; and sixth 
in checks handled, to the amount of 
$21,036 millions. And bank debits in the 
city were 11,918 millions; and $41,081 
millions for the District. Today’s figures 
—and tomorrow’s—will run higher! 


Wir: all its postwar pluses in money, 
people, trade and prospects, San Francisco 
is a good place to find business these days 


...and The Chronicle is a good guide. Old 


settler, native owned, locally concerned 
but world conscious, The Chronicle has 
always had appeal for brains as well as 
means, earned respect from people who 
count at home and elsewhere. Its roots are 
deep in the past, but it never lacks green 
leaves. And it grows with San Francisco. 

You'll find some contradictions in The 
Chronicle . . . such as firsts in financial 
advertising and department stores! It has 
made record sales of soft goods in hard 
times, and hard notions in soft times. It 
boasts readersamong butchersand brewery 
truck drivers as well as bankers. It gets 
action for good goods and good firms, in 
a market getting better and bigger... And 
a few minutes, soon, with a Chronicle 
representative may help make your Pacific 
Coast program more profitable! 


San Francisco Chronicle 
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National Advertising Representatives: SAwYER, FerGuson, WALKER Co. 
New York, Chicago, Detroit, Atlanta, San Francisco 
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U. S. Route 1 


By class, by creed, by circumstance . . . by 
likes, livelihoods and localities . . . by habits, 
homes and high IQs... by age, education, sex 
and income grades . . . thousands of media sift fine 
and segregate thousands of markets, seek out the 
sales potential existing among the 134 million 
plus people of these United States. 

Selection exceeds even the four volumes of 
fine-print-packed and monthly revised Standard 
Rate & Data Service . . . For the advertiser who 
has something to sell most of the people in most 
of the places in the national market, however, 
coverage is still a compromise, a Joseph’s coat of 
many ways and means; deep piled in some portions, 
delinquent in others. 
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Newspapers give close coverage in cities, less 
in rural regions. Radio demands physical and 


mental presence. Past certain points periodical 
lists repeat readers. Outdoor bulletins beam no 
messages to absent eyes. Not even the postman, 
at prodigious expense,can ring even once at every 
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residence. There is no Universal Medium . . . 
But during the past dozen years there has been 
developing a vast majority medium of colossal 
proportions and potency, unparalleled in spread 
and penetration for the national advertiser . . . a 
wide, open highway to the better buying half 
of the nation’s families ...a U.S. Route 1 for 
advertising—Metropolitan Group! 


Te Metropolitan Group makes available to 
advertisers the tremendous selling power of major 
Sunday newspapers, which spread their influence 
far beyond the city of publication... are read 
for their metropolitan news in wide areas... 
and in many instances have circulations as large 


THE NATIONAL NEWSPAPER NETWORK 


Metropolitan 


Group 


NEW YORK: 220 East 42nd Street DETROIT: New Center Building 
CHICAGO: Tribune Tower 


SAN FRANCISCO: 155 Montgomery Street 
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as rational magazines, but far more concentrated. 

By combining big city circulations into a 
national network, the MG makes it possible for 
advertisers to blanket the great urban markets, 
and the satellite areas, with from two to five times 
the circulation afforded by the largest magazines— 
more coverage than the typical magazine list makes 


possible! Almost no magazine reaches as much 


as 15% of the families anywhere; Metropolitan 
Group Sunday papers reach from 20% to more 
than 50% of the families in hundreds of cities! 

Metropolitan Group joins the Sunday comic 
sections of 45 major newspapers, with circulations 
of 16,000,000 . .. and the gravure picture sections 
of 25 Sunday newspapers with over 13,000,000 
.-. gives thorough coverage of the market, with 
the two most-read parts of the paper. 

The Sunday comics section, once assumed to 
be a juvenile attraction, is now known to.be read 
by four out of five adults in families reading 
Sunday newspapers . . . and virtually all children 


Atlanta Journal 


Baltimore Sun Detroit News 
Boston Globe 
Boston Herald 


Buffalo Courier-Express 


Fresno Bee 


Chicago Tribune Indianapolis Star 
Cincinnati Enquirer Long Beach 
Cleveland Plain Dealer Press-Telegram 


Columbus Dispatch 
Dallas News 
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Detroit Free Press 


Houston Chronicle 


Los Angeles Times 


Minneapolis Tribune 
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.-. isa habit that starts with babyhood, continues 
through all age groups, grades of income and 
education. The sequence of action, the liking and 
the habit results in regular readership. 


Four colors in the section and the large space 
unit permits reproduction of product or package 


—especially valuable today when brand values 
must be restored, packages identified again! And 
comics sections color is color at the lowest cost! 

The Sunday picture section, either all-picture 
or an illustrated, magazine, is printed in gravure 
—has universal interest, and also the established 


reading habit. Fine reproduction in monotone or 
process color, is on a par with the best printed 
periodicals—gives the finest graphic presentation 
available anywhere. 


Both sections are read at home, on Sunday, 
at leisure, and by the whole family. Both get 
better attention for advertising than even the best 
rated broadcasts! . . . This Sunday, any Sunday, 
every Sunday advertising in these Metropolitan 


Milwaukee Journal 


New Orleans 
Times-Picayune- States 


New York News 

New York Herald Tribune 
Oakland Tribune 

Omaha World-Herald 
Oregon Journal 
Philadelphia Inquirer 


Phoenix Arizona Republic 


Pittsburgh Press 


Rochester Democrat 
& Chronicle 


Providence Journal 


San Diego Union 
San Francisco Chronicle 


Seattle Times 
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Group sections will get more attention from 
more people than any other medium can promise 
or provide! 

And the Group offers lower rates, cuts costs. 
Media ‘can be matched to markets. One order and 
one invoice covers the whole transaction. 


Hicre 1s route 1 for national advertising ... 
the surest, quickest, cheapest avenue to more eyes 
and minds, to more needs and wants, to more 
impulses and pocketbooks, to more of the best 
prospects, to more markets—at lower costs . . . 
than any other single medium or than any other 
combination of media make possible! It is not 
an innovation, novelty, or experiment; hundreds 
of advertisers have proved its power, use it with 
profit every year. 

Here is the greatest advertising opportunity 


of our time—and especially timely for the value 
and service that national advertising must give 
now and for the long term . . . Any Metropolitan 
Group office can supply the details, costs, and 
dates available. 


Springfield Union 
& Republican 
St. Louis Globe-Democrat 

St. Louis Post-Dispatch 


Sacramento Bee 


St. Paul Pioneer Press 


San Antonio Express 


Syracuse Post-Standard 
Tacoma News Tribune 


Washington Star * 


Spokane Spokesman-Review Washington Post 
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Send Today for Your Free 
Copy of the NEW 
DATA FILE 


American Sumberman 


139 N. CLARK STREET 
CHICAGO 2, ILL. 


Published Every Other Saturday 


Book Firm to Storm 


Philosophical Library, Inc., New 
York, book publisher, has named 
Charles M. Storm Company, New 
York, effective Jan. 1. The pub- 
lisher will promote books on 
philosophy, science, the arts, etc., 
in book review sections of daily 
newspapers, literary and _ scien- 
tific journals and_ professional 
papers. 


Maria Blouse to Federal 


Maria Blouse Company, New 
York, has named Federal Adver- 
tising Agency, New York, to 
handle advertising for Camellia 
blouses, with January advertising 
planned in fashion and women’s 
service magazines and business 
papers. 


Returns to Mace 


National Aluminum Mfg. Com- 
pany, Peoria, Ill, has replaced its 
advertising account with Mace 
Advertising, Peoria, after a year’s 
absence. Magazines, trade and 
farm publications will be used .o 
promote the company’s cooking 
utensils and pressure cookers. 
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Advertising Age, December 31, 194: 


Cities Service 
Ups Ad Budget 
30% for 1946 


New York, Dec. 26.—Over-all 
advertising for Cities Service oil 
and gasoline companies is ex- 
pected to increase by approxi- 
mately 30% in 1946, with the bulk 
of the increase to be in business 
paper advertising, ADVERTISING 
AGE has learned. 

Cities Service Company, New 
York, has three principal sub- 
sidiaries, Cities Service Oil Com- 
pany of Pennsylvania, New York; 
Cities Service Oil Company of 
Delaware, Bartlesville, Okla., and 
Arkansas Fuel Oil Company, 
Shreveport, La. 

Introductory newspaper cam- 
paigns for the new “super-power- 
ful” Cities Service gasoline are 
running 1,000 to 600 lines. 

The company’s war-born re- 
finery at Lake Charles, La., is 
turning out gasoline whose octane 
rating equals the highest now on 
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cS ‘SHOWS NEW SIGNS: 
” ~ IN FULL COLOR | 


“store-traffic” sales possibilities with colorful, lasting, low cost Meyer- 


cord Decals! Reserve your Sign Ad-Visor today. Address Dept. 39-12 


we 


Send in your resewation NOW/ 


Advertisers! . . . Agencies! .. . Merchandising men! This new, full color Decalco- 
mania Sign Ad-Visor is packed with suggestions for dealer and product promotion 
and identification! A limited number will be ready for distribution early in 
1946. Brochure shows where, when and how to use Decal point-of-sale signs, 


suggests unusual designs and treatment. Cash in on “sidewalk circulation” and 


the market, and some copy wil! 
feature this ‘“cat-cracked” gaso- 
line. Octane rating of the regula 
gasoline is now between 76 and 78. 

The company’s Friday night 
NBC program will be continued 
through 1946, and will celebrate 
its 1,001st performance on Jan. 18. 

Small newspaper campaigns wil! 
run on “Cisco-Solvent,” a “trans. 
mission bath between oil changes’”’ 
which has been tested in the mid- 
west markets, and on the com- 
pany’s motor solvent. 

The greatest increase is ex- 
pected to be in business paper ad- 
vertising, which may increase by 
50% although final advertising 
plans have not yet been approved 
for 1946. This will go to indus- 
trial magazines serving diesel, 
mining, quarry and other large oil 
users and will feature various in- 
dustrial uses of Cities Service 
products. 

Foote, Cone & Belding is the 
agency. 


Form New Agency 
Nicholas Gassaway and Emil H. 
Mark have resigned from Michel- 
Cather, Inc., to establish a new 
agency, Gassaway, Mark & Co., 
with temporary offices at 238 
Water St., New York. Accounts 
now signed by the new company 
include Farrel-Birmingham Com- 
pany, Ansonia, Conn.; Crocker- 
Wheeler division, Joshua Hendy 
Iron Works, Ampere, N. J.; At- 
wood division, Farrel-Birmingham 
Company, Stonington, Conn., and 
Sherman & Co., New York. 


Two Appoint Condon 
Western Boatbuilding Company, 
Tacoma, Wash., has appointed the 
Condon Company, Tacoma, to di- 
rect advertising for its new “Fair- 
liner’ runabouts and_ cruisers. 
Business papers and direct mail 
will be used in 1946. Condon also 
has been appointed to handle ad- 
vertising for Day’s Tailor’d Cloth- 
ing, Tacoma, which will use out- 
door, business papers and direct 
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Million 
Barrels 
of 


Beer 


AMERICAN Brewer counts as 
its paid subscribers company 
officials and key men re- 
sponsible for the production 
of 81 Million Barrels of Beer 
in 1944—94% of the total 
produced. 


A market survey is ready for 
you with the answer to any 
question you may ssk about 
this Billion Dollar Industry. 


Unmertcan 
Bruwer 


202 E. 44 St., New York 17 


Member: 
Audit Bureau of Circulations 
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Announcing 


THE EVENING BULLETIN 


916 


CONSUMER 
ANALYSIS 


OF THE PHILADELPHIA MARKET 


Hi cre—for the first time—will be a clear-cut, 
detailed over-all picture of Philadelphians’ shopping 
and living habits, brought to you by their favorite 
newspaper. 


This analysis, now under way, will show both con- 
sumer and retail store distribution of branded products 
— FOODS, SOAPS, DRUGS, TOILET GOODS, BEV- 
ERAGES, AUTOMOTIVE PRODUCTS, ELECTRICAL 
APPLIANCES, HOME EQUIPMENT in the city of 
Philadelphia. 


Manufacturers and distributors want to know 
where they stand in the new, fast-shifting, fast-growing 


Philadelphia market. 


This consumer analysis marks a big step toward 


achieving standardized information on important ¢ 


markets throughout the country. Similar surveys have 
already been made with outstanding success in Mil- 
waukee and other cities and it is hoped that this same 
type of standard consumer study will be available in 
many other cities. 


Announcement of the definite date of completion 
of this extensive research project will be made as soon 
as possible. In the meantime, advertisers and adver- 
tising agencies are invited to make reservations now for 
copies of the study. Simply write: Advertising Depart- 
ment, The Evening Bulletin, Philadelphia 5, Penna., 
for your copy of “The Evening Bulletin 1946 Con- 
sumer Analysis of the Philadelphia Market.” 


IN PHILADELPHIA—NEARLY EVERYBODY READS THE BULLETIN 
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‘Sun’ Getting Set 
for Postwar Fight; 
Plans Own Plant 


Expansion Also 
Mapped for Other 
Field Enterprises 


Chicago, Dec. 26.—The Chicago 
Sun is still operating in the red 
but it has plenty of plans to boost 
circulation when newsprint be- 
comes available, and to hit a 
profitable level, Marshall Field, 
publisher, told ADVERTISING AGE 
last week. 

The Sun, which marked its 
fourth birthday early this month, 
is making excellent progress under 
purely mechanical limitations, Mr. 
Field maintains. When these lim- 
itations are removed, “the sky 
will be the limit,” he promises, in 
its. battle with the Chicago Trib- 
une for readership and advertis- 
ing in the morning paper field. 

Included in the Sun’s plans are 
its own building, to be erected 
along the Chicago river within 
pointing distance of Mr. Field’s 
8th floor office in the Chicago 
Daily News plant, where the Sun 
now shares the presses with its 
afternoon neighbor. 


New Presses on Order 

Newsprint restrictions are hold- 
ing the Sun’s circulation to ap- 
proximately 350,000 daily, 430,000 
Sunday, according to the pub- 
lisher. Its postwar goal is a secret, 
but because of the newsprint sit- 
uation no substantial jump in cir- 
culation can be expected for many 
months. 

In addition to limited newsprint, 
it will be 18 months before the 
newspaper can get the Goss 
presses it has ordered, with a 
No. 1 priority already on hana 
from that manufacturer of print- 
ing equipment. The Sun _ prob- 
ably will use 32 units, possibly as 
many as 48, employing color. 

Mr. Field, it was revealed last 
week, has acquired the final parcel 
of the block bounded by Madison, 
Monroe and Market Sts., and the 
river, as a site for the Sun’s new 
home, at a total cost of approxi- 
mately $1,000,000. As with the 
nearby Daily News, the Sun’s 


GET THE 
CLIPPINGS — 


News Items—Publicity 
—Retail Dealer Ads— 
Editorials. We read 
5,000 Newspapers and 
Magazines. Each Clip 
Mounted on Slip 
Showing Name—Date 


—Circulation of Pub- 


lication 


CLIPPING 
165 Church Street, N.Y.C. 7, N.Y. 
Barclay 71-5371 


newsprint may be delivered direct 
to its plant via the Chicago River. 


Other Units Active 


Other postwar plans are in the 
making, or already under way, 
for other “divisions” of Field En- 
terprises, Inc., which operates the 
Sun. These include Simon & 
Schuster and Pocket Books, Inc., 
New York; WJJD, Chicago; WSAI, 
Cincinnati; KOIN, Portland (as 
soon as FCC approves its acqui- 
sition by Field), and the recently 
purchased Quarrie Corporation, 
Chicago, publisher of World Book 
Encyclopedia and Childcraft. Mr. 
Field’s adless PM, of which he 
became the sole owner in October, 
1940, and Parade, newspaper 
magazine he launched in July, 
1941, are operated separately. 

The wealthy Chicago scion, 


whose financial interests in de- 
partment store merchandising and 
real estate operations did not pre- 
vent him from trying a new ven- 
ture, had long been attracted by 
the publishing field. PM, his first 
flyer, led to other investments in 
publishing and radio. And it is 
likely that the already impressive 
string of Field Enterprises will be 
expanded in the years ahead. 

Field Enterprises, its president 
says, is not interested right now 
in adding any other metropolitan 
newspaper to its fold. It wants 
to establish the Sun thoroughly 
first. 


Interested in Magazines 


The company, with three radio 
stations already lined up, prob- 
ably would be interested in own- 
ing and operating a major radio 
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network if the price were attrac- 
tive—but Mr. Field doesn’t think 
such an offering is likely. 

His company may expand in 
the magazine field if negotiations, 
now in the discussion stage, are 
concluded successfully with The 
Saturday Review of Literature, 
New York. It is definitely not in- 
terested in the business paper field 
which, Mr. Field says, “is well 
taken care of now.” 

Only minor changes are planned 
at KOIN when the Portland sta- 
tion becomes part of the Field 
publishing and broadcasting em- 
pire. WJJD now holds an ex- 
perimental FM license, and it and 
the other Field-operated stations 
may be expected to keep abreast 
of developments in both FM and 
television broadcasting, postwar. 
Actual plans are still under wraps. 


One step forward was the ap- 
pointment in August of Howar 
Lane, for the past three year 
CBS station relations director, a 
general manager of the radio di- 
vision of Field Enterprises. 


Sees Bigger Book Sales 


Simon & Schuster and Pocket 
Books are “moving now” with 
heavy publication schedules, ac- 
cording to Mr. Field. Paper re- 
strictions are the main stumbling 
block, but Field Enterprises hope 
to expand book sales of these units 
in the future. 

PM also will go after circula- 
tion gains when practical, Mr. 
Field says. Its current circula- 
tion is around 180,000 copies daily, 
compared with 122,000 when he 
purchased all outstanding stock 
of the paper in 1940. New mar- 
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will be unprecedented. 


The railroad industry is constantly and deeply 
concerned with metalworking. Its thousands of 
suppliers are interested in metalworking 

as are the manufacturers of aircraft, communica- 
tions, automobiles, household and agricultural 
equipment, machine tools, electrical appliances, 
and hundreds of others. 

The key men — the ‘“‘buying executives”’ 
in these industries must have a broad picture of 
metalworking . . . must keep abreast of current 
trends and developments. That’s why The 
Iron Age is so important to them. 


H. K. HOTTENSTEIN 


1134 Otis Building 
Chicago 3 
Franklin 0203 


ROBERT F. BLAIR 


Cleveland 14 
Main 0988 


Cc. H. OBER 
H. E. LEONARD 
100 E. 42d Street 

New York 17 
Murray Hill 5-8600 


R. M. GIBBS 


428 Park Building 
Pittsburgh 22 
Atlantic 1832 
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One and a half billion dollars a year is the estimated rail- 
road expenditure in the immediate years ahead. Bilfions 
to replace obsolete, worn-out equipment . 
nance, improvements, rebuilding of all hinds. ‘The demand 
for all types of supplies, tools, parts, and other equipment 
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Let IRON AGE Prestige and Power: 
Help YOU Cash In 


The Iron Age gives them the basic facts, news, 
and opinions on metalworking . . . keeps them 
up to date on new materials, services, legislation. | 

Top management, purchasing, engineering, 
production — these are the men who turn to 
The Iron Age each week and read it . . . be- 
cause of the breadth of the Iron Age editorial and 
advertising content. 

If you have a product or service to sell any 
of the ‘“‘member”’ industries of metalworking 
by all means use The Iron Age. And use it now 
while industry purchasing is at its peak. 


REPRESENTATIVES 


PEIRCE LEWIS 
7310 Woodward Ave. 
Detroit 2 
Trinity 1-3120 


B. L. HERMAN 
Chilton Building 
56th and Chestnut Sts. 
Philadelphia 39 
Sherwood 1424 


R. RAYMOND KAY 


2420 Cheremoya Ave. 
Los Angeles 28 
Granite 0741 


D. C. WARREN 


P. O. Box 81 
Hartford 1 
Hartford 3-1641 
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Third ‘Buy-Lines’ 
by Nancy Sasser 
to Run Weekdays 


New York, Dec. 27.—A third 
“Buy Lines” column by Nancy 
Sasser will appear May 1, 1946, or 
soon thereafter, as a weekday fea- 
ture in metropolitan newspapers 
on Thursday evenings or Friday 
mornings. Circulation of the new 
column will be about 13,000,000, 
Miss Sasser estimates. 

The other two “Buy - Lines” — 
one for women readers by Miss 
Sasser, and one for men readers 
by Phil Sasser — appear on Sun- 
days in the society and sports sec- 
tions of metropolitan papers, re- 
spectively. 

A sample of the new feature 
shows that all products advertised 
Thursdays already will have ap- 
peared in the Sunday column. It 
will contain household hints, rec- 
ipes and food features and will 
be aimed specifically “at Mrs. 
Housewife when she makes up her 
weekend shopping list.” 


‘Look’ Names Hawley 


as Manager of Sales 


Harold B. Hawley, now on ter- 
minal leave from the Army, and 
formerly circulation director of 
Look, has returned to Cowles 
Magazines, Inc., New York, as 
sales manager. 

In addition to developing news 
sales outlets for the byproducts of 
Look’s publishing activities, Mr. 
Hawley will handle sales of Look’s 
books, films, photographs and syn- 
dicate material, and the sale of 
the magazine itself in foreign mar- 
kets. 


Carey Ups Smiley 

J. J. Smiley Jr. has been ap- 
pointed assistant advertising man- 
ager of Philip Carey Mfg. Com- 
pany, Cincinnati. A captain in the 
Army reserves, Mr. Smiley joined 
the company last August after 
serving three years in the Quar- 
termaster Corps. Before entering 
the Army, he was engaged in the 
building materials field. 


“The sweetest 


DUM Pp story 


ever told.-- 


D. O. JENNINGS*, Plant 
Engineer, Container Corp. 
of America, Chicago 


“My idea of the sweetest pump story a 
manufacturer can tell is one that outlines 
an everyday plant operating or mainte- 
nance problem—then explains how his 
pump can help solve it. 


“Right now, for example, I'd like to 
know: 1. How to make a high-head 
low hp. pump handle paper mill white 
water; 2. What is considered the best 
bearing material for a small high-speed 
white water pump; 3. How to work out 
a condensate return arrangement that 
won't require tempering by injection; 
4. How soon improved liners, impellers, 
packing and other pump equipment will 
be available.” 

*Mr. Jennings is one of the 20,414 
consequential engineers and execu- 


tives who get their operating and 
buying data from 


OWEee 
ENGINEERING 
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— PE YOUR PROMOTION PLANS WITH 

JS ARHEAD “> DRAMATIC EFFECTIVE EXHIBITS 
Don't Be Satisfied with 

ORDINARY RESULTS 


Employ our counsel and services 

to insure results 
Our large creative staff is ready to 
put their efforts to work for you...to 
design exhibits to be travelled or for 
stationary use. When designed by 
Stensgaard, your display has the pull- 
appeal that commands attention— 
creates a dramatic showing for the 
product or service. 


FREE 
MERCHANDISE ak PL 


For The Pullman Co. 
EXHIBITS 
Industrial . . Market .. Museum . . 


Convention 


36 Pages ... 420 Pictures... an Exhibit of Performance 
Write for a copy of it Today on your business letterhead. 


AMERICA’S LARGEST ORGANIZATION SPE- 
CIALIZING IN MERCHANDISE PRESENTATION 


Ft 
W.L.STENSGAARD & ASSOCIATES, INC. fi; = 
346 N. JUSTINE STREET « CHICAGO 7, ILL. ~ _ 


Set World Trade Meeting 


In cooperation with the exten- 
sion division of the University of 
California, the Bay Area World 
Trade Promotion committee will 
hold an Institute of World Trade, 
Jan. 24-26, at the division’s audi- 
torium in San Francisco. Tech- 
niques and regulations in the con- 
duct of import and export trade 
and facilities of the Bay Area to 
handle world trade will be out- 
lined at the meeting. 


O’Brien Joins Raytheon 

L. R. O’Brien, formerly director 
of sales of Ken-Rad Tube & Lamp 
Company, Owensboro, Ky., has 
been appointed general sales man- 
ager of the radio receiving tube 
division, Raytheon Mfg. Company, 
Newton, Mass. 


Badgeley Appointed 

J. E. Badgley,\ formerly with 
Pacific Telephone & Telegraph 
Company, has been appointed 
southern California manager in 
Los Angeles of Western Construc- 
tion News and Western Industry, 
published by King Publications, 
San Francisco. 


Advertising Age, December 31, 1945 


Pacific Coast Agency 
Reassigns Accounts 


Pacific Coast Advertising Com- 
pany, San Francisco, has an- 
nounced the reassignment of estab- 
lished accounts and assignments 
of new business. Helen L. Ennis, 
agency copy chief, has been ap- 
pointed account executive on 
Mariesta Company, manufacturer 
and designer of Peek-A-Boo Bra 
and Pin-Ups. She will continue 
as head of the copy department. 

In the radio department, musical 
direction will be handled by Phil 
Snyder, formerly associated with 
Music Corporation of America, 
Chicago. He will be in charge of 
spot announcements created and 
produced by the agency. 


General Mills Appoints 


Joseph D. Kelly, formerly with 
Westinghouse Electric Corpora- 
tion, has been appointed central 
district manager in Chicago of the 
home appliance division of Gen- 
eral Mills, Inc. William D. Peters, 
previously with the West Penn 
Power Company, has been named 
east central district manager in 
Pittsburgh. 


Prize Fight Pills...No prize: 


At Doc Gezum’s Greater Medicine Show, 


Intaglio is easy to use. Just send us the 


the ballyhooer pointed to Joe Muscles, the 
bar-bending bicep-bulged behemoth of brawn, 
who twisted steel crowbars into chop suey, 
and lifted locomotives for light exercise. Joe 
owed his all to Gezum’s Tonic Tablets . . . but 
when the proud purchaser unwrapped his 
package, he found not Sampson capsules but 
sugar coated placebos which swelled the Doc’s 
cash but left the K.O.sockero in status quo... 


Buyinc arm oomph in opaque bottles 
was a guess and a gamble . . . and so was the 
purchase of colorgravure without a preview. 

Now with Intaglio proofs, the advertiser 
gets an advance check, can improve, revise, 
correct before publication, When the copy 
runs he knows the performance matches the 
plans—the seller takes a bow, not a blush. 


| ntaglio SERVICE CORPORATION « Rotogravure Servicers 


comprehensive layout, original photos or _ 
artwork, and type proofs—as a unit, or 
elements. We carry through all stages of 
gravure service—photography, negative and 
positive making, retouching, staging, etch- 
ing, the supplying of progressive proofs and 
uniform positives . .. And our Commercial 
Department solves your label, bread wrapper 
or box problem . . . gives life-like gravure 
that customers go for. 


A pvecape of experience . . . a staff of 
175 skilled craftsmen, two efficient, modern 
plants in New York and Chicago... enables 
Intaglio to give the finest, quickest gravure 
service . . . saves time and temper, expense 
and expletives. Whatever your color or 
monotone problem—ask Intaglio! 
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NEW YORK: 305 East 46th Street « CHICAGO: 731 Plymouth Court 


Says ‘No Soap’ 
to Television 
Soap Operas 


New York, Dec. 26.—“Soap op- 
eras” and other standard forms 
of broadcast programs “have fallen 
to pieces all over our necks,’ 
Worthington C. Minor, manager 
of CBS’ television department, 
told the American Marketing As- 
sociation’s radio group. 

Blueprinting what may well 
be the complete—and in some 
circles, unlamented—demise of 
the old radio stand-bys, Mr. 
Minor said that television could 
not afford the monotonous char- 
acteristics which these shows pre- 
sented when the visual features 
were added. 

Commercials, he said, compete 
for the seer-listener’s attention 
with other events in the home. 
“We can’t see how we are going 
to get the housewife to stop wash- 
ing the dishes long enough to take 
a look at the commercial, or how 
we are going to indicate to her 
that it is time to look for it.” 

He said that CBS is experi- 
menting with a combined audio- 
visual technique for television 
commercials which may solve this 
problem. 


GM Promotes Goad 


L. C. Goad, previously general 
manager of the Buick-Oldsmobile- 
Pontiac assembly division of Gen- 
eral Motors Corporation, and a 
vice-president of the company, has 
been named group executive in 
charge of GM divisions at Day- 
ton, O., including Frigidaire, Delco 
products, Moraine products, Aero- 
products and inland manufactur- 
ing, as well as of the Delco appli- 
ance division in Rochester, N. Y.., 
and the Buick-Oldsmobile-Pontiac 
assembly division. He _ succeeds 
E. F. Johnson, who retires effec- 
tive Dec. 31. W. S. Roberts, for- 
merly assistant to Mr. Goad, will 
succeed him 


Appoints Burrows 

Lincoln V. Burrows, former 
chief of the WPB photographic 
section, has been named direc- 
tor of distribution of Victor Ani- 
matographic Corporation, Daven- 
port, Ia., producer of 16 mm mo- 
tion picture equipment. Earlier, 
he was associated with Eastman 
Kodak Company, Rochester. 


Miss Ledner to Seidel 


Juliet Ledner has joined Seide! 
Advertising Agency, New York, 
as account executive. 
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One uv word from teacher carrie: 
more weight with America’s 25,000,00 
students than any sales talk. Make teach 
ers like your product or service and yo 
assure a bright sales future for it in mil 
lions of American homes. There’s nm 
better way than through the pages o 
State Teachers Magazines, her own offi 
| cial publications, with over 710,00‘ 
teacher-subscribers. 

You may buy national coverage wit! 
| local appeal—or any combination o 
| from one to 43 states. Let us tell yor 

how potent the “‘teacher-to-student-to 
| parent influence” of these unique publi 
cations is for other advertisers. Write o 
call State Teachers Magazines, 307 N 
Michigan Ave., Chicago 1. 


| Georgia C. Rawson, Manager 


Reaching America’s Most Influential Market 


State Teachers | 
MAGAZINES 


An association of 43 state teachers magazine: 
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WHAT 


Hollywood 


ISN’ 


Talk to the know-it-all and he'll tell 
you Hollywood is a chronic county 
fair; an endless parade of the gigantic, 
the stupendous, the tremendous; a 
colorful pageant of dudes and nudes, 
of freaks and phonies, of awesome 
wonders to behold! 

The know-it-all, as usual, knows lit- 
tle. He is a poor clinician because he 
sees only surface symptoms. The truth 
is: Hollywood is a Fairyland that’s ree. 
But it is also a land of substance and 
dignity and solid wealth. 

Under the glittering lights of Show 
Business is Big Business. Here are gath- 
ered some of the great talents of the 
world: to make the world laugh, cry 
and forget its cares. 

The drippy love scenes; the goofy 
gags; the cops and robbers; the belly- 
laughs; the tear jerks; all are there by 
deliberate design. And they all add up 
to dollars-and-sense: at the World’s 
Box Office. Yes, Hollywood holds a 
mirror to the world. ..through a world 
of make-believe. 

So if Hollywood is crazy, it is crazy 


in the healthiest way in the world. And 


Se 


if the people who make Hollywood 
what it is are crazy, then all we can 
say is this: America needs more of this 
brand of insanity to keep it sane. 
What’s more...the top kicks in 
Hollywood, the bottom kicks and the 
in-betweens have one thing in com- 
mon: their respect for the Hollywood 
Citizen-News. ..their appreciation of its 


sincerity and fair-mindedness...their 


HOLLYWOOD 


Citizen-News 


AND ADVERTISER 


HOLLYWOOD, CALIFORNIA * National Representatives: STORY, BROOKS & FINLEY, INC. 


personal affection for this newspaper. 

The moral is simple: If you want to 
know what Hollywood is —and what 
it will do for the thing you make or 
sell —tell your story to the people who 
count in the paper that counts: the 


Citizen-News. 


A QUICK PICTURE OF THE 
HOLLYWOOD MARKET 


The concentrated buying power 
of the Hollywood Trading Area 
[greatest in the Pacific Southwest| 
plus the density of Hollywood's 
population [second greatest in 
Pacific Southwest] explains why 
Hollywood rates: 


*17th in national drug sales 
*18th in national food sales 


*19th in national total sales 


This rich sales area is blank- 
eted only by the Hollywood 
Citizen-News and advertiser. 


*Source: 1939 U.S. Census of Business 
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°447,405,419.00 
urban market 


for appliances and 

| home furnishings 
| reached by the 

| Chicago Tribune 
alone! 
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368,497 


TASHING machines 


264,562 


refrigerators 


292,908 


radios 


271,311 


vacuum cleaners 


152,528 
loastlers 


139,030 


hand 1r0ns 


129,581 


food MLXECrS 


203,821 


kitchen ranges 


AND HUNDREDS OF THOUSANDS OF OTHER SPECIFIC PRODUCTS! 


If you sell home appliances or furnishings, 
or have a client who does, you will find much 
valuable marketing information in the find- 
ings of a survey made among more than 
10,000 typical urban Chicagoland families. 


—" 


Geers above are the statistics of just 
a few indicated purchases by Chicago 
Tribune readers during the first year these 
items are available. A total of 49 categories 
of merchandise is included in the study. 

This intensive canvass covered Chicago 
and suburbs and 90 other key communities 
of 2,500 or more population living in the 
242 counties which make up the greater 
Chicago market. It projects a detailed pic- 
ture of the specific items which make up a 
backlog of $447,405,419.00 worth of prod- 
ucts wanted by Tribune readers. 

Here are facts which underscore the de- 


mand which makes the Chicago market 
celebrated for its record-breaking volume 
buying. They fix attention not only on a 
geographic area which invites intensive 
cultivation for the immediate sales it offers. 
They also throw the spotlight on a market- 
ing method by which these sales may be 
made to underwrite solid dealer and con- 
sumer preference for the days when com- 
petition stiffens. 

With advertising in one economical me- 
dium, the Chicago Tribune, you can get 
going quickly and build solidly with dealers 
and consumers for a profitable continuing 
operation. Every day of the week, the 
Tribune delivers an impact which gets full- 
market action thruout greater Chicago- 
land. In 756 cities and towns of 1,000 or 
more population, the Tribune is read by 
one out of every three families on week- 
days. And on Sundays, it is nearly every 
other family. 


Whether your production will be large or 
small, you are invited to review the find- 
ings of this survey. Making plain that the 
Chicago market is big enough to take the 
entire output of many a manufacturer, 
this broad consumer canvass presents facts 
which you can put to immediate profit- 
able use. Address C.S. Benham, Manager, 
National Advertising, Chicago Tribune, 
Chicago 11, Illinois. 


The Chicago Area: Strategically located; 


compact; fortified by diversified farm and 


factory income and huge savings; easily 
accessible to salesmen and factory ship- 
ments; offering a backlog of hundreds of mil 


lions of dollars in sales of home products, 
WORLD'S GREATEST NEWSPAPER and effectively covered by a single, powerful 


advertising medium—the Chicago Tribune. 


November average net paid total circulation: Daily, Over 1,015,000—Sunday, Over 1,350,000 
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THE NATION'S FIRST BROADCASTING. STATION 


Pancany cover- 
age of a great, tri- 
state area includ- 
ing Pittsburgh, 
2,000 towns, and 
6,000,000 people. 
Clear channel. 
50,000 watts. Basic 
NBC programs. 
Test Westinghouse 
Response-Ability 
through KDKA. 
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Advertising Age, December 31, 1945 


Sugg to Manage WKY 


Capt. P. A. Sugg, USNR, has 
been appointed manager of Station 
WKY, Oklahoma City. Before the 
war he was control supervisor in 
charge of technical network oper- 
ation for the western division of 
NBC. He recently commanded the 
Navy’s air technical center in 
Corpus Christi, Tex. 


Nessen to Design Firm 


Walter F. Nessen, previously 
in development and design work 
for General Motors, Budd Mfg. 
Company and Sears, Roebuck & 
Co., has been appcinted chief in- 
dustrial designer for Product De- 
signers, Chicago. 


Begin Time Saver Ads 


Traubee Products, Inc., New 
York, has begun advertising its 
Time Saver pressure cooker with 
a business paper schedule, pend- 
ing negotiations for space in news- 
papers and national magazines in 
1946. Dealer aids and point-of- 
sale displays are also being used. 
J. R. Kupsick Advertising Agency, 
New York, handles the account. 


levels, a C.E.D. survey indicates. 


Represented Nationally by O°"MARA & ORMSBEE, Inc. 


Bubbles can’t burst in the HI-spot of oHIo — billion- 


dollar market influenced by The Columbus Dispatch. 
It’s an area of stabilized growth. Sure, Columbus’ cur- 
rent $400,000,000 payroll will fall off some in the years 
after the war, but it will be up nearly 80% from 1939 


Columbus doesn’t 


have all its eggs in a couple of sensitive baskets —40% 
of its 465 manufacturing plants hire fewer than 25 
persons. Stay on the HIghroad to HIked sales through a 
regular advertising schedule in The Columbus Dispatch, 


the medium that gives you ’round-the-clock coverage. 


Informed people rely on the 
daily newspaper for ALL the news. 


‘Bennyphobes’ 
Grow; 200,000 
Seek His $10,000 


New York, Dec. 27.—In the first 
16 days of the “Jack Benny Con- 
test,” announced Dec. 2 on his 
NBC program for American To- 
bacco Company, 200,000 persons 
sent in letters explaining why they 
“can’t stand” Jack Benny. 

Dreamed up by Benny’s gag 
writers, the contest was sprung on 
his listeners Dec. 2, the prizes to 
total $10,000 in class “G’’ Victory 
bonds. Whether Mr. Benny will 
pay the winners from his own 
pocket or whether George Wash- 
ington Hill, president of American 
Tobacco, will supply the cash, has 
not been clarified. The contest 
closed Dec. 25. 

Fred Allen, who heads the board 
of judges, has given the contest 
his own humorous promotion on 
all his recent Standard Brands 
programs, also on NBC, and come- 
dians on other networks have used 
the competition as a “‘natural’” gag 
for innumerable cracks at Jack 
Benny. On CBS, for example, Ar- 
thur Godfrey and Danny Kaye 
have made pertinent comments, 
the Quiz Kids called attention to it 
on their American Broadcasting 
Company program, and again on 
NBC, “Archie” of “Duffy’s Tav- 
ern” has given it free promotion. 


All Ages, Sexes Enter 


A break-down of entries to 
date shows 40% of the letters are 
from men, 40% from women, and 
20% from children, one aged four. 
Almost 90% admit they like him. 
More than 500 have enclosed pic- 
tures of their offspring, one re- 
porting Junior’s first word was 
“Benny.” Four hundred have 
come in from Waukegan, II1., 
Jack’s home town, but only one 
from “St. Joe,’’ Missouri, where 
Benny claims “everybody loves 
him.” Servicemen who saw Benny 
in Germany have entered the con- 
test, and Steve Hannagan’s office, 
which is handling publicity, re- 
ports one police dog in Seattle is 
competing. 


Osborn Opens Office 


Roger Savage, previously in 
New York with Osborn, Scolaro, 
Meeker & Co., newspaper represen- 
tative, as representative of the 
New York Herald Tribune in 
Philadelphia, Pittsburgh, Balti- 
more, Washington and southeast- 
ern cities, has moved his head- 
quarters to 225 S. 15th St., Phila- 
delphia. 


Leading Agencies Rely on 
Faithorn 3-in-] Service! 


We would like to show you 
samples of work that we 
are regularly producing for 
leading advertising agen- 
cies through our COMPLETE 
SERVICE METHOD of oper- 
ation. Ad-setting, Engraving 
and Printing ... all under 
ONE roof. Phone or write to 


THE FAITHORN CORPORATION 
400 N. Rush St., Chicago 11 
Phone WHitehall 2300 


0.707.079 


ete 


ie A * <7 f ‘ ae — x ; Peg heated Ws a A A its. , : a wa ; 
: ie eee oO 
vonten ETE ETETESEEEn EE aaa aaa PO _ 
on a 
aie 
Feaen » 
Me F ip 7 | 
Bie _ i 
ES Fi ; a cs ; 
= : a Y er Z 4 
; : : Noma oie aa om aioe ; ee ' me 
eps P\/ i 
si <s i ie ; x Ly 
ce, 6 or ane fm. ania: o 
- 7 bs ape degios > Oy, eee ae ae Pe “ 
| - 4 ae ag oe ek . | oO 
nn -i< f ——. ia \ ‘ie 5 e co 
ar ere een Ce +. odes ~ | - en 
i a on fests et Hee pael s ia ms a 
te i 7 : | ass: ae te: Aico / z = 4q | Z 
‘gia ‘ Se : ; ar ay # th 
oa gap wESTINGHOUSE RADIO STATIONS Inc 7 Ne. gg | 
gues SY ee UO Bate ee or J See —| ev 
te abs a. : a ee * eine oon 4 ya 
i = no 
2 ce ~~ katy aie Be en ae Pay Rie _. —— my a ed 
—* Meg: . 
eS. i eee 
| | at 
a ve 
tee » : PR. Beta: : —-" 
e yee Sp ca , Se 4 ed ; oe ci. aa 2 —_ — . 
VEN: és ¥ na a Pa 5. ee ; " «ge ee ‘ : ae er — —_ te ae | ” 
=" ’ : ‘ j ‘ a: , Beret “a on ae fe co Fee ae tee ssh ™ i | pe. 
2 q 2 : ef . o “ie , -* “ gre as ee e : ’ es 4 ; 4 | pa 
pe Boy e $y “ ¢ ») Oa ate * , Aa aes at aa By ae ek | : 
; | ey bs a . ' ee. et ee Gua Te ae y os 
7 ee aa — | | hi 
| : t : Lis ae og 4 :_ ~~ .~_ * dl 
: ; ‘ nS eA * he ee | Wi { eet 4 ne if ; en 
a eg Hee tre on I ke e 4 | | j : t 
wise “ ae ae 3 } BA ao ae be Ht Ja 
tie. 2 yee " ee Re ‘ | “ta ; ee uk. f ae { G = a act t ad 
i SE 4 ee a : =r F as a i 7 re By 3 is i ts t 
an a ‘ i " , - r 
bs Say, | ; jae. i opis 4 a : : 4 | a se | 2 
a | = —_— — — aa | I | ch 
ite. 4 a Ae oo oi ia = Bae: eae | D: 
: a * 4) Nes , “ ne pi ee “aa ™ aa ‘ eet): = | | | 
- " 4 ——— ; Be ea 5 sei (a = ni ale ee: ce | 
; se — — ae carat me ‘ am | : HH ‘b lj 
' - — -_ a ' — is on a | + 
caning 4 — i Bas oe en ia | 7” l| | to 
So i »  eeter 5 ae . ini a a ee 
erent, Ln ‘al =". a i a Pepe 4 Fate i: ag he Bore is le ; > ra } 2 . 
phar ee * le pie, : a Meryl a pened at Sa Sie oe ae sail Bee rie ad é f S 
a . = a — x 4 nae I | m 
ce wee ihe Seley Rare! “aR ‘iat Batts 7 ne Bee ee) ek S ase ‘ : i at t . 
“~~ rues, e Aa - pa — ‘ be Bete ‘ rae ha ee _» ita “a a “ | dl 55 | “ 
a : si va Be Ta : pes a | Me 
ere} = 2 i A is : = a iz an : we ; si % Pa a | 2 & H | : “ | 
stl 2S a Te re ee ber eae hile ; ae 
wild — ~~. > ae — Pr Se A 
an a C. : | ime aan eg : | a ~_ bee 
ef = ee ee ae RE 7 ‘ La - | ae en * T 
r ‘ % es : ; i eee a Goer ‘ any ‘ i oe e a 4 "= ae i = 
aia 2 co 8 bi t ee sae oe ts ee 4 Bs: Fe, | ® be 
a Bs Par eo Piss ee cS ee, = Bs oe ; , a + iy vt F se. il : | 
oe —— _- | di 
Sa ee —_—_—— 
4 tk 
~ s S 
i ; 
—_ t 
Gee -_ => t 
S ~ \ A] = LET LL TEE a 
ew Canis \ ¥ : | H 
ae | : A i 
ie a WT RJ - n 
3 : SRS AA AY 3X Ir 
es Sx és \ N 
ar ‘ 2 1 . —— , i ) A . - 
aii —. “ — I , \ n 
oa Sl i PRINTING ti 
ue rf P ; . 
a <3 <C . By j i 
“ . —— _— a. cr 
4 > —“(twrCtsCCCié@s.«. w= a 
— \ > ! J a 
2. KI: ; 
s : 
F at iS | Py, t ; 
i or q ! t] 
ee \ lh F $ 
“dagst > ; 
if el Aw f ! 
*, it 7 v —— ‘ 
' SA, 
| <V 45 , 
: Sd | ee p 
Ne AERRAE : 
MELEE. aay iM es 
pee 4 iS: in OMEO ER: 
a Sores ese se Re OK Se 
soresseee = Sostres ° ae 
an SP 
tte, ¥ ace. | | Wh, 
Pe | oe ‘ CAD 
ee VICTORY 
_LOAN 
| Gy Wz | 
3 ye 
-. S. 


31, 1945 


00 


the first 
ny Con- 
on his 
ican To- 
persons 
why they 
1y’s gag 
prung on 
prizes to 
’ Victory 
nny will 
his own 
e Wash- 
\merican 
cash, has 

contest 


he board 
> contest 
otion on 

Brands 
nd come- 
lave used 
ural” gag 
at Jack 
nple, Ar- 
ny Kaye 
omments, 
ition to it 
adcasting 
again on 
'y’s Tav- 
romotion. 


iter 


ntries to 
stters are 
men, and 
ged four. 
like him. 
osed pic- 
one re- 
yord was 
id have 
gan, Ill., 
only one 
ri, where 
dy loves 
iw Benny 
| the con- 
n’s office, 
icity, re- 
Seattle is 


ce 


ously in 
- Scolaro, 
represen- 
> of the 
ibune in 
1, Balti- 
outheast- 
lis head- 
t., Phila- 


Advertising Age, December 31, 1945 


Lyon Van Invests 
4% of Gross Sales 
in Advertising 


Los Angeles, Dec. 26.—Although 
Lyon Van & Storage Company is 
“oversold” on storage space, and 
has more business than it can 
handle in local and long distance 
moving services, the company is 
continuing to advertise consist- 
ently, allocating about 4% of gross 
sales for promotion. 

Henry M. Burgeson, vice-presi- 
dent, told a recent convention of 
the Southwest Warehouse & 
Transfermen’s Association that, 
even though companies like his 
are forced to turn down business 
now, “that condition may be end- 
ed sooner than the average person 
expects.” He urged the ware- 
houseman to “start in immedi- 
ately to do a steady, strong ad- 
vertising of their institution and 
services.” 

The major portion of lLyon’s 
budget goes to radio, with the re- 
mainder divided among news- 
papers, consumer magazines and 
business papers. Electric signs, 
highway displays, etc., are han- 
dled through a separate budget. 

Lyon radio includes a_ thrice 
weekly program featuring Lois 
January’s “Calendar of Tomor- 
row” on MBS, Pacific Coast, and 
regular participations on ‘Meet 
the Missus,”’ CBS Pacific Coast 
series. The company also uses 
chainbreaks on stations from San 
Diego to Seattle. 

Working with Batten, Barton, 
Durstine & Osborn, Los Angeles, 
Lyon decided on small space car- 
toon ads in newspapers, stressing 
a single sales point in humorous 
fashion with the slogan “The 
most popular mover in the West.” 
A regular “column of household 
hints” ad appears in Sunset, West 
Coast magazine. 


Adds to Bermuda Staff 


Its appointment by the Bermuda 
Trade Development Board having 
been renewed, N. W. Ayer & Son 
has permanently assigned two ad- 
ditional staff men to the island. 
Richard B. Smith, recently re- 
leased from duty as a captain in 
the Army Signal Corps, succeeds 
Stanton Nickerson, returning to 
the New York office as manager 
of the Bermuda news bureau, and 
Herbert T. Kratovil, in naval pho- 
tography work during the war, 
will handle photographic work in 
Bermuda. 


Hillman Group Rates Up 


With current circulation an- 
nounced as over 1,750,000 copies a 
month, Hillman Women’s Group, 
New York (Movieland, Real Ro- 
mances and Real Story), has an- 
nounced increases in rates, effec- 
tive in May, 1946, based on a guar- 
anteed circulation of 1,400,000, 
compared with the current guar- 
antee of 1,100,000. The new basic 
black-and-white page rate for the 
group will be $2,065. For the first 
time, there will be special rates 
for Real Romances and Real Story, 
the black-and-white page being 
$1,500 for a guarantee of 850,000 
circulation. 


Names Cosby & Cooper 


Shasta Water Company has ap- 
pointed Cosby & Cooper, San 
Francisco, to handle its account. 
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Appoints Wilson, Haight 


Fitzgerald Mfg. Company, Tor- 
rington, Conn., manufacturer of 
gaskets, has_ retained Wilson, 
Haight & Welch as its agency. 


Joins Macon Paper 


W. Lamar Parker has joined the 
Telegraph & News, Macon, Ga., as 
promotion manager in the adver- 
tising department. He _ recently 
resigned as retail advertising man- 
ager of the Ledger-Inquirer, 
Columbus, Ga. 


|York advertising agency has set| lowance to the advertising agency. 


also offers its clients samples of | 
| classified copy and layout and a 


Agency Service 


|list of 1,500 daily and weekly 

Developed for sacielamanen | 
=f: | The agency claims that approxi- 
Classified Ads | mately 65% of the newspapers it | ; 


New York, Dec. 27—A New has contacted will give a 15% al- | 
up a system whereby any author- | In cases where the newspaper 
ized representative of its clients| does not give the allowance, the 
can place classified ads in newspa- | agency will add 15% of the cost 
pers on a credit basis and with a| of the classified ads to the client’s 
minimum of bookkeeping. The| bill. Clients will be furnished 


agency, John A. Finneran, Inc.,| with credit cards for their field 
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representatives, and standardized 
insertion blanks. 


Adler Explains Wait 


Adler Shoes for Men, New York, 
in current 800-line advertise- 
ments in New York newspapers, 
is explaining that output of its 
Elevator shoes for men and boys 
is increasing despite the fact that, 
as demand increases, production 
has seemed to decrease, and it 
urges that customers “please be 
patient.” Emil Mogul Company, 
New York, handles the account. 


Indiana, 


women of the community rebuilt it... 
but they could not find a bell. 
they came to Prairie Farmer-WLS. Two 
hours after we broadcast their need, 


listeners had offered them two bells. 


Later, more 


because Prairie Farmer--WLS stood ready 
to help -- and did -—- the church bell 


rings again 


burned down. 


"The only church 
in the village 
of Grovertown, 


The men and 


So 


offers were received. So, 


in Grovertown." — B.D.B. 


“Helping friends makes friends” 


OO ig 


President, Prairie Farmer and WLS 


Services like this have built real friendship 


Finding a bell for a church is a big thing when measured in 
terms of friendship and confidence—the ‘“‘closeness”’ that inspires 
the asking. For generations the people of “‘Lincoln Land” have 
depended on Prairie Farmer-WLS — they know we are “their 
folks,” with their interests always at heart. This creates a 


Where 14,000,000 
People Mean Business 


introduced to ‘“‘Lincoln Land’s” 


AMER ' 


CHICAGO 


BURRIDGE D. BUTLER. President 


HAIHIE. 


yen” 
yen” 


Bond of Confidence and Belief 


which extends to the products and services 
prosperous 
millions by Prairie Farmer-WLS. They believe 
in our advertisers because they believe in us. 
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N. O. Ad Club Elects 


The New Orleans Advertising 
Club elected Loyal Phillips as its 
new president at a recent meeting. 
He is advertising director of the 
New Orleans Item. Other officers 
elected are: James Amoss, vice- 
president; Margie Henderson, sec- 
retary; Margot Burvant, treasurer; 
and Goeffrey Higgins, Robert Kott- 
witz, Edwina Frederics and Fred 
Swigart, directors. Mr. Phillips 
succeeds A. H. Talbot, promotion 
manager, Times-Picayune. 


Summers Joins Kellogg 


A. M. Summers, formerly sales 
promotion manager of Sterling 
Products, Windsor, has joined the 
advertising department of the Kel- 
logg Company of Canada, Lon- 
don, Ont., to handle advertising 
and promotion. 


Welch Appoints Hoyt 


The James O. Welch Company, 
Cambridge, Mass., candy manu- 
facturer, has appointed Charles 
W. Hoyt Company, New York, to 
handle its advertising. 


Capital Envisages Peak 
Production Year in ‘46 


Pitfalls Ahead—But 
‘Full Employment’ 
Still Held Possible 


Washington, Dec. 26.—Before 
1946 is many weeks old, according 
to most government estimates, 
production and sales of civilian 
goods will rise to unprecedented 
peaks, ushering in the first of what 
should be a brace of “golden” post- 
war years. 

“Pure” economists of the Com- 
merce Department are estimating 
that expenditures for consumer 
durables in 1946 will be up $6 bil- 
lion over 1945; that this figure will 
be improved by another $4.5 bil- 
lion in 1947, and that the prosper- 
ity will certainly run into 1948 


and 1949. 

On the same basis, Commerce 
Department visualizes a gross na- 
tional product of $159 billion and 
a national income of $129 billion 
for 1946. In 1945, with its tre- 
mendous government spending for 
war, the gross national product 
was $194 billion; the national in- 
come $159 billion. 


Unemployed at 7,000,000? 


Civilian employment, 50,000,000 
in 1945, may climb to 51,000,000 
in late 1946, but unemployment 
may reach 7,000,000. Income of 
business after taxes may be twice 
as great as any of the three or 
four years before the war. 

This high level activity is there 
to be had, economists assume. Ob- 
viously, there is no satisfaction 
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with the prospect of 7,000,000 un- 
employed if that estimate were 
to work out—but there is a feeling 
that we have all the makings of 
“full employment” if we keep our 
heads during the few critical 
months ahead. 

In the coming months, Congress 
will come to grips with a number 
of measures intended to safeguard 
“high level” production. Under 
that heading the administration 
will champion such items as a 65- 
cent minimum wage; fair employ- 
ment practices legislation; anti- 
strike legislation and renewal of 
various war power acts. 


Snyder Changes Views 


The big fight is going to center 
on renewal of price control. While 
pressure for relaxation of wartime 
controls mounts, the ‘“decontrol” 
advocates have lost 100% support 
from their most valuable sym- 
pathizer within the government, 
Reconversion Chief John Snyder. 

Having been burned several 
times, Mr. Snyder has now decided 
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OF THE NATION'S 20 BASIC INDUSTRIES 
.. . ALL ARE REPRESENTED IN SYRACUSE 


N° single industry dominates Syracuse, that is why it's a 
great city of substantial, safe trends . . . not an insecure 
“boomtown” of wild flurries. 


This is a great city of stability and security, 


in which all 


basic industries are represented, producing such goods as: 
gears and automotive parts, air conditioning units, home quick- 


freezers, washing machines, tool steel, typewriters, tin cans, 
shoes and clothing, magnesium and aluminum aircratt parts, 
electrical equipment, heating systems and hundreds of other 
items that have a world-wide demand. 


Because of this global market, Syracuse’s 312 manutfac- 


turers offer wage earners good jobs at all times . . . offers them 
wide opportunities for advancement. . . offers them security, 
assured income and contentment. 


A 


WITH A GREAT FUTURE 


NATIONAL REPRESENTATIVES . . 


SYRACUSE IS A GREAT CITY 
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that he has been moving to 
fast in unfreezing the economy 
that temporary maintenance anc 
strengthening of certain control 
is a positive aid to increasing anc 
maintaining production. 

Mr. Snyder has learned that in 
a shortage situation, the law: 
of economics perform peculiarly 
When you lift controls from build- 
ing materials, for example, ever 
where there is a goodly supply 
things do not go where they ars 
needed; they go to the highes? 
bidder. 


Sees Warning Signals 


As a result, Mr. Snyder has be- 
gun to worry about a decided up- 
trend in prices for wholesale goods 
and materials—even those in good 
supply—and for real estate. He is 
suspicious about stock market ac- 
tivity. He detects unhealthy signs 
in the fact that contractors are in- 
sisting on “cushions” against cost 
increases, and sellers generally are 
inserting escape clauses in future 
delivery contracts. 

Government economists gener- 
ally feel that manufacturers with- 
held goods from the Christmas 
market because of better prospects 
of profits in January when the ex- 
cess profits tax was to go off. Mr. 
Snyder now fears that the same 
profit incentive may induce with- 
holding of goods throughout early 
1946 unless there is a forthright 
sign that the price line will be 
held indefinitely. 

An ardent advocate of free en- 
terprise, Mr. Snyder is not charg- 
ing any conspiracy, or subversive 
motivation for this situation. He 
merely recognizes that manufac- 
turers and distributors individu- 
ally want the best possible profit 
on their goods. He feels that it is 
his duty to curb inventory specu- 
lation, and spur the flow of sup- 
plies needed to beat inflation. 


Would Hit Speculators 


This can be done, he feels, by 
prompt and unaltered extension of 
price control authority indefinitely. 
This extension, he cautions, does 
not mean that ceilings will be re- 
tained on individual items for pro- 
longed periods—ceilings will con- 
tinue to come off as supply and 
demand balance — but it does 
mean that speculators will have 
no incentive to hoard goods, in 
hope of better prices in the future. 

At the moment, food is the only 
consumer item that will soon be on 
a free market. Clothing, particu- 
larly men’s clothing, will be in 
bad shape throughout most of the 
year. Consumer durables, such as 
household equipment and automo- 
biles, will be another long-range 
problem. Housing will still be dan- 
gerous in 1947, and may require 
special attention after OPA has 
folded up. 


Strike Picture Bad Now 


| Thestrike situation becomes crit- 
jical with the turn of the year. 
‘Until now, despite common as- 
sumptions, strikers have not in- 
terfered with reconversion. In 
the critical shortage industries— 
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cotton textiles, construction, foun- 
dries and lumber—the problem has 
been a shortage of labor. Strike- 
bound industries—like automo- 
biles—were in no position to pro- 
duce on a significant scale, anyway. 
Now, however, assembly lines 
have been geared for mass produc- 
tion and every day lost by automo- 
bile, steel and electrical workers 
is costly in terms of goods that are 
needed as weapons in the fight to 
restore balance to the economy. 
Washington is confident that the 
labor situation will correct itself— 
or that Congress will enact ‘fact 
finding” legislation, distasteful to 
both management and labor, which 
will provide the incentive for the 
warring groups to get together. 


Elections Coming Up 


Most of the things that happen 
here in 1946 will be influenced by 
the deeply ingrained realization 
that the nation faces next fall sig- 
nificant Congressional elections 
which will reflect public sentiment 
toward a “middle of the road” ad- 
ministration. 

It may also reflect the feelings 
of returned G.I.’s, many of whom 
are disappointed by job offers that 
have come their way; lack of 
clothing and housing and realiza- 
tion that they are now to pay in 
taxes for the war they fought. 
Army recruiting officers report 
that these appear more frequently 
than any other as reasons why a 
quarter of a million men have de- 
cided they can do better as profes- 
sional soldiers than as civilians. 

As the year goes on, observers 
anticipate a widening gap between 
“Harry” and his old buddies on 
the hill. On the basis of perform- 
ance since April 12, it is clear that 
the “boys” on the hill are per- 
fectly willing to work with 
“Harry’—on their own terms. 

Their terms have been negation 
of Truman’s legislative program; 
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White House accusations of weak- 
ness. Those who know Harry Tru- 
man say these accusations will be 
dissolved before fall—that win or 
lose, the President will go to the 
mat for his program, and make his 
position clear to the country. 

It can be expected that Congress 
will be pressed to consider the 
compulsory health program, the 
Wagner-Taft-Ellander housing pro- 
gram and unemployment compen- 
sation. Odds are that it will pass 


they have brought down on the| 


some kind of merger for the armed 
forces, covering unified procure- 
ment, yet protecting the Navy and 
Air Force in their own planning. 


Other Agencies Active 


Justice and FTC will be ardent 
in enforcing anti-trust and busi- 
ness practice laws; FCC will com- 
plete its important assignment of 
setting up the FM and televi- 
sion business; Commerce Secretary 
Henry Wallace will get better than 
double his 1945 budget—or quit; 
Census of Manufactures and Busi- 


ness will be scheduled for early 
i947 and Treasury will maintain 
“low pressure” promotion of Vic- 
tory bonds and payroll savings. 
Advertising people will want to 
watch Assistant Secretary of State 
William Benton’s international in- 
formation program—which will 


iinvolve consultation with all media 


and assistance to U. S. publishers 
and advertisers overseas. They 
will continue to hear from the 
government “media program divi- 
sion,” now under Drew Dudley, 
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|which may envolve into some sort 
of permanent setup to serve as ad- 
vertising consultant for govern- 
ment information experts with 
promotion assignments. 


MISSOURIS S, MARNET 
nd 


ST. JOSEPH NEWS-PRESS 
St. Joseph Ouzette 


= EDITIONS __ 


SAN FRANCISCO 


Be ai of victorious veterans 


are triumphantly sailing 


through 


the 


Golden Gate and seeing again their 


homeland . 


. . seeing in the tumultuous 


welcome of the beautiful city of San Fran- 
cisco the realization of all their dreams. 


And while they pause with us, 


many will 


remain, they feel the pulse of the great 
metropolis teeming with all the activities 
of the vast harbor and distribution center 


of the Pacific. 


Throughout the war, Call-Bulletin readers 
have re-affirmed their preference for the 
newspaper, with the largest circulation in 
the city of San Francisco—the greatest 
ever attained by any daily newspaper. 


SAN FRANCISCO CALL-BULLETIN 


REPRESENTED NATIONALLY BY 
PAUL BLOCK and ASSOCIATES 
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Ad ‘Clarification’ 
in Renegotiation 
Makes All Unclear 


Attempts to Divide 
‘Create,’ ‘Maintain’ 


Good Will Concepts 


Washington, Dec. 26.—After a 
three year search for an equitable 
rule on the allocation of adver- 
tising to renegotiated war con- 
tracts, nimble legal minds of the 
War Contracts Price Adjustment 
Board have written a formula 


‘ <4 
e 7 


which can cause difficulties for a 
number of national advertisers 
who had considered their affairs in 
order. 

Even though no new contracts 
are to be subject to renegotiation 
after Jan. 1, announcements of the 
Price Adjustment Board are of 
great importance to hundreds of 
large national advertisers, who 
have active or completed fixed 
price contracts which may not 
clear negotiation for one or two 
more years. 


May Cause Difficulty 


As the new rule is written, it 
can narrow down considerably the 
amount that can be claimed for 
advertising, if the firm has been 
partially engaged in civilian work, 
or if it has embarked on an ad- 
vertising program significantly 


larger than before the war. 

While many of the axioms that 
it puts in writing have been en- 
forced informally in the past, this 
22nd revision of the renegotiation 
rules spells out for the first time 
the limitations auditors have 
erected around the statutory pro- 
vision qualifying all advertising 
acceptable as ‘business expense 
under Internal Revenue rules as 
a claim in renegotiation. 

This Congressional instruction 
had been written to insure war 
contractors against a military 
pricing policy which might other- 
wise have audited away funds for 
the purchase of advertising neces- 
sary to protect accumulated public 
good will. 

Since institutional advertising 
except in trade or technical jour- 
nals is not included in the costs 


Advertising Age, December 31, 1943 


covered by a fixed price contract, 
Congress felt it was only right that 
a firm called in to surrender “ex- 
cessive” profits through renegotia- 
ticn, should be allowed to enter a 
special claim for this type of ad- 
vertising. 


Believe Standard Too Generous 


While the auditors generally 
agree that a “reasonable” amount 
of institutional advertising is jus- 
tified, they feel that the Internal 
Revenue Bureau standard is so 
generous that many advertisers 
might be tempted to expand their 
programs unmercifully on the as- 
sumption that they will recover 
costs during renegotiation. 

As now written, section 387.1, 
dealing with advertising expense, 
attempts to eliminate this possi- 
bility by ruling that institutional 


DR. ELBERT K. FRETWELL 


Chief Scout Executive, 
National Council, BSA 


“*Above all, know and believe 
is advancing; 
that there is progress in human 
life and human affairs; 
that, as sure as God lives, the 
future will be greater and bet- 
ter than the present or past.’ 
Charles A. Dana made that 
statement when he was Editor 
of The Sun. Then, as now, The 
in the future. 
That is the reason I like it.” 


that humanity 


Sun believes 


FRANK C. COBB 


Westchester County 
Council, BSA 


“I like The Sun not only 
because of its fairness in 
news reporting but in its 
editorial treatment as 
I like The Sun’s 

page and find 
David Lawrence always 
interesting. The Sun al- 
ways recognized the value 
of Boy Scout activities, 
too, and has given them 


well. 
sports 


generous coverage.” 


F. HOWARD COVEY 
Nassaw County Council, BSA 


“I have been reading The Sun 
for a good many years because 
it’s the sort of paper that you 
‘like to go along with.’ There 
is no better paper to recom- 
mend to our youth. Its news 
reporting is honest and its edi- 
torials fair, well written and 
broadminded. I particularly 
like The Sun Dial and The 
Sun’s fine sports page.” 


and 


ace eptan c 


thle people. 


J. A. BRUNTON JR. 
Greater New York Councils, BSA 
“The privilege of perpetuating 
the great American tradition of 
a free press carries with it the 
responsibility of courageous, 
accurate, complete, honest and 
dignified dissemination of the 
news. In addition, a news- 
paper at its best is a good 
family newspaper. In all of 
these The New York Sun ranks 
tops. It strikes me as particu- 
larly good newspaper 
diet for young people.” 


reading 


BOY SCOUT EXECUTIVES 


Tomorrow's leaders are today's Boy Scouts. 
The men who guide their activities know the 
importance of character and integrity in their 
daily newspaper fare. So they choose The 
Sun for themselves and advise it for their 
scouts .. . for editorial honesty and fairness 
. .. and find in its special features their top 
newspaper entertainment. In more than one 


sense The New York Sun 


is truly “one of 


America's BEST read metropolitan dailies." 


P HUNTER B. GRANT 


The Oranges and Maplewood, 
N. J., Council, BSA 


“Whenever I read a news- 
paper I turn first to the edi- 
torial page. I believe The 
Sun’s editorials and overall 
news coverage are superior 
to any other newspaper. I 
have been reading Grantland 
Rice since I was a little boy, 
and Ely Culbertson as long 
as I can remember.” 


The sieakion Sun 


NEW YORK 


Represented in Chicago, Detroit, San Francisco and 
Los Angeles by Williams, Lawrence & Cresmer 
ompany; in Boston, Tilton S. Bell 


advertising will ordinarily be pro- 
rated between renegotiable an} 
non-renegotiable business. 


‘Average’ Set as Base 


Then it adds: “No part of the 
institutional advertising which 
clearly designed to create or add 
to, rather than maintain good wi] 
should be allocated to renegotiabl: 
business unless that aggregate ex- 
penditure for the year in question 
for both product and institutiona! 
advertising is not in excess of the 
average annual advertising cost 
during the base period.” 

This type of rule is of no con- 
cern to media people, for the ad- 
vertising has already run, and the 
bills have been paid. For the ad- 
vertiser, however, the rule can 
mean a stiff fight before he can 
establish his claim for advertising 
that had obviously been designed 
to pave the way for postwar in- 
vasion of new territories. 

Specialists are particularly in- 
terested in the effort to draw a 
distinction between institutional 
advertising “to create and add to” 
good will, and advertising de- 
signed to “maintain” good will. 


Has Escape Clause 


It represents, they feel, the same 
sort of reasoning that prompts In- 
ternal Revenue to classify circu- 
lation promotion expense designed 
to “maintain” circulation as “busi- 
ness expense,” while similar ex- 
penditures which supposedly build 
circulation are called “capital in- 
vestments.” 

Frankly intended to prevent war 
contractors from introducing. post- 
war lines and products at public 
expense, it contains an escape 
clause permitting more generous 
settlements where “comparison 
between the advertising expendi- 
tures for the year in question and 
the average annual advertising ex- 
penditures for the base period is 
believed unfair.” 


Exceptions Are Rare 


As a result, the rule does not 
apply “where the average annual 
advertising cost during the base 
period is deemed inadequate by 
the renegotiating agency to keep 
the advertiser’s name or identity 
or its peacetime products before 
the public or maintain good will 
built up over past years so that 
when the contractor returns to 
peacetime production its name and 
the quality of its product will be 
known to the public.” 

The rule also warns that the 
cost of product advertising “is not 
ordinarily allowable in any 
amount to prime contract.” The 
only exception to this dictum is 
the comparatively rare occasion 
when this type of advertising 
might be influential in securing 
subcontractors. 
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The practice of exposing your advertising 
to both sexes is not to be sneezed at. For every- 
one knows that no one knows the sex of your next 
sale. And to sell both sexes you’ve got to tell both 
sexes. Edited with dual sex appeal, The American 
Magazine double-exposes your advertising to mil- 


lions of women, millions of men... multimillions 


of aspirational Americans who buy The American 
Magazine on the newsstands, who subscribe, or who In the Service 
beg, borrow, or steal somebody else’s copy. of the Nation 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y. 


PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER’S AND WOMAN’S HOME COMPANION 


ee Blige Ae or ine ot: Sr ah a = - ws ee: ( : : < Sabet oe me e 5 ‘ ie pei A . a zat : is % E 
ae 
Pe 
8 Si: 5 ee Ave xe See FR ae rie 
hg rs a Sette ad Ee hi cee a < - . &: we a 
<— Se ec, yo ee ~~: Me a oe es 
Ste SS Se & Sh die RES SRS Le . : 
wy a ry a es se YS 2 ee : S Py ke 
ee ee eh aes bs ae Sh. Ge ‘ A Y 
a 4% a oo ale . “ae a Se ee & © ogi 
ae wl : See)! ae re eS : ‘ iF 
s az ee . ea 
P - pos a ies 3 : ae ‘aa " ye te al 3 “aig cS : ey 
, : = . es Se ae =e ——— & * Be 
See Bo . i oe % atta ae Seats yo aa Boe, a — . " = : " eu 
i Pe gc, Saas Beats Se . lidas e i. = i F @ PY 
s 2 ~ 7 see pos % % Se a St en 2 re a Sal SS - RS — 
— 9S My Vv lf —..- : * mo 
Se. Se. +e i i ee BR - 
ee. bested ae. e oe. Be eae ee : £4) ae i , = . er RECERE : 
e. ae Ro “oes geen e ee we ale , " i : SEE y . 
‘i fa oe ie ot hie. Pee 4 oe By. Saale 7 ss si ‘ : Ss x Sak ae 
nw * \Se CU a re: | os . 
F : 2 ie ee pee bee - s x ieee Ee a w i. be oe eB % RS 
—————— — = ae es, _ . & . 
4 =} ee ~"" = - Pa : ——— 3 88 a ym é Ste ccaall i fc : 4 ‘ & ee ‘Se bg 
aa oS. a ’ e : ; ee Be “ = : s ae Real RAR. ees 
es = ie  « Pe) ee gas ll : Ao _ ——s 
Cm : 7 ; Se See = 3 : : eo : : s % # ae 3 
am ® . ia ’ Be Sa : 3 3 SS a < Sk RSE 
pe 4 i e aes os ™ 4 2 i oe , ety % 3 sais 7 A RRR Se 
: "ad ; si Se ; J ae ES ox 3 : ll. Bea ee # 3 oS 
‘4 a . 4 hs. ; ‘ Sp ; i ee Si P s : = : . ¥ Fas - “Ss a ae o . 
’ vs — | si at. §% “3 ee de es ——— = : : : ase “Si a ae re. ay 
; Bs ss : os il Pek eae é Ss : : ae a 
—- 3 : ee sme all baits ’ ey : a a ae a ee 3 ; eS & . : a: Se ee ee 
: ze % ee a ’ — = Jj " _ ae . : & : &. < oo 
oe - " % 3 a Pe 3 a Za. % se o ESR . ; Seer: 7 
“ See ili 3 3 és ; Fy a ee ES a e Rea RR eo § Ss 
em ae ; Se ea he ae § : _ ae ee = 3 ek Se Sa Pers 
a ee Seas is . Fe Pie . a _ —t =. ~<a 2 
% a . ae & Be se si ai fee eS eS , = es a SE. | Eee ce Tere 
oe ae a Bees 2 a eg 2 nia BG cS a eg 3 Bg —— . aa . RS Se Sa ee ‘a 
° Niet sa Ba oa oo . , a oe oie ee Sere a FE Se SR % = - 0 Se cae Bee 
% So ae 8 S . ae a ccm e : © & * See sek 
es Seas i“ ee krone me Bente co uae ce Ss a a Se aS : aa ‘ pe Sas 
eo ee ‘ss = oe od : i Se Pee ee Sa “SEN = : ¥ — a 
2 eee — ra eS on r ; s si —— er BY “ c SS es # m tes 2 ae e* 
ae ; a: oe Bee * al ae ee 3 a 3 Ras > a Po er eS ; 
od eee a Se ae a . . ome “a lg Bie - “a ae ee Se: eee , 
es ie ree 3 see Bt. a : . ae i ¥ Hl tea hee Ber tegaae m a ss See ee spa et Peck 3 ae 
Saad 2 ee a > ™ | UE ee ; s i. > “So i a 
—_ in © SS we = 4 iad y. 2» “ - 
e ae Pg ee ie a be = . pg ae ¥ Bet ae Bi . pos. a 
— —— wi = Fie — ae ; ~~ 
BAS eaten i SS ay a — “ee " 2 cd ia 
‘is aialpk: wae. $ ee. < —— BESS 2 eee 
bs oy f Boe er : - « * cae: Ge 
e is : i & ~ bess: eS ss q SS Se — 
“ 3 s- f eee et i - Bo Gk erent ae 
. & iecsiiiate Fe i 4 game atid eS f a ee 
Bs i -“ * be a &§ eee Rees. ARS tee ero eee 
ed e 5 <a a , . ee 
3 . ae = pais 7-3 ae . — a ee See ee 
Py bas : ¥ as = a a Pasi = Lae BS Seas 3 E 
. 4 aa : Beet saa 3 —— Ke Ls =i, 3 ankehes a ; aa 
4 os ee Bae ok : eS % - se ES Sateen wenense ee S i Se orolks 
om pared Pe Rees a Bs ¥ % ane ca . Seas . ¥ ’ ls - > Se og? 
Boge eg eS — : ss 2 4 z * tll ; ae Boe) Pa Heh 
oe ae oe 3 fF 3 . i = ae ‘a £6 aan = — 
Ee h © 35 ghee aut : Bee ; Fl ce eee oie P sah Rt: ‘ee ae a ; va : 2 r = 
; Bs a : ee 3 ie ; = ] 
\ Be . Pee _ a wae q 
ah ws Li  ”  #§ gj, - , e 
’ e si = : —- : gr EE ef * meet —— ep . 
. a Eo a cl ate ee A s © ie — cae 
© q ‘ ee - (oid ae 3 7a 4 e ie = sii. } 
‘ ‘ - é _—— one a Pare 
aoe : oat i i ‘ | eu 
y : z ‘ ie Se te ey oe oe te us " s jf ii x a 
Po a 3] ss . ae pis es Sie aii ini : 
es : . g te , . ere: pina airs ail i - 
=~S : 3 “ : sii ea 
| pee: 
! 
| = 
: Bac al ra a is oa a ee - + RE ee ent ag ae aes : > 
q ren aie q hag i e * _ ee “ E aa 
is Hy Fuad 44 i 2 - : ae! - a ia 
. m ; * » ‘ eo p : x >: 
2 ¢ bi ‘ a ae eS aL eee a 7 iin ahs a. eo wr": ae ee 
no a a Des zs uli BO gt a eee a —— LE 2) Ea Cs 
oe Re i: 3 =o pe ee ge aes yah a Oe : ze Se Lae = 
i -7 + _ i iS aaa 3 ‘ : ae “= eae ae: ee 
= aie a ie 
. 3 rs oi ‘ 
= Tn tel ec Paes 
iy ce vtiical) ieaad ae ae = ! 
et se a a a | 
Re ‘ P : a ~ ‘ 
ae 
es. . . 
oa? * : 
\ . Ss 
, AS) “Be: 


ia 


ek 


Here photographing space was so tight that the camera had to 
be jammed against the opposite wall. To look at the ground 
glass, Bourges had to use a mirror, as shown. Below the scaf- 
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fold, Bourges’s assistant controls erratic Italian current to get 
right lighting. It was necessary to lay 150 feet of heavy cable 
from the chapel to the main electric line to provide power. 


Pr RM eres aman Fe eos Sr ate: sae ame IS SS Se ee & ees BS Ses ae oo) a ae ae 

= A. 

. 
apeuer 

a 

ad 
3 P = “ 5 ~ o ’ : 
: . 2S “aw, ® ‘ “ if WON ; Zi 
as eY , ; DP ™ ) si SY <a ee aulg aie S14 aq oa Lae foe 2 
oe * os * XS : eke ay a ie. eo hh ee : 4 g Fee. wtttee kee: 
me * wa i ae cea: Sammie 5 ES, uieteaea: ite Ls Pa Sa Ca i ae 
+ ae hee” ' Lo ae che eee if aa ee ee 
“de et te, % meer i -_—_ ay ae aan ; ; : ot hai os 3 ia ae 
‘ ‘Fi on -” Rs. ‘\ a . mY ve re : 1 afd -; ’ i Rs og wen - aia re : “Fi = zed 4 ‘ 
+ , fe, . “< ~ ; fees ~~ os ae ; Ck eos ne Ses a 
. : 2 aT 3 oe aq. eee A ae Aes 
Pega. ~~ - eave Pl . 2 Ea mais ate aa, 
AY ee ae. ¥ ee is - ff °° 
3 Ps . ie ’ ; i % e ‘a ie Re a es: ’ 2 eee 
" ww, t/a = i « Sa ie 
. ae? “ag . ae ’ i «.% : ee as * ano Ct a te 
; a : ry a , a ies 8 4 oe , a 2 
om i & as = ; e r A ey e pe oj : #: fs 5 b. Py ; g 
ay $ i a é adi F oi... +), 5: ier 5 ie. > See ee ee Se 
a ; a us he “= >. OF 4 - Pera i ; 4 e a |e pre By 
ans ene os eS S yy ‘2 ; Jf a>. aa ena V4 a Hien 
* > il * a? a i & tay ; ¥ x Ta e 2 i } 5 ; * na f sre ig - : E etie. 
a , ae “ ¥ Le ’ 4 ' 2 pee i ‘ ew ioe: Ps hint ree A Pied 
‘ j ) ‘ 4 ai poe i: * = ‘ 4 i r ee ae 7 4 i Bs a # 
Be Ae L:) ia fe & « x & ~ ‘i i % 72 * ; ¢ eee ¢ 
= : ee - eas ae i i Ly 5 > | ee 
; 2 ; . ee cA ome ; ae “Ee Pm ees 
| | i h ~ gg : 44 tee foe, 
7 og : a . 4 co a ee 
: ¥€ q “Ps 4f i S ‘ a i ly ; g “ ; + q iy, i = Pe 
§ oo ) | iz , 188 7 BP lem | | 
“ t c . + lane. . Wy Y ded ny | BG 
4 q : egieion 5 hy ja i ita i ll e y bal ; Be \ a a ; ‘4 a 
: | = Wii “E , ae Th i AG 
7 an ~ es | . nS eae”. 6 
ke ; fi oe a, Pal ee "ae 
; ; ete - Fe Ht - a fl , | i : j ‘i s ; ae Pra 
q ps. ee ef 3k » ad : a — fe , 
ee > . te . : ZZ me. vz ; ' 5 | : } ee ‘ 
i ‘ ge j : Ry . ac 
Ay <a ie ¢ Me. iz. : & : & WA : 
Ahan me i. SB f ¥. fF di .. Pe om 
q + ye oa eee |) f it S Ny : ‘ fe ay 
i 7 a Bw ———s : @? : , "3 > E "a i if ' i of f : ye ‘ ‘ 
7 ———— oe me #7 ¥B': PA is iat) 6 4 

Seb oe, — a b Mts ge a wr, 1 ¥ re yds 4 s } Ts 
oes : ee a, if : as ie ‘ g*., id a ; x att : | a i K A a ' .} Ag . . me ON 
ae ae — 27 a. BEE: + ae i ns ® 

—— a — eee’) ee i) be’) CBR: | Se 
[| Vee ae tech * ’ Tee i? | ee feed ie 1 — 2 
Fe : eS on ; *e) Hy Fe t * ; 3 - ’ , 
: > bi coer Fa i ts : } 4g | : es ;3 > ~ | Ee as ’ 
* . e | " ti sce i 4 : Lend fe é A \ cs ; j : 3 : + : i + i) 
ters ian " : fer ee ee wf 2 SF) ee 5 ‘ _ 7 +! 
EB: : : ae, Sire. ie = tee: fe ae tet aa Ae { : : nai x : 8 " 
: ’ Sei Et) pe hae ron. 4 Ae a f : a 
ed ant 4 aay a ae Sa owe ke , 
- a ieee oe iy ee ne 4 eo ‘Ee 
— son Ce eee alae amt | ,.©6—ClC( ¢ 
ey mr 4 : ~ ies Rip t ae ee eee j ‘ te Ee j 
ry S eee = . = : | ae Rig . 
cad 7.< - ‘ 2 as j : At i 7 OOS : . 
—— iad _ be ‘s ge f aN iG 
: : _ ees - : _. i yi £ if, * ‘ iL \ 
. i 3s a ’ €. ‘ if \) A 5 ope 
ae : eee |e ‘ _ a —- a, | | *) Je . 
cus ¥ i , “as oi ign iawn, weer i as i . * 4 j aise. 4 _— i j : 

pei j 5 “Sees a a ip 3 a +. ae a ae a ; 7 ! : 7 " a 
ee: 3 t ‘ A,” . +e gies i f | 4 i a 55 af es : 2 5 3 Pa. . ! 

a i. Er oe = be \ ‘ : y = f) ite / i) is pe 
, «aeeanad -, ’ » ’ ety BER 

eos aa eB <8 iy 5 ~ : ¥ ae i Bresl eo ’ 
res, i 7 bi | See rag x 7" 7 it a |! q ae ee A j : Bee te > : ce 4 } ; ‘ 

Sa. a EMT eS aR “~~ “Ss > ae : | (=? : tee P) 4 orn i 

she F ce | Ne ey a ‘. =f e b - j 4 $ = gaia sf ne » Dae i] 
ery. i PR: .. be oop re — Saal : . | ES 

, aa ee ee ; ’ a - * | on 

nes See ee pasa i ae : ‘ | jah 
ti ee 3 *. 4 i a a 5 ’ ae aa : if = : i | if | r a> 4 “A Sete: ; 

a : > ££ * ; aN cb i= - ‘ oe : f a Ld 5 
aes. Ey wee ; Pale aes aa ‘ 6 a 
eat ; oes a ; ae 5 ae  - ; | ; hd : ae 
Aa ; , y a | ae . - Za | | ek . : > = ig 

= a - | “4 be ie . ; . at 4 Se 
| a if OME a =i ‘ oe THE fa | 5 erie 
Z | al oe aa _ ae: fi s — iD ee ut ae 
wus we) ae « > en es aa ae if) , area 2} 
ais ee} oe ) Aa ey ae nn ay: ay 
’ : 4 ie as a ‘ : Soe } 4 : H 
baie + ae oe eae z 4 7 | Pt cae ere : oe Fh ts 

een we wx ks a Poy, q 7/ paces: eae } : ead f AY, 3 
eon a <a amass a , inn ee he My) i: 
ek eo ; oS oy es f ee A ie bal i < y } ‘eS . 

2a pete 2 A oa ee ee ees a Fi reece a. ; ' Wes 2 4 

‘ far: eae id Yc i tee So eT : 5 4 < De 7 

e ee , ane = oe ft My : nar ee od “% oe a 

ibe a5 : a Sages ( : : : ee a. . : Pies a “ap te | rr 

ae | wu: higee 2? gid. } i ae . bs p £ rathilie * : g i - yy 
a — he oe = j a 3 ‘é A ee | ee. ae ee a 

; . Bee'E? : “f ‘eS - tes Eo Be OS sae eZ } a 

4 eT). y - ot Paes ; ; . F: ae fal ae i ; e 2 . ge Ya M _ ™ ee 

A _——— gh & ke =. Pas, “SEN . eee © Oe ee ane 

: — oe nad ? | a! ae he e: a ; > gon Pee ai i cae d 

p ie Seah oa . ee) hy Rl yo s. Ye J Pa pee 2 7 ‘ ta o ie ae a 

{ e 4 ee —s ere ie meant + s ‘i a Ce eee os i r rs 3 7 “a ee i a on Re; \ ar ” a vee z _ ies ’ 

=. ——— ie ol 3 gfe See Pr . sl oe ire) A cm 

a . ae aa _— =, joa : ¥ we Ne os = oe ae + - . ° ‘ ree ~~. et are 7 ae ee 
ie ee = - : gue) i Pe : 2 wae oe Gee tE™ : ef CO ae ee 

a : a e ie : a ye as jg oo i) Re-. m , 2 ae - - f ee ha —— - ke. , ’ 7 5 
se: a ae y , - Rae. SH i “oat y ’ => ys ‘ 5 
Ooh Si ee ach ae oaks > : ¥ et ea *, + eae _ a Eee - . B a - 
: . nd Ne a ‘ oe *, it: ue = a -— cia ee ~ a rT b.) , = BE je i 
si Bets ae : Pid “a, a ee eS, : | pS ae : ci 2 bai pe 
ve a a ie ad ig ‘sg — IE ae we ~~ mtd Jn . a ns ea tas 
es, = AE rc ee a ESS as Ms t beige Haas cs 4 sll —— tS > ae 
a oe ; a ’ aa - aS Bice: a = er pet eo at) SS  — =, e. * 
no ; < "a a Pe > eg <= Pt ae Al 
R - Boh: : let . 4 $ ‘ vm ~ a i 
= ee “ i cote . 3 oe Be <= ge , " “ a Oe 
A . : Po ‘ es ey mee - . «<< ate , » ee 
a " Bins. = “sé ~~ 2 SO. eS, 
q ; . ‘ . , a: AA a ~ Paes . = — “~ => 7 , ~ ed - ‘ ee . ' 
‘ eel \ ee AS a . “3 = yo ‘ —_— 
= wating —_ new ar. — ~ i “See _ - ne, ~~ 
- 


to get 


‘cable 


OW eT, 


HOW BOURGES PHOTOGRAPHED GOZZOLI’S 
“ADORATION OF THE MAGI” FOR LIFE 


Last summer Color Photographer Fernand Bourges and 
LIFE Art Researcher Philippa Gerry journeyed to Italy 
on a Christmas assignment for LIFE. 


Months of work later Bourges had accomplished for 
LIFE what no other photographer had ever been able to do 
before—take a complete sequence of full-color pictures of 
Gozzoli’s famous “Adoration of the Magi.” These magnifi- 
cent murals are frescoed on the walls of a tiny private 
chapel in the Medici-Riccardi Palace in Florence. 


To carry out this difficult assignment, Bourges took with 
him from the U.S. 900 pounds of equipment. This included 
special photographic plates and cameras, a voltmeter, 
generator-resistor, and coils of heavy cable to pipe in the 
extra current necessary for Bourges’s 4000-watt lamps. 


The most challenging problem of all was how to photo- 
graph such large murals in so small a chapel. How success- 
fully Bourges solved this hitherto baffling problem is evi- 
dent in the reproductions of his color photographs in the 
December 24 LIFE. They take LIFE readers on a glorious 
picture pilgrimage to Florence, enable them to get a far 
more brilliant impression of the famous frescoes than from 
an actual visit to the dimly lighted chapel. 


The long planning and infinite care that went into this 
Christmas presentation are by no means unusual in LIFE’s 
continuing program of bringing fine art to its more than 
22,000,000 readers. The painstaking effort that goes into 
all LIFE stories plays a telling part in making each issue 
an eagerly awaited source of pleasure and information to 
the largest magazine audience in publication history. 


Italian electrician Enrico fixes register marks alongside one of 
the murals to guide in making color-separation negatives. The 
ladder had to be man-held without shaking for 30 seconds as 
it could not be rested against fresco for fear of harming it, 
and space was too small for a stepladder. Bourges directs 
from below while LIFE researcher Philippa Gerry looks on. 


This close-up shows Bourges making notes after exposing plates, 
in a double check on color reproduction. The background 
mural shows choir of rejoicing angels. On other walls of the 
chapel moves the magnificent procession of the Magi and their 
entourage as they approach the place where the Christ child lies, 
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ACME BREWERIES 
ADLERIKA COMPANY 
ADMIRAL CORPORATION 
ALBERS BROS. MILLING CO. 
ALUMINUM COMPANY 
OF AMERICA 
AMERICAN RADIATOR & 
STANDARD SANITARY CORP. 
ARMOUR & COMPANY 
AVOSET, INC. 
BANK OF AMERICA 
BAUER & BLACK 
BEST FOODS 
Best Foods Mayonnaise 
Nucoa 
BLACK & WHITE 
BORDEN COMPANY, THE 
Klim 
BOYLE COMPANY, THE A. S. 
3-in-one oil 
BRISTOL-MYERS COMPANY 
Ingram's Shaving Cream 
Ipana Tooth Paste 
Vitalis Hair Tonic 
BROWNE VINTNERS CO., INC. 
White Horse Scotch Whisky 
BURROUGHS ADDING 
MACHINE CO. 
CALIFORNIA CONSERVING 
COMPANY 
C-H-B Products 
CALIFORNIA FRUIT GROWERS 
EXCHANGE 


Sunkist Oranges and | s 


DEARBORN SUPPLY COMPANY 
Mercolized Wax Cream 


DICK COMPANY, A. B. 
Mimeograph Duplicator 


DOUBLEDAY, DORAN & CO., INC. 


DURKEE FAMOUS FOODS, INC. 


ELGIN NATIONAL WATCH 
COMPANY 


EMERGENCY LABORATORIES 
Poslam 


ENO LTD., J.C. 


ESTERBROOK STEEL PEN MFG. 
COMPANY 


EXCELSIOR LABORATORIES 


FASTEETH, INC. 


FIRESTONE TIRE & RUBBER 
COMPANY 


FITCH CO., F. W. 

FOLGER CO., J. A. 

FONTANA FOOD PRODUCTS CO. 
FORD MOTOR COMPANY 
FULLER & CO., W. P. 


GANTNER & MATTERN COMPANY 
Swimsuits 


GENERAL BREWING 
CORPORATION 
GENERAL ELECTRIC COMPANY 
GENERAL FOODS CORPORATION 
Grape Nuts 
Instant Postum . 
Jell-O 
Maxwell House Coffee 
Sanka Coffee 


KAYSER & CO., JULIUS 
KELLOGG COMPANY 
Gro-Pup Dog Food 
Kellogg's All-Bran 
Kellogg's Corn Flakes 
Kellogg's Pep 
Kellogg's Rice Krispies 
KNOX COMPANY, THE 
Cystex 
Mendaco 
Nixoderm 
KOLYNOS CO., THE 
Anacin 
Bi-So-Dol 
Kolynos Dental Cream 
LAMBERT PHARMACAL COMPANY 
Listerine Antiseptic 
Listerine Tooth Paste 
Pro-phy-lac-tic Tooth Brush 


LAMONT CORLISS CO. 
Pond's Face Powder & Cream 


LEHN & FINK PRODUCTS 
COMPANY 
Hind's Honey & Almond Cream 
Lysol 
LEVER BROTHERS COMPANY 
Lifebuoy Health Soap 
Lux Toilet Soap 
Lux Washing Flakes 
Rinso 
Spry 
Swan Soap 
Vimms 


LIBBY, McNEILL & LIBBY 


LIFE INSURANCE COMPANY 
OF AMERICA 


NEW ENGLAND MUTUAL LIFE 
INSURANCE CO. OF BOSTON 


NEWSWEEK 


NEW YORK LIFE INSURANCE 
COMPANY 


NEW YORK STOCK EXCHANGE 


NORGE DIV., BORG-WARNER 
CORPORATION 
Household Appliances 


NORTHAM WARREN SALES 
co., INC. 
Cutex 
Odorono Deodorant 
Peggy Sage Nail Polish 


NORWICH PHARMACAL 
COMPANY 


NOXZEMA CHEMICAL COMPANY 
PABST SALES COMPANY 
PACIFIC GREYHOUND LINES 


PACKARD MOTORS EXPORT 
CORPORATION 


PAN AMERICAN AIRWAYS 


PARKER PEN CO., THE 
Pens & Quink 


PEPSODENT COMPANY, THE 


PERKINS PRODUCTS COMPANY 
Kool-Aid 


PET MILK SALES CORPORATION 
PETRI WINE COMPANY 
PHILCO CORPORATION 


PINKHAM MEDICINE CO., 
LYDIA E. 


an 


SOUTHERN PACIFIC RAILWAY 
SPERRY CORPORATION 
SPERRY FLOUR COMPANY 


STANDARD BRANDS, INC. 
Fleischmann's Yeast 


STANDARD OIL CO., OF 
CALIFORNIA 


STEIN & CO., A. 


STERLING PRODUCTS 
INTERNATIONAL 
Bayer Aspirin 
Castoria 
Dr. Lyons Tooth Powder 
Phillips Milk of Magnesia 
Watson's Mulsified Coconut Oil 

Shampoo 


STEWART-WARNER CORPORATION 
STUDEBAKER CORPORATION 
SWIFT & COMPANY 


TEA GARDEN PRODUCTS 
COMPANY 


TIDE WATER ASSOCIATED OIL 
COMPANY 


TIME, INC. 


TOBACCO BY-PRODUCTS & 
CHEMICAL CORP. 
Black Leaf ''40" 


TRYCO COMPANY 


UNION BANK & TRUST CO., 
OF LOS ANGELES 


UNION OIL COMPANY 
UNION PACIFIC SYSTEM 
UNITED AIR LINES 


THESE NATIONAL ADVERTISERS 


D “VER since peart HA “ 
ON THEIR SALES 


... and during the war 
these advertisers used the 
Honolulu Star-Bulletin. 


CALIFORNIA SPRAY CHEMICAL 
CORP. 


CALVERT DISTILLERS 
CORPORATION 
CANADA DRY GINGER ALE, INC. 
COLGATE-PALMOLIVE-PEET 
COMPANY 
Cashmere Bouquet 
Johnnie Walker 


CARTER PRODUCTS, INC. 
Arrid 
CHAMPION SPARK PLUG CO. 
CHESEBROUGH MFG. COMPANY 
Vaseline 
CHRYSLER CORPORATION 
CITRUS PRODUCTS COMPANY 
Kist Beveroges 


CLOROX CHEMICAL COMPANY 
Colgate Dental Cream 
Palmolive Soap 

CONTINENTAL RADIO AND 
TELEVISION CORP. 


CORN PRODUCTS REFINING 
COMPANY 
Karo 
Kingsford's Corn Starch 
CREAM OF WHEAT 
CORPORATION, THE 
CREOMULSION COMPANY, INC. 
CUDAHY PACKING COMPANY 
Old Dutch Cleanser 


DAVIS COMPANY, R. B. 
Cocomalt 


GENERAL MOTORS CORPORATION 


GLENMORE DISTILLERIES 
co., INC. 


GHIRARDELLI CO., D. 
GOODRICH COMPANY, THE B. F. 


GOODYEAR TIRE & RUBBER 
co., THE 


GRAHAM-PAIGE MOTORS 
CORPCRATION 


GROVE LABORATORIES 
Bromo Quinine 
Pazo Ointment 


GRUEN WATCH CO., THE 
HANES KNITTING CO., P. H. 
HAWAIIAN PINEAPPLE CO., LTD. 


HAWAIIAN SUGAR PLANTERS’ 
ASSOCIATION 


HEINZ COMPANY, H. J. 
HILLS BROS. COFFEE, INC. 
HILLS BROTHERS COMPANY 
HIRAM WALKER & SONS, INC. 
HORMEL & CO., GEO. A. 
HUDNUT, RICHARD 
Three Flowers 
INTERNATIONAL CELLUCOTTON 
PRODUCTS CO. 
Kotex 
JANTZEN KNITTING MILLS 
JERGENS-WOODBURY CORP. 
Jergens’ Lotion 
Woodbury Soap 
Woodbury Cream 
JOHNSON & JOHNSON 


FOR GOOD REASON: 
IN HONOLULU WHERE THE CONCEN- 
TRATED POPULATION OF HAWAII 
1S, THE STAR-BULLETIN HAS A 
CARRIER DELIVERY TO PRACTICALLY 
EVERY HOME EVERY EVENING. 


LIGGETT & MYERS TOBACCO CO. 
Chesterfields 


LUFT CO., GEORGE W. 
Tangee 


MAIDEN FORM BRASSIERES CO. 
M. J. B. COMPANY 
MANY, BLANC & CO. 
Du Bouchet 
MATSON NAVIGATION 
COMPANY 
MENNEN COMPANY, THE 
MENTHOLATUM COMPANY 
MILES LABORATORIES, INC., DR. 
Alka-Seltzer 
One-A-Day 
MILLER BREWING CO., LTD. 
MORGAN'S SONS CO., ENOCH 
Sapolio 
MORRIS CO., LTD., INC., PHILIP 
Philip Morris Cigarettes 
MURINE COMPANY 
MUSTEROLE COMPANY 
NATIONAL CARBON CO., INC. 
Eveready Flashlights & Batteries 
NATIONAL CASH REGISTER 
COMPANY 


NATIONAL DISTILLERS 
PRODUCTS CORP. 
Old Grand-dad & Old Taylor 


NESTLE’S MILK PRODUCTS, INC. 
Alpine Milk and Coffee 
Nescafe 


PROCTER & GAMBLE COMPANY 
Camay 
Crisco 
Oxydol 


PUREX CORPORATION, LTD. 
QUAKER OATS CO., THE 


RADIO CORPORATION OF 
AMERICA 


RAINIER BREWING COMPANY 


RECKITT & COLMAN, LTD. 
Colman's Mustard 
Magic Blue 


REGAL AMBER BREWING 
COMPANY 


RESINOL CHEMICAL CO. 


REVLON PRODUCTS 
CORPORATION 


REYNOLDS TOBACCO CO., R. J. 
Camels 


ROMA WINE COMPANY 


SALES BUILDERS, INC. 
Max Factor Cosmetics 


SCHENLEY INTERNATIONAL CORP. 
SCHILLING & CO., A. 
SCHLITZ BREWING CO., JOS. 


SEIBERLING RUBBER EXPORT 
COMPANY 


SHEAFFER PEN CO., W.A. 
SHELL OIL COMPANY 
SHERWIN-WILLIAMS COMPANY 


SHULTON, INC. 
Leigh Perfume 


SIMONIZ COMPANY, THE 


GHonolala Star- Bulletin 


HAWAII'S HOME-DELIVERED NEWSPAPER 


UNITED AIRCRAFT CORPORATION 

U.S. RUBBER COMPANY 

UNITED STATES STEEL 
CORPORATION 

U.S. TOBACCO COMPANY 
Model Smoking Tobacco 

VAN CAMP SEA FOODS, INC. 

VICK CHEMICAL COMPANY 

WALKER & SONS, INC., HIRAM 


DeLuxe Bourbon Whiskey 
Imperial Blended Whiskey 
WANDER COMPANY, THE 
Ovaltine 
WARNER BROS. CO., THE 
le Gant Corsets 


WECO PRODUCTS COMPANY 
Dache Nets 
Dr. West's Tooth Brush 

WELCH GRAPE JUICE CO., THE 

WESSON OIL & SNOWDRIFT 
SALES CO., INC. 

WESTCLOX 


WESTINGHOUSE ELECTRIC 
& MFG. COMPANY 


WILCO COMPANY 

Bif Fly Spray 

Van's Shoe Dressing 
WILDROOT COMPANY, INC. 


WILLIAMS CO., THE J.B. 
Williams Shaving Preparations 


WILLYS EXPORT CORPORATION 
WINE ADVISORY BOARD 
WRIGLEY JR. & CO., WILLIAM 


FOR INFORMATION REGARDING SALES REPRESENTATIVES AND DISTRIBUTORS IN HAWAII, WRITE TO SPECIAL SERVICE DEPARTMENT, HONO- 
LULU STAR-BULLETIN, HONOLULU, T. H., OR O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 
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Advertising Age, December 31, 1945 


Business Editors 
Expect ‘46 fo Hit 
Record High Mark 


New York, Dec. 27.—‘‘American 
business is poised to make 1946 a 
ecord-breaking year in the manu- 
acture, distribution and sale of 
‘consumer goods, to satisfy the 
ent-up demand that has grown 
steadily through four years of 
war,” the National Conference of 
Business Paper Editors has found 
in a survey of its 132 member pub- 
lications. 

“Three major factors, however,” 
the conference found, “may stall 
the nation’s economic machine as 
it moves into the new year: Pres- 
ent and potential labor disturb- 
ances; OPA price ceilings, and in- 
ability of manufacturers to at- 

tract an adequate staff of workmen 
at present peacetime wage rates.” 


Leaders See Big Volume 


If labor and price difficulties can 
be adjusted, the automotive indus- 
try expects to have a volume of $7 
billion. The aviation industry be- 
lieves that military orders for 
planes will be much greater than 
the industry’s total volume before 
the war—sufficient to employ 
150,000 by mid-1946. About 53,000 
personal planes are now on order 
from 21 manufacturers. 

Once labor difficulties are settled 
in the steel industry, the steel in- 
got rate is expected to be main- 
tained at 80 to 85% of rated 
capacity. 


Many Homes Forecast 


About 400,000 homes are ex- 
pected to be built in 1946, and to- 
tal new construction would reach 
$5,700,000,000, or 50% more than 
in 1945. Heating and air condi- 
tioning manufacturers believe that 
they will need 30% more workers 
than before the war. The use of 
stainless steel, magnesium and 
aluminum in construction would 
expand. 

The railroads believe that mili- 
tary traffic will remain at a high 
level for many months, but total 
freight and passenger volume in 
the first half of 1946 probably will 
be less than in the same period of 
1945. New cars and faster loco- 
motives are expected to keep the 
railroads an important factor in 
the transportation flight. 

Electric power production is 
likely to lag behind 1945 in the 
first half of the new year, but as 
manufacturing production in- 
creases, the load for the second 
half is expected to approach the 
wartime peak. Higher operating 
temperatures in power plants may 
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result from the use of newly-de- 
veloped metals. A new principle 
of pulverizing coal is gaining 
recognition. 


Speed Foundry Mechanization 


Shortage of labor and need for 
more accurate control of produc- 
tion practices rapidly are speeding 
mechanization of foundries. To 
meet reconversion demands, ma- 
chine tool volume has risen above 
prewar levels. Most machine tool 
builders are redesigning equip- 
ment for greater accuracy. 
Potential demand for paper is 
considerably greater than prewar. 
lf labor supply permits, produc- 
tion may rise 5,000,000 tons to a 
total of 24,000,000. Several large 
publishing organizations recently 
have acquired pulp and paper 
mills to protect their sources. 


Hardware Volume at Peak? 


Volume of hardware may reach 
record levels, with many new 
products to be introduced. Home 
furnishings sales may reach rec- 
ord levels with an indicated de- 


mand, among other things, for 
50,000,000 small home appliances 
and radios costing $775,000,000. 
Retail luggage volume may be 
165% greater than in any previous 
year. New products are expected 
to push the textile industry’s vol- 
ume 35% above its prewar record. 
Shoe production may expand 10% 
in the first half, and 25% in the 
second half of the year. A slight 
drop is predicted for the jewelry 
business. . 

Increase in the sale of men’s 
toiletries and development of new 
outlets for them, such as haber- 
dashers, sporting goods stores and 
tobacco shops—as well as_ intro- 
duction of new products—would 
stimulate toiletry sales. 

Hotels and restaurants are ex- 
pected to continue to operate at 
record levels. 


Plans Sun Spun Drive 


Burlington Mills, maker of Sun 
Spun bedspreads, will advertise 
the product in national magazines 
next year. Houck & Co., Roanoke, 
Va., is the agency. 


Cloward Adds Accounts 


Velma Cloward Advertising 
Agency, Los Angeles, has added 
the accounts of Kay Finch Ceram- 
ics, Corona Del Mark, Cal.; Ihle 
Mfg. Company, 
of plastic footwear, and Hugo Be- 
dau Associates, Los’ Angeles, 
maker of Westernware trays and 
servers. 

Mrs. Myrtie Durst has joined 
the agency as a copywriter. 


Names Girvin 


Richard W. Girvin, for eight 
years vice-president of Willmark 
Research Corporation and most 
recently with The Englander Com- 
pany, has been appointed retail 
sales manager of the Cellulosic 
division of International Plastic 
Corporation, Morristown, N. J. 


Melville Names V.P.s 


Melville Shoe Corporation, New 
York, has appointed three new 
vice-presidents: George Dick, in 
charge of shoe merchandising; Ed- 
ward W. Hemphill, who heads the 
hosiery merchandising department, 
and J. Brent Wells, in charge of 
sales promotion. 


uendale, maker’ newspapers. It includes a detailed 
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ANPA Ad Bureau 


Releases Retail Kit 


The second Monthly Selling Kit 
of the retail division of the Bureau 
of Advertising has been sent to 


report on the J. C. Penney Com- 
pany’s method of operation and 
use of newspaper advertising, re- 
productions of a Toronto depart- 
ment store’s unusual institutional 
advertising, data on the selling 
and advertising targets toward 
which retail advertisers should 
aim in February and the regular 
retail promotion calendar. Ac- 
companying the kit is a four-page 
list of suggestions for using the 
contents to best advantage. 


Appoints Houck & Co. 


Endless Caverns, New Market, 
Va., has appointed Houck & Co., 
Roanoke, Va., to handle its ac- 
count. Newspapers and _ travel 
publications will be used. 


‘Navy News’ Moves Office 
Navy Pictorial News has moved 


to new quarters at 624 W. Ocean 
View Ave., Norfolk 3, Va. 
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... the only ABC plastics paper . . . the 
field’s established institution . . . one 


of America’s great industrial publications wy 


GELLULOSICS 


Cellulose acetate, cellulose nitrate, ethyl cellulose are 


known briefly as the cellulosics in the plastics industry 


— having the common background of cellulose for their 


structure and properties. 


The Hercules Powder Company is identified in the 


tics are made. 


plastics field with all three materials although it actu- 
ally does not make any of them. Hercules specializes 


in producing the base materials from which these plas- 


The Hercules story has been told in the pages of 
Modern Plastics for more than ten years. Wartime 


developments in formulation and fabrication methods 


have been mirrored in Modern Plastics advertising. 


The new and expanded areas of service for the cellu- 


losics — impossible five short years ago—have been 


documented there. 


In the current issue of Modern Plastics, Hercules Powder 


Company — producer not of plastics but of the basic 


cellulose derivatives—continues its uninterrupted 


campaign on behalf of the unique combination of 


useful properties which made the cellulosics excellent 


general-purpose production plastics. 
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Agency Jobs Cut 


by Strikes and 


Returning Vets 


GM Strike Forces 
Kudner to Lay Off 
40 in N. Y. Office 


New York, Dec. 26.—Personnel 
problems of the leading advertis- 
ing agencies, already complicated 
by returning veterans, are now 
further strained by the unsettled 
labor situation. 

Not only is it becoming more 
difficult to land a job with a big 
agency; many persons working on 
strike ridden or strike threatened 
accounts are understandably wor- 
ried about holding on to their 
present jobs. 

The action of Kudner Agency, 
Inc., which handles Buick, Allison 
engines, Fisher Body and part of 
General Motors institutional, in 
laying off some 40 people, may not 
be due entirely to the UAW strike, 
but no one denies that this is the 
principal reason. 


Takes Back Veterans 


Henry T. Ewald, president of 
Campbell-Ewald Company, which 
handles Chevrolet and GM Delco 
products, as well as part of the 
GM institutional account, told AA 
that his agency had not laid off 
any personnel because of the 
strike and would continue to take 
back the veterans who return to 
their old jobs. 

“Although I’m not hopeful for 
an early settlement of the strike, 
I have great hope in the future 
and am looking much farther 
ahead than the next three months,” 
Mr. Ewald said. This statement 
covers both the Detroit and New 
York offices of the agency, he em- 
phasized. 

Other large agencies with ac- 
counts scheduled to be curtailed 
by strikes in January believe now 
that they will be able to absorb 
this reduction in activity without 
a wholesale layoff. 


No BBDO Layoffs 


Bruce Barton, president of Bat- 
ten, Barton, Durstine & Osborn, 
which handles advertising for all 
products and subsidiaries of the 
huge U. S. Steel Corporation, says 
he has no thought of laying off 
any personnel, notwithstanding the 
impending strike in the steel in- 
dustry. J. Sherwood Smith, presi- 
dent of Calkins & Holden, which 
has the Jones & Laughlin account, 
points out that the steel com- 
panies are not large advertisers, 
in comparison with the amount 
of business they do, and that 
since much of this advertising is 
institutional, the steel strike will 
have no effect on the personnel 
situation in his agency. 

Cc. D. Newell, president of 
Newell-Emmett Company, whose 
Western Electric account may also 
be affected by a strike in Janu- 
ary, is no less convinced that the 
labor situation will not effect his 
agency’s personnel. “That’s a fool- 
ish question,” Mr. Newell says. 

Nevertheless, the ex-Kudner 


employes would disagree, and the 
hundreds of returning veterans 
who daily make the rounds of the 
big agencies, looking for jobs and | 
big money in advertising, report/| 
that the employment picture in| 
this field is tight. 


Copywriters in Demand 


There are jobs, however, 
ticularly in the smaller 
and related fields. Walter Lowen, 
whose employment agency concen- 
trates on advertising’ placements, | 
reports between 500 and _ 1,000 
openings listed in his New York 
office, with an unusual demand for 


par- 


agencies | 


|ing where 
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Same Chain Store—Virginia 


By JACQUELINE CONANT 


carte blanche to use the public courts 


The estimate that the pro-| and police to enforce their rulings. 


posed District “fair trade” act 


would saak Washineton é¢an- 


The National Association of Retail 
Druggists. prime movers fora 1 © 


FIGHTS FAIR TRADE—The Washington Daily News, Scripps-Howard paper, 

fights adoption of a fair trade statute in the District of Columbia with ex- 

hibits of comparative prices in the District, and in nearby Maryland and 
Virginia, where fair trade statutes are in effect. 


copywriters. 


‘The Veterans Guidance in Ad-| 


vertising, an organization com- 
posed of 27 advertising organiza- 
tions in the New York area, says 
that it has already placed close 
to 400 veterans in advertising or 
related fields and expects the peak 
in veterans’ applications in Janu- 
ary. 

The agencies whose names have 
long been associated with the ad- 
vertising business have borne the 
brunt of applications from the in- 
experienced veterans, many of 
whom have little more to offer 
than a desire to learn. Some agen- 
cies report an average of 10 vet- 
erans a day coming in looking for 
jobs, and although relatively few 


of them are landing jobs now, the | 
veteran | 


agencies say that each 


gets the benefit of an interview, | 


preferably with an 
who himself saw 
war. 


agency man 
service in the 


Told About Other Fields 


The brush-off is given as tact- 
fully as possible and the veteran is 
advised of other fields of advertis- 
lack of experience is 
not so much of a handicap. 

One of the big headaches for 
the agency personnel department 
is what to do with the messenger 
boy who went off to the wars as 
a buck private and came back 
sporting the insignia of a lieuten- 
ant colonel and enjoying a salary 


| equivalent to what his boss got in 
prewar years. Some of these men 
wind up with jobs more in line 
with the responsibility of their 
military experience, but the in- 
dication is that the majority are 
finding jobs outside of the agency 
in which they served in the low- 
est salaried positions. There is no 
case on record of a veteran with 
the rank of major or higher going 
back to his old messenger job in 
a New York agency. 


Must Keep Jobs Open 
| Another agency headache has 
| developed as a result of the ter- 
minal leave granted to Army and 
Navy officers. Many veterans, who 
held agency jobs before the war, 
are taking advantage of this leave 
|'to shop around for a better job 
before reporting to the old em- 


ployer. Thus the agency must hold | 
ident, Rowe Paint & Varnish Com- | 


open a place for the veteran until 
he has finally decided what he 
will do. 

At Young & Rubicam, for in- 


stance, 220 employes went into 
the service. Fifty are back, but 
the rest either are still in the 


service, or looking around before 
reporting in. 

N. W. Ayer & Son, Philadelphia, 
reports that 104 employes went 
into uniform. Twenty-six have re- 
turned; 50 more are expected; but 
no records are available on the 
others. J. Walter Thompson Com- 
pany has 135 employes who either 


ay : 
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American Can Company, which 
has been using newspapers to pro- 
mote its Keglined beer cans, is 
reported planning to concentrate 
on magazines in 1946. The news- 
print shortage is the reason given 
to newspaper representatives. 

* 1 * 

A representative of the govern- 
ment of Finland is in the U. S. 
negotiating for sale of newsprint 
here. Finland is reported satisfied 
to accept the OPA price ceilings on 
newsprint, rather than sell to 
European markets where higher 
prices are available, in order to 
build up a favorable balance of 
trade in this country. 

* oS He 

Reversing the downward trend 
in hearing appliance prices, 
started by Zenith Radio Corpora- 
tion two years ago with introduc- 
tion of a $40 instrument, and fol- 
lowed by Graybar Electric, Acous- 
ticon and others, Otarion, Inc., 
Chicago, has boosted the price of 
its A-3 model from $138.50 to 
$174.75. 

* ok oe 

Most manufacturers of home 
radios are tied up on their 1946 
advertising plans by two factors— 
difficulties with parts manufactur- 
ers and the omnipresent OPA 
pricing problem. Philco Corpora- 
tion, Philadelphia, is a case in 
point. Consistently one of the 
most promotional of prewar radio 
makers, Philco thought it was all 
set to roll this month with its line 
of 43 radio receivers, 12 refrigera- 
tors, four home freezers and four 
air conditioners, 

The company is reported to 
have a backlog of orders totaling 
approximately $150,000,000 for the 
first half of 1946. But parts dif- 
ficulties are holding up production. 


been variously tied up by lator 
difficulties, withholding deliver es 
until 1946 because of tax savin :s, 
and bucking for a price increase 
from OPA. And OPA has not ‘et 
given Philco prices on enough of 
its items to matter. 
oe a * 

Probably because they don’t like 
to talk in terms of reduced efforts, 
most major aircraft companies re- 
fused to reply—or at least to give 
details —in response to a recent 
query of AA on 1946 advertising 
plans. An exception is the Glenn 
L. Martin Company, Baltimore, 
which reports that its advertising 
budget for 1946 will be curtailed 
about 20%. All of such companies 
have been hard hit by cutbacks 
in military orders. 

1K * * 

The success of J. Walter Thomp- 
son Company in corralling all of 
the Blue Cross hospital plan ad- 
vertising suggests that few agen- 
cies have had the imagination to 
see the enormous possibilities in 
the great public health field. Blue 
Cross prepaid insurance plans are 
expanding at a rapid rate, and 
while some of their managers are 
opposed to advertising, the success 
of individual local campaigns has 
been so great that a national pro- 
gram will ultimately be arrived 
at, with expenditures of perhaps 
$1,000,000 a year. 

a OK 

There has been so much interest 
in that Walter Lippmann speech 
warning business against a “The 
Hell with all foreigners, politicians 
and professors” attitude that ANA 
will distribute 10,000 copies in 
pamphlet form, complete with 
questions and answers. Inciden- 
tally, at least two radio networks 
are currently dickering to sign 


The manufacturers of parts have| 


Lippmann. 


have already returned or are ex- 
pected back shortly. BBDO lost 
150 to the service and only 47 
have returned to date. McCann- 
Erickson lost the same number 
and only some 35 have returned. 
Seventy-eight answered the call 
from Benton & Bowles and 21 have 
returned. Eight of the 46 who 
joined up from Kenyon & Eck- 
hardt have returned. 


Most Specialists Return 


The agencies agree that most 
of the men and women who have 
not come back were in the lower 
salaried jobs. The specialists who 
were already established in the 
business before the war have been 
pretty consistent in returning to 
their old jobs. 

BBDO reports that its client- 
contact department has the largest 
number of returnees to date, with 
copy and art following in that 
order. 

Benton & Bowles has found that 
whereas most job applicants in the 
prewar days were interested in 
becoming account executives, the 
majority now specify an interest 
in radio or television. 


Buffalo Club Elects 


Victor A. Acer, vice-president 
of Spencer Kellogg & Sons, has 
been elected president of the Buf- 
falo Sales Executives Association, 
succeeding Ray T. Crowell, presi- 


| pany. Other officers elected are: 
E. A. Atwill, sales manager, Iro- 


/quois Beverage Corporation, vice- | 


president; Arthur H. Van Wie, 
sales manager, Western Union 
Telegraph Company, _ secretary, 


and Gerald N. Abt, sales manager, 
Barcalo Mfg. Company, treasurer. 


Joins Mercready 

Joseph J. Stocki, formerly with 
the sales promotion department of 
Irvington Varnish & Insulator 


Company, Irvington, N. J., has 
joined the production department 
of Mercready & Co., Newark. 


| door, car cards, etc. 


NAB Unit Seeks 
Bureau to Rule 
on Ad Agencies 


New York, Dec. 26.—A subcom- 
mittee of the sales managers exec- 
utive committee of the National 
Association of Broadcasters has 
prepared a recommendation, in 
the form of a dramatic presenta- 
tion, that the NAB set up an ad- 
vertising agency recognition bu- 
reau to recognize “agencies meet- 
ing minimum standards as to pro- 
fessional qualification and credit 
responsibility.” 

The bureau would be “designed 
to serve the radio industry in a 
capacity similar to that of bureaus 
now operated by the American 
Newspaper Publishers Association 
and other advertising media.” 

The presentation will be su>- 
mitted to the NAB board of direc- 
tors at its meeting in Hollywood, 
Cal., Jan. 3 and 4, and, with the 
board’s approval, at a series of 
district meetings to be held son 
afterward. 

Stanton P. Kettler, WMM\, 
Fairmont, W. Va., is chairman 
the subcommittee. 


Mrs. Givens Appointed 


| Mrs. Alice Givens, copy chief 
the Marshall Field & Co. advert 
ing bureau, has resigned to beco! 
|advertising manager of Stewart 
|Co., the Associated Dry Goods de- 
partment store in Baltimore. Pri 
|to joining the Field store t 
years ago, she was with the Ste. - 
art Dry Goods Company, Assoc :- 
ated’s Louisville store. 


Tulsa to Give Award 


The Advertising Club of Tuls:, 
Okla., will award a certificate | 
|}merit to local merchants usi! 4 
outstanding Christmas advertisir 
|this year in various classificatio1 
|including newspaper, radio, ou - 
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End of Rationing 
Won't Alter Plans 
of Tire Firms 


New York, Dec. 27.—The end of 
tire rationing Jan. 1 probably will 
mean no immediate change or ex- 
pansion in advertising plans of 
tire manufacturers, AA has learned. 

“Tires are still not plentiful,” 
said H. E. Van Petten, manager of 
national advertising of B. F. Good- 
rich Company. “In fact, we ex- 
pect it to be late in 1946 before 
every car owner can expect to get 
exactly the brand of tires he wants 
to buy at the exact time he wants 
it. Dealers who may have tires in 
stock will undoubtedly make some 
announcement, but beyond that 
there will be no important change. 


More Local Ads Planned 


“As the year goes on,” Mr. Van 
Petten added, “we do expect to 
step up our local advertising 
through stores and dealers. And 
since our total advertising budget 
will be about the same or very 
slightly increased, we expect this 
to mean some reduction in our na- 
tional advertising.” 

Goodrich will emphasize a new 
synthetic rubber passenger car 
tire. Batten, Barton, Durstine & 
Osborn, New York, is agency for 
the Goodrich tire division. 

Firestone Tire & Rubber Com- 


pany this week promoted the end | 


of tire rationing with announce- 
ment of a new “two-way plan for 
your driving safety.” 
volves recapping “your 
smooth tires for winter driving 
safety.’ Then “when new Fire- 
stone DeLuxe Champions are avail- 
able to you we will equip your car 
and buy your recapped tires.” 


Keeps Program Flexible 


C. B. Ryan, Firestone advertis- 
ing manager, said that similar ads 
will follow. 


gram,” he explained, “will be kept | 
flexible to meet the situation as it | 
“Voice of Fire- 


develops.” The 


This plan in- | 
present | 


“Our advertising pro- | You can't afford to leave a “Two Billion Dollar 
Hole” in your Farm Magazine Schedule. 1944 
gross farm income from Poultry and Eggs was 


$2,689,000,000. (Source U.S.D.A.) 


Company, New York, that “tire 
rationing is next to go.” 

The company pointed out that 
“the quickest way to get your U.S. 
Royals is to go te your dealer to- 
day for a thorough tire inspection. 
If you are in urgent need of new 
tires, he will show you how to get 
them at the earliest possible mo- 
ment. If your need is not imme- 
diate, he will use his expert knowl- 
edge of tire care to keep your car 
on active duty until new U. S. 
Royals are available.” 


Edison Names Houston 


Sam J. Houston, former Hart- 
ford, Conn, appliance distributor, 
has been appointed general rep- 
resentative of the eastern division 
of Edison General Electric Ap- 
pliance Company in New York. 


Joins Commerce Agency 


Sy Seasonwein has joined Com- 
merce Advertising Agency, New 
York, as an executive in charge 
of merchandising and planning of 
national and local display adver- 
tising. 


British Ban ‘Cures’ 


Both provincial and national 
newspaper groups of Great Brit- 
ain have acted to bar advertise- 
ments by companies which, in 
any way, promote medical prod- 
ucts as “cures” of any ailment or 
symptom of ill health. 


Sales Managers Elect 

New officers of the Sales Man- 
agers Association of Milwaukee 
are Harold W. Hirth, Frankfurth 
Hardware Company, president; 
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Winston Watrous, Whirlwind 
Lawnmower Company, vice-presi- 
dent; Lester Welle, Fuller Brush 
Company, secretary, and Reginald 
H. Coe, Milwaukee Coca Cola Bot- 
tling Company, treasurer. 


SIMPSON-REILLY, LTD. 
Publishers Representatives 
SINCE 1928 


SAN FRANCISCO 
RUSS BLDG. 


LOS ANGELES 
GARFIELD BLDG. 


| 
| 


| 


stone” program on NBC and mag- | 
azine and direct mail programs | 
will continue. Sweeney & James, | 


Cleveland, handles Firestone tire 
advertising. 

In dealer advertising in several 
hundred newspapers, United States 
Rubber Company has just an- 
nounced, through Campbell-Ewald 


For 

Coverage of 
North Carolina’s. 
No. 1 Market— 


Winston-Salem 
Greenshoro 
High Point 


|WSd 


WINSTON-SALEM 


5000 WATTS — 600 KC 


* 


Representatives 


AEADLEY - REED COMPANY 


Your FARM esishin List is Not Complete Without 


JOHNS MASYVILLE 


for 


PRODUCTS 


of BUILDING SALES 


JOHNS-MANVILLE 


Good.Housing—Ventilation—Insulation 


...these are three 


“musts” 


for the 


successful poultry farmer. That's why 


the sound of the builder's hammer is 


MEMBER: AGRICULTURAL PUBLISHERS’ ASSOCIATION 
AUDIT BUREAU OF CIRCULATIONS 
WATT PUBLISHING CO., Mount Morris, Ill. 
Representatives—New York: Billingslea and Ficke—Chicago: Peck and Billingslea 


heard more often here than on any 
other type of farm. Listen to this two 
billion dollar Poultry Industry expand. 


You'll agree it’s going to take a lot of 


materials to supply the urgent post-war 


building needs. 


Johns-Manville will continue to cash 


in on their 5-year investment in the 


advertising columns of Poultry Tribune 


Farm Magazine. 


America’s Leading Specialized 


TRIBUNE 
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U. S. Chamber 
Appoints Adviser, 


Media Committee 


Washington, Dec. 26.—The U. S. 
Chamber of Commerce moved to 
strengthen its staff of distribution 
specialists with the appointment 
this week of a full-time expert on 
advertising, and a special com- 
mittee of media executives to ad- 
vise its domestic distribution de- 
partment. 

The program of the Chamber, 
according to Charles M. Isaacs, 
manager of the domestic distribu- 
tion department, calls for an in- 
tensive campaign to promote im- 
provement of distribution machin- 
ery as a means of encouraging 
more efficient handling of goods. 
According to the Chamber’s re- 
port on “Distribution: A Key to 
High Employment,” full employ- 


ment will mean that retailers and 
wholesalers may have to handle 
30 to 50% more goods (AA, Oct. 
8). 


The new subcommittee on ad-| 


vertising and sales promotion is 


under direction of Leonard W. 
Trester, vice-president, General 
Outdoor Advertising Company, 


and a director of the national 
chamber. It will meet in New 
York Jan. 29 to outline a program 
on advertising and sales promo- 
tion for distributors. 


Braucher Is Member 


Members of the committee in- 
clude Frank Braucher, president, 
Periodical Publishers Association, 
New York; Vernon Brooks, adver- 
tising director, New York World- 
Telegram; G. R. Cain, Chicago; 
G. D. Crain Jr., publisher, Ap- 
VERTISING AGE, Chicago; G. E. 
Frazer, president, National Tran- 
sitads, Chicago; Edwin S. Friendly, 
general manager, New York Sun; 


ot 


|Frederic R. Gamble, president, 
Four A’s, New York; J. Harold 
Ryan, vice-president, Fort Indus- 
try Company, Toledo; Myles Stan- 
dish, Standish-Barnes Company, 
| Providence, R. I.; Frank Stanton, 
vice-president, CBS; Charles E. 
Sweet, Capper Publications, To- 
| peka, Kan.; Niles Trammell, presi- 
| dent, NBC, and Frederick L. Werz, 
|president, Window Advertising, 
Inc., New York. 

Lt. O. John Davis, currently 
with the Navy, will join the Cham- 
ber as an advertising specialist. 
His background includes news- 
paper, radio, outdoor, magazine, 
and direct mail experience, the 
Chamber says. 


Earl Shirt Names Mack 


Earl Shirt Corporation, New 
York, has appointed Norman A. 
Mack & Co., New York, to handle 
a business paper campaign which 
will be extended later to general 
magazines. 


big: 
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Lithographers Elect 


James L. Murphy, Consolidated 
Lithographing Corporation, has 
been elected president of Metro- 
politan Lithographers Association, 
New York. Other officers elected 
are: William H. Walters, United 
States Printing & Lithographing 
Company, vice-president; George 
Schlegel III, Schlegel Lithograph- 
ing Corporation, treasurer, and 
Walter E. Soderstrom, executive 
secretary. 


Art Agency Started 

Bogart-Clarke Art Service, 
headed by John A. Bogart Jr. and 
A. E. Dawes Clarke, has been 
opened at 45 Newbury St., Boston. 
The company will specialize in 
layout and other advertising art 
work. 


Represents ‘Collier's’ 

James F. Doherty, formerly with 
Lever Bros. Company, Cambridge, 
Mass., has joined Collier’s as its 
Boston representative. 


"NEWSY" COMMERCIALS as delivered by reporter 
George Hicks on United States Steel’s new show, 
"Theatre Guild" help sustain audience interest, 


soothe dial twisters. 


Tune in next Sunday night at 


10 (EST), the ABC network, for something special 
in the way of dramatic programs. 


RED BARBER of 


Ebbetts 
of his radio personali 
the Schaefer Revue. 
New York Town 


Field 


fame shows a new side 
ty in his role as emcee of 


Red keeps folks up to date on 
, has a new guest star for every show. 


On WEAF for Schaefer beer every Monday, Wednesday, 


evening at 


and Friday 


7:30 (EST). 


NEW YORK * BOSTON * BUFFALO 


MINNEAPOLIS * SAN FRANCISC( 


* CHICAGO 
e HOLLYWOOD «+ 


BATTEN, BARTON, DURSTINE & OSBORN, Inc. 
Advertising 


* CLEVELAND °* PITTSBURGH 


LOS ANGELES * DETROIT 


+ 


/ heh 


THE NEW WOODY HERMAN show is a radio treat you’ll 
hear talked avout. It’s a quick-moving, musical 
half-hour featuring Frances Wayne. Off to a good 
start, Woody has named his most recent song "Wild 
Root" (for the sponsor of the same name). On 


ABC stations, 8 p.m. 


(EST), Saturdays. 


"DETECT AND COLLECT," radio’s funniest quiz show, 
has a new sponsor. It’s the B.F. Goodrich Company, 
which airs the show every Thursday at 9:30 p.m. 


(EST), 


the ABC network. Fred Uttal is emcee. 


Prizes are zanier than ever, ranging from 50 feet 


of sidewalk toa 


950 
250-lb. 


stuffed ostrich. 


Up Bauer & Black 
Ad Budget 25% 
for ‘46 Campaign 


Chicago, Dec. 27.—With an 
over-all increase of 25%, Bauer & 
Black division of the Kendal] 
Company will step up its 1946 ad- 
vertising toward the largest caim- 
paign in the company’s history, 
The company maintained its pre- 
war ad budget throughout the 
war years. 

Reallocation of advertisements 
is a feature of the division’s new 
program, following an _ intensive 
market study in the past year 
which revealed that intensified in- 
sertions in certain newspaper mar- 
kets would provide better cover- 
age at less cost. Simultaneously 
with a cut in the number of papers 
used, the company will put more 
weight into magazine advertising 
of its foot products. The realloca- 
tion plan, according to G. A. 
Percy, advertising manager, “will 
do a broader job. We will in- 
tensify the campaign with more 
insertions, larger space and great- 
er use of color.” 

Early last year the division be- 
gan a series of ads for its Blue Jay 
corn remover designed to veer 
from the patent medicine type of 
copy (AA, Feb. 5). The new ap- 
proach, which Starch readership 
surveys and increased sales have 
substantiated, will be continued in 
the ’46 campaign. Mr. Percy said 
the new program will also include 
several new and aggressive mer- 
chandising and sales promotion 
campaigns to tie in with the ad- 
vertising at the point of sale. 

Magazines used by Bauer & 
Black include Life, Puck—the 
Comic Weekly, The Saturday Eve- 
ning Post and others. The news- 
papers are in the first 60 markets. 

The 1946 campaign for the com- 
pany’s sutures and surgical aids 
will be designed to appeal espe- 
cially to doctors released from war 
service, who have shown a desire 
to learn quickly the latest prac- 
tices for civilian patients. Bauer & 
Black’s advertising in professional 
magazines likewise will be “‘sub- 
stantially increased,’ Mr. Percy 
said. 

Henri, Hurst & McDonald is the 
agency. 


Groups Name Fairchild 


Iler J. Fairchild, formerly direc- 
tor of industrial standards for the 
National Bureau of Standards, has 
been appointed secretary of the 
Enameled Cast Iron Plumbing 
Fixtures Association and Vitreous 
Chine Plumbing Fixtures Associa- 
tion. The two groups have opened 
headquarters in Washington. They 
formerly had headquarters in 
Philadelphia, but had not had a 
full-time secretary since 1940. 


‘Restaurant’ Ups Rates 


Effective with the January, 1946, 
issue, advertising rates of Amer- 
ican Restaurant, Chicago, will be 
increased about 20%, with the 
basic black-and-white page rate 
going from $260 to $310. Renewa! 
of contracts will be accepted a’ 
current rates until January, 194°. 


Hotel Names Agency 
| The Fairmont Hotel, San Fran 
| cisco, has appointed Brisache 
| Van Norden & Staff, San Fran- 
cisco, to handle its advertising. 


PARDON US 


Some New Customers 
Are Waiting For You 
if your business is in something 
to eat or drink 

. .. or something to wear, or jus' 
about anything. Here’s a marke 
that really responds to the “invita 
tion to buy.” For the Negro look: 
to his race press with confidenc« 
and loyalty. Your advertising in 
these papers can win the respons¢ 
and regular ——- of this 7 bil- 
lion dollar market. Get the facts on 
some of the success stories built by 
advertising in this live field. Dror 
a letter or post card today to 


Interstate United Newspapers, Inc. 


545 FIFTH AVENUE, NEW YORK 
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Gillette Blades 
Drive Expanded 
in Printed Media 


Detroit, Dec. 27.—Returning 
Gillette Blue blade advertising to 
newspapers and magazines for the 
first time in several years, the 
Gillette Safety Razor Company, 
through Maxon, Inc., is running 
the heaviest promotion for this 
product since before the war. 

The promotion places Gillette 
Blue blade advertising twice a 
week in more than 200 newspapers 
and monthly in eight national 
magazines and three farm journals. 
The company is also continuing its 
idvertising of Blue blades on the 
Gillette Cavalcade of Sports radio 


program as well as dealer promo- 
tion in a half-dozen business 
papers. 

Keynote of the campaign is the 
slogan: ‘Look sharp! Feel sharp! 
Be sharp! Use Gillette Blue blades 
with the sharpest edges ever 
honed!” This slogan was _ intro- 
duced in the Gillette Cavalcade of 
Sports broadcast of the 1945 World 
Series. The company will run a 
600-line insertion in 380 news- 
papers at the year-end to build 
audience for three New Year’s Day 
football bowl games and the East- 


5 


Farm Journal, 
Farmer. 

Audience promotion for the Cav- 
aleade of Sports will continue in 
Sporting News. 

“The new, aggressive Gillette 
Blue blade campaign marks the 
completion of our ‘reconversion’,”’ 
stated J. P. Spang Jr., Gillette 
president. “Once more, we can 
supply our civilian markets with 
virtually our entire production of 
blades. With our war contracts 
terminated, we are again in vol- 
ume production of all-metal razors 


and Progressive 


and are producing Gillette Blue 
blades on a huge scale. 

“While it will be some time be- 
fore blade production and distri- 
bution can catch up with the pent- 
up demand, we feel that we are 
far enough along to warrant a 


large advertising campaign using 
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than eight years, and recently | advertising rates. For September- 
manager of Truscon’s dealer-com- | through-June issues, the basic rate 
modity department, has resigned | will be $525, and $160 has been 
to join Lang, Fisher & Stashower, | set as the basic page rate for July 
Inc., Cleveland agency, as vice-| and August issues. 

president. From May, 1942, to 
May, 1945, he was in the Army 
transportation corps, serving as a 
lieutenant colonel. 


newspapers and magazines heav-| — 

ily.” ‘What's New’ Rates Up . SPHING 
. | Announcing new _ circulation | B MIMEOG 

Dodds to Lang, Fisher 'guarantees of 10,000 for July, 1946, | fia acc REE. 


Richard P. Dodds, 
and sales promotion manager of | 
Truscon Steel Company for more | 


advertising | and 32,500 beginning in September, 


ER SHOP, Inc. 


1946, What’s New in Home Eco- | #7 =arTs Chicago 5.1 linois 


nomics, Chicago, has increased its | 


cos ANGELES INDUS rp, 


WEARS 


West all-star classic, to be broad- 
cast again by its Sports Cavalcade. 


Promotes Fights Program 


The first of the “Look Sharp!” | 


newspaper series is to run each 
Friday in 246 papers in 195 cities 
to build audience for the Friday 
night broadcasts of Madison 


Square Garden fights, the year- | 


round Cavalcade of Sports fea- 
ture. These 100-line insertions will 
identify the local American Broad- 
casting Company station airing 
the fights and appear in all ABC 
cities. 

The second newspaper series is 
to run on Sundays in cities over 
75,000 population. These 56-line 
advertisements, featuring the 
theme of the campaign, will ap- 


pear in 154 newspapers in 129 
cities. 
The magazine series, in two 


colors and generally two columns, 
begins in January in Life, Collier’s, 
The Saturday Evening Post, Time, 
American Magazine, Esquire, Pop- 
ular Mechanics and Popular Sci- 
ence. Quarter-pages are being 
scheduled in Country Gentleman, 


WINSTON-SALEM 
Is Ready For 
""SELLING" 


With little change of pace Win- 
ston-Salem's industry is chugging 
along at the same steady gait that 
has made this market wholly de- 
void of "peaks and valleys" for 
a good many years. 


As a result, advertisers do not 
have to worry about RESULTS 
from an advertising campaign. If 
the product is available in Wins- 
if it is worthwhile, 
it will SELL because the people 


ton-Salem ... 


here have the money to buy it. 


JOURNAL and SENTINEL 
Winston-Salem, N. C. 


National Representatives: 


KELLY-SMITH COMPANY 


| IN 


The 


production ... 


in food processing . . 
duction. 


areca wcCars sO many 


CROWNS 


PETROLEUM 
REFINING 


ing major industries! 


Union Oil Company 


third largest American 
petroleum refining center . . . yet this is but 


one of Los Angeles’ nine nationally high rank- 


In addition, Los Angeles stands first in air- 
craft, motion picture, and oil well equipment 
second in automobile assembly, 
tires, and dollar volume of apparel .. . third 
. fourth in furniture pro- 


No other single American industrial 


and varied ‘crowns’. 


Practically every known industry is represented 
in Los Angeles. Amazing as it is, substan- 
tially every major industrial plant in the area 
will be fully reconverted to peacetime produc- 
tion by the end of this year. Again in peace, 
as in war, Los Angeles has demonstrated its 


ability to take abrupt changes in stride. 


In the vital city and retail trading zones of 
this miracle market the Herald-Express reaches 
over 44,000 more families than any other 


daily . . . that’s reader preference! 
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UNUSUAL OPPORTUNITY 
FOR ADVERTISING 
PROMOTION MAN 


The Reader's Digest has a unique op- 
portunity in its International Editions 
division (foreign editions carry adver- 
tising) for an experienced, versatile 
advertising promotion man. Persuasive, 
fluent writer. Ability to dig for facts, 
develop sales and promotional material 
from research statistics, experience in 
interpreting readership and market 
surveys, and capacity for preparing 
convincing sales presentations, are 
essential. Knowledge of export field 
and foreign travel experience helpful. 
Age 25 to 85. Write (do not phone) 
stating salary expected and giving full 
details of experience, education and 
personal background, making your let- 
ter an example of your promotional 
ability, to Advertising Director, Read- 
er’s Digest International Editions, Inc., 
Pleasantville, New York. 


ADVERTISING AGENCY 


(CHICAGO) 
has opening for ambitious young man (18-25), 
capable typist, with some advertising experi- 
ence, to assist office manager and handle ad- 
vertising placement department. Opportunity 
to learn advertising agency work from ground 
up. $150 month to start. Rapid advancement 
opportunities. Box 6365 
Advertising Age, 100 E. Ohio Street 
Chicago iI, Illinois 


a 


THE ADVERTISING MARKET PLACE 


The rates for this department are as follows: “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” 
and “Representatives Available,” 60 cents a line, minimum charge §3. 
spaces per line; light body face 34 per line. 
Wednesday noon preceding publication date. 


4 


Advertising Age, December 31, 1845 


Figure bold face heads 26 letters and 
Box numbers add two lines. 
Display advertisements take card rates. 


Terms cash with order. Forms close 


HELP WANTED 
ADVERTISING & PUBLISHING 
ALL TYPES OF POSITIONS 
Placement anywhere in the 
United States 
GEORGE WILLIAMS—Personnel 
209 8S. State St., Har. 2063, Chicago 
Advertising man with retail experi- 
ence, or male artist with good tech- 
nique in furniture illustration—to 
assume complete charge of adver- 
tising department for leading retail 
furniture store in big Ohio city. A 
well-paid job with fine possibilities 
for the right man. State qualifica- 

tions and salary desired. 
Box 7862, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


SALES DIRECTOR. Exceptionally 
attractive opportunity with New 
York manufacturer of stapling de- 


vices and office specialties. Re- 
sponsible post with commensurate 
reward for a man with initiative, 
experience, sound judgment and un- 
questionable integrity. Practical 
knowledge of stationery field de- 
sirable. Man under forty preferred. 
Consideration will be given only to 
those responses containing full in- 
formation. Replies confidential. 
Box 7857, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. 


| 
| 
| 


HELP WANTED 

Woman Assistant Advertising 

Manager 
national advertiser with 
offices in New York. Good salary to 
start and exceptional opportunity 
for advancement. Applicant prefer- 
ably should have production and 
copy experience and have written 
and placed publicity. Preference 
will be given to woman who has 
worked in advertising agency, pub- 
lication field or advertising depart- 
ment of large retail store. Please 
make application complete in first 
letter, giving education, age and ex- 
perience. = 

Box 7816, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


For large 


Wanted—VYoung man, preferably be- 
tween 30 and 40 years of age, who 
wants a career in trade association 
work with old, established organiza- 
tion, as assistant to executive man- 
ager. College education, personable 
appearance, publication or newspa- 
per experience, knowledge of ama- 
teur photography, all helpful. Must 
be willing to spend a year or two in 
a city of 60,000 in Michigan. Write 
or wire for interview. 

Box 7874, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


.. Now in production! 


ILLUSTRAVOX sound slidefilm projectors are coming off the production 
line as fast as is consistent with Illustravox high quality and precision 
workmanship. Deliveries are under way. 


In planning your new training programs, Illustravox is indispensable. 
Portable and inexpensive, Illustravox presents your perfected training 
message, always the same, with records and slidefilm. In all types of training 
Illustravox is the one best way. ..the most efficient... the least expensive. 


Order now. Although production 
has been resumed there are still not 
enough Illustravox projectors to 
meet the increasing demand. To 
assure speediest possible delivery 
place your order today. Orders will 
be filled according to date received. 


Don’t delay! In planning your sales 
training programs and promotion- 
al activities for 1946, economize 
and save time—plan the Illustravox 
way. The Magnavox Company, 
IJlustravox Division, Dept. AA-12, 
Fort Wayne 4, Indiana. 


ILLUSTRAVOX 


THE ILLUSTRATED 


VOICE 


DIVISION OF THE M a n  s | Vv ° x COMPANY « FT. WAYNE 


MAKERS OF 


FINE RADIO-PHONOGRAPHS 


HELP WANTED 
FRED J. MASTERSON 
Advertising & Publishing 
Personnel 
Placements of all types with lead- 
ing organizations. 
185 N. Wabash Ave. Chicago 


PART INTEREST 


Ad man, under 40, for new South- 
wide consumer “slick.”’ Associate in- 
terest with expanding firm if you 
can qualify as ad manager or assist- 
ant. Selling ability and good agency 
or publication record are essential; 


production knowledge desirable. 
State qualifications, education, all 
positions and_ salaries past 4-8 
years. Enclose snapshot. K. Kitch, 


439 Moore Bldg., San Antonio, Texas. 
REPRESENTATIVES WANTED _ 


National publication in the class 
field needs representatives in the 
following cities: Atlanta, Dallas, 


San Francisco, Los Angeles, Boston, 
Philadelphia, Minneapolis, and Den- 
ver. Address inquiries to 

Box 7876, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, IIl. 


MISCELLANEOUS 


POSITIONS WANTED 
Space Salesman, Energetic with ny. 
genuity, 8 yrs. exp. desires trade or 
newspaper connection. N. Y. ara, 

Box 7875, ADVERTISING AGI 
330 W. 42nd St., New York 18, N.Y. 


—s 


oo 


ADVERTISING MAN 


Experienced man capable of writ- 
ing tradepaper advertising copy, 
technical bulletins and other sales 
promotional material. Someone 
thoroughly experienced in pro- 
moting the sale of heavy machin- 


ery including hydraulic presses. 
Engineering background pre- 
ferred. Old, established firm, 


located in rural section of Ohio. 
Excellent opportunity for advance- 
ment in a growing industry for 
one who qualifies. Send details 
of experience, samples, educa- 
tional background, photo and sal- 
ary expected. All replies confi- 
dential. 


Box 6364, Advertising Age, 
100 E, Ohio St., Chicago I], Ill. 


Have your survey taken in Harris- 
burg, Pa., or Central Pennsylvania 
by capable, efficient, reliable, ex- 
perienced research personnel. None 
too small nor too large. Write 
EBERLE RESEARCH BUREAU, 
1020 Girard Street, Harrisburg, Pa., 
or Phone Harrisburg 2-6861. 
POSITIONS WANTED 
Graduate of N. Y. University Ad- 
vertising Course seeks position in 
any department of radio station, ad- 
vertising agency, publication rep- 
resentatives, or in the advertising 
department of a magazine, news- 
paper or trade publication. Con- 
scientious, ambitious, energetic. 
Willing to start at*very nominal 
salary in any advertising position 
with a future. Age 26. Now avail- 
able after 31 months in the Navy. 
Box 7864, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y. 
Writer for Trade Paper or House 
Organ. Back after 4 years naval 
service, ready to go on a job that 


requires hard digging, original 
thinking, clean-cut, effective writ- 
ing. 10 years exp. reporting, inter- 
viewing, writing editorials, trade 


paper articles, publicity, advertising 

copy. Like field research. 32. Single. 
Box 7877, ADVERTISING AGE 

100. E. Ohio Street, Chicago 11, Ill. 


Opportunity 
for Business Paper Editor 


We have an opening for an experi- 
enced business paper editor as asso- 
ciate editor of a successful and 
growing monthly in an_ interesting 
and expanding field. 


The job requires ability to edit copy, 
read proof, make up pages, handle 
production and otherwise assist the 
managing editor. The salary is open 
—we are looking for a live wire who 
can develop into a top-flight editor. 


A successful house organ editor 
might find this position a stepping 
stone to a great future. 


Write fully, giving details of your 
experience. Enclose photo if possible. 


Box 6368, Advertising Age 
100 E. Ohio St., Chicago 11, Ill. 


St. Paul Covers Half 
the 9th Largest Market! 


@ Nearly 800,000 population 
with more than $1,000,000,000 effective annual 
buying income makes St. Paul-Minneapolis the 
9th largest market in the United States. 


The St. Paul half is covered only by the St. Paul 
Dispatch-Pioneer Press with 148,886 combined 
city zone circulation. No other daily newspaper 
has even as much as 10% coverage of St. Paul 


families. 


SAINT 


‘ST. PAUL DISPATCH - PIONEER PRESS 


RIDDER-JOHNS, INC.—Notiona/ Representatives 


NEW YORK 
342 Madison Ave. 


(1940 Census) 


PAUL, MINNESOTA 


CHICAGO 
Wrigley Bldg. 


ST. PAUL® 
Dispatch Bldg. 
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Detroit Street 
Railways Sells 
Transfer Space 


Detroit, Dec. 26.—In another of 
long train of efforts to produce 
~wy revenues, this city’s transit 
ystem, the municipally - owned 
yepartment of Street Railways, 
4]l sell advertising on the re- 
erse side of its street car and 
sus transfers. 

The policy will be inaugurated 


the system—which operated “in 
the red” throughout the war 
years—a net profit of $1,000 after 
the cost of paper and printing. 

There is a slight hitch, however, 
as regards the actual amount of 
space the transfer-advertiser will 
buy, because of the new-style 
“tear transfer’ which is to be 
used. Advertising copy will have 
to be so laid out as to take into 
account the fact that maximum 
space (before the transfer-tearing 
begins) will amount to seven by 
two inches and minimum space 


(after all the tearing is done) will | General Mills Appoints 


shrink down to three by two in- 
ches. 


To Promote Bleach 

Oxylite, a new flour bleach de- 
veloped by Winthrop Chemical 
Company, will be introduced to 
the trade starting Jan. 1, through a 
business paper advertising cam- 
paign handled by Thompson-Koch, 
Inc., New York. Sales of Oxylite, 
packaged in 25-pound lock-top 
metal pails, will be managed by 
Winthrop’s special markets divi- 
sion. 


Frank Clopeck has been named 
New England district manager in 
Boston, and William S. Owen, em- 
pire district manager in New York, 
for the home appliance division of 
General Mills, Inc., Minneapolis. 


Red Jacket Appoints 


Red Jacket Mfg. Company, Dav- 
enport, Ia., maker of water pumps 
and water systems, has appointed 
the L. W. Ramsey Company to 
handle its account through the 
agency’s Davenport office. 
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' Cover Catholic 


Schools, Churches, 
; and Institutions 


35 W.WELLS ST. MILWAUKEE 3, WIS. 


jan. 1, when a recently-accepted 
niform 10-cent fare on all DSR 
ehicles will start. The transfer 
space has already been purchased 
by Cunningham Drug Stores, De- 
troit drug chain, for the first two 
months. 

Richard A. Sullivan, acting gen- 
eral manager of the DSR, told Ap- 
VERTISING AGE that the space will 
sell for $2,500 a month, bringing 


ei 


COPYWRITER 
WANTED 


* who wants opportunity to 
expand and write consumer 
copy as well. 


* who would like to join a 
large Midwest general 
agency. 


* who can get along with peo- 
ple as well as with words. 


Please write in detail of your 
experience, and furnish the vital 
statistics including starting sal- 


Promotion Executive 
for Trade Association 


To head new department of established 
national organization of manufacturers, 
in a specialized branch of the building 
industry with an assured future. To pro- j 
mote and administer an already-launched 
program of dealer and consumer edu- 
cation, merchandising, and advertising, 
and cooperate with advertising agency. 
Must be a forceful speaker, an able con- 
tact man, a planner and builder of ef- 
fective presentations. Travel is involved. 


* with ethical medical back- ReEconve 
ground. | eon Plant of 
synthetic res 
| 
i 


Early ; 
y in the war ; 
r 
replace rubber whi answer to the 
Various typ . 


ary expected. Our own em- chloride used ag will be improv 
ployees know of this advertise- used for products ri 
ment. : or this reason a pl 
urnin ps 
Box 6367, Advertising Age, th a back to Civilian Product 
100 E. Ohio St., Chicago 11, Tl. and arty 8 War job due th i 
os X—on ’ c an 
unlimited ly for eacetime pe 


ch w 


keeping him d 


R, 
dD, SCOTT, Plant Manager 


Secure future 


eo —— 


a 
Ho 
2a 
"2,0" 
oO 


as 


tte sci 


Sat RD 


Re VEREN 


Substantial salary. Write fully, giving 
age, education, experience, family status, 
earning record, availability, salary ex- 
pected. Enclose recent photograph. 


Box 6366, Advertising Age 
100 E. Ohio St., Chicago II, Ill. 
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Walter Lowen | 


PLACEMENT AGENCY 
Established 1920 as headquarters for 


ADVERTISING PERSONNEL 
Office -:- Creative -:- Executive 


Resumes required before registra- 
tion, which is restricted to those 
only who meet our clients’ exact- 
ing standards. 


420 Lexington Avenue 
New York 17, N. Y. 
LEX 2-8866 


LAYOUT ARTIST 
Splendid opportunity with large manufac- 
turer of beauty product: and equipment. 
Should have experience in preparing mod- 
ern magazine advertising layouts, pack- 
age design, mailing pieces, etc. Excep- 
tional future in growing department. 
Please write fully as to background, sal- 
ary, etc. Box 6369 
naar Age, 100 E. Ohio Street 
Chicago II, Illinois 
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We should like to send you 
a copy of our 40-page 
book 28 Business Leaders 
Plan for Louisville.” 


nonce 


The Conrier-Zournal 


THE LOUISVILLE TIMES 
Radio Station WHAS 
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© The BF. Goodrich Chemical Company plens . : poy 
SION is a big word today, but it is 4 Word that isn’t Used in the Louisville : 
the B, F. Goodrich Chemica] Company. This plant is One of the largest — 
aa Plants jn the country, manufacturing Geon raw Materials in the form of j iil 
» Plastic Sranules, and latex liquid, and Marketing them to Other many- i ce 
layer finished or finished Products, 
i needs of the Army and Navy for insulating Material to 
critical war material, Geon Was used in manufacturing ail 
“al Wire and cable. bs + ar 
ot only did Geon Serve in the wire and cable field, but these Plastics were used in Making | ix 
Army raincoats, Navy fou] Weather suits, instrument cases, gun cOvers, Ponchos, tents, a 
} ground clothes, Water bags, bunk bottoms, and numerous cth.. stems which helped the é ie 
i Serviceman combat his second enemy—nature, by ey and Protecting hig ; : 
Weapons and gear from COrrosion, | P 
Pe These are a few of the Geon wa ; lopment, and they mean that now Virtually al] homes, if 
Pe Offices, ang: ed by the use of plastics. It is a fact that ; .. 
military Products, is the Same material wh; am 
l appear on the shelves jn the POSt-war ciyj]} ee 
a will need to 8° through no reconversion ESS in | ; 
a. 1 Louisville will go on Producing Geon resins, plastics i eee 
CT, t, Practicality, and beauty, There are tremendous i 
— Ore tess some as yet undiscovered, for the future Plastics industry, The e 
€mand will be great, and men are and will be needed to supply it. It is 4 field for returning * . 
6 War veterans and for war Workers, It is @ young man’s business With a , . 
——————————————— ee Se . 
7. * The Jefferson Dry Goods Company plans... F 
4 7 
We ARE happy to 2nnounce that our Louisville Store has been selected as One of the ’ st 
first in our chain to be enlarged and modernized. Our company operates 40 stores in Cities : 7 
| all over the country and Louisville’s bright Postwar prospects influenced their decision 4 r 
i to make our store One of the first for €Xpansion, 4 4 
2 i } : 
a Having just consummated a 20-year lease, we Plan to spend $150,000 in new Construction P 
m4 Which wil] begin as Son as possible . .. We st of the year. F - 
a : Calls for modernizat; 000. When the re ; . 
completed we wil] h ever before and 3 
20 per cent more peo ; : 
We fee] that Louisville has one of the brightest retail futures in the Country. Its new | ” 
el Po | industries and the increased Population offer all our loca] Stores greater °PPortunities than : ‘ 
: H ever. This is why we are eager to go ahead with Our expansion Program. 
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Bailey Joins Basford 


Richard H. Bailey, who has 
been public relations director of 
Fairchild Camera & Instrument 
Corporation, Jamaica, N. Y., has 
joined G. M. Basford Company, 
New York agency, to handle pub- 
lic relations. He will continue to 
direct Fairchild public relations, 
and those of its two subsidiaries, 
Fairchild Aerial Surveys, Inc., and 
Photogrammetric Instruments, Inc. 


Nagle Made President 


John J. Nagle has been elected 
president of Crown Cork & Seal 
Company, Baltimore, Md. Charles 
E. MacManus, chairman of the 
board and resigning president, 
will continue as an active execu- 
tive of the company. 


Southern Fruit to Lyon 


Southern Fruit Distributors, 
Inc., Orlando, Fla., has appointed 
S. Duane Lyon, Inc., New York, 
to direct an all-year campaign for 
Blue Bird citrus fruit juices. 
Newspapers, food publications, and 
radio five days weekly will be 
scheduled. 
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Ready Plans for 
Single Surplus 
Property Agency 


Washington, Dec. 26.—The White 
House was reported today to be 
putting finishing touches on a plan 
to centralize control and sale of 
all surplus property in a single 
independent disposal agency, to be 


headed by Lt. Gen. Edward B. 
Gregory, Quartermaster General 
of the Army. 


The surplus job would be han- 
dled by the War Assets Corpora- 
tion, a civilian agency staffed with 
merchandising experts, and re- 
sponsible directly to the White 
House. Announcement of the shift 
was reported to be awaiting a final 
decision on the future of Sur- 
plus Property Administrator Stuart 
Symington, who may become chief 


of RFC. 

Centralization of surplus prop- 
erty in the War Assets Corporation 
would represent realization of the 
goal originally outlined as the 
most efficient method of handling 
the tremendous variety of leftover 
war goods which, until now, have 
moved at a trickle. 


Up to Several 


Under the original scheme, pol- 
icymaking for surpluses was cen- 
tralized in a board, and disposal 
was left to a variety of agencies, 
on the assumption that no single 
man or organization could be 
trusted to do the job, and fulfill all 
the special considerations Congress 
dictated. Under more than a year 
of testing, the split authority, and 
the priority systems, hogtied dis- 
posal to such a point that Mr. 
Symington had pressed continually 
for simplification of requirements. 
He recently told Congress that 
the veterans preference provision 
might not work out unless govern- 
ment went into retailing on a wide 


Agencies 


IDESPREAD exploration in Co- 

lombia has been augmented 
by 256 new applications for oil 
concessions covering 50 million 
acres. Wildcatting in Colombia 
is on the increase and oil equip- 
ment demands are mounting 
daily. And Colombia is but a 
part of the vast export market for 
drilling and refining equipment 
that is here right now! Europe, 
Asia, Africa, Dutch East Indies 


and throughout the world, from 


WORLD PETROLEUM 


North to South and East to 
West, the demand for oil equip- 


ment grows daily. 


Your advertisement in Wortp 
PETROLEUM reaches top flight 
purchasing personnel in oil in- 
dustry. They keep informed of 
the industry's plans and changes 
through WorLp PeTROLEUM’s 
editorial and advertising pages 
—their most dependable idea 


source—that’s why your adver- 


2 WEST 45TH ST.@ NEW YORK 19, N.Y. 


READ BY OIL EXECUTIVES cvenvnnene Ge 


tising schedule should include 


Wor_p PETROLEUM. 


ADVERTISE 10 THE BUYERS... 


In WORLD PETROLEUM 
you reach the petroleum 
industry executives who 
are making purchases— 
men who are responsible 
for the buying of important 
equipment. That these 
men read WORLD PE- 
TROLEUM thoroughly is 
demonstrated by the fact 
that more than 70% of 
them request their copies 
be sent to their homes. 


UNDER THE 
MANAGEMENT OF 


REX W.WADMAN 
ae 


scale, to deal directly with pre- 
ferred buyers. 

Only two months ago Mr. Sym- 
ington moved to consolidate 90% 
of the selling job in a single agency 
by transferring responsibility for 
sale of consumer goods from the 
Commerce Department to the RFC. 
The consumer goods job had al- 
ready defeated four different ex- 
ecutives in the Treasury and 
Commerce Departments. 


Started as RFC Unit 


War Assets Corporation was 
originally set up last fall as an 
RFC subsidiary to handle capital 
and consumer goods. Under the 
new order it will be moved out 
from under RFC, and placed under 
the White House. 

It is expected that the executive 
order will confer the policymaking 
powers of the surplus property 
administrator on General Gregory, 
as head of the War Assets Corpo- 
ration, and that Mr. Symington 
will move to RFC as successor to 
Sam Husbands, RFC chief, who is 
reportedly leaving the govern- 
ment. 

On the basis of his performance 
in the Army, General Gregory is 
expected to bring in expert mer- 
chandising men, and to give them 
full authority to sell and sell 
quickly. His War Department as- 
sociates say that he is a staunch 
believer in decentralized authority, 
and that he backs up decisions of 
his subordinates or gets rid of 
them. 


Hardiman Joins Chirurg 


Leo J. Hardiman, formerly a 
staff member of the Radiation 
Laboratory at the Massachusetts 
Institute of Technology and earlier 
with Remington Rand, has been 
named treasurer of James Thomas 
Chirurg Company, New York and 
Boston agency. He will make his 
headquarters in the Boston office. 


iy 
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Movable Ad Panel 


Tower Is New Medium 


A new type of advertising me 
dium, a 44-foot high mobile tele 
scope tower on which advertisi: 
panels can be placed, is being mar 


‘oases ‘ 


keted by its inventor, John F, 
Courtney, Chicago amusement ride 
designer. 


The tower is intended for use 
in parking lots, outdoor stadiums, 
amusement parks, “or wherever 
crowds gather.” It consists of six 
box-like sections, the largest hav- 
ing panel sides measuring 514x6', 
feet each. The panels are fastened 
to bars. The tower is raised by 
winches and a_ pentagon-shaped 
top with neon borders revolves. 
It can be telescoped and made 
ready for transportation in 10 
minutes and is moved on its own 
trailer. 


Ruthrauff to Head 
Red Cross Publicity 


F. Bourne Ruthrauff, on leave 
from Ruthrauff & Ryan since 
April, 1943, has been promoted 
to national publicity director of 
the American Red Cross, succeed- 
ing Lewis H. Bowen, who leaves 
in January to join John Price 
Jones, public relations counselor. 

Mr. Ruthrauff, who will serve 
through the Red Cross fund rais- 
ing drive in March, went with the 
publicity staff in 1943 as chief of 
radio, and for the past year and 
a half has been deputy director of 
national publicity. 


McConnell Named V.P. 


J. E. McConnell Jr. has been 
elected vice-president of McCon- 
nell, Eastman & Co., with head- 
quarters in Montreal. 


Ends Motorola Account 


Products Research Company, 
Stamford, Conn., has resigned the 
account of Jones Motorola Cor- 
poration, manufacturer of tacho- 
meters. 
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— and with years of pent-up buying “s 
ready to break, there’s no place like 
Better Homes ¢> Gardens 

to sell everything for homes to 
2,500,000 families 


whose biggest interest 
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’rinting Industry 
Maps 1946 Plans; 


Seeks Employes 


Washington, Dec. 26.—Printing 
idustry of America is planning 
946 activities in many fields on 

1e basis of a two-day session of 
he trade association’s executive 
ommittee here recently. 

Recruiting of new employes by 
he industry and the training of 
eterans under the G. I. Bill will 
ve the objectives of an aggressive 
campaign. The group estimates 
that within its membership alone 
there is a labor shortage of 30,000 
men, 

The committee authorized ex- 
pansion of its publications pro- 
gram to include, in addition to the 
Washington Digest and PIA news 
letter, a Graphic Arts Review con- 
sisting of a monthly index and 
digest of technical literature in 
the printing field. Also being 
planned is a business management 
letter dealing with techniques for 
the improvement of management 
in the industry. 


Will Sell to Non-Printers 


PIA ratio studies, breaking 
down the costs of commercial 
printing, will be sold at $10 a 
copy to non-printers. The asso- 
ciation also will develop a basic 
training program for the crafts 
and white-collar jobs in the in- 
dustry, including textbooks and 
course material; will continue op- 
position to the continuous or fur- 
ther expansion of government 
printing plants set up by the 
Army, Navy and other agencies 
during the war, and will reex- 
amine the business management 
studies made by the United 
Typothetae of America with a 
view toward bringing these studies 
up to date. 


PIA Asks Help 


In letters to Reconversion Di- 
rector John W. Snyder and other 
government officials, PIA has 
asked them to do everything pos- 
sible to expedite the sale of sur- 
plus paper owned by the armed 
forces. James F. Newcomb, asso- 
ciation president, said the print- 
ers have tried unsuccessfully to 
obtain an inventory of these paper 
supplies, but that they believe 
there is a large surplus of fine 
papers, including map _ paper, 
available now which could be dis- 
posed of through regular trade 
channels at a good price. 


DID YOU SAY 


THEODORO: 


YES-THEODORO 
ADVERTISING 
SERVICE 


now representing 
NEW YORK POST 

PARIS POST 
THE HOME NEWS 


SRONX AND MANHATTAN 


THEODORO 
ADVERTISING SERVICE 


78 WEST STREET, NEW YORK 6, NW. Y. 


MacManus Gets Account 


MacManus, John & Adams, De- 
troit, has been named advertising 
counsel for Bendix-Westinghouse 
Automotive Air Brake Company, 
Elyria, O. Trade publications will 
be used. 


Ruffle Joins Y&R 

Matthew F. Ruffle, formerly 
sales manager of Basic Bakery 
Foods division of Henry & Henry, 
Inc., Buffalo, has joined the mer- 
chandising department of Young & 
Rubicam, Chicago. 


To Sternfield-Godley 


Linn Sales Company, New York, 
has appointed Sternfield-Godley, 
Inc., New York, to direct adver- 
tising and sales promotion of 
Oneonta-Linn, new front wheel 
drive truck and land yacht. 


WMAS Seeks FM Permit 


Station WMAS, Springfield, 
Mass., has applied to the FCC for 
an FM permit to serve Springfield, 
Holyoke and Northampton, Mass. 
Robert Donahue has been ap- 
pointed manager of the station. 


Burgess Joins Agency 

W. T. Burgess, formerly adver- 
tising manager of Denison Engi- 
neering Company, Columbus, O., 
has joined Ketchum, MacLeod & 
Grove, Pittsburgh, as account ex- 
ecutive. 


Bate Heads Adclub 


Phil H. Bate Jr., advertising 
manager of Handy-Andy Com- 
munity Stores, Inc., has been 
elected president of the San An- 
tonio Advertising Club, succeed- 
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ing Rex Preis. Other officers 
elected were: Edward A. Gauthier, 
vice-president, and Charles D. 
Lutz, secretary-treasurer. 


SIGNS OF LONG LIFE 
FOR QUANTITY BUVERS 


THE ARTKRAFT* SIGN CO. 

Division 

Artkraft* BM . 7 9 C, P 

900 Kibby St., Lima, Ohio, U.S.A. 
The World's yey aed 


of Signs 
“Trademarks Reg. U.S. Pat. OF. 


ati, 


director, by the 


with enough genius 


ENCED in by deadlines, by the editorial 


managing editor and the 


publisher, a cartoonist, to be worth his salt 
has to be as chock full of mettle and fire and 


dash and of “‘rarin’-to-go” as a Kentucky colt. 


No time to ponder weighty issues, to weigh 
words or brush strokes. Immediately he must 


have the “big idea” 


and pour it out on the 


drawing board for edition time, or he’s just 
g J 


a “ham artist’’. Few indeed are the cartoonists 


and go-get-at-it in their 


souls to become real names in journalism. 


But Frank Williams, Free Press cartoonist, 
has got IT. When John Knight or Malcolm 


*FRANK WILLIAMS 
Cartoonist 


Bingay or Bill Holden or Hamilton Butler 
breeze editorial fire out of the typewriter key- | 
board, it’s Williams’ job to catch some of that 


fire and imprison it in ink. 


The fact that cartoons by Frank Williams 
are now regularly reproduced in other im- | 
portant American newspapers and magazines is 
good proof of his capabilities, or shall we say, 


superiorities, and that he has arrived on the 


“big time”. 


The work of Frank Williams, cartoonist, 1s 
just one more human reason why The Detroit 


Free Press is best-read, best-liked and most- 


wanted in this market. 


Che Detroit Free Press 


JOHN S. KNIGHT, PUBLISHER 


rendered by any Atherican newspaper dyridl the year | 
1944.” Pulitzer Medal Award to The Detroit Free Press. 


“A DYNAMIC PAPER SERVING DYNAMIC DETROIT” 
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Name McKay, Realign 
Fairchild Personnel 
pointed executive head of 


Fairchild Engine & Airplane Cor- 
poration’s personal planes division, 


| 


To Publish ‘Farm 
‘Equipment Retailing’ 
Harry M. McKay has been ap- | 


Farm Machinery & Equipment, 


the | monthly business paper published 
for the past 59 years by Midland 
Publishing Company, 


St. Louis, 


with headqi \rters in Dallas, Tex.| has been purchased by the Na- 
Others joining Fairchild include | tional Retail Farm Equipment As- 


Lee H. Smith, organizer of the) sociation. 


personal planes 
named sales director; Robert S. 
Smith, formerly assistant director 
of sales training with American 
Airlines, named sales promotion 
manager, and Louis Fahnestock 
3rd, Fairchild veteran, named di- 
rector of engineering and produc- 
tion. First deliveries of Fairchild’s 
F-24 are scheduled for early next 
year. 


Apex Electrical Shifts 


W. A. Umlauf, in charge of the 
sub-contract department of Apex 
Electrical Mfg. Company, has been 
named sales manager of the com- 
pany’s -Holland-Rieger division, 
Sandusky, O. C. D. Thomas, re- 
cently released from the Navy, 
has joined the sales promotion and 
sales training department. 


Effective Jan. 1 the 


_ distributor and | paper will be merged with the two 
dealer organization for Fairchild,| association bulletins 


under the 
name, Farm Equipment Retailing. 

Paul M. Mulliken, executive 
secretary of the association, will 
be general manager, and Arch S. 
Merrifield, publisher and editor of 
Farm Machinery & Equipment, 
will be editor of the new publica- 
tion. Offices will be located at 
1014 Locust St., St. Louis 1. 


Moser Opens Law Office 


John B. Moser, recently with 
the armed forces and formerly 
general counsel for the Columbia 
Broadcasting System, Chicago di- 
vision, nas opened a law office to 
specialize in radio broadcasting, 
snd in state and federal regula- 
tion of food, drugs and cosmetics. 
His offices will be at 209 S. La 
Salle St., Chicago. 


Schenley to Keep 
Straight Whiskies 
Alive Via Ads 


New York, Dec. 26.—Schenley 
Distillers Corporation, for the first 
time since the onset of war short- 
ages, will serve notice on the trade 
that it is still in the straight 
whisky business with a new ad- 
vertising campaign designed to 
keep five straight whisky brands 
alive. 

The campaign, consisting of 
spreads in Life and Esquire in 
black and white and color spreads 
in business papers, will feature the 
I. W. Harper, Old Charter, An- 
cient Age, James E. Pepper and 
Old Ripy brands, all through the 
Kleppner Company, Inc., with the 
first insertion breaking in Life on 
Dec. 31. 


All five brands are Kentucky 


oul inl 


UST 


1930 
Population — 292,352 
June 30, 1930 bank deposits 


‘157,684,686 


HOUSTON—one of the fastest growing markets 
has more than doubled its pop- 
ulation in the past fifteen years. Today Houston 
is by far the largest city in the South. 

Bank deposits—deposits which have a habit of 
steadily increasing throughout the years 
good indication of the stable growth and de- 
velopment of a market. Houston bank deposits 


in the country 


* 


1940 
Population — 384,514 
June 30, 1940 bank deposits 


‘311,733,624 


times — in the 


~—are a 


1945 


Population — 601,249* 
June 30, 1945 bank deposits | 


901,987,373 


* U. S. Government Census 1943 (esti- 
mate — civilian) metropolitan area. 


have doubled — not once, not twice. but three 


past fifteen years. 


A population now twice as big has bank deposits 
six times as big as was the case fifteen years ago. 
Yes, Houston has “money in the bank” and is 


ready and able to buy your wares. And remem- 
ber, the Houston Market is sold when your story | 


is told in The Chronicle. 


Many advertisers have found that The Houston Chronicle alone can 
do the job for them in this rich and responsive market, because The 


Chronicle has 141.5 per cent more daily exclusive coverage in the 
city than any other Houston newspaper. 


The Houston Market is sold Hi 
when your story is told | 
eee in The Chronicle 


THE 


R. W. McCARTHY 


Notional Advertising Manager 


HOUSTON 
CHRONICLE © 


THE BRANHAM COMPANY 
National Representatives 
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—when you serve 
LYNDEN Boned TURKEY, 
Just the finest white 
and dark meat 


PERFECTLY COOKED 
.. READY TO USE 


. 
CHICKEN w TURKEY 
WESTERN DRIVE—Lynden Canning 
Kitchens, Seattle, is running an inten- 
sive campaign for Lynden canned 
chicken and turkey, using newspapers 
and radio throughout the distribution 
area. Pacific National Advertising 
Agency handles the account. 


straight bourbons. 

Copy shows the five brands in 
an antique inlaid cabinet, with a 
caption reading “Some day they’ll 
be back in your cabinet again,” 
and a panel telling consumers 
“These fine Kentucky straight 
whiskies are now aging for your 
enjoyment ... aging so that you 
can be assured of their continuous 
superb quality.” 

To dealers, copy in business 
papers says “to all the trade we 
offer this assurance: just as soon 
as we can supply you with ade- 
quate quantities in satisfactory 
continuity, these whiskies will be 
back on your shelves and bars 
again.” 

How soon “just as soon as” will 
be is a matter of considerable 
trade speculation, since grain al- 
locations are still very low and 
the question of just how much of 
the company’s grain reserves will 
be devoted to straight whiskies is 
open to many interpretations. 


Meanwhile, the campaign i, 
characterized as a “stop-gap”’ to 
keep the brand names alive, and 
Schenley, like most other distil]. 
lers, is concentrating on blends 


Texaco Heads Syndicate 
for Airport Gas Sales 


The two-year-old competition 
between Gulf Oil Corporation ang 
a syndicate headed by the Texa; 
Company for the fuel franchise 
at New York’s new Idlewild air. 
port has been resolved with the 
withdrawal of Gulf after the com. 
pany had been turned down by 
the city on its request that it be 
the sole fuel distributor if ac. 
cepted. 

Gulf and Texas had filed match- 
ing bids of $3,750,000 for the con- 
cession. Under the compromise 
proposal, an operating company 
composed of the Texas Company, 
Socony-Vacuum, Colonial Beacon 
and Shell oil companies will op- 
erate the airline fueling facilities 
and sell use of the system to any 
other company from whom the 
airlines wish to purchase fuel. 


Joins Dennis Agency 


Mildred Fluent has joined the 
Robert F. Dennis agency, Los An- 
geles, as an account executive. 
She was formerly assistant to the 
executive director of California 
Apparel Creators, Los Angeles. 


Kraft Shifts Coleman 


Edmond J. Coleman, previously 
manager of the Kraft Foods Com- 
pany branch in Lexington, Ky., 
has been named Kraft manager in 
Buffalo, N. Y., succeeding Joseph 
O’Keefe Jr., who has joined Bel- 
nap & Thompson, Chicago sales 
promotion organization. 


was “on the nose” 


The Committee for Economic Devel- 
opment said that post-war employment 
in the South Bend area would be 
122 %—as compared with 1940. 


As this city swings into its mighty 
job of turning out peace-time products 
—to fill its tremendous backlogs of 
orders — it’s easy to see that the 
C.E.D. was correct! Employment is 
already hitting the level predicted, 


and going UP. 


The “Hooperating” 


of WSBT is figure 


magic, too! It simply fascinates us— 
so much that we'd like everyone to 
see it. Shall we mail you a copy? 


COLUMBIA 
NETWORK 


960 KC 
1000 WATTS 


Paul H. Raymer Co., National Representatives 
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This is a queue 


for you... 


ou would have 1142 million young women in line, 
if you collected all the young women between twenty 
and thirty years old in this country. 

You would have the greatest group of shoppers in 
America, the most faithful movie-goers, the world’s larg- 
est mass market for beauty preparations and the other 
self-improvement items young women depend on. 

If you questioned them, you'd find out that 4 of them 
like to shop in self-service food and grocery stores and 
pick out their own brands. 7 

Eighty-seven out of every hundred would tell you that 
they do their own housework, and know what appliances 
they want to use. 

Three-fifths of them would say that they definitely 
plan to buy or build new post-war homes, and more than 
50% of those three-fifths would reveal that they're going 
to do it out of cash savings accumulated from the good 
family incomes they have. 

America’s young women in their twenties want things, 
and will get them. Eleven and a half million young 
women in their twenties are right now eager for every- 
thing. 

Almost 800,000 of these women in their twenties are 
now buying Topay’s Woman at their newsstands each 
month. 

Topay’s Woman is their magazine. it’s the magazine 
for smart young women with the flair and figure for 
fashion, with young families to take care of, with com- 
fortable homes to manage. 

If you have what smart young women want and need, 
use Topay’s Woman to sell it. 


FAWCETT PUBLICATIONS, INC. 
295 Madison Avenue 
New York 17, N. Y. 


World's Largest Publishers 
of Monthly Magazines 
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otf 
Admen +x the 
Armed Forces 


William ™M. 
Byam has re- 
tuined as secre- 
tary and adver- 
tising manager 
of the Angos- 
tura - Wupper- 
mann Corpora- 
tion, New York. 
Lt. Byam was 
recently re- 
leased from the 
Coast Guard, 
where he served 
as executive of- 
ficer on board the U.S. S. Ontona- 
gon. After training in St. Augus- 
tine, Fla., he went directly to the 
Pacific theater. 

Thomas Moos has rejoined the 
production department of Alley & 
Richards Company, New York, 
after two and a half years in the 
Navy. 

Lt. Comdr. David Biberman, 


W. M. Byam 


formerly in the New York Herald 
Tribune promotion department, 
has been appointed promotion 
manager of Fawcett Publications’ 
forthcoming weekly trade news- 
paper, Cosmetic and Drug Pre- 
view. While in the Navy, he was 
an operational intelligence officer 
in Sicily, an assault boat group 
commander, and commanding offi- 
cer of an LST. 

Major Warren Wade, on terminal 
leave from the Army Signal 
Corps, where he was. assistant 
executive producer of the photo- 
graphic center which produced all 
Army training, morale and combat 
films, has returned to NBC tele- 
vision as executive producer. 


Returns to Murray Breese 


Paul Elliott-Smith has returned 
to his position as account execu- 
tive with Murray Breese Asso- 
ciates, New York, after two and a 
half years in the Mediterranean 
theater with the psychological 
warfare branch as chief of the 
documentary film production sec- 
tion. 

Lt. Col. Thomas J. Cochrane, on 
terminal leave from the Army, has 
rejoined the New York News in 
his former position of local ad- 


vertising manager. Also back at 
the News, in a new post as man- 
ager of rotogravure advertising, is 
Lt. Comdr. Charles W. Donohue, 
USNR, who entered the Navy in 
1943. James Ruddy, of the News’ 
sales staff, has been transferred 
to Chicago, effective Jan. 7. He 
recently rejoined the News after 
serving as a Navy lieutenant. 


Joins Cincinnati Agency 


Lewis M. Webb Jr., following 
his discharge from the Navy, has 
been appointed an account execu- 
tive for industrial and consumer 
accounts with Strauchen & Mc- 
Kim, Cincinnati agency. 

Don Pontius, formerly with Mu- 
tual Broadcasting System’s Chi- 
cago sales staff, has returned to 
take charge of MBS co-op sales 
in Chicago, following his discharge 
from the Army. 

John E. Crain, Army captain 
who ‘has served five years, one 
year in the European theater, has 
been appointed production man- 
ager of Joseph T. Ryerson & Son, 
Chicago. 

Hugh S. Cloud, discharged from 
the Army after four and a half 
years’ service, has joined Irving- 
Cloud Publishing Company, Chi- 


= 


Keily Olectrotypes. ; 


another way of saying 


jwrinting plate salisxfaction” 


Ecectrotyes are the workhorses of letterpress reproduction 
but they must contain a// of the qualities of an original engraving. 
Sharp contrasting lines, tonal values and solid areas are carefully 
etched by the engraver to hold in every detail; but it is the electro- 
typer that produces the plate that actually does the work. Unless the 
electrotype is an exact duplicate of the original engraving, all of its 
sensitive detail is lost. 


Advertising men have learned the importance of built-in quality 
electrotypes; that is why Reilly electrotypes are being used by Amer- 
ica’s leading advertisers. They know they can count on Reilly to 
deliver a skillfully-made electrotype that will stand up under every 
wartime paper and press condition. This doesn’t just happen; it is 
the result of Reilly’s comprehensive experience, relentless research 
and its insistence on perfection in every plate. 
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ELECTROTYPE COMPANY 


305 EAST 45th STREET, NEW YORK 17, NEW YORK 


CHICAGO, ILLINOIS « DETROIT MICHIGAN « INDIANAPOLIS, INDIANA * SAN FRANCISCO, CALIFORNIA 
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cago, as assistant production man- 
ager. 


Two to Perry-Brown 


Lt. Sidney R. Best, with the 
Navy since May, 1942, has rejoined 
Perry-Brown, Inc., Cincinnati 
agency, as head of the media and 
research department. Lt. Sprague 
Mullikin, air force pilot, rejoined 
the agency several weeks ago. 

Frank Malone, recently released 
from the Marine Corps, has re- 
joined Murray & Malone Com- 
pany, transportation advertising, 
Minneapolis. 

Capt. Victor Modeer, recently 
discharged from the Army Intelli- 
gence Corps, has resumed his posi- 
tion as advertising manager of the 
News-Press and Gazette, St. 
Joseph, Mo. Knowlton Parker, 
who has served as both advertis- 
ing and business manager during 
Modeer’s absence, continues as 
business manager. 

Lt. Russell L. Dorrance, USNR, 
after three years’ duty, has joined 
Livermore & Knight Company, 
Providence, R. I., as sales repre- 
sentative. He was previously New 
England sales manager of Stecher- 
Traung Lithograph Corporation. 


Lowry to ‘This Week’ 

Sam. S. Lowry Jr., released after 
almost four years’ Navy duty and 
prior to that with the national ad- 
vertising department of the San 
Francisco Chronicle, has joined 
the West Coast staff of This Week 
Magazine. 

Lt. Col. J. K. Kay, after three 
years in the armed forces, has re- 
joined Frigidaire Division, Day- 
ton, as manager of organization 
promotions. 

Robert D. McNaull, who joined 
the Navy in April, 1941, has re- 
turned to Owens-Illinois Glass 
Company, Toledo, and has been 
appointed manager of the pre- 
scription ware division. 

Lt. (jg) Leonard Rose, USNR, 
has joined Rockwell-Barnes Com- 
pany, Chicago, as manager of the 
office equipment division. 

William M. Decker III, recently 
discharged from the Marines, has 


|joined the staff of Addison Vars, | 


Inc., Buffalo agency. 
Capt. John Eastman has returned 


to the Toronto office of McCcn. 
nell Eastman & Co. as chairman 
of the creative and planning corn- 
mittee. 

After an absence of four yeurs 
with the Canadian Army, R. WwW. 
Brown has returned to his position 
as advertising manager of Canad, 
Packers Ltd., Toronto. 

Raymond J. Armbruster, ec. 
cently discharged by the Army, 
and Herbert J. Volk, released by 
the Navy, have rejoined Krupnick 
& Associates, St. Louis, as account 
executives, and A. Harvey Brown, 
after serving with the Army, has 
returned to Krupnick as art dji- 
rector. 


MacKenzie Joins ‘Parade’ 


William MacKenzie, after more 
than five years’ service in the 
armed forces, has joined the staff 
of the Detroit office of Parade, 
which has been moved to 3975 
Penobscot building, Detroit 26. 

Lt. Don E. Keller, recently re- 
leased from the Navy, has joined 
the Chicago office of John B. 
Woodward, Inc., newspaper repre- 
sentative. 

Recently back from service over- 
seas, Maj. Tom Lee has returned 
to W. L. Stensgaard & Associates, 
Chicago, and has been elected 
vice-president. He will be chief 
executive of the New York staff. 

Lt. David Donovan, USNR, has 
returned to Interchemical Corpo- 
ration, New York, as assistant ad- 
vertising manager. 

Robert D. Guthrie, formerly 
with Ruthrauff & Ryan in New 
York and a recent Army dis- 
chargee, has joined Hevenor Adc- 
vertising Agency, Albany. 

Ist Lt. A. W. Hachmeister, with 
the Army Engineer Corps, has re- 
joined James A. Greig & Asso- 
ciates, Chicago agency, as director 
of research. 

Emil J. De Donato, after four 
and a half years with the Army, 
has returned to the Jefferson 
Company, New York, on sales and 
contact work. 


Joints New Associates 


Gordon C. Lund, released from 
ithe Army air forces, has joined 
|News Associates, Chicago public 


LONG BEACH, 


Selected! _ 


Factory Here 


Million-dollar Plant 


on Cherry Ave- will 
Be Erected Soon 
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CALIFORNIA 


Another million-dollar industry locates in 
Long Beach, center of industrial expansion. 
Prior to this, Long Beach building permits 
in October totaled $1,682,740 placing Long 
Beach fifth among cities in eleven western 
states preceded only by Los Angeles, Den- 
ver, San Francisco and Oakland. 


To sell Long Beach, California it's the 
Press-Telegram, read by two out of every 
three families. 


Represented Nationally by WILLIAMS, LAWRENCE end CRESMER CO. 
Members: Metro Pacific Comics, Pacific Parade, Nancy Sesser Groups. 
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ations firm, as assistant direc-|& Kuttner, Chicago, to handle pro- 
. motional copy and public rela- 


Duff Baldwin, in the field serv-| tions. 
for Naval aircraft, has re- 


gyoup. 
A. E. Dillenbeck Jr., recently 


Lt. Russell L. Dorrance, former-| Shoe Company, St. Louis. ; 
‘ned to Edison General Electric | ly New England sales manager for| Lawrence G. Chait, after 34 will have headquarters in Chi- 
jotpoint) Appliance Company, Stecher-Traung Lithograph Cor-| months 

‘hieago, and has been named head | poration, has joined Livermore &| Service, has joined the Wall Street 
the advertising division’s copy | Knight, Boston, as a sales repre- 

sentative. 

Arnold Z. Rosoff, recently re- 


scharged from the Navy, has| leased from the Army air forces,| tising agency, New York. 


vined Duncan A. Scott & Co.,| has joined David Malkiel Adver- 
Los Angeles, as sales representa- | tising, Boston, as an account exec- 


ans: utive. + 
Lt. Gerald J. Cassedy, USNR,| Meivin F. Roman, USNR, after | 


after three vears’ Navy duty, has 
returned to Bermingham, Castle- 


Leary Joins Salter 


two and a half years as a com-|staff of the Chicago Daily News 


mander of a submarine chaser in | since 1935, has resigned to join 
the Pacific, has been reappointed | Lawrence C. Salter & Associates, 

sales manager of Tober-Saifer|Chicago and New York  con- 

in the U. S. Maritime} cago. 

Journal’s direct mail staff. Prior Joins Kaiser-Frazer 


to the war he operated Lawrence W. T. Humphrey, previously 
G. Hait & Co., direct mail adver-| with Ford and Lincoln in sales 


sultants for science. Mr. Leary 


la 


10.0 


vA < 


VY 


(( 
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posts, has been appointed regional 
sales supervisor of Kaiser-Frazer 
Corporation and Graham - Paige 
Corporation, Detroit. He will di- 


James C. Leary, on the editorial | rect the 17 regional managers for Kee 
the two companies. “Chce® 
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man & Pierce, New York. 

Capt. Martin Murphy, after four 
and a half years with the airborne 
forces, has joined Pedlar & Ryan, 
New York. Gene Waggaman, after 
serving four years as a Navy lieu- 
tenant, has returned to the 
agency’s media department. 


Krohn Starts Agency 


Allen Krohn, recently discharged 
from the Marines, has opened an 
advertising agency bearing his 
name at Greensboro, N. C., and 
will handle both regional and na- 
tional accounts. Temporary offices 
are in the Piedmont building. 

Eleven Newell-Emmett Company 
employes have returned to the 
New York agency from the armed 
forces, including Arthur Buckley, 
service; Edward Grey and Thomas 
Lynch, media; Edward Dickinson 
and Robert Munhall, research; Ar- 
thur Kling, Albert Puntelli and 
Vivian Hildebrand, art; Edward 
Thuman, accounting; and George 
Rea and Howard Gregg, checking. 

Capt. C. C. Pell Jr., for four 
years an Army transport command 
pilot, has returned to Audio De- 
vices, Inc., New York, as national 
sales manager. 

Elmer Thuener, recently released 
from the armed forces, has re- 
turned to Tide Water Associated 
Oil Company, San Francisco, as 
advertising assistant. John A. 
Shaw, released from the Army in 
September, has joined the adver- 
tising department as assistant in 
charge of publicity. 

Lt. Col. E. Edgar Blackmar, after 
serving with the Army air forces 
for more than three years, has 
rejoined Washburn Company, 
Worcester, Mass., housewares and 
hardware maker, and has _ been 
assigned to the New York sales 
office. 

Capt. Richard P. Wall, advertis- 
ing manager of Southwestern Drug 
Corporation, Dallas, and editor of 
Southwestern Drug Trade News, 
has returned to his job after four 
years in the Army. 

Capt. Richard Cockburn, just 
back from overseas, has returned 
to the advertising sales staff of the 
Nebraska Farmer, Lincoln. 


Named to NAB Post 


Maj. Hugh M. Higgins, after 
four years’ service with the Army 
air forces, and former sales and 
program promotion manager for 
NBC, has been appointed assist- 
ant director of broadcast adver- 
tising of the National Association 
of Broadcasters, Washington. He 
will be in charge of sales promo- 
tion for the broadcast advertis- 
ing department. 

Lt. (jg) Edmund J. Frazer, 
USNR, in the service for more 


than three years, has been ap- 
pointed assistant to the president 
f National Transitads, with head- 
quarters in the New York office. 
Lt. Arthur H. Baum, released 
om the Coast Guard after three 
nd a half years’ active duty, has 
eturned to the advertising de- 
artment of Reliance Mfg. Com- 
any, Chicago. 

Edward W. Rose, after serving | 
n the public relations branch of 
he Army air forces for three and 
i half years, has joined Kuttner 


DONT MUTHATE 


"YOUR MAGAZINES 


When business papers and general | 
magazines come into your orgoniza- | 
‘on don’t cut them up. Route them to 
cll departments and then use our | 
‘ervice to handle your clipping work. | 
beoklet No. 20, “How Business Uses 

Clippings” tells how we do it. 


CON’S CLIPPING BUREAU 


BUSINESS 4 FARM GENERAL 
“PAPERS WW papens WK MAGAZINES 
BIN LASALLE ST. CHICAGO 1}, ILL 


—HES REACHING 


THE CLIMAX -NOW J NEWSPAPERS WITH 


COMES THE 
BIG PITCH ! 


—AND, GENTLEMEN, WELL USE 
MARKET WIDE 


IMFLUENCE LIKE 


THE OREGONIAN 


Few newspapers have the reader confidence enjoyed by 


The Oregonian. Not a happenstance, this favorable position 


comes through years of sincere public service in the whole 


market area—knowing the people, understanding their 


problems and working with them. 


The Oregonian’s consistent editorial policy and its thorough 


news coverage have resulted in market-wide influence and 


circulation leadership! The combination is a double-value 


“buy” for the advertiser. 


Now is the time to get acquainted with The Oregonian, the 
No. 1 sales medium in the Oregon market —all of Oregon 


and seven Southwestern Washington counties. a if 


“If you aren't in the Oregonian, 


you aren't in the Oregon market” 


PORTLAND, OREGON 


REPRESENTED NATIONALLY BY PAUL BLOCK AND ASSOCIATES 
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Helfrich Forms New 


Space Sales Group 


O. L. Helfrich, formerly an ad- 
vertising executive with Ladies’ 
Home Journal, Liberty and United 
States News, has formed a pub- 
lishers representative organization 
to be known as Helfrich, Inc. 

Mr. Helfrich’s offices will be at 
441 Lexington Ave., New York. 


Feeleez to Dorland 


International Footwear Com- 
pany, Brooklyn, has named Dor- 
land International - Pettingell & 
Fenton, Inc., New York, to handle 
Feeleez indoor footwear, the 1946 
campaign to include fashion maga- 
zines, business papers and dealer 
aids. 


Stirton Assists Borroff 


James L. Stirton has been named 

assistant to E. R. Borroff, vice- 
president in charge of ABC’s cen- 
tral division, effective Jan. 1. Mr. 
Stirton, formerly ABC program 
manager, was recently discharged 
as a list lieutenant, USMC. 


Swans Down Tests 
Self-Rising Flour 


New York, Dec. 26.—Igleheart 
Brothers, a division of General 
Foods, has launched a newspaper 
test campaign in three cities for 
a new Swans Down product, self- 
rising cake flour. 

In New Haven, full-page color 
ads, showing the new flour in its 
green box, offer housewives 15- 
cent coupons for purchase of the 
product, while in Providence, 
black-and-white copy offers 10- 
cent coupons. The third test city 
is Waterbury, Conn., where no 
coupon offer is made. 

The ads, after stressing the three 
points “Save time, save mistakes, 
and get Swans Down quality,” use 
a cartoon technique, showing how 
well cake, brownies, biscuits, etc., 
can be cooked with the product. 

Plans for expanding promotion 
of the flour will not be made until 
the test has been completed. 
Young & Rubicam is the agency. 


To Burton Browne 
Monark Silver King, Inc., Chi- 


cago, has appointed Burton 
Browne Advertising, Chicago, to 
handle its account. Advertising 


will center around Monark’s new 
1946 model, “The Beauty Bike of 
America,” which will be on the 
market some time next spring. 
Production of Monark’s Aluminum 
Silver King is expected to begin 
next year. 


NEMA Elects Wright 


F. A. Wright, assistant general 
sales manager, Cutler - Hammer, 
Inc., Milwaukee, maker of elec- 
trical equipment, has been elected 
chairman of the industrial control 
section of the National Electrical 
Manufacturers Association. 


To Story Productions 


Jerry Pickman, recently re- 
signed as assistant eastern pub- 
licity manager at 20th Century- 
Fox Film Corporation, has been 
appointed publicity director of 
Story Productions, Inc., New 
York, newly-formed motion pic- 
ture producing company. 


Meet 


FRED HENDERSON , 


... one of 6,500 


“Little Big Businessmen ” who 


can help your business grow 


Fred Henderson is fifteen years 
old. He lives in Oshawa, Ont., 
at 864 Simcoe St. South. Since 
October, 1942, Fred has been a 
Star Weekly Carrier Boy . . . and 
done very well by it, too, as you 
can judge from the fact that he 
keeps $230.28 in a cash deposit 
account with the Star Weekly, 
at 5% interest. 


A 21-year tradition 


For all his youthful years, Fred 
is a “veteran” with the Star 
Weekly. His three brothers held 
the route before him. One after 
another, the Henderson brothers 
have been delivering Star Week- 
lies to their Oshawa neighbors for 
twenty-one years! 


What it means to you 


You may be wondering, ‘‘What’s 
Fred Henderson got to do with 
my problems as an advertising 
man or sales executive ?’’ The 
point is, Fred Henderson is just 
one typical example of 6,500 
“little big businessmen”’ who do a 
great job for advertisers who use 
Canada’s largest-selling publica- 
tion—the Star Weekly. 

There’s 
every Canadian community where 
there are 300 or more English- 


a Fred Henderson in 


speaking people—delivering your 
Star Weekly advertising message 
right to the home. 


All told, more than 


US. Representatives: WARD-GRHFITH CO. INC; 


410,000 
copies of the Star Weekly are 
home-delivered —every week —by 


. 


A 


our carrier boys. As many more are sold cash-across-the- 
counter in the drug and stationery stores of the 
Dominion...bringing the Star Weekly’s total circulation 
4 up to 825,000 each week, more than double the circu- 
lation of any other Canadian publication. The Star 
Weekly gets into the home — in all parts of Canada and 
in allincome classes. Even if you use no other publication, 
your advertising in the Star Weekly will cover over 50°% 
of all the English-speaking families in Canada’s 
urban centres. 


WEEK 


MORE THAN 825,000 COPIES SOLD EVERY 


Me STAR WEEKLY 


New York - Chicago Detroit . Boston + Atlanta + San Francisco + Salt Lake City — 


Advertising Age, December 31, 1°; 


AFA Study Shows 
59 of 77 Clubs | 
Hold Ad Classes | 


New York, Dec. 27.—A survey 
of educational activities by adver- 
tising clubs, undertaken by the 
Advertising Federation of America, 
reveals that of 77 ad clubs, whose 
membership constitutes about 90% 
of all ad club membership, 59 cur- 
rently sponsor some form of edu- 
cational project. 

Helen A. Holby, director of the 
AFA club contact department, 
writing in the current issue of the 
“AFA News,” reports that of the 
59 clubs now active in educational 
work, 37 sponsor regular lecture 
or study courses in general adver- 
tising practice. Six, in addition, 
offer courses in specialized fields | 
of advertising, salesmanship, mar- | 
keting, public relations, public | 
speaking and business letter writ- | 
ing. Of the 18 clubs reporting no| 
activity of this type, Miss Holby 
asserts, most fail to do so in order 
not to compete with well estab- 
lished educational programs con- 
ducted by schools, colleges and 
other institutions. 


Length of Study Varies 


In contrast to the similarity of 
subject matter taught in the 


mt gh 


‘ 
x 


ou 


and costs the student $80. 

About half of the clubs cooper: te 
with colleges or other educatio:.a; 
institutions in holding cours:s: 
most courses include sessions , e- 
voted to ad job opportunities; © i¢ 
several clubs offering scholarsh ps 
have widely varying offers of t iis 
kind, and only two—Buffalo ang 
Tulsa—hold advertising exhilit 
as part of their educational pio 
grams. 


Whitehall to Redesign 
Product Packaging 


Whitehall Pharmacal Company, 
New York, a division of American 
Home Products, has engaged 
Georges Wilmett to redesign pack- 
ages on its products, including An- 
acin, Kolynos, BiSoDol, Hill's, 
Freezone and Petro Syllium. 

Redesigning will seek to stream- 
line the packages, and present a 
cleaner appearance with attention 
focused on the brand name. Four 
Whitehall advertising and sales 
executives are on a barnstorming 
trip outlining the company’s sales 
promotion and new product plans 
(AA, Dec. 12) to dealers and dis- 
tributors in a series of meetings. 
On the trip are Richard G. Rettig 
advertising manager; Lloyd Ber- 
negger, national sales manager: 
C. C. Willard, merchandising man- 
ager, and Harry Fletcher, assist- 
ant national sales manager. 


courses, the clubs indicate a wide | Willys Ups De Muller 


variety in the length of courses. | 
Generally, courses run from eight | 
to 23 weeks, with an average of | 
17 weeks. Tuition ranges from 
$10 to $22, averaging $17, although 
many charge less for servicemen, | 
The longest course is that of the) 
Cleveland Advertising Club, which | 
is run eight months in cooperation | 
with Western Reserve University 


Marcel F. De Muller has been 
appointed sales manager of Willys 
Export Corporation, Toledo, which 
will handle distribution of the 
jeep as well as passenger cars 
and trucks of Willys-Overland 
Motors, Inc. Mr. De Muller has 
been with Willys as_ divisional 
sales manager of the export cor- 
poration since being discharged 
from the Army early this year 


D, Inc Natl. Representatives 
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Sredit Group’s 
jurvey Predicts 


46 BoostinAds — 


Chicago, Dec. 26.—Advertising 
vill hold an increasingly larger 
hare in the business plans of the 
arger manufacturers and whole- 
salers in 1946, according to a sur- 
vey completed by the National 
Association of Credit Men. Re- 
plies to a questionnaire sent to 
representatives of at least 25 ma- 
jor industries indicated that 66% 
of the companies will spend more 
on advertising in the new year. 

Other tabulations reveal: 55% | 
expect the earnings of their com- | 
panies in 1946 to be higher than 
in 1945, and 30% expect lower net 
earnings; 64% believe plant ex- 
pansion will figure prominently in | 
their companies’ 1946 programs; | 


5 


Ellsworth Joins Blum 


Harry M. Ellsworth, formerly 
advertising manager of Pennsyl- 
vania Salt Mfg. Company, has 
joined Charles Blum Advertising 
Corporation, Philadelphia, as man- 
ager of its industrial and technical 
department. 


WPAT Names McGillvra 


Kinnee to ‘N. Y. Mirror’ 


Kenneth M. Kinnee has _ re- 
signed from American Airlines, 
Inc., New York, to become Detroit 
advertising manager of the New 
York Mirror. Temporary offices 
are in the Detroit Times building. 


G-F Promotes Kizzia 


} 


Opens New Offices 


president. 
| tor of the Northwest Farm Equip- 


51 
O. E. Woodward, edi- 


Ben Barkin & Associates, pub-| ment Journal, has been named 


lic relations counsel, has opened 
a suite of offices in the First Wis- 
consin National Bank building, 
743 N. Water St., Milwaukee. 


Form Trade Group 


A new trade group, the National 


executive secretary. 


DEALER NEWS 


Weekly Automotive Trade Newspaper 


Covers the 11 Western States 


Clark V. Kizzia, formerly re-} Wholesale Farm Equipment Dis- Ist in California (rated 2nd in Retail 
: y 1 i 
P : esas . nt ~? senniati " ley . Sz » Ist in £ 
Station WPAT, Paterson, N. J.,| search and planning assistant for |tributors’ Association, recently or- _ PagPmm Rag os (ates O16 
has appointed Joseph Hershey} General Foods Sales Company, | ganized in Milwaukee, has estab- Retail | Market Area, lst in Automotive 
s .c . cc ; . Marke 
McGillvra, Inc., to represent the|Inc., New York, has been pro-|lished headquarters in Minne- Ist to Service Stations, Car Dealers, Aute 


station in Chicago, San Francisco 
and Los Angeles. 


moted to sales promotion man- 
ager, institution products. 


apolis. R. G. Lindsay, of Lindsay 
Bros., Milwaukee, has been elected 


Repair Services in 11 Western States 


Main Office — 1700 West 8th St., Los Angeles 14 
San Francisco (5), 690 Market St. (4) 


75% said new products or impor- | 
tant changes in prewar products | 


will be made by their companies; 
90% said collection of accounts 
receivable will be more difficult 
next year, and 98% say the num- 
ber of business failures will in- 
crease in 1946. P 

On personal plans the _ pol) 
showed that 90% of the top ex- 
ecutives of the country will not 
buy new cars until the models 
“are completely new” makes; the 
wives of 50% will buy new iron- 
ers, washers, vacuum cleaners, 
etc., while those of the other 50% 
will “get along with their present 
household equipment.” 

As for prosperity, 50% indi- 
cated that the country could ex- 
pect five years of full employ- 
ployment and_ prosperity; 30% 
said the prosperity was good for 
three years, and the replies from 
the remainder estimated the pros- 
perity span between one and 15 
years. 


McCann to Open Caracas 


Office Under Lumsden 
Edward W. H. Lumsden, for- 
merly with the international divi- 
sion of Time, Inc., in charge of 
circulation and advertising pro- 
motion for foreign editions, has 
joined McCann-Erickson, in charge 
of the agency’s newly-opened 
branch in Caracas, Venezuela. 
The new branch will be Mc- 
Cann-Erickson’s tenth foreign of- 
fice, with the others located in 
London; Paris; Buenos Aires; 
Havana; Bogota, Colombia; San 
Juan, Puerto Rico; Santiago, Chile; 


Rio de Janeiro and Sao Paulo, 


Brazil. 


Goodyear Promotes Six 


The Goodyear Tire & Rubber 


ALL $ 


2nd LARGEST INDUSTRIAL V . 
CITY IN ILLINOIS 


IGNS 


$5,500,000 UTILITY \ 
PROGRAM 


EXPANSION 


POINT T0<: 


SCHOOLS PLANNED; \ . 
,500 NEW HOMES NEEDED /@ 


€ 


ROCKFORD< 


$700,000 IN NEW | 
CHURCH BUILDINGS / : 


On Your Sales Map 


Now and Next Year 


tt 


NATION’S HIGHEST PER 
CAPITA POSTAL SAVINGS 


i 


ROCKFORD 


WAR-BORN 


PLANTS EXPANDING 


\ 


=H 


Company of Canada has made the 
following appointments: cS. & 
Cooper and S. R. Skelton, assist- 
ant general sales managers; E. 
W. Hayter, manager, advertising 
department; F. G. Willmot, man- 
ager, dealer development depart- 
ment; G. F. Turner, manager, au- 
tomobile tire department, and N. 
E. Irwin, manager, oil company 
sales department. 


ad is just a sample of what can be 
done with this amazing new type- 
setting device-and it cuts costs, too, 
eliminating display type and hand 
lettering charges. Quick, simple, eco 
nomical ... any office girl can be your 
compositor 


Write TODAY for catalog explaining 


the 60 modern types now available 


THE FOTOTYPE COMPANY 
625 W. Washington, Chicago 6 


@ Set entirely with FOTOTYPE, this | 


| 
} 
| 


the FOTOTYPE system and showing 


| 
377,854 


A.B.C. CITY AND 
RETAIL TRADING ZONE 


METROPOLITAN 
POPULATION 


111,00 


U 
» 


ROCKFORD MORNING STAR... ROCKFORD REGISTER-REPUBLIC 
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Form ‘Newsweek’ 
Editorial Board; 
Muir Is Chairman 


New York, Dec. 27.—With the 

return of two Newsweek editors 
from government war service, the 
magazine has formed an editorial 
board effective Jan. 1, consisting 
of four editorial executives, and 
headed by Malcolm Muir, presi- 
dent and publisher. 
‘ Joseph B. Phillips, who as di- 
rector of foreign affairs, will have 
editorial responsibility for all in- 
ternational operations, has been 
in the Army, most recently as 
chief of the OWI in Moscow. He 
joined the magazine in 1937 as 
foreign editor, later becoming 
managing editor. 

“Edward W. Barrett, editorial 
director, has been with the co- 


ordinator of information and was 
director of overseas operations for 
OWI. He was formerly editor of 
Newsweek’s “Periscope” depart- 
ment, and in his new position will 
head the development department 
for expanding publishing opera- 
tions. 

Chet Shaw has been named ex- 
ecutive editor on the new board 
and will be in charge of the edi- 
terial staff. Fred Vanderschmidt, 
now assistant managing editor, 
will succeed him as managing 
editor. 

Newsweek also announced that 
Capt. Vincent Astor, recently 
with the Navy, has resumed his 
former position as chairman of 
the board. 


Kemper Joins Fulton 


John M. Kemper has joined the 
copy staff of Fulton, Morrissey 
Company, Chicago agency. 


Don’t overlook 
The American Girl... 


she’s tomorrow’s 
American woman! 


$9,720 buys a page a 

month throughout the year... 
12 pages to win for you now, 
while they're open minded, 
the customers you'll want for 
the next half century. 
Customers to whom the name 


of your product will become 


the name of an old friend. 


800,000* readers say —"‘Grow along with us!...$810 per page...225,000. ABC 


PUBLISHED BY THE GIRL SCOUTS, 155 E. 44th St., 


N.%i&? & 


MEMBER OF THE YOUTH GROUP 
*Based on readership survey tabulated by 1. B. M, 


Coverage! 
About 86° of all New Yorkers live within a 
half-mile zone along subway and elevated lines. 
That spells wide COVERAGE for New York 
Subway Advertising . . . 
results at the sales counters. 
Formula for Selling New Yorkers 


Mass Coverage X Color Impact X High 
Frequency ... the unique combination in 
Subway Advertising. 


New York Subways Advertising Co., Inc. / 
630 Fifth Avenue, New York 20, N. Y. 


coverage that brings 


410 N. Michigan Avenue, Chicago 11, Ill. 


Westinghouse Ads 
for Home Radios 
Start Next Month 


Pittsburgh, Dec. 26.—Westing- 
house Electric Corporation will 
introduce its new home radios in 
Life and The Saturday Evening 
Post, as well as on the Westing- 
house NBC and ABC network pro- 
grams, beginning in January. 

Regional shows over Westing- 
house stations in Pittsburgh, 
Philadelphia, Boston, Springfield, 
Mass., Ft. Wayne, Ind., and Port- 
land, Ore., will also be used for 
the home radio division. 

Westinghouse is currently show- 
ing a nine-model line to dealers 
throughout the country, with tele- 
vision receivers to be added 
throughout the year. 

Representatives of more than 
100 distributors, attending the di- 
vision’s sales meeting in Mans- 
field, O., were told by Harold B. 
Donley, division manager, to avoid 
the hazards of “the most confused 


merchandising situation even this 
fast-moving business has ever 
seen.” 


Warns of Sharp Practices 


“The art of selling,’ he said, 
“has been all but forgotten during 
the enforced wartime layoff. There 
will be the ever-present lure of 
temporary advantage to be gained 
by sharp practices of distribution 
and retailing.” 

Through Fuller & Smith & Ross, 
New York, the home radio cam- 
Paign will use four-color pages 
in Life and the Post on an average 
schedule of two insertions 
monthly. 

Radio programs include the 
John Charles Thomas-John Nes- 
bitt show on 136 NBC stations, 
the Ted Malone program week- 
days over 140 ABC stations and 
local programs on the Westing- 
house stations. A key city news- 
paper campaign is planned fol- 
lowing distribution to dealers, and 
business papers will be used in- 
tensively. 

Westinghouse appliance division 
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distributors, meeting at Mansfic |, 
at the same time, were told by 
J. M. McKibbin, assistant to the 
vice-president, that the compan; 
plans the largest ad campaign iy 
its history to back appliance sales 
The ’46 schedule includes nationa| 
magazines, the Westinghouse n>. 
work shows, newspapers and busi. 
ness papers. 


Levaur to DuMont 


Samuel B. Levaur, former sale; 
executive with Proctor Electr 
Company, Philadelphia, and pre. 
viously with Graybar Electric 
Company, New York, has joined 
Allen B. DuMont Laboratories. 
Inc., New York, as sales man. 
ager for television receivers. 


Launch Anklet Campaign 

Kramer Bros., New York, wil! 
launch in January a magazine ad- 
vertising campaign for Trimfit 
anklets and children’s socks. In- 
sertions running from quarter to 
full pages in teen age, movie, 
women’s service and parents’ pub- 
lications will be scneduled, 
through Sterling Advertising 
Agency, New York. 


“The Los Angeles area, we believe, will enjoy greater growth 


and development than any other region in the United States. 


It has for many years been the most progressive retailing 


market in the country. 


Because of the natural advantages of living, as well as 


working, we believe more outstanding executive personnel 


can be attracted to Los Angeles than any other single city 


in the United States. 


For these reasons and many others, United-Rexall has 


moved its executive headquarters to Los Angeles. 


Our plans call for an expenditure of more 
than $5,000,000 in Southern California in 


the next two years.” 


J. W. DART, President - UNITED DRUG, INC. 


Dominant National Advertising 
Medium of Southern California 


LOS ANGELES CHAM Ni ER 


NOW-Daily over 350,000—Sunday over 750,000 
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Veterans Protest 
Confusion in Sale 


of Surplus Items 
SWPC Offices Urge 


More Cooperation 
from Washington 


New York, Dec. 27.—Angry vet- 
erans are overrunning the New 
York office of the Smaller War 
Plants Corporation, demanding to 
know why they are unable to buy 
from the government — surplus 
property needed in their business 
activities, while the same goods 
are offered for sale to civilians in 
leading department stores. 

SWPC officials say their work 
is continually interrupted by the 
flow of complaints, and that they 
in turn are fed up with the failure 
of the proper government agencies 
to standardize the distribution of 
surplus materials to veterans. 

“We're disgusted with the lack 
of cooperation from Washington, 
and evidently Symington (W. 
Stuart Symington, Surplus Prop- 
erty Administrator) feels the same 
way and that’s probably why he 
wants to resign,” one official said. 


SWPC Okays Eligibility 


“When a_ serviceman is dis- 
charged he is told that, provided 
he meets certain qualifications, he 
is eligible to purchase from the 
government surplus government 
material for use in his business or 
home or on the farm. So as soon 
as he gets out he comes to us. We 
look over his qualifications and, 
provided he is eligible, give him 
a certificate of eligibility, a copy 
of which is forwarded to whatever 
government agency happens to be 
charged with the distribution of 
that particular item. 

“Ordinarily, this would be the 
RFC, but there are many loopholes 
in existing regulations and the 
operation is not centralized. For 
instance, the Army and Navy are 
allowed to dispose of their own 
surplus items valued at less than 
$300. And on termination of a 
government contract, in many 


cases the contracting agency dis- | 


poses of its own surplus. 
Protest Sales of Radios 


| 
| 


“Many veterans are particularly | 


bitter about the large number of 
radios, made for the government, 
now being sold by some of the 
New York department stores. They 
feel they have legitimate need for 
those sets and come in demanding 
they be given preference on such 
purchases. All we can do is take 
the fellow’s name, cite his eligibil- 
ity, and explain to him that 
many radio manufacturers’ con- 
tracts with the government in- 
cluded a clause giving them option 
on all surplus radio sets manufac- 
tured for the governmert.” 


SWPC officials emphasize that | 


| 
“You forgot those Safety | 
Firstwarnings overW F DF) 
Flint.” 
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under ordinary circumstances they 
do not actually handle sale of sur- 
plus commodities. 

“All we do is cite the veteran’s 
eligibility and send a copy of his 
application to the proper agency. 
However, in emergency’ cases 
where we are helping the veteran 
establish his own business, we may 
attempt to obtain the surplus ma- 
terials for him.” 

SWPC reported that since the 
end of the war its office here had 
recorded some 15,000 applications 
for various types of surplus gov- 
ernment vehicles, and that less 
than 100 had been sold as a result 
of these applications. 

One veteran, who has an estab- 
lished resort business in the Mid- 
west, told AA that when he 
called at the Chicago office of 


SWPC some months ago, he found 
a number of surplus sleeping bags, 
fishing equipment and outboard 
motors on display. Needing equip- 
ment of this kind, he filed applica- 
tion, but was told that he was not 
eligible because, according to ex- 
isting definitions, the resort busi- 
ness was not recognized as one for 
which surplus materials could be 
purchased. 


‘Change Your Mind’ Later 


The veteran was told, however, 
that his application would be ac- 
cepted if he stated that he needed 
the equipment for a surveying trip. 
When he protested that he had no 
intention of taking up that occu- 
pation, an SWPC official told him: 
“That doesn’t make any difference. | 
Just say you intend to become a | 


surveyor and then, after the ap- 
plication goes through, you can 
change your mind.” 

Although steps have been taken 
to relax the restrictions governing 
sale of government surplus ma- 
terials to veterans, apparently 
there has been little or no in- 
crease in the volume made avail- 
able to them. 

Department stores, on the other 
hand, have advertised and sold a 


long list of surplus items, ranging | 


from British paratrooper motor- 
bikes to walkie-talkies. Gimbels, 
for example, has sold 47 separate 
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including parachute nylon, 
ammunition boxes, Army saddles, 
Army carts and poeket compasses. 
Macy’s has advertised 19 surplus 
litems, including various wearing 
apparel made for the Waves, DDT 
aerosol bombs, and naval officers’ 
bridgecoats with the brass buttons 
replaced by those of standard 
civilian type. 


jitems, 


Brown Advanced 


Cecil W. Brown, formerly as- 
| sistant sales manager of Le Roi 
Company, Milwaukee, has been 
| named general sales manager. 


GIBBONS 


ADVERTISING 
200 BAY STRE 


KNOWS CANADA 
J. J. GIBBONS LTD. 


* MERCHANDISING 


TORONTO, MONTREAL WINNIPEG 
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CALGARY, EVMONTON VANCOUVER 


NEW YORK 


950 KILOCYCLES - 
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SELL AMERICA'S SECOND LARGEST MARKET 


THE METROPOLITAN STATION 
ATOP THE PALMER HOUSE 


HOLLINGBERY COMPANY 


SAN FRANCISCO 


» Yee e , 3 a : 
Bas) ona Coe : : j a 
sem , 4 uA * : j 5 4 F ( : fi aM ; 
ee | 
| j a 
| 7 ( 
| a 
| recs 
facta 
anes See 
a Se a 
ae 
} a 
| ign 
| ia 
ae 
2 
. ! | } 
. —a 2, 
| f a io, ; pie p ee ee 
\ aes ye Soe sf ey ee Oe ssn 
is pte Fe rare ne Bd Poe baa ah 
a ee sa +e Ci , Se: 
ree oe ; Se ae 
| aac ae is: - ae ee ee ’ m : 
| mee - cid 7 a - ~~ me ¥ 7 ; ree i : a 
pe “Te a - hy ee 
LL | He ; Soe tie . - renee 
| ES a, . eae ; Wr Paes - 
| Pas: : a ia, aR nt ee 
| , te. hn 4 ar lt Bas Ete 
"1 aa J By. Rs ea = ~* bie 
| ey a a RS ce ae ae. < Ta n : 
pie ae ae: ‘sal BS fon 
| ‘ Medea. ieee ~ : oe 
_ rs a a 
F a 4 . a : y ee % 
RIP my | 4 - ai i jis 
Ss | P i * = . 
’ | . es hs eo A 
mee « 3 yi 
vase . ‘i ‘ ‘ es 
; sai vane 4 f Rate 
. 3 eave bis a 
el : } : ; | , ‘ 
Hates ae | . Aes j aorta ke A : F ES ; f ‘ “ae 
} a Ss raat a. : ts . tr a # i ah u Ae AS ae 
cia. | a — af wpe me Stee aetiai * i ‘: gees esa i ne, : ae oe . a a _ 
aaa ll im a ae Na a eS : ts : 5 i 
ey Cl “hs ha oC Ne —_— i oe a COU a . , ead 
. | Pee ca: an ce = a fe eae Gt em Te ST eat Eee : 
a f | eae = - ee ae . 7 Oy ee eet. se 
—_— ¥ Oe ae A ee ie 
| r Wee ASS, J atena ee eee . =a 
; pis! aaa -_— . Sree ee we 
: il aoe >, ‘eg i 
‘6 gr eee: a 
mR: ing e, eet es | Hee 
saicceda e ) See. - 

eee tS eee Rie) 

i. eae ie 
ee | Y Bo a? i. ey ; 
wee: af “4d peas ieee 
a } 4 / q Sa F r a e. 
to - ‘os . ees 

; : VF | Ry " 
° ; ’ | ae le Ef 
1 » ee eee - Serer ‘Sree tae Mee, es : 1 seta 
A ve yy. ay i ae aie a a - nail : 
—  . gic kee ler OO eo be nine eal an Sn Bee oy ; 
> ° B aS rs 2 ae ss PY ee aa , Se ts oi a cr ae a Mal oc ou A ¥ : " ; ise $5 15 fo ’ 
S A a ee en oe | 
a hae B62 seal x Ri “eee sh E 7 i, " a s ee. ee ae 
- a 7 " er ei, - ae ee wea ‘on ook i : Soe ¥ Sy Bs La rial aor = 
Sf ze a r i ae ee bs 2 aa fs. sr ee a ae Sy Ce arene q . 
ord ae Sa ein Dc dod iat ae nal 
fi iz : = oa 3 ree 
- SS a agers 
i oe a near 
Pad es c ues, 
aa q f Mia tee er ae ines 
i Vv Sata a; \ = 
or ae | { ects ie gta “s i - \ len 
| | en : a 
ao ee  -.!.!lu p 
: a as , 
eee, ina Bet ; 
ee = ¢ | i SS ee Se 
es | oe? ee Pe 
rr Be eo % ‘s 
a Aa | ote : 
ae { ; Pgs Ph “a 
ai he, a . his Sie es “3 om ; ie, i “ats ; s be 
: ‘pia | : ee ees : ds Be : */L ite a ae 
wits le i ie ih bee abet o a fr ' 
< ate ot it ee ils cae | ia a. eo ee f a Sante <3 = a7 — 
: <cinieiantanpnnicneniaminsiepmnemnennianiniiaamiamnegiapinaiaintamsim ii — Ue ia Tes hs * sili 9) i eerie: — 
ee: ‘ e's Br a if Se eh... Bs “ CSR se _ 
an i en «1 MOE SN ee ee a Aa —. i 
: a" D — D : SS = wate ees: “nee | eee Vee ee ie “en — 
ay A\ hay a a a ee a? ee 
‘a eee isch . a “ae a ; Be ge 
; . ~ ne a) ee VRE a iis ae. 
~ oa p Pp a a i — 7. a aad ; 3 js eae 4 * a sd 4G ey: ae 
2 ° Pd SY , Z pes “ga. iam if ‘ pte ‘ 2 : ? 
ASE 1,” : ae 
—> J of LA e 
~~ eo ~ — \ | e 
Ag SS rs . | + 
—~ Sie" ae 7 a, . (} . | Z 
= 4 Ss SS " 
—n 0) =F / J 
a = }) - ge Se : 
ie ; Yet 
s i" Nw oF ESS 
— va ; ) : 
ZO; | . 
a eC SSTSSC—S—SC‘(NCNCNCés : 
7—_—_——————<——— C—O 
a : Be 4 | ae ‘ ‘ ; — ‘ R . 4 aN: ; ag 2 ; 4 ‘ ; igh ‘ “te 1 y al ; i 


54 


Petrillo at Yule 
Party Puts Ban 


on Foreign Music 


Chicago, Dec. 26.—Despite the 
tears in his eyes while attending 
a Christmas party for blind musi- 
cians, James C. Petrillo, president 
of the American Federation of 
Musicians, managed to remain 
firm toward the rad ‘o industry. 
In fact, radio got another edict. 

In the ballroom of the Black- 
stone hotel, blind musicians of 
local 10, of which he is president, 
and of local 208, blind Negro 
musicians, cheered for the little 
man with the big stick. He openly 
cried at the ovation. 

“I’m a soft touch,” he said. Then 
he announced that henceforth no 
American radio station may broad- 
cast musical programs originating 
in foreign countries, Canada ex- 
cepted. Asked what steps. the 
union would take if the stations 
defied his edict, Mr. Petrillo said, 
“You know what would happen. 


The union wouldn’t. stand for it. 
The fact that the musicians went 
on strike for 27 months, without 
anyone drawing a string across a 
violin, shows it’s a strong organi- 
zation.” 

“We're just trying to keep for- 
eign musicians from getting our 
jobs,” he said. “Look at the tariff 
laws. The manufacturers are al- 
ways lobbying in Congress to keep 
cheap material out of the coun- 
try. There’s the immigration law. 
The government—everybody—pro- 
tects themselves against cheap 
labor. Why the hell should mu- 
sicians be suckers?” 


Blaine Wiley Named 


Blaine Wiley, sales promotion 
manager of Coal Age and Engi- 
neering & Mining Journal, Mc- 
Graw-Hill publications, has also 
been named assistant sales man- 
ager of the publications. Shelby A. 
MacMillion, recently returned 
from the armed forces, will take 
charge of sales promotion for Fac- 
tory Management & Maintenance, 
which Mr. Wiley has been han- 
dling. 


Sherwin-Williams 
Names New Executives 


Charles M. Lemperly, vice- 
president and director of sales, 
and Gordon H. Robertson, vice- 
president and general manager of 
the Acme White Lead & Color 
works, of Sherwin-Williams Com- 
pany, Cleveland, paint and var- 
nish manufacturer, have been 
elected members of the board of 
directors. M. J. Fortier has been 
named vice-president and gen- 
eral manager, and Sol B. Coolidge, 
vice-president and director of 
auxiliaries. 

The company will soon place 
two new products on the market 
—Pestroy DDT, concentrate for 
commercial and farm use, and 
Weed-No-More, weed destroyer. 


‘Chain Store’ Shifts 


John M. Holden, long a member 
of the Chicago advertising staff of 
Chain Store Age, has been ap- 
pointed advertising manager of 
the publication’s administrative 
edition in New York. Wayne W. 
Teeter, formerly with the Chicago 
Sun, has succeeded Mr. Holden in 
Chicago. 
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Safety to Feature 
Product Promotion 
for Chrysler Line 


Detroit, Dec. 26—In what 
amounted to the first revelation 
of changes of any kind in Chrysler 
Corporation’s 1946 automobiles 
over the last produced in 1942, 
K. T. Keller revealed in a letter 
sent to stockholders last weekend 
that “safety engineering” will be 
featured on all models. 

Initial promotion along this line 
appeared in newspapers through- 
out the country, with a total cir- 
culation of 36,000,000, on Sunday, 
Dec. 16. The 1,000-line insertion’s 
copy revealed that ‘“safety-rim 
wheels”—the latest, most impor- 
tant automobile safety feature, it 
stated—will be exclusive on the 
new Plymouth, Dodge, DeSoto and 
Chrysler cars. 

“Safety engineering, in which 
Chrysler has pioneered consis- 
tently, is going to be a factor of 
even greater significance in the 
postwar manufacture of automo- 
biles,’ Mr. Keller, president of the 
corporation, stated in his letter. 
He also revealed that Chrysler is 
spending approximately $75,000,- 
000 in new building construction 
and in restoring its plants to a 
prewar condition for the produc- 
tion of cars and trucks. He said 
that 80% of the task of clearing 
its plant of leftover war machin- 
ery and materials is completed, 
and 60% of the thousands of 
claims from its wartime subcon- 
tractors have been settled. 


Announcement Delayed 
Although Mr. Keller’s 


in the near future, 


AGE has learned on good authori‘y 
that the announcement date ha; 
been set back. New car advertis- 
ing, similarly, is expected to re- 
flect this situation which, however, 
may rapidly change. 

The ground has already been 
laid for announcement copy on 
Plymouth with a four color 
Christmas “transition” ad appear. 
ing in December and January 
sues of Collier’s, Farm Journal 
Life, Look, Newsweek, Progressiv, 
Farmer, The Saturday Evening 
Post, Time and United State; 
News. The ad showed a Christ- 
mas scene, with a sign painted on 
the garage doors, reading “Re. 
served for our new Plymouth.’ 
N. W. Ayer & Son placed the copy, 
as well as the newspaper copy of 
the new wheel. 

The safety-rim wheel ad is ex- 
pected to be followed with addi- 
tional promotion of other mechan- 
ical improvements” effected in 
Chrysler automobiles. 


Runs Appliance Ads 

Owens-Corning Fiberglas Cor- 
poration, New York, maker of 
thermal insulating materials, is 
carrying a consumer advertising 
campaign in Better Homes & Gar- 
dens, Ladies’ Home Journal and 
Life urging prospective purchasers 
of refrigerators, ranges and other 
home appliances to make sure the 
appliances they buy are large 
enough to meet their actual re- 
quirements. The campaign is de- 
signed to tie in with campaigns 
sponsored by appliance and public 
utilities advertisers. Fuller & 
Smith & Ross, Cleveland, is the 
agency. 


Karr Succeeds Aikins 


Charles N. Karr, with the Allis- 
Chalmers Mfg. Company tractor 
division since 1919, has been ap- 
pointed sales promotion manager 


| of the division in Milwaukee, suc- 
letter | ceeding E. L. Aikins, recently 
spoke of a new car announcement | 


ADVERTISING | 


placed in charge of the division’s 
Seattle, Wash., office. 


Are YOU 


Survey of Buying Power) 


Getting Your Share 
of $89,734,000? 


Hundreds of national advertisers, who know the pro- 
ductivity of the Lawrence market, have regularly been 
receiving a profitable share of its wealth. 


The EAGL E 7 TRIBU NE 


APITAL OF WORSTED TEXTILE INDUSTRY IN AMERICA) 
waro- GmirerrH CO.=- NATIONAL REPRESENTATIVES 


Did you know that the effective buying income in 
Lawrence is estimated at $89,734,000? That the buy- 
ing income per family is $3,884 . . . that retail sales 
alone approximate $50,686,000? (Sales Management 


It's a market you can't afford to miss! 


Serving Hundreds of National Advertisers 
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With 72,000 Paid—The La me Fal 


Cireulation in the Autom tive Field 


si its program of offering advertisers com- 


plete coverage of the Automotive Service Market, 
Automotive Digest has added 10,500 “Jobber 
Certified” repair shops to its total circulation, 
making a total circulation of 85,500. Of this total, 
72,000 is paid circulation — the largest paid cir- 


culation of any publication in the Automotive Field. 


| the most thorough coverage of the $3,000,000,000 Automotive 
Service Market, on a 7x 10 page, at the lowest rate per square inch, 


per thousand, use 


Chitorxoive DIGES 


@ 72.000 Paid Circulation Today and Still Growing 
@ 85.500 Total Circulation 


describing the -eastgee 
$3,000,000,000 
etree ee 


NEW YORK © - 3 ee 1 CINCINNATI 
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7. = Housekeeping. 
First National Ads Krene plastic film was de- 
veloped just before the war by 


on Krene Plastics National Carbon, Union Carbide & 
Carbon Corporation subsidiary. 


Break in ‘Life’ | Before Pearl Harbor, Krene 


New York, Dec. 26.—First na. | Shower curtains were being intro- 
tional advertising for Krene, Na- | Gunes to comeumers.in sewspaper 
tional Carbon Company’s plastic | 
film product, appeared in last 
week’s copy of Life and is in the 
January issue of Good Housekeep- 
ing, in both cases as four-page 
spreads in color. 

About six business papers also 
will be used this month and in| shown in the ads are shower cur- 
January, and the 1946 schedule} tains, raincoats, window curtains, 
will include a list of magazines, | aprons, garment bags and make- 
supplementing Life and Goo d! up capes, which will gradually ap- 


ads in various cities as the product 
became available. Since 1941, the 
heat-sealing process by which 
Krene film is made has been ap- 
plied to war products, including 
gun covers, tarpaulins, water bot- 
tles and bandages. 

Peacetime Krene products 


pear on the market during 1946. 
Slogan is “Lives up to its Looks.” 

William Esty & Co., appointed 
by National Carbon in July (AA, 
July 9), third agency the company 
has named in 24 years, is placing 
Krene advertising. 


Clover to Electro 


G. R. Clover, representative of 
General Electric’s Michigan sales 
district for 25 years, has been 
named sales manager of the newly- 
acquired rectified fluorescent and 
Cooper Hewitt fixture division of 
Electro Mfg. Company, Chicago. 
The “RF” and Cooper Hewitt fix- 
ture business was recently ac- 
quired by Electro from General 
Electric. 


YOU CAN HAMMER HOME 
BUYING HABITS OF A 


ARMY TIMES—the Army’s one big newspaper. 
tions, which carry no advertising.) 


- 


Advertising Representatives 


ARMY TIMES 


1419 IRVING ST., N. W. 


PRACTICALLY isolated from other forms of advertising, minds young 


and pliable will eagerly receive and retain your merchandising message in 


(Excepting official publica- 


BECAUSE of this isolation of the Army Market, 


now can be hammered into the habits of a lifetime—through ARMY TIMES 
which, copy fer copy, has more circulation in the Army and among veterans 
out of the Army than four other available service publications combined! 


EACH WEEK through coverage of units, Army Times’ A.B.C. circulation 


passes through the hands of more than 1,000,000 officers and enlisted men and veterans. 
ALLAN S. WALDO, Advertising Director 


NEW YORK: George T. Hopewell, 101 Park Avenue (Lexington 2-3783) 
CHICAGO: H. B. France, 180 West Washington Street (State 9564) 
PHILADELPHIA: Ray W. McCarney, Rm. 606, Jefferson Bldg. (Market 0887 
BOSTON: Lawrence Mitchell, 80 Boylston Street (Hancock 5066) 
SAN FRANCISCO: George D. Close, Inc., 5 Third Street (Garfield 6740) 
LOS ANGELES: 448 S. Hill Street (Michigan 1269) 
SEATTLE: 1011 American Building 


Member Audit Pale of Circulations 


LIFETIME! 


buying habits fostered 


WASHINGTON 10, D. C. 


Advertising Age, December 31, 1915 


Banks Continue 
$270,000 Drive 


New York, Dec. 26.—The Sav- 
ings Bank Association of the State 
of New York expects to continue 
in 1946 its cooperative advertising 
campaign on a _e $270,000 ap- 
propriation, the amount spent this 
year. The group probably will 
continue to devote 65% of this 
total to newspapers, 20% to radio, 
and the remainder to promotional 
material in the form of booklets, 
displays, etc. 

Meanwhile, the association is 
making available free of charge 
at all savings banks a 64-page 
booklet, “An Employment Direc- 
tory to Jobs in New York City.” 
The booklet, compiled by Martin 
W. Schaul, former chief of train- 
ing, War Department Corps of 
Engineers, contains 10 chapters 
covering every phase of job-seek- 
ing from analysis of the indi- 
vidual’s abilities and aptitudes to 
a listing with addresses of the 
agencies and centers available 
for employment or guidance. 

Ruthrauff & Ryan handles the 
account. 


Two Join Jewell; 
Agency Adds Accounts 


Jewell Advertising Agency, Oak- 
land, Cal., has added Irving Co- 
tanch, in charge of production, and 
Bernice Cook, space buyer, to its 
staff. 

The agency’s new accounts in- 
clude Buckingham Wisconsin Ale, 
Hastings Women’s Shop, Aladdin 
Heating & Ventilating Company 
and Wedgewood gas ranges. 


Pagenstecher Joins Y&R 


Bernard Pagenstecher, formerly 
with the Kudner Agency, has 
joined the staff of Young & Rubi- 
cam, New York, as an account 
executive. 


Quaker to Sell 
New ‘Pack-O-Ten 


Cereal Package 


Chicago, Dec. 27.—Quaker Oats 
Company, about the first of the 
year will begin marketing Pack. 
O-Ten, a package of 10 individua| 
servings of six cereals, in Penn. 
sylvania. Newspapers will be used 
in Philadelphia, Pittsburgh and 
other cities. 

The package contains Muffets, 
puffed wheat and rice, corn flakes, 
wheat flakes and rice flakes. 
Quaker tested a similar package 
before the war in various markets, 
Other combination packages have 
been merchandised by Kellogg, 
General Foods, General Mills and 
other cereal makers. Quaker plans 
to extend Pack-O-Ten promotion 
and sales to other states as sOon 
as production can be increased. 

Sherman & Marquette handles 
the Pack-O-Ten account. 


Reynolds Promoted 


Dwight Reynolds, executive art 
director of Henri, Hurst & Mc- 
Donald, Chicago, has been ap- 
pointed assistant to E. F. Hascall 
Jr., vice-president and creative 
head of the agency. Mr. Reynolds 
will be in charge of various phases 
of creative production, with spe- 
cial emphasis on new company 
themes and styling. G. Dewey 
Bertke, formerly with Sherman & 
Marquette and Lord & Thomas, 
will succeed Mr. Reynolds. 


Issues Data Book 


Progressive Architecture, pub- 
lished by Reinhold Publishing 
Corporation, New York, has issued 
its 1946 market and data book giv- 
ing facts and figures about the 
building field, and telling steps 
taken by the publication to help 
meet the peacetime requirements 
of the building industry. 


STEEL TAPE 


SCRIPTIONS 


FOR MORE INFORMATION—CONTACT: 


a WEST 54TH STREE sas 


RECORDER—-PLAYBACK 


@ INSTANTANEOUS ELECTRICAL TRAN- 


@ PERMANENT STEEL TAPE 
@ SURFACE NOISE ELIMINATED 
@ COMPLETE SELF-CONTAINED UNIT 


@ PLUGS IN ANY II10-VOLT AC SOURCE 
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Advertising Age, December 31, 1945 


Coffee Shoriage? 
Now You See It— 


Now You Don’t 


New York, Dec. 27.—The im- 
pending coffee shortage forecast 
for this spring (AA, Nov. 19) has 
been appearing and disappearing 
in clouds of agitation and discus- 
sion in coffee circles here and in 
Washington. 

The facts now appear to be that 
Stabilization Director John C. 
Collet’s announcement of a sub- 
sidy to importers of three cents 
a pound on all coffee purchased 
and shipped for the domestic mar- 
ket after Nov. 19 has contributed 
to the increase in coffee shipments, 
but that Latin American producers 
and their governments are un- 
happy about the size of the in- 
crease and under inflationary pres- 
sures in their countries will use 
all the influence they can to ob- 
tain a higher price. 

Chester Bowles, price adminis- 
trator, told ADVERTISING AGE three 
weeks ago that “during the past 
three days I have received reports 
of substantial quantities of coffee 
being purchased by United States 
importers which leads me to be- 
lieve that green coffee will again 
move freely to the coffee roaster 
without an increase in price to 
the consumer.” 


Prediction Confirmed 


Recent estimates confirmed Mr. 
Bowles’ prediction and _ placed 
total sales of coffee under the sub- 
sidy plan at 3,000,000 to 4,000,000 
bags, with Brazil, for the first time 
in months, offering more coffee 
than there were takers. 

Colombia and El Salvador, how- 
ever, are not selling any appre- 
ciable amount. These two coun- 
tries were among the first, along 
with Guatemala, to object strenu- 
ously to announcement of the new 
subsidy policy and to show signs 
of holding out for a five-cent in- 
crease. 

Enrico Penteado, chairman of 
the Pan-American Coffee Bureau, 
which represents 93% of the coffee 
producing countries, stepped into 
the center of a minor controversy 
here by predicting to the New 
York Herald Tribune that there 
would be a coffee shortage in Feb- 
ruary—a _ prediction which he 
promptly retracted on the follow- 
ing day for the Wall Street Jour- 
nal. 

Meanwhile coffee promotion 
continues active, with makers of 
soluble coffees aligning themselves 
for a 1946 bid to extend the mar- 
ket. 


Jacobs Appoints 


F. L. Jacobs Company, Detroit, 
has named MacManus, John & 
Adams as agency for its major ap- 
pliance division. The division 
manufactures the company’s Laun- 
derall, soon to be released, and 
other Jacobs’ appliances, including 
an automatic dishwasher and gar- 
bage disposal unit. 


Elinet Hair Nets Names 


Ivy Products Company, New 
York, has appointed Reiss Adver- 
tising, New York, to handle a 
general magazine and _ business 
paper campaign for Elinet hair 
nets. Direct mail and displays 
will also be used. 


Photostoat divisions 
540 N. MICHIGAN AVE. 
185 N. WABASH AVE. 

410 N. MICHIGAN AVE 
111 E. DELAWARE PL 


A, Photography 540 N. MICHIGAN AVE. 
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Appoints Van Duzee 


National Gypsum Company, 
Buffalo, N. Y., has appointed E. 
Heath Van Duzee to plan and co- 
ordinate company merchandising 
activities. He formerly was with 
Barrington Associates in New 
York. 


JWT Elects Mogge V.P. 


Norton W. Mogge has been 
named a vice-president of J. Wal- 
ter Thompson Company. He is 
now manager of the agency’s Los 
Angeles office and was formerly in 
charge of its Seattle branch, where 
he joined the company in 1933. 


Appoints Ellis 


The Plastic Finish Company, 
Buffalo, manufacturer of auto 
body and metal polishes, has ap- 
pointed the Buffalo office of Ellis 
Advertising Company to direct its 
1946 advertising campaign. Busi- 
ness papers and national maga- 
zines will be used. 


Vogue-Wright Art 
Studios to Make 


Commercial Films 


Chicago, Dec. 26.—Vogue-Wright 
Studios, Inc., said to operate the 
largest commercial art and photo- 
graphic studios in the nation, has 
made arrangements with Haig and 
Patterson, Chicago and Dayton 
film and visual aid organization, 
to prepare and produce visual 
training material for industrial 
companies, 

Haig and Patterson, partnership 
of George Haig and J. T. Patter- 
son, will specialize on research, 
writing and the use of visual aids, 
including slide and motion pic- 
ture films, and Vogue-Wright will 
specialize in production. George 
T. Becker, recently with the Jam 
Handy Organization and before 
that with Haig and Patterson, will 


emer te 
' } 

have charge of the Vogue-Wright 

production work on films, sales 

and service manuals, parts cata- 

logs, etc. 

Vogue-Wright is also associated 
with Stone-Wright, Inc., New 
York art and photographic studio. 
A. W. Dungan is president of both 
companies. 
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Joins Industry Designers 


Ben M. Sternberg has_ been 
named director of public relations 
of Designers for Industry, Inc., 
Cleveland. His duties will include 
functions as administrative as- 
sistant to the vice-president in 
charge of the company’s retail 
store division. 


NEW YORK OFFICE: 10! Park Ave. 


For Best Results Advertise in — 


“‘CONCENTRATED” 
NEGRO MARKETS 


Geet CHICAGO for your test of America's 
great Negro market. Chicago, with its more than 
400,000 Negro population is covered by the CHI- 
CAGO DEFENDER — largest concentrated A.B.C. 
Negro circulation in the world. 


Write for information: 
GEORGE T. HOPEWELL, Exclusive Representatives 
CHICAGO OFFICE: 75 E. Wacker Drive 


To the city bred, the impact of electricity on the farm is unimaginable, incredible _~ 
- .. The kerosene lamp, the pallid blobs of candles, chores by lantern light, the darkness 


that limits the workday and family life—all pass with the first throw of the master 


“Mine eyes have seen the glory...’ 


4 


switch... Night» brings a new portion of precious time. Old fingers 


provident farmer goes prodigal on light! 


ee 


knit better, work goes easier, reading is more feasible, the radio a new delight. The most 


Gone, too, are the historic labors, monotony, fatigue. Greater work capacity, cooler 


kitchens, a better table, more income, more leisure... 


all come with the first throw of the main 


switch. The farmer is first prospect for electrical machinery and appliances. ..The rural electrification program in 


the next five years will bring current to fifty per cent more farms, promises a market of $500 million for wiring, and 


$1,864 million for farm and home equipment—a major market, profit packed, awaiting manufacturers and utilities. 


Year after year SuccessFuL FARMING has sold the electrified farm in hundreds of pages devoted to installations 


and applications, cost-packed, practice-proved, profit-certain. It is more than mere coincidence that the thirteen 


agricultural Heart States, plus Pennsylvania and New York, in which SuccessruL FARMING concentrates its more than 


a million circulation, runs highest in electrified farms. It is obvious, also, that this SF territory affords the best 


potential—a quick market for hundreds of millions of dollars worth of new equipment. ‘The selective SF market, 


including the nation’s best farmers, with the largest investments and 


yield, highest cash incomes and profits. . . 


San Francisco, Los Angeles. 


make SuCCESSFUL FARMING the 
major medium for sales, a dominating influence in a market too 
important to neglect... Any SF office can give you the facts! ... 


SUCCESSFUL FARMING, Des Moines, New York, Chicago, Atlanta, 
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Advertisers Ask 
All the Questions 


To the Editor: Recent scanning 
of an issue of Dun’s Review (it 
could have been almost any other 
magazine) reveals that 

(1) Advertising agencies have 
fallen heir to a new cliche, or 

(2) Question marks are bigger 
and blacker than they used to be, 
er 

(3) U. S. industries don’t know 
all the answers. 

You can judge for yourself from 
the following ad headlines seen in 
the above mentioned magazine: 

Will you be tomorrow where 
these men are today? 

. . . Alexander Hamilton Insti- 

tute. 

What makes a business grow? 

... Celanese Textiles. 


“This department is a reader’s forum. Letters are welcome. 


What cana bank lend besides 
money? 
.. . Bank of Manhattan. 
| Is there a way to get four times 
|the service from things made of 
| steel? 
. . . Standard Steel Spring Co. 
| Which typewriter? 
. . . Smith-Corona. 
Why trot all over the place? 
.. . Talk-A-Phone Mfg. Co. 
What does Canada hold for you? 
. .. Bank of America. 
GRIEG ASPNES, 
Librarian, Brown & Bigelow, 
St. Paul, Minn. 
vvyy 


Morality Editorial 
Rings a Large Bell 


To the Editor: I don’t know who 
is responsible on your staff but 
somebody certainly deserves a 


world of credit for the courage 
and vision of writing and publish- 
ing the editorial, “Moral Resurg- 
ence Needed,” in your Dec. 3 is- 
sue. Both as an advertising man 
and as an individual citizen I want 
to express my deep appreciation. 

The reading of your editorial 
has prompted me to enclose a 
copy of my closing remarks in a 
talk I made last week at the San 
Francisco Advertising Club. I 
realize that there are tremendous 
obstacles in the way of a project 
such as this but I have a firm 
conviction that the power and 
force of advertising could be used 
right today as a fast means of 
communicating the fundamental 
message of cooperation to the peo- 
ples of all nations in order to 
make possible constructive effort 


MAYBE 


Within 25 miles of the Delaware River 
Bridge, connecting Philadelphia with 
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Advertising Age, 


on the part of the United Nations 
Organization. 


| 


reecember 31, 19.5 


publication in 
has earned its 


the past certain y 


way by the linaze 


I am not sending this along at| figures alone. 


this time with the idea of it be-| 


ing published. Perhaps the time 
is not right for it, but I do hope 


it will find you interested. If you) 
have any ideas on how this proj-| 


ect might be furthered at this 
time please let me know. 

E. P. GERTH, 
Gerth-Pacific Advertising 
Agency, San Francisco, Cal. 
[Editor’s Note: Mr. Gerth’s 

suggestion, for a “United Nations 
Advertising Council,” to sell the 
world on international coopera- 
tion and good will, certainly 
merits discussion, and we are 
glad, therefore, to brief his plan 
here. 

“If advertising can create un- 
derstanding between product and 
buyer, why not between nation 
and nation?’, he asks. “I don’t 
mean advertising telling why you 
are right and the other fellow is 
wrong—I mean advertising that 
will remind us constantly of the 
blessings that will accrue if we 
get together and of the unthink- 
able catastrophe we face if we 
don’t. That will remind us also 
of the preponderance of common 
interest we have in building a 
hate-free, greed-free, war-free 
world. 

“The client, of course, would be 
the United Nations Organization. 
The copy would be written by the 
United Nations Advertising Coun- 
cil, representing talent from every 
nation. The media would be the 
media of all nations.” 

What do readers think? ] 


~~ ©. 


A Christmas Letter, 
Full of Good Cheer 


To the Publisher: Today at 
home I wanted to make a special 
effort to complete a report and 
study on a subject wherein it was 
necessary to have rather a com- 
plete picture of the magazine and 
farm linage. 

Well, it seems that department 
was discontinued with the Sep- 
tember report appearing in the 
Sept. 17, 1945, issue. 

Now it is within my personal 
knowledge that a considerable 
number of advertising, marketing, 
sales and merchandising men 
maintain a running file on media 
matters including linage for their 
personal use. Mine is years old— 
all from AA. Such an arrange- 
ment saves much time and your 


Of course, I realize publishes 
and owners are in the same boat 
today as all others in relation 
their personnel but while your 
editor was sending out that long 
winded tirade about the recent 
strike trouble, his time could have 
been better spent keeping his usua] 
departments up to date with the 
full knowledge that his troubles 
are not exceptional in the leas 
except to a bunch of pork boys, 

It is strange to find some men 
so stirred by their “trouble at 
sea” so to speak they lose sight 
of the ship entirely. Maybe he 
should consult Hotdog-Laski-Hill- 
man group if the physical opera- 
tions are causing him so much 
concern. The word editor don’t 
mean a great deal this day and 
time it seems but one would not 
think covers everything from 
washing the floor to deciding what 
goes in the issue. Maybe he should 
stay off the radio, 

If you have any influence, | 
am sure it would be a good idea 
to bring that department up to 
date by publishing the monthly 
figures and forget about a lot of 
that bunk now being printed in 
the publication. The war is over 
and facts must come into play 
sooner or later if the issue is to 
be met, i.e., mass production 
brought about by mass consump- 
tion through the medium of mass 
media as the cheapest connecting 
link in the movement of goods yet 
devised. Some people call it ad- 
vertising. 

I am not interested in starting 
a cause celebre on magazine and 
farm press linage but it is always 
a good idea to know some of the 
fundamentals in any field and this 
is certainly one in the field of 
media understanding. 

It is just fine to note that Joe 
Spinks just got off the boat and 
to see his name in the paper so 
can show the boys but it will be 
a lot better if he has something 
to do after the first wave of re- 
ception wears off. In other words, 
give us some facts to work with 
and not so much smart Esquire 
stuff. After all, AA is a trade 
publication and not a glamor sheet. 
And I might add advertising is a 
business—some think a profession 
—and I am not sure such is not 
the case. 

I do not wish a reply just the 
dope if can get it printed which 
I doubt you can under present day 
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CAMDEN COURIER-POST 
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\dvertising Age, December 31, 1945 


verations. 

Best wishes for the Christmas 
Season and the New Year. 

GRAHAM A. ROBERTSON, 
Kew Gardens, N. Y. 

[Editor’s Note: Thank you, kind 
sir, for your gracious, kindly note. 
And will someone pass the cyanide, 
please? 

Monthly tabulations of maga- 
zine and farm linage have been 
made by ADVERTISING AGE with- 
out interruption. They have not 
been printed since September be- 
cause they take a_ considerable 
umount of space which, under 
emergency conditions, we felt 
could be better devoted to other 
material. 

Annual figures for the year 1945 
will appear in a January issue of 
ADVERTISING AGE, and monthly fig- 
ures will again be a regular fea- 
ture during 1946.] 
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Sorry, They're Gone 


To the Editor: Yes, I’d like to 
have a copy of the “special, il- 
lustrated edition of the Book of 
Job” which you distributed to 
your staff. 

We certainly need something to 
give us. patience, fortitude or 
whatever it is the “illustrated edi- 
tion” might provide. 

Beginning with Vol. 1, No. 1, 
I’ve failed to read, appreciatively, 
only a few copies of AA. But, as 


dreamed your staff might provide 
some special service over-and-be- 
yond the power of man. But, I 


possible! 

With government and other 
“priority-looking” orders dumped 
from Chicago and New York, into 
laps of Atlanta printers; five year 
price increases exceeding 100% in 
some instances, and “take it when 
we give it to you or lump it” 
attitude of plant management 
which feels securely ‘“Franklin- 
ized,” ‘“club-organized” or other- 
wise alibied, I warn you that your 
edition of Job must be GOOD! 

O. J. WILLOUGHBY, 

Publisher, Refrigeration, At- 

lanta. 

, 2 FF 


Nash Is the One 


To the Editor: 
Dorothy Parker 
Is certainly handy, 
But Ogden Nash 
Is also dandy. 

It was my boy, Ogden, who 
wrote the “Liquor is quicker” 
ditty, wrongly attributed to Mr. 
George Post’s girl, Dorothy, in his 
letter in the Dec. 24 issue of Ap- 
VERTISING AGE. 

GERALDINE THROCKMORTON, 
Chicago. 
> FF F 
Says It’s ‘Price Fixing’ 

To the Editor: Would it not be 
better to call “fair trade” what it 
really is, which is “price fixing,” 
in the columns of your paper here- 
after? 

The increasing number of art- 
icles on this most un-American 
law in 45 states, frowned upon 
alike by the Department of Jus- 
tice and the Federal Trade Com- 
mission, using the name of fair 
irade; is helping sink ever deeper 


into the consciousness of the 
people the unfair name it has 
adopted. 


If you would make a consistent 
effort to avoid the use of the words 
“fair trade,’ replacing same by 
price fixing or some derivative, 
you would do modern merchan- 
dising a great favor, we feel cer- 
tain. 

JosEPH A. SHIRLEY, 

Joseph A. Shirley & Co., Dal- 

las. 


Staley Joins Canfield 


E. R. Staley, formerly with Min- 
nesota Mining & Mfg. Company, 
has been named sales manager of 
the H. O. Canfield Company, 
molded rubber products, Bridge- 


A DuPont Opposes 
GM Strike Stand 
in Paid Space 


New York, Dec. 26.—Miss Ethel 
B. du Pont, of the Kentucky du 
Ponts, took paid newspaper space 
this week under the auspices of 
the Union for Democratic Action 
to demand, as a General Motors 
stockholder, that the company “‘ac- 
cept arbitration and open the 
books and reports of the company 
for inspection by the representa- 
tives of your government and of 
the United Auto Workers, your 
employes’ union, in order that the 
company’s .ability or inability to 
meet the demands for increased 
wages may be ascertained.” 

The advertisement appeared in 
the New York Times, New Re- 
public and Survey Graphic, and 
is scheduled for the Chicago Sun 
this month and the New York 
Herald Tribune, Sun and Wall 
Street Journal next month. PM 


land the New York Post reprinted 


excerpts of the advertisement in 
news stories. 


Writes Open Letter 


Miss du Pont, whose family is 
reported to hold more than 20% 
of General Motors stock, is a 
daughter of Antoine B. du Pont 
and Mary Ethel Clark and was 
born in Detroit in 1896. Her father 
was president of the Cleveland 
Municipal Railroad and a younger 
brother of T.. Coleman du Pont, 
former United States Senator, who 
endowed Massachusetts Institute 
of Technology with large sums 
during his lifetime. 

Copy consisted of an open letter 
from Miss du Pont to the com- 
pany, and an appeal to those who 
supported her position to contact 
her at the Union for Democratic 
Action. Miss du Pont, however, 
lives in Louisville and her calls 
are taken by a secretary. 


Asks ‘Genuine’ Bargaining 


“Many of your stockholders,” 
the letter said, “find it embarrass- 


ing to have to admit that, in spite 
of being considered one of the 
richest corporations in the world, 
General Motors has refused to ac- 
cept the responsibility it owes its 


country, the consumers, and its 
employes. I believe that other 
stockholders, like myself, hope 


that the company will reconsider 
and will enter genuine collective 
bargaining negotiations.” 

The Union for Democratic Ac- 
tion is headed by Reinhold Nie- 
buhr, of the Union Theological 
Seminary, and the chairman of 
its New York chapter is Edward C., 
Lindeman of Columbia University. 
It is the organization which ten- 
dered the much publicized dinner 
to Henry Wallace during the con- 
troversy over his appointment as 
Secretary of Commerce. Mrs. 
Franklin D, Roosevelt is an hon- 
orary member of its board. 


Marketers to Meet 


The American Management As- 
sociation will hold a marketing 
conference at the Hotel Pennsyl- 
vania, New York, Jan. 15-17. 
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Group Changes Name 

The Association of Gas Appli- 
ance and Equipment Manufactur- 
ers, New York, has changed its 
name to Gas Appliance Manufac- 
turers Association, H. Leigh 
Whitelaw, managing director, has 
announced. Membership in the 
association totals 296 manufactur- 
ers, representing 80% of the vol- 
ume of equipment manufactured 
in the United States and Canada. 
Harold Massey, formerly of Amer- 
ican Radiator & Sanitary Corpora- 
tion, has been appointed assistant 
managing director. 


Thomas Shifts to U. S. 


R. J. Thomas, president of the 
Seiberling Rubber Company of 
Canada, Toronto, has resigned to 
become vice-president and treas- 
urer of the Seiberling Rubber 
Company, Akron, O. M. L. Brown, 
former vice-president in charge 
of production for 
company, has been elected presi- 
dent, and will continue to serve as 
manager of the Canadian factory. 
N. K. Bennett has been named as- 
sistant treasurer of the Canadian 
company. 
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Frigidaire’s New 
Line Readied for 
January MartShow 


Dayton, O., Dec. 26.—Frigidaire 
division of General Motors Cor- 
poration has announced that it 
will occupy a 3,800-square-foot 
space at the American Furniture 
Mart winter show in Chicago Jan. 
7-19, when Frigidaire will show 
nine refrigerator models, six elec- 
tric ranges, water heaters, water 
coolers, kitchen cabinets, beverage 
coolers, air conditioners and other 
°46 products. 

In addition to the products, four 
of Frigidaire’s “selling stations,” 
designed by Raymond Lowey, Inc., 
and the company’s display and 
exhibit department, will be set up 
to show dealers how to display the 
line most effectively and at no 
additional expense. The division 
will use a “Viso-Trainer,” trans- 
parent refrigeration system, to ex- 
plain operations of its refrigerant 
freezer and cooling units. 


Examples of advertising, train- 
ing aids, market research, ad dis- 
plays and the like will be shown. 
Frigidaire’s advertising in 1946 
will be keynoted by its “Holly- 
wood Star Time” radio show over 
the CBS network of 147 stations 
at 2:30 p. m. EST, Sundays, be- 
ginning Jan. 6. The first show 
will feature Tyrone Power and 
Jeanne Crain in the 20th Century- 
Fox film, “Seventh Heaven.” The 
film company signed with Frigi- 
daire in November to cooperate in 
presenting the  $25,000-weekly 
show. 


Appoints Caples 

The United States News Corpo- 
ration has appointed the New York 
office of The Caples Company to 
handle advertising of World Re- 
port, its new international news 
magazine. 


Pascoe Joins Lunke 

Wilfred A. Pascoe has been ap- 
pointed production manager of 
James R. Lunke & Associates, 
Seattle agency. 


Kenyon & Eckhardt 


Adds Two Accounts 

Kenyon & Eckhardt, New York, 
has been named agency for the 
Canadian Pacific Railway Com- 
pany and the Tennessee Eastman 
Corporation. The agency will han- 
dle Canadian Pacific’s railway, 
steamship, 
in the U. S. excepting Pacific Coast 
states. For the Tennessee Eastman 
account, Kenyon & Eckhardt will 
handle consumer and trade adver- 
tising for the company’s rayons, 
plastics, dyestuffs, and various in- 
dustrial chemicals. 


Guckenheimer Appointed 

Lawrence Guckenheimer, for the 
past seven years on Eastern Wine 
Corporation’s sales staff for Cha- 
teau Martin wines, doing special 
sales promotional work, has been 
appointed national sales manager. 


Miss Lee Joins Avery 

Miss Toby Lee, formerly head of 
continuity at Station WMIN, Min- 
neapolis, has joined the staff of 
Earl Avery Advertising Service, 
San Francisco. 


In conjunction with its revised rate schedule’, 
effective January Ist, 1946, BAKERS WEEKLY 
will pay a 15% commission on advertising 


Our practical bakery men, specialists 
in all technical and scientific phases 
as well as sales and merchandising, 
are available in New York and 
Chicago to cooperate fully with 
advertising agencies throughout the 
United States. Other editorial staff 
members possess a valuable fund 


of information based on their work 


for Bakers and Manufacturers in 


Section of Bakers Weekly's Laboratories 
and Experimental Bokery 


The business magazine of the Baking Industry 


45 West 45th Street, New York 16,N.Y. © 


placed by advertising agencies 


BAKERS WEEKLY’S Experimental 
Bakery, Research Laboratory and 


Engineering Department. 


BAKERS WEEKLY invites opportt - 
nities to work with agencies to help 
them help their clients get the most 
profitable results from advertising 


addressed to the Baking Industry. 


*See BAKERS WEEKLY'S “Tell-All Unit” in January 15th 
Standard Rate & Data, Business Paper Section, Class 9. 


360 North Michigan Avenve, Chicago 1, Ill. 


and hotel advertising | 


Chester Bowles Nominated 
1945’s ‘Man of the Year’ 

Washington, Dec. 27.—With full 
respect for the many who have 
served so well, this department’s 
mythical award for “The Man of 
the Year” goes to OPA’s Chester 
Bowles, a humble man and a 
game fighter, who turned his skill 
as a salesman to the thankless job 
of “selling” the nation on price 
control and rationing. 

Critical months remain before 
production will smother inflation, 
but whatever happens, advertising 
men should appreciate that their 
profession has won new respect 
here because of the qualities of 
Chester Bowles: His ability to 
seek and use advice; his willing- 
ness to keep his affairs an open 
book; his ability to reach a de- 
cision, dramatize it, make it under- 
standable to the layman; his un- 
tarnished personal reputation. 

Many once felt that an adver- 
tising man must fail at a job that 
had thrown a solid economist and 
a capable politician. Mr. Bowles 
will readily admit that he can do 
little more than try to keep the 
leaks plugged, but in doing that he 
has conducted a skillful rearguard 
action on the economic front. 


* * & 


Government foes of retail price 
mainienance, can be expected, be- 
fore long, to dust off long standing 
anti-trust actions against drug 
wholesalers and retailers. Depart- 
ment of Justice personnel are con- 
vinced that successful prosecution 
of a number of cases involving 
coercive action against manufac- 
turers will make dealers suffi- 
ciently uncomfortable to take the 
steam out of the price maintenance 
movement. Note: Surplus Prop- 
erty Administrator Symington has 
lined up against resale price main- 
tenance, too, by refusing to return 


By STANLEY E. COHEN, Washington Editor 


surplus consumer goods items { 
trademark owners. 
Now that the excitement is over 
small business committees on bot! 
sides of the capitol are to continu 
in 1946, with the Senate spending 
$150,000—twice as much as thy 
House. Included in the scheduk 
on the Serate side are hearing, 
and reports on concentration of 
ownership and operation of manu- 
facturing, wholesaling and retail- 
ing in the food, farm implement, 
automobile, petroleum, tire, mo- 
tion picture, clothing and liquor 
industries. 
oe % 7 
Long standing rule against the 
sale of surplus consumer goods to 
users went by the board this week 
as Merritt Penticoff, former Sears 
executive, sought to break surplus 
sales bottlenecks for RFC. Whilk 
the move by no means means that 
government will retail surpluses, 
it allows industrial and commer- 
cial concerns such as manufac- 
turers, public utilities, railroads, 
hotels and others to come in and 
buy, on the same terms as whole- 
salers, dealers, retailers, chain 
| stores and cooperatives. RFC has 
| always sold capital and producers 
goods to anyone. 
Ba * 


* 


| About one of every six busi- 
| nesses opened in 1944 failed be- 
|fore the end of the year, Com- 
merce Department says in a study 
on “Life Span of Discontinued 
Businesses.” Failures were par- 
ticularly high in the retail and 
service trades, running 39% for 
filling stations and 37% for eating 
places. Food and liquor store mor- 
tality, at 14.2%, was considered 
relatively low. Of the 19,300 firms 
hiring employes that closed in the 
last quarter of 1944, a third had 
been in business a year or less; 
a half two years or less. 
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: |'Staley Appoints Heald; 
Chester LaRoche ‘Builds New Kitchen 


Sherman K. Ellis | Dorothy L. Heald has been ap- 


pointed head of the home service 


i department of A. E. Staley Mfg. 
Join Forces Company, Decatur, Ill. Miss Heald 


(Continued from Page 1) will devote much of her time to| 
LaRoche, vice-chairman of ABC,|the development of food research | 
esigned after a falling out over | around Sweetose, the company’s 
natters of operating policy with nationally advertised corn syrup. 
edward J. Noble, ABC head and As va of its nepe oge® — 
somite J 2 eet ee, : |gram, the company plans to rus 
principal stockholder. Mr. Noble) construction of a completely new 
s said to have bought out the! experimental kitchen, costing 
Time, Inc., and LaRoche blocks for | $250,000. 
$1,800,000 each, netting the sellers | ee 
nes St * 180% vreat Eagle to Ready Foods 
«When the ABC Set-up folded, | John M. Eagle has been named 


ae x ’| vice-president and general man- 
Mr. Ellis and Mr. LaRoche finally lager of Ready Foods Canning 


worked out the deal they had con- | Corporation, Chicago. He was for- 
templated long ago. Mr. Ellis|merly associated with Wilson & 


founded the Fletcher & Ellis|Co., Chicago packer. 
agency in 1932, the name of which 


To Publish ‘Hence’ 


Hence, new monthly magazine 
written and published by ex-serv- 
icemen, will make its appearance 
the first week in January. The 
first issue will have 48 pages and 
will carry no advertising. Fiction, 
articles, photographs and cartoons 
will be included. The magazine 
will sell for 25 cents. First run 
of 50,000 copies will be distributed 
in Chicago and a 300-mile radius 
vicinity. Norman Reisman, a vet- 
eran magazine writer, is editor; S. 
J. Cargerman is publisher. Offices 
are at 2400 W. Madison St., Chi- 
cago 12. 


é 


Appoints Hartman 
Hawkeye Portland Cement 
Company, Des Moines, Ia., effec- 


on 1 On ASK ANY BLAIR, 
tive Jan. 1, has appointed George ‘ ‘ Mei MAN OR LS , - 


Fa 
é 
‘ 
é 


/ SCORES QUICKLY / 


CENTRAL OHIO'S ONLY 


CBS OUTLET 


H. Hartman Company, Chicago, as 
its advertising agency. 


vas subsequently changed to Sher- 


man K. Ellis, Inc. | FILMDOM’S M 


No Personnel Changes 


The agency currently is han- 
dling large parts of the Hiram 
Walker, Quaker Oats, Carter Prod- 
ucts, Pennsylvania Salt Mfg. Com- 
pany and Grove Laboratories ac- 
counts, and accounts of Hamilton 
Radio Corporation, Consumers 
Products division of Interchemical 
Corporation and a few others. Mr. 
Ellis said today that no changes in 
the agency’s personnel are con- 
templated. 

Mr. LaRoche told AA today that | 
he has no accounts — pocket or 
otherwise — to 
take into the 
agency with 
him. Discussing 


plans, Mr. La- | 
Roche __— pointed 
out that during 
the war adver- 
tisers had con- 


ture will depend largely on the 
skill and ingenuity exercised by 
individual companies to operate | 
profitably, plus their ability to 


show a good citizen’s concern with | 
community and national problems. | > | 
They can often demonstrate this 
in product copy, as well as in in- 
stitutional copy. There is no con- 
flict between good business and 
good citizenship. y dA 


“Business has, in its advertising, 
a force of great social as well as 
economic importance. The pos- 
session of this power brings with 
it the responsibility to use it 
wisely. The advertising agency 
has an unparalleled opportunity to 
help business management fulfill 
this responsibility.” 


Issue British Wine Order 


The Ministry of Food in Great 
Britain has ordered that British 
wines not made exclusively from 
grapes must not be described as 


_ t vinced much of | y 
. the public that | 
Chest ach business is con- 
ester LaRoche = erned with the 
public welfare, and observed: 
“Business leadership in the fu- 


OST LOVABLE SLEUTH @ BOSTON 
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LaRoche & Ellis | Now transcribed for local and regional sponsorship 


The half-hour adventure-detective show that 


created a network rating sensation for Rinso! 


AT 10 TO 10:30 P.M. “BLACKIE” TOPPED: 


being or resembling imported 1. ITS COMPETITION 2. ITS PRECEDING PROGRAM 


wines and can be labeled as wine 
mly if the word “wine” is im- 


mediately preceded by a qualify- 3. ALL FRIDAY NIGHT HALF HOURS ON ALL NETWORKS 


ng word indicating the types of 
ruit used. 

British wines andspirituous| 
iqueurs, under the order, must | 
ear declarations as to their alco- 
10lic content when it is less than 
40 proof. 


“A Bit of Paris in New York” Ds 


° Est. 1906 
4 FRENCH RESTAURANT 


REAL FRENCH CUISINE 
LUNCHEON From $1.50 
DINNER From $2.00 

Famous French Candies 


15 EAST 52d ST.: 


FILMDOM’S M 


Write, wire or phone 


FREDERIC W. (AA COMPANY 


2436 READING ROAD «+ CINCINNATI, OHIO 


NEW YORK + HOLLYWOOD 


OST LOVABLE SLEUTH @ BOSTON 


BLACKIE 


BLACKIE 


a eg ; ; ~. S05 a a ts hg ia Es ie ; , 
eee - pit % ) oi ee hs! rites ¥ 2 Be oe ach " St RE eo yeien as Se <4 eee: 2 , ene eee ‘i rf gi 6. ys a‘ Pet st et) -. eg sits? Ss ara: Be 
ee 61 5 
— | 5s 
— oo- ee 
oi yd \ x mt ei 
é 4 
= e Sea 
ee ts <f 
'‘@ oO . : F 
me 1 ny bi % ae S$ ead 
UX 7 
Re : ” 
, f a 
U : . 
| f | 
<\ | 
a “i 
? " : a 
RE 
i> | 
Ore 6] 
| See 
saat =: ae cy 
wae 1) f 1] : ue ray, nia 
: 3 es ico 
sini y aula 
Bice 
eG: 
<e 
a 
‘ = 
‘ acne oe 
"g lina = . 
3 “Bia . 
: iene & 
aa (RE AE RR ss 
= eS a 
= re 
- — 2 
e t | 
3 ‘ 
a - | 
‘: , : | eC 
as Aa ee 
BS. et ; 
F os | | 
‘ %) | 
eA ’ 
t ~ 
4 
ih ie ; | 
: Se 
La 
ae Oe 
—— eee ee =| 


62 


25,000 Expected 
at Housewares, 


Furniture Shows 


Chicago, 
hotel shortage here, about 25,000 
appliance, furniture and house- 
wares dealers and their suppliers 
are expected to flood into Chicago 
for the semi-annual furniture 
show Jan. 7-19 and the house fur- 
nishings show Dec. 30-Jan. 4. The 
latter show will be held at the 
Palmer House and the American 
Furniture Mart and Merchandise 
Mart will hold the furniture and 
home furnishings exhibition. 

The Furniture Mart has revealed 
that 42% of exhibiting manufac- 
turers will show new merchandise. 


to appliance manufacturers, about 
twice as much space as ever be- 
fore given to appliance makers. 
The influx will consist of ap- 
proximately 15,000 buyers, 8,000 
representatives of furniture, ap- 


Dec. 27.—Despite the | 


|pliance and houseware manufac- 
|turers, and 2,000 representatives 
of wood, veneer, designing and 
|}upholstery organizations. 


| NRFA to Meet 


The largest single meeting dur- 
ing the shows will be the annual 
dinner, Jan. 8, of the National Re- 
tail Furniture Association at its 
Furniture Mart headquarters. At 
other NRFA meetings, Jan. 8-11, 
discussion will center around sup- 
ply, merchandising, modernization 
and small store problems. 


PLAN WESTERN SHOW 

San Francisco, Dec. 27.—The 
Western Merchandise Mart will 
hold its 60th February home goods 
market show Feb. 4-11, with hun- 


It will allocate two entire floors| dreds of exhibitors showing fur- 


|niture, bedding, etc., in the Mart’s 
500,000 square feet of display 
space. The Western Gift, House- 
wares and Toy Market show will 
be held at the Mart at the adjacent 
|Civic Auditorium Feb. 7 to 11. 


Ayres Heads FTC 
| for Third Term 


William A. Ayres, Democrat of 
Kansas, takes over Jan. 1 for a 
third term as chairman of the 
FTC, in accord with the FTC cus- 
tom of rotating the chairmanship 
annually among the three Demo- 
cratic and two Republican mem- 
bers. 

A member of Congress from 
1915 to 1934, and at times the 
only Democrat in the Kansas Con- 
gressional delegation, Mr. Ayres 
was appointed to the FTC in 1934 
to fill the uncompleted term of 
James M. Landis. He was reap- 
pointed in 1940. 


Boosts Circulation 


The Saturday Review of Litera- 
ture, New York, has issued a new 
rate card based on circulation 
guarantee of 60,000. The previous 
rate card was based on 40,000. 


Florida Foods to Loudon 


Henry A. Loudon, Advertising, 
New York and Boston, has been 
named to handle the account of 
Florida Foods, Inc. 
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GM Picks Name 
for Radio Show 


Detroit, Dec. 27.—General 
Motors Corporation has finally de- 
cided to call its new Mutual 
Broadcasting System program 
“This Land of Ours.” The new 
show (AA, Dec. 24) will be heard 
Mondays and Fridays on 282 MBS 
| stations, 10-10:15 p.m., EST. The 
program is of an_ institutional 
type to inform the public on social 
trends and economic developments 
during the current UAW-CIO 
strike period. Featuring Henry J. 
Taylor, it will cost $8,000 a week 
for time alone. The 52-week con- 
tract was placed by the Kudner 
Agency, New York. 


Kellogg Renews ABC Show 


The Kellogg Company, Battle 
Creek, Mich., on Dec. 31 renews 
for 52 weeks its 9:45-10 a.m., PST, 
portion of Tom Breneman’s 
“Breakfast in Hollywood” pro- 
gram on the American Broadcast- 
ing Company network. Procter & 
Gamble sponsors the first quarter- 
hour portion of the Monday 
through Friday show. Kenyon & 
Eckhardt, New York, is the agency 
for Kellogg. 


Brach Cancels Show 


E. J. Brach & Sons, Chicago. 
candy, has canceled “Swing’s the 
Thing” on Mutual, heard for the 


past two years on 12 stations 
Thursday, 10:30-11 pm., EST 
| Agency is Hill Blackett & Co., 
| Chicago. 


Williamson to Mutual 


Williamson Candy Company, 
| Chicago, which sponsors “Famous | 
Jury Trials” on the full American | 
Broadcasting Company network, 
Friday evenings at 9, will start 
a new series, probably mystery 
dramas, on Mutual Broadcasting | 
System, Jan. 13 or Jan. 20. The} 
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|company will take the Sunday, 
|4:30-5 p.m., EST, period, to bk 
relinquished Jan. 6 by the Kno, 
Company, Los Angeles. Aubre 
Moore & Wallace, Chicago, is th: 
agency. 


Vick Expands MBS Net 


Vick Chemical Company, Ney 
York, will expand “Break th 
Bank” to the full MBS networ 
Jan. 19. Placed through Mors 
International, New York, the pro. 
gram is heard Saturday, 9:30-1) 
p.m., EST. 


Emerson Drops ‘Vox Pop’ 


With the purchase of a ney 
summer program starting next 
April, Emerson Drug Company, 
Beltimore, has announced the end 
of a five-year association with the 
“Vox Pop” audience participation 
show, currently heard on CBS, 
Monday, 8-8:30 p.m., EST. 

The new series will be called 
the Jackie Coogan show, starring 
the former child movie star, re- 
cently released from the Army air 
forces. It will be heard in the 
same Emerson spot for Bromo- 
Seltzer on CBS, starting April 29 
Agency is McCann-Erickson, Inc, 
New York. 


Fleetwood on the Air 


Philip Morris & Co., New York, 
for Fleetwood cigarets, will spon- 
sor 30 quarter-hours weekly on five 
New York stations, beginning Dec 
31, and on Feb. 1 will place cai 
cards in the New York subways. 
Stations and contracts are WEAF, 
11 quarter-hours weekly; WOYV, 
six weekly; WNEW and WJZ, five 
weekly, and WABC, three. Newly- 
appointéd agency for Fleetwoods 
is Cecil & Presbrey, New York. 


‘Eagle-Times’ Resumes 


The Eadgle-Times, Reading, Pa., 
resumed publication Dec. 27 after 
a suspension since Sept. 7 caused 
by a typographers’ strike. 
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Murrow, Taylor 
Head CBS Unit 


as Vice-Presidents 


New York, Dec. 26.—Edward R. 
Murrow and Davidson Taylor have 
been named vice-presidents of the 
Columbia Broadcasting System 
and will divide between them re- 
sponsibilities for CBS broadcasts, 
William S. Paley, CBS president, 
revealed in a Christmas Eve an- 
nouncement. 

Mr. Murrow, as vice-president 
and director of public affairs, will 
be in charge of news, education 
and discussion for the network. 
Mr. Taylor, as vice-president and 
director of programs, will be in 
charge of all other broadcasts. 

Mr. Murrow, who recently re- 
turned after eight years as CBS 
foreign correspondent and chief 
of the European office, came to | 
the network in 1935 from the In- | 
stitute of International Education, 
of which he was assistant direc- | 
tor. He became European director | 
in 1937, and was responsible for 
building up the network’s staff of | 
foreign correspondents. 

Mr. Murrow will continue his | 
broadcasts for the American Oil | 
Company on Sunday afternoons | 
until the expiration of his contract | 
in August. 

Mr. Taylor rejoined CBS Nov. 
16 after two years in the Psycho- | 
logical Warfare Division—later In- 
formation Control Division—o f | 
SHAEF, where he served in a 
civilian capacity as chief of the 
radio section and chief of film, 
theater and music control sec- 
tion. He came to CBS from WHAS, 
Louisville, and was assistant di- | 
rector of programs until 1943.) 
After rejoining the network, he | 
became director of programs. | 


Reincke, Meyer & Finn 
Is Agency’s New Name _ 


Reincke - Ellis- Younggreen & 
Finn, Chicago agency, has elected | 
Joseph H. Finn chairman of the} 
executive board and Wallace | 
Meyer president, and has changed | 


| 
| 
| 


/ 


Wallace Meyer | 


Joseph H. Finn 


its name to Reincke, Meyer & | 


Finn. Mr. Finn formerly was | 
executive vice-president and Mr. | 
Meyer was a vice-president. Mr. | 
Meyer’s name replaces those of | 
Frank Ellis, who retired in 1929, 
and Charles C. Younggreen, who 
died in 1942. Arno B. Reincke, | 
who founded the agency in 1907, | 
died in 1944. Other officers are: | 
C. C. Stevens, Gordon E. Taylor | 
and Joseph J. Finn, vice-presi- | 
dents, and Charles A. Reincke, | 
secretary-treasurer. 


Fleming Joins Palmer 


Robert M. Fleming, formerly | 
‘adio director of Stokes-Palmer- | 
Dinnerman, Cincinnati, has joined | 
Fred A. Palmer Company, Cin- | 
einnati radio consultant. 


The Magazine that Keeps 


RADIO TECHNICIANS|| 


Best Informed | 


ERS. | 


| Circulation 57,394 
Net Paid A.B.C. 

“ RADIO-CRAFT | 
28 WEST B’WAY, NEW YORK 7 
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$500,000 Ad Budget 


for Pinaud in ‘46 

Pinaud, Inc., New York, has an- 
nounced plans for a $500,000 ad- 
vertising campaign for 1946. Lil- 
ianelle perfume and cologne copy 
will appear in key city dailies, 
Vogue and other national women’s 
magazines. The men’s Lilac Vege- 
tal line will use national maga- 
zines, including Collier’s, News- 
week and The Saturday Evening 
Post. Dorland International-Pet- 
tingell & Fenton, Inc., New York, 
is the agency. 


Named Sales Manager 

Harry N. Snyder has been ap- 
pointed divisional sales manager 
of the Motion Picture Advertising 
Service Company, New Orleans. 
He was formerly New England 
sales manager for Alexander 
Films. 


Lennen & Mitchell 
to Share Profits 
with Employes 


New York, Dec. 27.—Lennen & 
Mitchell, Inc., has completed a 
capital plan whereby officers and 
| key employes can share in the 
agency’s profits. 

The plan provides for the is- | 
/suance of two classes of stock: 
“A” common stock, which is profit- 
participating and is being sold at 
a nominal price to officers and 
| key employes on a pro-rata basis, 
and “B” common stock, which has 
voting rights, and will be held by 
the four major stockholders. These 
/are Philip W. Lennen, president; | 


|Robert W. Orr, first vice-presi- | 


|dent; Ray VirDen, executive vice- | 


president and general manager, 
|}and Mann Holiner, vice-president. 
| Common shares held by em- 
ployes who later leave the firm 


'must be sold back at the then cur- 


;}rent value, and such shares may 


be purchased again on a pro-rata 
basis by the remaining stockhold- 
ers. A block of shares will be 
held in the agency treasury for 
future sale to members and as an 
additional attraction for new staff 
members. 


‘Chatelaine’ Rate Up 

Chatelaine, Toronto, has en- 
nounced that, because circulation 
has increased and will further in- 
crease as paper shortages ease, its 
rates will be increased, raising the 
basic page rate to $1,500, effective 
March 1. 
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‘Institutions Magazine’ 
Plans New Directory 


A new directory covering the 
huge institutional field, and sched- 
uled for publication early in 1946, 
has been announced by the pub- 
lishers of Institutions Magazine, 
Chicago. 

The Institutions Magazine Cata- 
log Directory will present the 
market data of manufacturers of 
institutional equipment, mainte- 
nance and building materials, and 
other products. 


S S Flexible Paste Cold Padding 
Compound for Tabbing and Bookbinding 
$2.00 per quart, $6.00 per gallon 
S S RUBBER CEMENT CO. 
314 N. Michigan Ave. Cen. 3373 Chicago 1 


IN WASHINGTON 


NEW YORK 17. Dan A Carroll, 110 E 42nd St 


reasons: 


in all its columns 


and advertising. 


Ashland 4-8690 CHICAGO 11} 


J E Lutz 


/ WHEN IT’S ADVERTISED 


IN THE STAR 


Things sell fast when they are 
advertised in THE STAR for two sound 


The first is a matter of circulation 

in the homes of Washington—For THE 
STAR is delivered to far more homes 
in Washington than any other daily 


or Sunday newspaper. 


The second is based on confidence 

and is just as important. THE STAR 
has been an institution in Washington 
for nearly a hundred years, and 

its reliable, straightforward publishing 


policy has built an abiding confidence 


both editorial 


Tribune Tower, Superior 4680 
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Auto Industry Sets 


1946 Goal-and 
Awaits Strike End 


(Continued from Page 1) 
outside auto manufacturers in ad- 
dition to the GM automobile di- 
Visions. 

2. Automotive pricing regula- 
tions—and the enigma of postwar 
industry costs, a factor which in 
turn is tied-in closely with 

3. Labor productivity 
automobile plants. 


in the 


Macauley Discusses Goal 
Here is the way Alvan Macauley, 
chairman of the board of the 
Packard Motor Car Company and 
president of the Automobile Man- 
ufacturers Association, 


statement: “The automotive in- 
dustry by midyear 1946 can pro- 


phrased | 
the outlook for 1946 in a year-end | 


|duce cars, trucks and trailers at 
twice the average monthly rate 
which was achieved in 1939, pro- 
| vided present deterrents to pro- 
| duction can be overcome.” 

Combined auto-truck-trailer 
output in 1939 amounted to 3,601,- 
|474 units, for an average monthly 
rate of slightly more than 300,000 
units. 

“The coming year should see 
570,000 workers employed in auto- 
|motive manufacturing and a 
monthly output of $570,000,000 in 
automotive products attained by 
next June, according to a survey 
of schedules by the Civilian Pro- 
duction Administration. 


Only ‘Bare Beginning’ 


“Industry estimates,” Mr. Mac- 
auley continued, ‘“‘which were cast 
shortly after V-J Day indicated 
a potential production of 500,000 
cars by the end of 1945. The 75,- 
000 cars thus far produced are a 
bare beginning on the predicted 
production, averaging only 2.2 
cars per dealer in the United 
States.” 


Let’s Celebrate 


New York City, 18 
Chicago, 2 

San Francisco, 4 
Los Angeles, 13 
Kansas City, 6 


55 East Washington St. 


the New Year 
~and Get Right Back to Work! 


is the new leaf, the clean 


pag | 

page, the time of inventory. Man has 
a need for ending things now and 
then, and starting over again. Open 
the door. There’s a New Year knock- 
ing! There are problems to be solved 
—and 1946 is a year in which to 
work and win! 


Out Kansas City way, there’s a fine 


radio station ready to help advertis- 
ers who want to win this great mar- 
ket. 


It’s known as the station with 


‘agency point-of-view ’’...where every 
advertiser is a client who must get his 
money's worth in results. We've some 
fine new shows and availabilities to 
offer in 1946...and the time to in- 
vestigate is now. 


For WHB Availabilities, ‘phone DON DAVIS at any 
ADAM YOUNG office: 


11 West 42nd St. _...LOngacre 3-1926 
_. ANDover 5448 
. SUtter 1393 
Michigan 0921 
HArrison 1161 


627 Mills Building 
448 South Hill St. 
....Searritt Building......._. 


KEY STATION for the KANSAS STATE NETWORK 


KANSAS CITY 
HOOPER INDEX 
SEPT.-OCT.'45 


Station 


WHB | 


Station 


Station Station | Station 


WEEKDAYS A.M. 
MONK, THRU FRI. 
8 A.M.—12 Noon 


27.9 | 23.0 


14.4 


14.1 | 15.0 | 5.5 


WEEKDAYS P.M. 
MON. THRU FRI. 
12 Noon—6 P.M. 


23.2 | 21.2 


29.1 


15.5 | 9.6] 1.1 


SUNDAY 
AFTERNOON 
12 Neon—6 P.M. 


15.5 | 33.9 


25.4 


12.6| 9.9 


SATURDAY 


18.3 | 31.1 


12.4 


23.6 | 12.0 


This, however, is only “an over- 
all assumptive figure,” the AMA 
head pointed out, since some com- 
panies have not as yet distributed 
cars to their retail outlets. 

“Much can be done in 1946. We 
can have millions of new cars for 
our customers at low prices, ex- 
panding employment at good wages 
for workers and stimulation of the 
economy of the entire country. 
But it is all contingent upon pro- 
duction. And—as has been shown 
—only the solution of the prob- 
lems with which we are con- 
fronted today can guarantee the 
cars, jobs and way of life we 
seek. 


Cites Improved Techniques 


“We will continue to fall short 
of those goals unless the restric- 
tions on prices are modified and 
harmonious labor relations are re- 
stored throughout the industry. 
At the same time, output of work- 
ers must be geared to improve- 
ments in the industry’s manufac- 
turing techniques,’ Mr. Macauley 
emphasized. 

In the second half of 1945, the 
auto companies effected plant 
clearance and re-tooling with a 
swiftness that bespoke satisfac- 
tory results for pre-conversion 
planning by the now-defunct Au- 
tomotive Council for War Produc- 
tion, together with governmental 
agencies, 


Ford Sets Early Pace 


Paced by Ford—whose initial 
production of 1946 models started 
early in July—other companies 
subsequently began rolling their 
new cars off their assembly lines 
despite labor and material diffi- 
culties. Chrysler Corporation, 
whose job of physical reconver- 
sion is regarded as having been 
more complicated than that of the 
rest of the industry, succeeded in 
starting extremely limited produc- 
tion. To date, the company’s four 
divisions have turned out about 


1,000 cars. 

One good example of what a 
clear production road will mean to 
the industry next year is provided 
by Plymouth. K. T. Keller, Chrys- 
ler president, recently told news- 
men that this division in the clos- 
ing months of prewar production 
averaged one unit every 32 sec- 
onds. Plymouth’s output goal in 
1946, Mr. Keller said, will see the 
rate jump to three cars coming 
off assembly lines every minute 
of the working day. 


Pullman Service 
of Cars Extended 
by Court Order 


Philadelphia, Dec. 27.—In a spe- | 
cial expediting session of the fed-_| 
eral court yesterday the Pullman 
Company was authorized to con- 
tinue servicing sleeping and par- 
lor cars on the nation’s rail sys- 
tems until March 31, 1946. 

Meanwhile, the group of 52 rail- 
roads that purchased the rolling 
stock of Pullman will prepare 
financial procedures for the ab- 
sorption of stock and equipment 
for court approval under the de- 
cree for dissolution of the Pullman 
monopoly, and at the same time 
the. independent rail systems will 
have the right to exercise their 
options for individual ownership 
of lightweight sleeping cars. 

Another important phase of the} 
session was the court disapproval | 
of an interlocking directorate with | 
the rail systems and Pullman, as| 
suggested by a spokesman for the} 
raii systems, and the unanimous | 
belief of the court that the terms | 
of the decree would be unchal- 
lenged if the Pullman board is 
comprised of 15 directors not as-| 
sociated with the rail systems. | 

Counsel’s reminder to the court 
that in the event new equipment | 
might be ordered, the purchase | 


| 
} 
| 


should be made through competi- | 


Features That Add Up To Gre 
Soo Y 4 


SALESMAN—'"Stokey," the stoke 
salesman and general handyman, is th: 
new trade character of Stokol Stoke; 
Co., Indianapolis, who has been ap. 
pearing in business paper copy and 
will be used in all other Stokol promo. 
tion. Grant Advertising, Detroit, i 
the agency. 


tive bidding and should follow in 
form the regulations of the Inter- 
state Commerce Commission for 
railroad equipment, was opposed 
by a Department of Justice opin- 
ion that the court should deter- 
mine what form of bidding should 
be used. This conflicting opinion 
was stilled by the court voicing 
the opinion that it could not take 
charge of bidding except through 
an agent. 

Other matters pertaining to the 
final disposal of the 7,000 sleeping 
and chair cars along with the stock 
of the Pullman Company, to the 
rail systems will be concluded at 
a court hearing Jan. 4. 


Sun Chemical Appoints 


Sun Chemical Corporation, New 
York, formerly called General 
Printing Ink Corporation, has 
named J. M. Mathes, Inc., New 
York, as agency. 


Quaker Ups Lourie 


Donold B. Lourie, who has been 
associated with the Quaker Oats 
Company since 1922, has 
elected executive vice-president. 


been 


production ... 


There has been no mass exodus of war workers 
intend to stay. Add a million and a half winter 
purchases, retail sales, postal receipts, school 


attendance, steady payrolls and Victory Bond 


sales. It all adds up to a permanent, predictable 


and profitable market! 


This vast reservoir of purchasing power will 
continue to be tapped by the complete low-cost 
coverage of Florida’s three great morning dailies 


in Florida’s three major markets and their 


LORIDA is throwing 
the switch from war contracts to peacetime 
and the change-over has been 


remarkably free from delays and dislocations. 


from Florida, they like it down here and they 


visitors during the coming season . . 


rising volume of bank deposits, homesite 


. plus the 


tremendous trading territories. 


SY 


AS. Grant, Atlanta 
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Ad Council Aids 
Clothing Drive 
to Run Jan. 7-31 


New York, Dec. 27.—News- 
paper advertisements for the Jan. 
7-31 clothing collection, to meet 
the need for clothing in war-torn 
Europe and Asia, were sent this 
week to dailies and weeklies in 
more than 8,000 communities or- 
ganized for the drive. 

Goal of the Victory Clothing 
Collection is 100,000,000 garments. 
In last year’s drive, also sponsored 
by the Advertising Council, about 
25,000,000 people overseas received 
clothing collected from Americans. 

Dramatic copy features children 
in tattered clothing with the cap- 
tion “What Can You Spare That 
She Can Wear?” Readers are 
urged to take three steps: 

“1, Get together all the clothing 
you can spare. 

“2. Take it to your local col- 
lection depot immediately. 

“3. Volunteer some spare time 
to your local committee.” 

Henry J. Kaiser is national 
chairman of the drive, and Benton 
& Bowles, New York, is the vol- 
unteer agency for the Advertising 
Council. Gordon Cole, Can Manu- 
facturers Institute, is the volun- 


teer campaign manager, and 
Douglas Meldrum, council staff 
manager. 


Textron Buys Nashua; 
Amory Holds Presidency 


Textron, Inc., New York, has 
acquired the Nashua Mfg. Com- 
pany, Nashua, N. H., said to be 
the second oldest industrial cor- 
poration in the United States. 
Nashua will remain a_ separate 
corporation with Robert Amory 
as president and general man- 
ager. 

The New Hampshire company 
was founded under a special act 
of the state legislature in 1823. 
One of its eight brands, ‘Indian 
Head” cloth, was first registered 
in 1831 and is reported the oldest 
textile trademark. J. Walter 
Thompson Company, New York, 
handles Textron advertising; Al- 
ley & Richards, Inc., New York, 
has the Nashua account. 


Ex-Admen Buy Oil Firm 
Assets of Vulcan Petroleum Cor- 
poration, Glendale, Cal., have been 
acquired by two former advertis- 
ing men, Carl Kulberg and Colin 
M. Selph. Mr. Kulberg, who once 
worked in the oil fields of Vene- 
zuela, later was Pacific Coast man- 
ager of Woman’s Home Companion 
and until recently operated his 
wn advertising agency in Los 
Angeles. Mr. Selph, with Hearst 
Newspapers and the Automotive 
Daily News in Detroit before the 
war, served as an army captain 


luring the war and recently was 
general sales manager of Cresta 
Blanca Wine Company. 


Hoffman Names Watson 


as New Ad Manager 


Walter Addison Watson, re- 
ently released after serving three 
ind a half years as a public re- 
ations officer with the Army Air 
‘orps, has been appointed adver- 
ising manager of Hoffman Radio 
‘orporation, Los Angeles. 

Mr. Watson will organize and 
lirect a new department to handle 
all advertising, sales promotion, 
merchandising, public relations 
and house organ activities of the 
ympany., 


McKesson to Handle 
RCA Home Radios 
The RCA Victor 
Radio Corporation 
Camden, N. J., will distribute a 
1e@ of Radiola home _ radios 
‘trough McKesson & Robbins, Inc., 
New York, national wholesale 
‘ug distributor. McKesson & 
fobbins supplies nearly 30,000 re- 
tall drug stores, and will dis- 
'ribute Radiolas to a number 
‘nese as well as to the Good- 
‘ar Tire & Rubber Company’s 
‘tail outlets. A cooperative ad- 
‘rtising program is being planned. 


division of 
of America, 


T. JAY WRIGHT 

Chicago, Dec. 27.—Services were 
held today for T. Jay Wright, 86, 
who died at his home here Dec. 24. 
Mr. Wright was formerly western 
editor of Iron Age and for the 
past 37 years was advertising man- 
ager of Felt & Tarrant Mfg. Com- 
pany, Chicago. 


MRS. ETHEL V. MARS 

Chicago, Dec. 26.—Mrs. Ethel V. 
Mars, 61, president of the Mars 
Candy Company, died yesterday in 
a hospital in La Jolla, Cal., after 
a long illness. Mrs. Mars and her 
late husband, F. C. Mars, founded 
the Mars company in Minneapolis 
in 1921. In 1923 Mr. Mars devised 
the Milky Way bar, and by 1929 
the company was a $1,000,000-a- 
year business and was moved to 


| Chicago. 


$2,900,000 and the Milky Way 
Farm at Pulaski, Tenn. Mrs. Mars 
had devoted her time from the ’30s 
until her husband’s death to rais- 
ing thoroughbred show and race 
horses. 

Mrs. Mars’ brother, W. L. Krup- 
penbacher, is vice-president and 
managing director of the company. 


SAMUEL G. KUHLEN 
Milwaukee, Dec. 26.—Funeral 
services were held Saturday for 
Samuel G. Kuhlen, 74, who died 
here last week. Mr. Kuhlen, who 
retired five years ago, had been 
advertising manager for Oster 
Bros. Furniture Company, and 
later was associated with Mottram 
Advertising Company and the Carr 


Mr. Mars died in 1934, 
leaving Mrs. Mars the company, 


Organization, a mail 


company. 


advertising 


| ALBERT G. CRANE 


Chicago, Dec. 26.—Funeral serv- 
ices were held today for Albert G 
Crane, 59, veteran advertising 
salesman, who died Dec. 23 at his 
home in Wilmette, Ill. Mr. Crane 
had been associated with the Chi- 
cago Daily News, and Simplicity 
Prevue and Parade magazines. He 
will be buried at Ackley, Ia. 


NELSON A. SHAWN 

Chicago, Dec. 27.—Funeral serv- 
ices were held this week for Nel- 
son A. Shawn, 47, radio director 
for the past nine years with Arthur 
Meyerhoff & Co., Chicago agency. 
Mr. Shawn died Dec. 22 at his 
home in Evanston, Ill., after a 


brief illness. Prior to joining 
Meyerhoff, Mr. Shawn was a pro- 
gram direétor for the NBC central 
division. 


HERBERT HATFIELD 

Schenectady, N. Y., Dec. 26.— 
Herbert Hatfield, vice-president of 
Reynolds-Fitzgerald, Inc., newspa- 
per representative, died suddenly 
last week in the Grand Central 
Terminal, New York. 


Joins Wank & Wank 


Eugene W. Shafer has joined 
the San Francisco staff of Wank 
& Wank, to direct industrial ad- 
vertising and marketing for the 
advertising organization. Mr. 
Shafer opened the San Francisco 
office of The McCarty Company 
and managed it for 10 years. 
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A penny saved is a PROFIT EARNED 


HIS Company was starting to rebuild 

distribution of its well-known brand, 
which had been seriously curtailed due 
to wartime commodity shortages. The 
problem was — how to strengthen pri- 
mary distribution quickly. 


The sales manager asked the Hearst Ad- 
vertising Service man what he had to 
offer. He supplied new and accurate 
dealer figures by sales divisions; stores 
were clearly classified as to their sales 
potential — A, B and C independents, 
supermarkets and self-service stores. 
Every store on a shopping street was 
marked with a code number. 


Out of this practical timely material the 
sales manager got what he needed when 
he needed it. Selecting and concentrating 


on volume outlets on shopping streets 
first, primary distribution was strength- 
ened quickly among a group of dealers 
representing over 75% of the sales po- 
tential. Smaller outlet work was then 
started, controlled from these lists and 
sales division breakdown. 


A news paperman’s “nose for sales,” 
joined toa sales manager’s interpretation 
of grass-roots’ facts is a useful combi- 
nation. 


Sales manager after sales manager has 
found there’s something for him in the 
Hearst Advertising Service storehouse of 
sales information. Isn’t it a good move 
to see what the H-A-S man has in store 
for you? 


CALL THE H-A-S MAN 


Just drop us a note say- 
ing, “I'm interested in 
your market informa- 
tion on (name your 


type of product).”” 


togé 
of | 


secr 


HEARST ADVERTISING SERVICE 


New York Journal-American + Pittsburgh Sun-Telegraph 
Baltimore News-Post-American 


San Francisco Examiner + Los Angeles Examiner - 


HERBERT W. BEYEA, Manager 


Representing: 


* Boston Record-American-Advertiser 


* Chicago Herald-American 
* Detroit Times + Albany Times-Union 
Seattle Post-Intelligencer 
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Aavertising Age, December 31, 1945 


UP FROM THE RANKS—Herbert E. Smith, president of U. S. Rubber Co., 
New York, congratulates five newly-appointed vice-presidents of the company, 
all of whom started as salesmen as did Mr. Smith. All general managers, they 
are, left to right: John W. McGovern, tire division; Elmer H. White, footwear 
and fuel cell divisions; John P. Coe, Naugatuck chemical and synthetic 
rubber divisions; H. Gordon Smith, textile division, and Ernest G. Brown, me- 
chanical goods, general products, and Lastex yarn and rubber thread divisions. 


MILWAUKEEANS GET TOGETHER—Three officers of the Milwaukee Associa- 
tion of Industrial Advertisers, now in the throes of a membership drive, posed 
together at the group's December meeting. Left to right are Charles Berenger 
of Bradley Washfountain Co., president; E. G. Hamilton, Delta Mfg. Co., 
secretary-treasurer, and A. A. Meyer, Cramer-Krasselt Co., vice-president. 


The Regular Army has a 


GOOD JOB 


for you too! 


“AIR FORCES “GROUND FORCES - SERVICE FORCES 


niist in the U. $. ARMY - 610 S. Main St.. Los Angele 


ARMY JOB—This 24-sheet poster, which made its appearance on 4,500 out- 
door posters beginning Dec. 15, is the first of the new Army recruitment 
series. N. W. Ayer & Son, Philadelphia, is the agency. 


PHOTOGRAPHIC REVIEW 


OUT OF UNIFORM—Lt. Edward W. 

Mehren, USNR, left, co-owner of the 

Squirt Co., Beverly Hills, Cal., who has 

been released from active duty after 

three years’ duty in the Navy, gets a 

welcome home from his partner, H. B. 
Bishop. 


Vietory Vacation... 


---the historic Old Oregon 
Trail is beckoning 


Lewis & Clark blazed the orsil af cmpite wescuard to the sea 
Jn theit path came the proneer. Today the Old Oregon Trail 
is a great national highway ity Western tink the far-famed 
Cotonina River Highway Te beckons rou ap seeners uf 


tome tanct. Here you will 


amd grandeur tm 2 cand green omtclons 


FOR VACATIONISTS—Oregon State 

Highway Commission is running this 

travel copy in national magazines 

through Botsford, Constantine & Gard- 
ner, Portland. 


ce os ee 


BUREAU'S RETAILERS CONFER—Representatives of eight of the || newspapers which form the panel created by the 
revail division of the Bureau of Advertising, ANPA, which met in New York Dec. 17 were seated, left to right: Nelson A. 
Demers, ad manager, Press, Middletown, Conn.; C. G. Iwanicki, ad manager, Record, Meriden, Conn.; Mary Elizabeth 
Lesher, publicity director of the division; Louis Thebault, ad manager, Record, Morristown, N. J.; John Giesen, division 
Sirector; D. R. Daniel, business manager and J. F. Weyand, ad director, Times, Hartford, Conn.; Charles H. Conland, vice- 
resident, Hartford Courant, and T. A. D. Weaver, business manager, Bridgeport Post-Telegram. Standing: J. J. Broughan, 

manager, Recorder Gazette, Greenfield, Mass.; W. J. Kemble, ad director, Union Sun & Journal, Lockport, N. Y.; 


division promotion manager. 


Ponald Leonard, ad manager, Post-Telegram, Bridgeport, Conn.; Gordon Grant, division research director, and Karl Moore, 


GET HIGGINS GIFT—Executives of Industries Sales Corp., organized to dis- 
tribute products formerly handled by the appliance division of Higgins Indus- 
tries are, left to right: L. V. Busenlener, vice-president; J. O. Crary, president, 
and W. H. Bramblett, secretary and treasurer. They were "presented," re- 
cently, with the appliance division, when Andrew J. Higgins’ New Orleans 
manufacturing division stopped operations because of strike troubles. 


HOBBY PUT TO WORK—George E. Mosley, Seagram-Distillers Corp. adver- 

tising manager, seated, right, whose hobby is hunting and fishing, evolved a 

promotional calendar featuring paintings by top-notch wild-life artists. With 

Mr. Moseley here are, left, William Shaldach, and right, Paul Bransom, who 
prepared four of the six paintings. 


Quan whet « difference that mahest 


CONTINUES SERIES—General Mills, Minneapolis, is continuing its advertising 

for Betty Crocker dehydrated soups with this color page for pea soup ingredi- 

ents—second in its package soup line, following the campaign for the com- 
pany'’s vegetable noodle variety. 
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At the Golden Pelican... 


...Spinstress Mary Memminger made spirits, scents, and spice waters... 


with fuming retorts “volitiged into vapours, refin’d, distill’d... 
fractionated the fragrances” to freshen ladies of fashion... and in her 
shop kept constayt supply of “Waters of Calamus, Cinnamon, Clove, 
Penny Royal, Pepper Mint, Louvage, Tansey, and Snake Root. . . Spirits 
of Lavender, Turpentine, and Wine... best French brandy, 


and likewise London imports.” 


AnctentLy+he auric Pelican which symbolized the alchemist’s alembic, 
was used to sure the pure draughts from the dross... in modern 
times might stand for the newspaper. For like the refiners, today’s 
editors search the world for suitable substances, gather the herb of 
happenings wherever it grows, pluck the nascent news before it becomes 
public... from the cauldron’s collection of wires, whispers, and words, 
fractionate the fact from the false, distill the direct from the 
discursive, boil off the bulk... extract the essence of events, the 
condensed core of circumstance. And the precious distillate of the 


press is dispensed for mere pence. i Ey 
ip nl 


In Pottapeventa, The Inquirer condenses comment, distills debate, 
nutshells the news for more than 500,000 fine families of faculty, 
fame, fashion, and fat purse... offers much for little to sellers of 
wares, local merchants, and national advertisers; as its 


linage records amply attest. 


{ 


Mary Memminger at the sign of the Golden Pelican, 
in Second Street, Philadelphia, according to the 
Pennsylvania Journal & Weekly Advertiser. 
Wednesday, Dec. 27, 1775. 


: a a . 3; ee ; Ladtetey |) q / ps — A a EA ‘j ey a 
a pe. fig! Zale ee, )| Hi. 
ene 7 ZA — 7 a ud! } ere Be: 
wii “ LA gauge” ge | Gaaa 
= “ SIT 2 ce (AN | NN | 

4 me r “ “Jo 4 (4 Pr: WLS J | ‘ a Ai 

: — — t A” Wy Yy ; , y 4y y | { i lie 

: : Hn Vat | Hi \\ 
| ee | Ver * MW re 
aise, a ih He 

oe a2 fe ‘ ee i \ - a ( | | sie } 

ect! = ma ae N ; Brig I: af } bis: Pp 

ia eT i | aed 
= lS hie | 

— 5 ry ie 4 \ i) toe 

- \ 4 ver. F iF i m\ , } bits, \ 
a: Toe . at ae aaa é (1. : 
eas oes aN = “ a RE : ip | | ; | 

Pe ee, y I “Sea : aye ioe 44 | 

: y WEY cee at J i uy 

— N obs ee i | | 

ww : ; ; ge co ||| ial 
eon N PS oe 8 a |) | if 
ees 1X. a. Sa “ tL! 
—_ nt og tl | 
: HM i re om | 4 ie 

bee ( | Hl ay \ Vane ee | Wit + 

_ Om (lar ian 

eee 3 (| \, ae awd Sta | - 

ge (F i “Sear Aa al 
™ bg Oe ae || At 
4 ay Wil og 

p ’ : Wily | , 

er | lla 7 iSerendiint | | i 

See j sgh | i 

ive “¥ j ee fn i / t ds ” 

a? ly Ue ve " | Gane 

7 | : ’ age é 4 | i Th | 

ee te J 2 1. iy te 5 [ | : | ‘| 14 

a em - ee 
sie % ; ty y; ‘ | a ine? , 
ig 474 AA | 
x if i gallo =| 4 

™ bia | y oe “ Ve th ‘wy " i f 

ie GY pi l  -(~M/A4 if Y Gal AR. \ i 

™ | = ' ~ | Fe i, ' "| sh | ie A 

; a > T d tC Td; ng _A Zn Eq F EIRTDL/A Wy yy Py ‘Yi HEA Ft | 1 L{ . 

a si. 4 Ly, Zaje -=} Wiig AY Aj. 7 ff iF 

Be. LZ}; A 7 / i a Nie 

a Zj-2 7 ia ff jo S Gh fay {th = | 

— IG Ze LZ te SS Noe | ne | ‘ 

q AD lychee 74] * R SA £ KG re) aie, 

aoe P Zaft tea, Aa —- YS W/o i Lily 

ae: ~ TAY - We Loe ae) ee!) ae PS Wh SSQ\a i) ) el I 

— -. : (WS), te — eh GM eee NY NYY iI 

i ra es ‘ SS. Z id S abd) om, 4 OEE Se Ba) A . 4 |! | 

;. Te: alerts ABie anv, Oa ae 

a ———w 5 SN Ms it . by f : Ze, Vi 2 Gy, i ; Wyjhon co) - . a? 5 tly or 

ec | ee XX: a mY iS ws si A Ay PE Me WEEN i a a 

ar ils BEN ees ey: > he EES SS (, BX eG PY Fee BY aN ~ eS ee 7 ir 

eee. iS wee ] SN So oy $3 wa , , N bP SENN >> ’ ba rh io - nee i be ) Oe = ‘ MAN ewan ‘ ee rata i ye ' A a if - 4 

patios z —_ = = ah w= ! ONS Dai 1) Rae a, A> \—-> salina Meyie >. ier 

ie ed Se SS—S=S===—>2 \ ~ Rf WE S ‘. iad ee Me 5 f , 3 Se | > a ; gcc a . so s 

ily Sy SSS NS 1S @ St HOR), “Sa oo) 

ssh == Fs ——— = Sa) NK KSSH e a. SF Ss ; ra pi oY Has < eA NN \ a “Sy ay : Tee : 

aan = SN aS aN As WA = “@ E fi typ i, S| i ae Gee i Mt, i Y mw Y is 

== SS Y NTS. OR 7 ie ae Oe 
hs —————— ——— a age —_— > ape SASSY — r \\ ea : th 4 A I ™* win vy — | , ae I if ge |) : : 

Se, ea pecan ann Re NNR ea ae VY MES. a ay. NERY or a Me 

Nid eeet b = = am ere ~a ————— > \ ra\\) ES SHE'S \ to’ Lae Gi ae) | 4 SY EZ Be . ‘ e ’ Vf) Eee, | imam : Serr 

= Ss Se. 1] IS SS “aay fF hig LT SN!) WW 

—= ees a SS ‘> Ne e Cw) iii \S® a i ol 1) ee || ee \\ ee 
eat —— TS SS SS RA NP \ Nag e {a , pile 
ares ' Mis WY Re af Bs Mee en! i Wt Ne) } a ye on 

| mn - 2 SS 2 2 < = a ») ~ “ss SS SQ . s Wa ‘ y 3 a. = ‘g ss ee i are 3 bi | SS ve * { \ : i, ie ee | ‘ie : - h i 

a Re) c — « SS BEE, > i a 
ae . a 4 1} | | 5 RUT RS t ak! a PA ANN Ie Sa aS cee KN “ !\ ee // /// A ss / = ao 
es. ag 2 am SS! I} gg ) * ~eRy td } . . \ wi a) phe es Ge rea ¥ Wa jis =~ 43 ik tig Wy A || 

et, , = . tai ‘ -_ - ill | (4 AN S _ i J » AR \ a a \\ / ‘ of . “ roe f ¢ vt ad eT Far ‘ i) 3 a, tat : iN ) nt Hf pt i}, 4 3 2 j 

axa? = 8 gr : Hl ae - Uh) / i . iN a Ks * ON \ \ i > Z fr i . > e. meee ~ hee > : = : LN g. “a H/ / ae, <« hy or 

a9? - NN NS hil (555, a ae AY eS Msi the) Saw Sy, 

ie : . a : ny \ af ¥Y & ae LE 7 ’ ; . ies 7 . . \ i 4 We f ae j i | , 4 a) “he ” Ne }, i: oe 7 t ‘ 7) o i ." 

aig | z ene Sd Cr a CaN ik NS wn Ves Wy Pome, 86 | Ce > eo ee WR /7/// viii), 3 

sig Sale, y Ay). Moi Seen oN ARS SA SR ice” fis i") WF cs ed coke ‘es few > \ Wi) YW \ & fii 

BY. << aS eee i Rael a a BY yo a ee ES \ Uy \-—— 

\ os iin ti ey \ roe By % ee: 4 jf the y, —_— | en Vea 0 \y ASN: rena Ss 3. Se { a REY ie eee OY Be py 
eet ee eee = ee Bae 4 fe yf ay Zz VEY hy) PROS | % 4, Drie 7 1 Ge th Pe // 2 ome Uj 
= ~~ Sa ‘ ods roe 4 lh As VY A AY 7-7 MN wae ON ou . it i) pore /), a ey /, 

: > ot 2 PE | ge WG, Wen) SN PB i Re AN gel ae jif — oe 

a ieee a re ee AT bh oR - ewe LO 
: ~ mod A mM IS, a ‘4 7. Pym " j ‘ i t tae NS Dae i > i * = I) — Ih 
; ae | ~~ : ay) “A press ts , \ a) A Ne hae + . a a Se why i , a ae ae | M4) 
5 - —— = yh [Ve (" ye Wy j é PY a 5 . i / 
%y) ee: , 5 ; = a, \ Wy nA 7, fy 4 ” & WMS , . Pe 2 2 : ae ; > oe i 
Mi Ne Ae AN No.8 44 LTT \ OY / —, AVA ae 
tC MAVEN GG LEON VL ome SE 
a 4 ‘a f ’ . f i || t a Wi ¢ : is ij , | Vi 70 a ’ ‘ = - vs , . 
3 a a 7 bs FS : ys /j iat : j/ ni 9 ‘ on i 2 Ra ab E> al u i oe “ : erat " ne 
SES Hh ey “Lif <a : aS Ra. tei & me oy &, » 
trea = et 8 NN 
; Rs eee Se | ht BR ten —— ei i te he SS je he — 
a a St 3 teat a _— SPS eae i ae ee > Deere — : a - . Se) > — — . 
ao - fn a ¥ me on +l a ee a ee ~T Ya _ ae ‘ . i aia i oes : . am at : or 
“a aah cet * yDe me 33 , - oe ‘ *s - 


aa 


tes) ‘ , =) Len pak a = ¢ : 
ef on” Gi g i ies BF fa art she ‘ =ds . ‘ee et ee 
‘ : 4 : # " g 2 ; . Soy ee) eee 
7 p > BOSD pk 3 «2: ¥ Baa . si ot Se , - - os 7 oer, in 2) ee Sa yr ee . Fy mar Yolind ¥ © ast : \ a le Facts | 
shee k UE Ones Br ean. te ete “s, ; eee ver \, eee = he : 2k $ Aes if : 7 2 Q d sa sy 
saad ae ee Vo oI oa Sau nN Nes x : w 7 P : a a 
eile: ages 5 
Plo oe ie ae 
“Sab etait aaa me 
oe "ee eg 
omes Oren. 2 me Tosnne Tae re, a 
ee, kee ae pee an Ptr res, pe a car 
j fe ee ‘dee ee 
Borer Re oe 
a ee. ee 
Ree a oo: es 
. Bn i 
| ; A oa ee oe 
" (= aes : tak 
j ee : oa 
y ke a oe r 
i 
aes | <a 
Soi) a vig 
ie: Soa Bor hath 
oe, so. ee ‘ ia 
hes a “5 
Stile J Z 
= i 
ey er. 
ne 
25) 
ie fe 
ace a i > ee 
2 hi aaa 
< i Beare 
ot 
eee, 
. 
Ce 
ay 
2 7 
get is 
x“ Boe eS. 
: > 
a, cae 
ee rent 
} Le ee 
ts i : 
; oe eh or 
ot 
ee aa 
a ae Be 
e. a old Lay Yo. a: — ea. 
bit Sia Pe al 
oe 
‘ : Mb 
: ra a ta eee 
2 ee ee 5 ae 
- — er 
eae AS = os 
: ori. - “2 
Sine ee : 
a ee Ce \ i oe 
BS eh ean Aa oe ce 
oe 
ES A 
‘oe es See 
: — es 
hs a ae eal Bra eee iY 5 
ae ee ; 
=: * ; 
’ 7 ze re te ae cat 
) ee le es ( — ics 
me. TE lees ae eee wi ea 
SS oe 
, iat 
iw 
a a3 ears 
es a ey etic aaa! Me 
a ss 
Leg eae a ae 
See 
eae Roe aah See at 
Ne a _ LEE ae 
r ae” om moet | 
eee RE Mapa 
: a Peis, i 
oe Meingts ae 
Po fe i oo Rie eae a: 
ers oe 
Bh aes Fas ee haa 
i. bats *< Sa 
; weeps ical ee oe 
eS... ae 
=o. a 
: i ee Ree a 
; e* a ; 
Me es 
; Sei Pa 
| : e ‘eee eee 
: a os : Bt ie 2 aie 
bi pe ae 
Ne ak a 
= 
« SR 
OM kit Beene 
' ie teers A  ofis 
| AS Acar = Smal 
oo) eee saan 8 Ce au 
a . ve es 
: ee a ; : 
is ae es Te 
ion s 4! Da! 4 
Y Pees ar or gl pie ae A 
poet : 
et 
a Lh 
er eee hie Kany ok it = ae. cert 
Bt lt is aia 
Bio ie i 
— 
ae ae a F ess. 
| aaa ie Skee | 
Pores pers aii Fe 2 ie 
gear ee ae on 
’ Sars Gate SY fe = 
Pe ets Sd 4 
RES: oe on ee 
ees a: 
2 mig Se Te op 
ot en bic: hana = 
en ee eee susie 
ee oe = a 
ee. ha a) 
eee en FS = 
ice) il “as 
: : en) 9" ; 
x ia \ 
5 i <5 = " 
E: ; 
ia es r 
Le ae abe 
, : 
; he 4 ye 
¥ 
. 
: ; oe ¥ . ae ; 2 Pee oe I le WO i oe nae 2. : E aM. ee i 
fr eer * ~ oy . 6 ec. - of ER | oe Soe a Gein : iy . ~ . FR a 


